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onservative  Optimism  Marks  Outlook 
of  Business  Spokesmen  for  Fall 


epresentative  Trade  and  Industrial  Leaders  Tell  Editor  &  Publisher  They  Confidently  Expect  Slow 
Upturn — Nearly  All  See  Improvement  In  Buying,  Plan  Sales  Campaigns 


OOD  business  this  fall  is  confidently 
expected  by  representative  business 
m  varied  lines,  whose  statements, 
in  response  to  a  telegraphic  iiuiuiry 
ky  Editor  &  Pi  blishkr,  are  presented 
'  rewitli. 

Most  of  the  statements  are  conserva- 
Iv  worded.  There  is  little  talk  of 
sudden  uprush  of  business  activity, 
^li  some  siHiak  in  matter-of-fact 
of  exceeding  last  year’s  business 
Practically  all  those  who  re- 
e<l.  however,  are  looking  forward 
is  an  improvement  in  buying,  and  are 
ling  vigorous  advertising  and  sales 
ities  to  help  along  that  movement. 
(Possibly  it  was  to  be  expected  that  the 
e  optimi.sfic  of  the  business  leaders 
ied  woukl  have  lieen  the  ones  to 
ess  their  views,  hut  it  might  he  men- 
that  only  eight  of  the  two-score 
on  the  list  definitely  declined  to  comment. 
Of  the  others  who  did  not  make  state- 
ts.  a  considerable  number  could  not 
k  reached  liecause  they  were  away  from 
fcir  offices  when  the  iiuiuiries  were  re- 
furing  the  week  before  I.abor 
y— a  fact  which  may  he  interpreted 
as  the  reader  pleases. 

Nearly  all  those  who  said  they  had 
•0  Itatements  to  make  at  this  time  were 
Hiresentatives  of  the  automotive  indus¬ 
try.  However,  despite  official  reticence  as 
to  conditions  and  expectations,  it  may  be 
pointed  out  that  several  coniixuiies  are 
Pwing  gtxxl-sized  advertising  campaigns 
Md  making  a  hard  fight  for  business 
Mule  planning  for  new  nnxlels  and  new 
•les  appeals  to  lx;  launched  at  the  Janu- 
[«y  automobile  shows, 
t  On  the  other  hand,  leaders  in  the  fields 
iafdrugs,  toilet  gixxls,  shoes  and  electric 
■frigerators  were  outspokenly  optimistic, 
wr  instance,  Edward  IMaut,  president  of 
g<hn  &  Fink,  Inc.  reported  that  the  com- 
Ntty  was  maintaining  nnrevi.sed  its  pro- 
gton  of  spending  the  largest  advertising 
Hyppriation  in  its  history,  almost 
pWOO.OdO.  He  pointed  to  this  and  to 
■t  large  expenditures  attached  to  hring- 
jajout  new  pnxlucts  as  indicating  confi- 
•Ke  that  the  public  will  '‘resume  buying 
PM)it>  more  compatible  with  its  needs.” 

•  Both  the  International  Shoe  t'ompany 
•d  the  Melville  SIkx;  Corjxiration  re¬ 
lated  larger  sales  than  those  of  last 
B®''-  The  former,  afeording  to  the  presi- 
P®t.  W.  H.  Moulton,  "is  just  beginning 
B®^f  the  most  comprehensive  advertising 
^P®^ani>  in  its  history,  which  we  are 
■petting  to  bring  a  substantial  increase 
^  tales.” 

I^imilarly,  the  Kelvinator  .Sales  Corpo- 
Pion.  seeking  to  end  the  seasonal  slumps 
have  been  traditional  in  the  electric 
^^erat(jr  industry,  has  proved  to  its 
**tisfaction  that  “electric  refrigera- 
profitably  in  any  m(<nth 
'  ZlI  M  3n(l  is  exi)ecting  October 

I  ■^November  to  bring  "a  much  greater 

of  business  than  in  any  previous 

:  Wr. 

Th» 

part  that  advertising  can  play  in 

Psiness  campaigns  was  pointed  out 
H.  Bristol,  vice-president  of  the 
-Myers  Company,  manufacturing 
of  \ew  York,  who  is  also 
Pt  of  the  Association  of  National 
Saying  that  prospects  arc 


By  ROBERT  S.  MANN 


encouraging  in  the  drug  field,  he  added; 
“It  is  no  time  radically  to  withhold  sales 
and  advertising  pressure.” 

Two  keen  observers  of  general  busi¬ 
ness  whose  opinions  carry  weight  were 


duced  somewhat  in  excess  of  sales.  A 
radical  curtailment  was  begun  about 
May,  ly.lO,  and  since  then  operations 
have  rigidly  followed  sales. 

“The  increase  in  pairs  has  not  lx;en 


HOW  SOME  BUSINESS  MEN  ARE  FACING  THE 
FALL  SEASON 

44'pTOf{  ii,,.  five  weeks  our  factories  have  averaged  more  than  18i>,00() 
pairs  daily,  six  days  a  week,  which  is  more  than  40.000  pairs  a  day  in 
excess  of  our  produrtion  for  the  same  period  a  year  ago.  .  .  .  Our  com¬ 

pany  is  just  heginiiing  one  of  the  most  comprehensive  advertising  campaigns 
in  its  history. ■’ — W.  H.  Moulton,  president.  International  Shoe  (Company, 
St.  Louis. 

*  *  • 

“For  the  first  six  nioiilhs  of  1931  the  Thom  McAn  stores  sold  200,000  more 
pairs  than  in  any  like  period  of  their  history.  This  ratio  of  unit  increase, 
I  am  ronfident,  will  he  maintained  or  exceeded  in  our  fall  business.”— Frank 
Melville,  Jr.,  chairman  of  the  hoard,  Melville  Shoe  (Corporation,  New  \ork. 

*  *  * 

‘‘If  we  had  no  faith  in  signs  that  point  to  a  slow  but  definite  recovery  in 
business,  we  would  not  rush  our  plans  for  a  more  intensive  advertising 
campaign  for  increased  sales  on  all  our  major  I.ehn  &  Fink  products  this 
fall.” — Eilward  Plaut,  president,  Lehn  &  Fink,  liie..  New  York. 

*  •  • 

“Sales  of  the  .Xiiierican  Tobacco  Company  continue  favorable  because  the 
company  has  intensified  its  sales  efforts,  principally  through  cnlargetl 
investments  in  advertising.” — Ceorge  W.  Hill,  president,  American  Tobacco 
(Company. 

*  *  * 

“In  many  places  business  has  been  better  than  expectetl  for  the  opening 
of  the  1931  32  season.  Our  company  has  increased  its  advertising  aftpro- 
priation  for  newspaper  space.” — Adolfdi  Zukor,  president,  Paranioiint-lSihlix 
(Corporation. 


included  in  the  Khitor  &  Pi'iii-i.sukr  list 
<if  iiKfuiries.  One  preferred  not  to  com¬ 
mit  himself  because  he  was  not  optimistic 
about  the  fall  months.  The  other, 
Roger  \V.  IJahson,  of  Wellesley  Hills, 
Mass.,  likewise  guarded  his  statements 
alxmt  the  near  future,  hut  reiterated  hi.s 
belief  that  "business  has  seen  the  worst.” 
He  inclosed  a  chart  inihlished  by  his 
organization,  showing  Inisiness  conditions 
in  the  L’nited  .States  for  the  periixl  from 
1K.s4  to  19.11,  which  he  said  “indicates 
clearly  that  conditions  should  slowly  im¬ 
prove.”  He  added:  "I,  however,  do  not 
feci  csiKH'ially  optimistic  about  this  fall. 
We  have  numerous  iirohlenis  facing  us  this 
winter.  The  coming  elections,  both  in 
this  country  and  in  FCngland,  will  retard 
the  comeback.  Personally  I  l)elieve  that 
we  will  not  see  iniicb  improvement  until 
next  spring,  wlien  conditions  shouM  lx; 
verv  inndi  better.” 

I'ollowing  are  the  stafeinents  received : 

W.  H.  .Mon.Tov,  president.  Interna¬ 
tional  Shoe  ('oinpany,  St.  Louis — “We 
arc  hojiinR  and  expectiiiR  that  the  second 
half  of  our  fiscal  year.  endinR  Xov.  .30. 
19,31.  will  Ik*  better  than  the  same  iKTi<Hl 
last  year. 

‘‘Since  Dec.  1.  1W().  our  daily  sales 
have  averaged  about  lO.lHHI  pairs  more 
than  for  a  similar  periixl  the  year  itefore. 

“For  the  past  five  weeks  our  factories 
have  averaRc-d  more  than  185,000  pairs 
daily,  six  days  a  week,  which  is  more 
than  40.000  pairs  a  day  in  excess  of  our 
pnxluction  for  the  same  iieritxi  a  year 
ago.  Early  in  1930  our  company  pro- 


reflected  by  an  increase  in  the  value  of 
shiiMucnts  measured  in  dollars.  This  is 
due  to  lower  prices  for  slux's  and  a  pro- 
nouncc<l  tendency  of  the  public  to  accept 
chea|K-r  grades. 

“(htr  company  is  just  beginning  one 
of  the  most  comprehensive  advertising 
programs  in  its  history,  which  we  arc 
expecting  to  bring  a  substantial  increa.se 
in  sales.” 

I'k.wk  Mki.vii.i.k,  Jk..  chairman  of  the 
lx>ard,  Melville  Shoe  ('orjx)ration.  New 
York — “Ohservers  generally  note  that 
the  inihlic  tiwlay  is  showing  a  keener  ap¬ 
preciation  of  values  than  ever  before, 
and  tliis  is  esjH'cially  true  in  the  slux- 
industry.  The  consuming  public  wants 
to  know  alHiut  materials,  alMuit  work¬ 
manship,  about  styles,  but  above  all  it 
wants  to  know  somc-thing  tangible  about 
Utilitarian  values. 

"I.ike  nearly  all  businesses,  we  liavc 
discovered  new  short  cuts  and  new  effi¬ 
ciencies  (hiring  the  depression,  and  the 
savings  resnltinR  from  these  we  have 
passed  aloiiR  to  our  customers.  That 
these  customers  Renuiuely  api)reeiate  sav- 
iuR  t)ii  their  shoe  bill  is  proved  by  the 
fact  that  for  the  first  six  mmiths  of  19,31 
the  Thom  Mc.\n  stores  sold  ZOO.dfK) 
more  pairs  than  in  any  like  peruxl  of 
their  liistory. 

“This  ratio  of  unit  increase,  I  am 
confident,  will  1k'  maintained  or  e,xceeded 
in  our  fall  business.  Sales  and  adver- 
tisiiiR  naturally  will  tie  aggressively  de¬ 
voted  to  the  securing  of  new  customers 
as  well  as  retaining  the  old.  (Jur  exiian- 


sion  program  meantime  will  insure  the 
o{x.-ning  of  2.S  cir  30  new  stores  before 
Jan.  1.” 

F'dwaki)  I’i..m:t.  president,  Lehn  & 
I'ink,  Inc.,  New  York — "Nothing  talks 
so  impressively  these  days  as  money — 
and  it  is  in  this  langtiage  that  Lehn  it 
Fink  is  expressing  its  opinion  of  fall 
business  conditions. 

"If  we  didn't  lx;lievc  that  the  .Xmeri- 
can  public  would  resume  buying  habits 
more  compatible  with  its  needs,  wc 
would  not  continue  and  complete,  uu- 
revised,  our  program  of  six-ndiug  during 
1931  the  largest  sum  for  advertising  our 
products  that  Lehn  it  F'ink  has  six'iit  in 
its  .50  years’  existence — almost  $2,(XK),(KX>. 

"If  we  had  no  faith  in  signs  that 
]X)int  to  a  slow  but  definite  recovery  in 
liusiness,  we  would  not  rush  our  plans 
for  a  more  intensive  advertising  cam¬ 
paign  for  increased  sales  on  all  our 
major  Lehn  &•  Fink  prcMluets  this  fall. 

“If  we  lacked  the  belief  that  the  public 
had  grown  a  little  tired  of  ’hesitating’ 
and  will  undergo  a  psychological  change 
ill  its  buying  attitude,  we  would  not  lx- 
spending  several  hundreds  of  thousand 
dollars  in  bringing  out  such  important 
new  jinxlucts  as  the  three  new  Hinds 
items,  I'ormula  L-F,  our  new  antiseptic, 
and  other  similar  articles  as  we  have 
this  year. 

“It  is  a  familiar  thought — hut  abso¬ 
lutely  true — that  a  spirit  of  iiurehasing 
is  accelerated  by  optimistic  thought  just 
as  a  spirit  of  doing  without  is  intensified 
by  a  fear  of  the  future.  If  .American 
manufacturers  laid  their  plans  on  the 
principle  that  we  have  laid  our.s — with 
the  thought  that  the  future  holds  forth 
much  iiromi.se — we  would  all  find  that 
the  present  period  of  buying  inactivity 
will  come  to  an  end  just  that  much  more 
(piickly.” 

Lkk  H.  ItKiSTor,,  vice-president,  Bristol- 
Myers  ('omiwny.  New  York— "In  the 
drug  liusiness,  especially  in  the  proprie¬ 
tary  field,  prosjx'cts  are  encouraging  for 
the  fall.  This  iiuliistry  has  uiulouhtedly 
lx‘en  far  less  affected  by  the  general 
business  depression  than  many  others. 
Probably  the  only  deterring  factor  in  the 
picture  has  Ix-en  a  teixleney  on  tlic  part 
of  the  large  johlxTS  and  chains  to  reduce 
the  size  of  the  inventory  stix'ks  they 
carry. 

“Of  course  such  action  constitutes 
merely  a  temjxirary  adjustiiient  and  d<x's 
not  necessarily  reflect  any  chaiiRc  in 
consumer  <leman<l.  In  times  like  these 
there  has  Ix'cn  a  particnlarly  encouraging 
reward  to  fho.se  nkinufactiirers  whose 
nierch;in(lising  and  advertising  policies 
have  Ixrn  set  ti|K)n  solid  fotiiKlations. 
With  all  iinxhicts  in  the  jiroprietary  field 
tli:it  are  ix>t  classtsl  in  the  luxury  Rronp, 
the  i>ros|K-cfs  for  contiiuKsl  substantial 
sales  tbrouRb  the  fall  are  rimkI. 

“It  is  ixi  time  ra<lically  to  withhold 
.sales  and  advertising  presstire.  Unless 
aggressive  policies  are  maintained  by  the 
weaker  companies  in  limes  like  these  their 
sales  jKisitions  in  their  markets  will  he 
precarious.  The  sfronR  companies  will 
fiml  unusual  opportunities  fiir  soIklifyinR 
an<l  streiiRtheninR  the  imixirtant  sales 
positions  they  occupy  in  the  field,  atxl  the 
(Continued  on  pufje  38) 
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PRESS  GROUPS  OPPOSE 
CUMMINS’  RADIO  PLAN 


A.N.P.A.  and  Pennsylvania  Associa¬ 
tion  Obtain  Permission  to  Inter¬ 
vene  at  Hearing  of  Applica¬ 
tion  for  25  Channels 

By  George  H.  Manning 

IVashingtoH  Correspondent,  Koitok  &  Publisher 

Washington,  D.  C.,  Sept.  9 — Both 
the  American  Newspaper  Publishers 
Association  and  the  Pennsylvania  News¬ 
paper  Publishers  Association  have  re¬ 
ceived  the  permission  of  the  Federal 
Radio  Commission  to  intervene  as  pro- 
testants  at  the  hearing  on  the  applica¬ 
tion  of  C.  R.  Cummins  for  permits  to 
erect  a  series  of  “community”  radio  sta¬ 
tions  throughout  the  east.  The  case  will 
be  heard  on  Oct.  16. 

In  the  petitions  filed  by  the  inter- 
venors,  Counsel  Klisha  Hanson  sets  forth 
that  the  organizations  will  lie  materially 
affected  if  the  request  of  the  Williams¬ 
port,  Pa.,  man  is  granted  for  the  rea¬ 
son  that  some  of  their  member  units  are 
at  present  interested  in  railio  stations 
that  would  be  either  ruled  off  the  air  or 
moved  to  some  other  position  in  the 
spectrum  by  the  granting  of  the  request. 

Mr.  Cummins,  in  his  application,  asks 
that  the  commission  make  a  wholesale 
reallocation  of  the  existing  broadcast 
facilities  so  that  2S  of  the  existing  % 
channels  might  be  turned  over  to  his 
community  radio  plan.  The  request  is 
signed  by  Mr.  Cummins  as  trustee  for 
an  organization  which  would  be  formed 
to  control  the  stations  in  the  event  the 
application  is  granted.  Little  is  known 
here  of  the  structure's  financial  basis  or 
of  other  details  of  the  organization. 

As  matters  now  stand,  Mr.  Cummins 
has  plans,  he  claims,  to  erect  stations 
in  267  .smaller  cities  and  towns  on  the 
basis  of  one  watt  of  power  for  every 
thousand  of  population,  no  community  to 
get  more  than  100  watts. 

In  addition  to  the  protests  of  the  pub¬ 
lishers  it  is  believed  that  the  commis¬ 
sion’s  own  engineers  will  raise  .some  ob¬ 
jection  since  it  is  well  known  that  they, 
aside  from  other  objections,  do  not  think 
the  plan  altogether  feasible  from  an  en¬ 
gineering  standpoint,  despite  the  oppo¬ 
site  contention  of  the  applicant. 

Mr.  Cummins  would  divide  the  25 
channels  he  is  seeking  into  125  smaller 
channels  separated  by  two  kilocycles  on 
the  dial.  Most,  if  not  all  of  the  chan¬ 
nels,  would  be  used  by  more  than  one 
station,  the  stations  to  be  so  separated 
geographically  as  to  eliminate  inter¬ 
ference,  according  to  Mr.  Cummins.  It 
is  the  latter  arrangement  the  commission 
engineers  are  likely  to  attack  since  they 
have  held  repeatedly  that  a  two  kilo¬ 
cycle  separation  is  not  sufficient  to  elim¬ 
inate  interference. 

The  application  of  Mr.  Cummins  makes 
no  specific  request  for  designated  chan¬ 
nels  but  merely  asks  that  he  lie  given 
the  250  kilocycle  spread  at  either  end  of 
the  broadcast  spectrum,  that  is  either 
550  to  800  or  12.50  to  1.5(K)  kilocycles. 
A  granting  of  the  application  would 
mean  that  25  jier  cent  of  the  stations 
now  in  existence  would  be  taken  off  the 
air  entirely  or  crowded  by  some  engineer¬ 
ing  system,  not  known  at  present,  into 
the  other  75  per  cent  of  the  spectrum. 
The  result  would  be  a  more  sweeping 
and  more  disastrous  reallocation  than 
the  one  of  Novemlier,  1928. 

(Ither  stations  or  interests  desirous  of 
intervening  have  until  Oct.  1  to  seek 
permissiiMi  to  intervene  and  it  is  more 
than  likelv  that  some  of  the  larger  sta¬ 
tions  “likely  to  be  affected"  will  take 
advantage  of  the  opportunity. 

The  entire  burden  of  proof  is  on  Mr. 
Cummins  to  show  that  the  public  in¬ 
terest.  convenience  and  necessity  would  lie 
served  by  the  granting  of  the  request. 
In  the  past  the  commission,  mindful  of 
the  investment  representetl  and  other 
phases  of  the  situation,  has  l>een  ex¬ 
tremely  loath  to  make  anv  changes  in 
the  broadcast  band  and  it  would  re¬ 
quire  some  drastic  change  of  policy, 
clearly  out  of  sight  at  present,  to  give 
Mr.  Cummins  the  permits  to  go  ahead 
with  his  community  radio  plan. 


McMAHON  JOINS  OREGONIAN 


Leaves  Lot  Angeles  Examiner  to 

Become  Display  Manager 

Charles  O.  Chatterton,  assistant  busi¬ 

ness  manager  of  the  Portland  (Ore.) 
Oregonian  who  was  recently  placed  in 
general  charge  of 
idvertising,  has 
aniKiunced  the  ap¬ 
pointment  of  F. 
H.  McMahon  as 
display  advertis¬ 
ing  manager. 

Mr.  McMahon 
has  been  for  the 
last  O'/i  years 
manager  of  na¬ 
tional  advertising 
for  the  Los  .lii- 
gelcs  lixaminer. 
He  was  prior  to 
that  time  with  the 
Portland  Journal 
for  a  year  and  a  half  and  In-fore  that 
was  in  advertising  agency  work  in  b'ort 
Worth  and  Dallas,  Tex. 

He  will  have  general  resixmsibility  for 
all  sales  of  display  advertising  for  the 
Oregonian  but  will  devote  the  major 
portion  of  his  attention  to  the  local  field. 

J_.  A.  Davidson,  who.se  appointment  as 
national  advertising  manager  was  recently 
announced,  continues  in  that  position. 

Mr.  McMahon’s  apixiintment  enables 
Mr.  Chatterton  to  devote  a  greater  jxir- 
tion  of  his  activities  to  the  business  de¬ 
partment  of  the  Oregonian  and  of  radio 
station  KGW. 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  14-18 — Financial  Advertis¬ 
ers*  Assn.,  meeting,  Boston. 

Sept.  14  —  Advertising  Depart¬ 
ment,  N.Y.  State  Publishers’  Assn., 
directors’ meeting.  Hotel  Ten  Eyck, 
Albany. 

Sept.  15-16 — Central  States  Circu¬ 
lation  Managers’ Assn.,  fall  meeting. 
Congress  Hotel,  Chicago. 

Sept.  16-19  Georgia  Press  Assn., 
43th  annual  meeting,  Dalton,  Ga. 

Sept.  18-19 — Colorado  Press  Assn., 
meeting,  Pueblo. 

Sept.  18-19 — N.Y.  Stale  Publish¬ 
ers’  Assn.,  fall  meeting.  Hotel  Saga¬ 
more,  Lake  George. 

Sepl.  19-20  —  'Texas  Circulation 
Managers’  Assn.,  ISih  annual  meet¬ 
ing,  Austin  Hotel.  Austin. 

Sept.  21 — N.Y.  Stale  Society  of 
Newspaper  Editors,  meeting,  Utica. 

Sept.  21-22  — Interstate  Circulation 
Managers’  Assn.,  Chester  Arms 
Hotel,  Chester,  Pa. 


NORRIS  EWING  ELECTED 
BY  MIDWEST  GROUP 

Shuman-Larson  Trophy  Awarded  to 
Richard  Horey  of  Omaha  World 
Herald  for  Restaurant 
Idea 


ORGANIZED  WRECK  RESCUE 

Mayor  Praises  Fast  Work  of  Reporter 
at  Street  Car  Accident 

(By  telegraph  to  Editor  Sc  Publisher) 

Windsor,  (Jnt.,  Sept.  9. — Major  credit 
for  organizing  the  rapid  rescue  of  80 
injured  persons  trapp^  in  a  wrecked 
Windsor  street  car  last  night,  and  in 
taking  swift  action  to  guard  again.st  the 
wreck  taking  fire,  was  assigned  tonight 
by  Mayor  Croll  to  Claude  H.  Kewley, 
a  reiKirter  for  the  Border  Cities  Star 
and  formerly  with  I^ondon,  Hamilton 
and  North  Bay  papers. 

“Mr.  Kewley  is  certainly  entitled  to 
a  lot  of  credit,”  declared  the  mayor.  “He 
sounded  the  first  alarm,  detailed  some¬ 
one  to  ’phone  the  police  and  ambulances, 
and  personally  commandeered  a  passing 
car  to  rush  him  to  the  nearest  fire  sta¬ 
tion,  and  had  firemen  with  a  pumper 
speeding  to  the  scene  in  a  few  minutes. 
He  used  his  head  at  a  time  when  hun¬ 
dreds  were  panicky  and  excited.” 

SPONSORED  SHOPPING  DAY 

Buffalo  newspapers  took  the  lead  in 
planning  a  city-wide  shopping  day.  Sept. 
4.  Merchants  cixiiierated  in  the  effort, 
which  resulteil  in  reported  purchases  of 
more  than  $5,000,000.  Buffalo  F.veninq 
Xete's  ran  76  pages,  Buffalo  Titnes,  52 
pages  and  the  Courier-lixfiress.  dividing 
its  special  advertising  over  two  days,  .50 
liages  each  day. 


(By  telegraph  to  Editor  &  Publisher) 

Kansas  City,  Sept.  1(1 — At  the  semi¬ 
annual  meeting  of  the  Midwest  News- 
Iiaper  .Advertising  Managers’  Association 
here.  Sept.  6-7,  Norris  Ewing,  Advertis¬ 
ing  manager,  Amarillo  (Tex.)  Neit’S 
Globe,  was  elected  president;  Sam  Gear¬ 
hart.  advertising  manager.  Port  Smith 
(Ark.)  Southwest  Times  Record,  vice 
president ;  Earl  Woodward,  advertising 
manager,  Saliiia  (Kan.)  Journal,  secre¬ 
tary-treasurer,  and  J.  J.  Meyerson,  ad¬ 
vertising  manager,  Oklahoman  and 
Times,  sergeant  at  arms. 

The  new  officers  will  he  installed  at 
the  February  meeting  in  Hot  Springs, 
Ark.  Rex  Justus  of  Tulsa  World  is  the 
retiring  president. 

Richard  H.  Horey  of  Omaha  World 
Herald  was  awarded  the  Shuman- 
Larson  trophy  for  a  cooperative  restau¬ 
rant  advertising  campaign.  This  trophy, 
sponsored  by  Frank  l.arson,  Tulsa 
World,  and  A.  L.  Shuman.  Fort  Worth 
Star-Telegram,  carries  $1(X)  award  to 
the  member  of  a  staff  represented  in  the 
association  for  the  best  copy  idea. 

Clifford  Bry.son  of  the  Okmulgee 
(Okla.)  Times  Democrat  was  elected  to 
member.ship. 


CHICAGO  “TIP”  FROM  LONDON 

The  “tip”  on  the  $.1,666,929  specula¬ 
tions  of  Walter  E.  Wolf,  manager  of  the 
coupon  collection  department  of  the  Con¬ 
tinental-1  llinois  Bank  and  Trust  Com¬ 
pany,  Chicago,  came  from  Chicago 
Tribune's  l.ondon  correspondent. 
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HERALD-POST  IS  SOLD 
TO  J.  B.  GALLAGlffiR 

$175,000  Bid  of  New  Yorker  U 
cepted  for  Bankrupt  LouiirilU 
Daily — Will  Assume  $140,000 
in  Mortgages 


(By  telegraph  to  Editor  &  TuBLigHM) 

Louisville,  Ky.,  Sept  8.— N’at  c 
Cureton,  referee  in  bankruptcy,  today 
accepted  the  offer  of  John  B.  Gallagher 
New  York,  to  pay  $175,000  for  the 
bankrupt  Herald- Post  Company  and  to 
assume  mortgages  on  the  real  estate  in¬ 
volved  amounting  to  about  $140,(100 
Transfer  of  the  property  to  Mr 
C-allagher  must  take  place  within  teii 
days  under  the  contract. 

The  deal  was  closed  by  Judge  Cureton 
after  a  creditors’  meeting,  was  told  bv 
Benjamin  S.  Washer,  operating  trustee, 
that  he  had  no  other  bid  and  recom¬ 
mended  acceptance  of  the  Gallagher 
proposal. 

Judge  Cureton  said  he  would  hold  an¬ 
other  creditors’  meeting  Sept.  18  to 
transfer  the  property.  Within  15  days 
after  that  date  Air.  Gallagher  must  put 
up  $90,000  in  addition  to  the  $10,000 
certified  check  he  already  has  posted  and 
which  now  goes  to  the  court  in  part 
payment. 

Mr.  Gallagher  was  not  in  court  when 
the  bid  was  accepted,  but  he  was  repre¬ 
sented  by  Blackwell  Smith,  New  York, 
and  William  Marshall  Bullitt,  Louisville. 

The  court  room  was  crowded,  nwst 
of  the  spectators  being  attorneys  repre¬ 
senting  various  interests  that  have  claims 
against  the  newspaper  company;  em¬ 
ployes  of  the  Herald-Post  and  Republi¬ 
can  politicians  and  newspapermen. 

To  complete  the  deal  Mr.  Gallagher 
contracted  to  execute  two  notes  of  $37,.500 
each,  due  in  six  and  12  months,  respec¬ 
tively,  covering  the  rest  of  the  price. 
The  notes  would  bear  6  per  cent  interest 
and  to  be  secured  by  second  mortgage 
on  the  real  estate  and  mortgage  on 
other  property  of  the  company.  There 
was  no  information  as  to  what  Mr. 
(iallagher  proposed  to  do  with  the  Her¬ 
ald-Post.  He  may,  under  the  contract, 
transfer  it  to  a  corporation  at  any  time 
during  the  life  of  the  contract.  The 
Iiaper  is  published  afternoons  and  Sun¬ 
days. 

When  the  Herald-Post’s  bankruptcy 
schedule  was  filed  it  set  liabilities  at 
$4,158,032.36  and  assets  at  $1,833,807.10. 
Of  the  liabilities  there  was  listed  an 
item  of  $2,974,754.12  as  loans  to  the 
company  by  James  B.  Brown,  former 
owner.  This  claim,  however,  was  looked 
on  as  invalid  because  when  later  Mr. 
Brow'n  in  his  per.sonal  bankruptcy,  listed 
the  claims  as  assets  they  were  found  not 
to  have  been  filed  for  taxation.  Deduct¬ 
ing  them,  the  liabilities  totaled  $1,183,- 
277.64. 

.Appraisers  appointed  by  Judge  Cureton 
filed  a  report  on  Jan.  22  setting  the  value 
of  the  property  at  $1,315,(X)0. 


DAILY  BOOK  PAGE  STARTED 


F.P.A.  and  Gannett  Will  Appear  on 
Same  Page  in  Herald  Tribune 

On  Sept.  14  the  Sew  York  Herald 
Tribune  will  start  a  daily  lxx>k  page. 
Franklin  P.  .Adams  (F.P..A.)  will  appear 
on  this  page  as  will  la*wis  (lannetts 
colnnin  everv  dav. 

This  daily  Ixxik  page  is  in  .-idibtion  to 
the  magazine  “Brxiks"  published  c'cr.' 
Sunday,  lsalx-1  Paterson  will  review  IW 
new  hooks  in  “Books”  and  will  rontimif 
her  column  “Turns  With  a  Bix'Kworni. 

NEW  COLORADO  DAILY 

Lamar  (Colo.)  Sparks  hepan  piiWi^' 

tion  .Aug.  M)  as  a  morning  newspap^. 

Ue  Meadows,  widely  known  in  Colorado 
and  Kansas,  is  managing  l-  ' 

McKnicht  business  manager,  and  Nw 
neth  Welch,  city  editor. 


WALTON  TURTLE  VISITS  N.Y. 

Walton  Turtle,  vice-president  of  Intcf- 
yiH?  Corporation,  in  charge 
\sia  and  .Africa  is  visiting  the 
iflirf*  beadniiarters  in  New  I  ork. 
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WASTEFUL  PRACTICES  FADING,  SAYS  KNOX 


Depression  Has  Forced  Many  Competing  Publishers  to  Co-operate  in  Interests  of  Economy,  Chicago 
Daily  News  Publisher  Declares — Says  Hard  Work  Will  Restore  Prosperity 


Can  newspaper  publishers  help  con¬ 
quer  the  depression? 

“Yes.  Stop  talking  about  it  and  saw 


By  GEORGE  A.  BRANDENBURG 


*Ttot  is  the  way  Col.  Frank  Knox, 
publisher  of  the  Chicago  Daily  Nczos, 
ftels  about  it.  He  voiced  his  opinion  on 
this  subject  in  an  interview  with  Editor 
4  Publish IX  on  general  problems  con¬ 
fronting  newspaper  publishers  ttxlay. 
Seat^  behind  his  desk  in  the  V'ictor  F. 
Lawson  Memorial  room  of  the  Daily 
News  building,  Col.  Knox  brietly  and  em- 
^tically  answered  questions  put  to  him 
by  this  reiKirter.  He  avoided  answering 
any  controversial  questions  relative  to  the 
merits  of  color  printing  or  the  request 
of  national  advertisers  for  reduced  rates 
and  deflated  circulations  until  he  has 
had  more  time  to  study  the  field  into 
which  he  stepped  one  month  ago. 

“Is  there  anything  newspapers  can  do 
which  they  are  not  doing  to  hasten  the 
return  of  prosperity?”  he  was  asked. 

Pausing  a  moment  to  light  his  pipe 
and  at  the  same  time  to  weigh  the  ques¬ 
tion  in  its  broadest  aspects.  Col.  Knox 
centered  his  attention  on  this  current 
struggle  of  depression  vs.  prosperity. 
He  then  proceeded  to  ridicule  the  idea  of 
trying  to  restore  prosperity  by  merely 
writing  and  talking  about  it. 

“I  think  one  of  the  most  futile  and  in¬ 
effective  things  which  any  one  can  do  is 
to  deliberately  try  to  restore  prosperity 
by  any  form  of  pronunciamento,”  he 
said  in  his  opening  verbal  attack  on 
over-emphasis.  “The  more  we  talk 
about  the  subject  of  depression  the  more 
we  heighten  and  deepen  the  public  con¬ 
sciousness  of  the  existence  of  the  de¬ 


ments  between  competitive  publishers 
which  have  resulted  in  savings  of  many 
kinds  which  if  persisted  in  when  pros¬ 
perity  returns  will  greatly  enhance  the 
values  of  the  properties  affected.  This 


Col.  Frank  Knox 


pression. 

"Since  90  per  cent  of  our  manufac¬ 
tured  goods  are  consumed  in  our  domes¬ 
tic  markets  and  there  is  no  dearth  of 
money  in  the  country,  it  is  obviously  only 
necessary  in  the  United  States,  regard¬ 
less  of  the  rest  of  the  world,  to  estab¬ 
lish  renewed  confidence ;  then  the  bulk 
of  our  troubles  will  be  passed,”  he  con¬ 
tinued.  “Because  this  is  so  widely  recog¬ 
nized,  men  everywhere  are  trying  to 
hasten  this  feeling  of  confidence  by  word 
of  mouth  or  the  printed  word.  The  net 
result  of  most  of  this  is  either  nil  or 
worse  than  nil. 

“The  only  sensible,  sane  way  to  cure 
this  psychological  condition  is  to  stop 
talking  about  it,  saw  w'ood,  and  let  na¬ 
ture  take  its  cour.se.  If  we  will  all  do 
this,  before  we  are  aware  of  it,  the  cur¬ 
rent  will  begin  to  flow  in  the  right 
direction.” 

Referring  directly  to  the  task  before 
him  as  publisher  of  the  Daily  News, 
Col.  Knox  continued : 

“We  are  not  thinking  about  the  restor¬ 
ation  of  prosperity  or  waiting  for  it  in 
the  Daily  News  office.  We  are  carry¬ 
ing  on  our  business  without  regard  to 
any  unsup)M)rtcd  predictions  as  to  the  fu¬ 
ture.  In  other  words,  we  are  adjusting 
ourselves  as  swiftly  as  possible  to  con¬ 
ations  as  they  are^,  well  knowing  that 
It  we  can  make  a  satisfactory  profit  out 
of  things  as  they  are,  and  I  know  we 
the  profits  of  the  future  will  take 
rare  of  themselves.” 

.^sked  “W'hat  has  the  present  deprcs- 
non  taught  newspaper  publishers?”  Mr. 
Knox  said ; 

1  think  one  of  the  most  valuable  con¬ 
tributions  the  current  condition  of  busi- 
has  made  to  the  newspapers  has 
the  splendid  progress  made  during 
JP's  period  toward  intelligent  ccMqiera- 
tjw  among  competitive  publishers  to 
“'«r  mutual  advantage. 

Most  of  us  delay  reformation  of  our 
*ults  until  necessity  pushes  us.  One 
L  Rrave  faults  harrying  the  news- 
p*per  business  for  years  has  been  the 
'Otic  and  wasteful  competitive  prac- 
{"  tnany  cities  that  I  know  of  and 
C^^oly  more  that  I  do  not  know  of. 


certainly  should  be  the  lesson  that  the 
depression  has  taught  the  publishers  and 
newspapers,  and  I  am  inclined  to  think 
it  is  the  most  valuable  lesson.” 

Referring  to  the  retrenchment  pro¬ 
grams  in  fcirce  among  many  newspapers, 
including  the  Daily  News,  the  new  pub¬ 
lisher,  who  has  assumed  the  task  of  di¬ 
recting  this  newspaper  and  its  subsidiar¬ 
ies,  said ; 

“Perhaps  an  added  lesson  from  this 
depression  is  the  fact  that  we  have 
learned  anew  by  the  sheer  necessity  of 
reduction  in  expense  how  difficult  it  is 
to  reduce  a  scale  of  expense  when  once 


that  scale  has  been  established,  and  per¬ 
haps  this  ought  to  teach  us  all  in  the 
future  when  times  get  better  not  to  rush 
blindly  into  unwarranted  expenses.” 

Still  declining  to  comment  on  any  of 
the  specific  problems  facing  newspaper 
publishers  throughout  the  country.  Col. 
Knox  confined  his  remarks  to  his  new 
responsibilities.  Although  he  has  been 
active  in  American  journalism  since  his 
entry  as  a  reporter  for  the  Grand  Kal>ids 
(Mich.)  Hetald  in  1898,  he  realizes  that 
no  one  man  can  make  a  great  news¬ 
paper.  In  his  first  formal  message  to 
Daily  News  employes  he  asked  for  the 
loyal  and  intelligent  cooperation  of  the 
entire  staff. 

From  reiKirter  and  city  editor,  then 
circulation  manager.  Col.  Knox  rose  to 
executive  capacity  as  a  publisher.  .At 
the  time  of  America’s  entrance  into  the 
world  war,  Mr.  Knox  enlisted  as  a  pri¬ 
vate  in  the  1st  New  Hampshire  infantry 
and  was  later  commissioned  a  captain, 
promoted  to  a  major  and  later  lieutenant- 
colonel. 

VV’hile  he  was  general  manager  of  the 
Hearst  newspapers.  Col.  Knox  was  in 
charge  of  both  editorial  and  business 
administrations.  His  knowledge  of  the 
newspaiier  business  is  extensive.  Yet  he 
looks  upon  the  acquisition  of  the  con¬ 
trolling  interest  of  the  Daily  News  as  the 
greatest  step  in  his  career.  Commenting 
upon  his  new  undertaking,  he  said : 

“To  a  degree  which  even  I  did  not 
suspect,  the  (Chicago  Daily  News  is  lit¬ 
erally  as  well  as  figuratively  a  Chicago 
institution.  I  can  conceive  of  no  finer 
monument  which  men  could  build  than 
the  monument  which  Victor  Fremont 
I^wson  followed  by  Walter  Ansel 
Strong  built  in  the  Chicago  Daily  News. 
I  am  not  in  the  slightest  degree  referring 
to  the  physical  properties  of  the  Daily 
News,  fine  as  they  are,  but  I  am  think¬ 
ing  of  the  monument  these  two  men 
have  built  in  the  affectionate  regard  and 
unwavering  confidence  of  the  people  of 
the  metropolitan  district  of  Chicago.  The 
more  I  have  come  to  realize  the  propor¬ 
tions  of  the  monument  of  these  two  men 


STAFF  MEETING 

By  B.  F.  SYLVESTER 


TV/TR.  EDGEWORTH,  publisher: 

ItX  Hnne  it  a^ain. 


^  recession  in  business  has  hnnight 
“•W  various  understandings  and  agree- 


“Well,  the  Meteor  has  done  it  again. 
What’s  the  matter.  Hoops?” 

Hoops,  managing  editor :  “I  thought 
the  Star  was  pretty  fair  today.  Chief.” 

Mr.  Edgeworth:  “Why  didn’t  we 
have  the  interview  with  Mr.  Doddle  on 
his  trip  to  California?” 

Hoops;  “Isn’t  news.  Millions  of 
people  have  been  to  California. 

Mr.  Edgeworth:  “But  he  said  he  was 
glad  to  be  home,  to  the  garden  spot  of 
the  country.  That’s  constructive.” 

Hoops:  “Dur  readers  would  call  it 
boloney.” 

Mr.  Edgeworth:  “I  notice  the  Meteor 
is  getting  ahead  by  just  such  ‘iMtloney.’ 
Get  it  out  of  your  head  that  we  arc 
publishing  a  New  York  city  paper.  We 
can’t  high-hat  people  like  Mr.  Doddle. 
People  want  the  paper  that  prints  the 
news  about  their  friends.” 

Hoops;  “If  we  printed  all  the  Doildle 
items  there  wouldn’t  be  rixmi  for  Gandhi. 
We  had  some  big  exclusive  news 
today — .” 

Mr.  Edgeworth:  “Of  course.  Hoops, 
you’re  supiKised  to  use  judgment.  I  don’t 
want  a  small  town  sheet.  Hut  don’t  let 
the  Meteor  get  ahead  of  us.” 

Hoops;  “The  Meteor  didn’t  have  a 
word  about  the  elopement  of  Jerry  Ciold 
and  the  Evergreen  Club  dancer.” 

Mr.  Edgeworth:  “.An  unsavory 

article.  Hoops.  The  marriage  was  to 
have  been  annulled.  Nolxxly  would  have 
been  the  wiser  and  there  would  have  been 
no  embarrassment.  I’m  sure  the  best 
people  don’t  care  for  such  news.  Sorry 


the  humbler  becomes  my  spirit.  My 
chief  concern  since  1  have  assumed  the 
publishership  of  the  Daily  News  has 
been  to  measure  up  to  the  lofty  standards 
of  public  service  set  for  me  by  my  dis¬ 
tinguished  predecessors.” 

In  evaluating  his  publishership  with 
the  complexities  of  current  business  con¬ 
ditions.  Col.  Knox  assumes  full  responsi¬ 
bility  of  the  task  ahead  of  him.  He  con¬ 
cluded  the  interview  with  the  following 
word  of  caution  to  all  newspaiier  pub¬ 
lishers  : 

“The  Daily  News  is  not  only  a  great 
opportunity,  but  even  more  emphatically 
it  is  a  great  resixmsibility.  1  do  not 
recall  a  time  since  I  became  a  publisher 
more  than  .10  years  ago  when  the  re- 
siionsibility  of  a  newspaper  to  the  public 
was  more  freighted  with  influence  for 
giKKl  or  ill  than  now,  and  this  is  pro- 
IKirtionately  true  of  the  publishers  of 
great  newspapers  in  our  large  iHipuIation 
centers. 

“We  are  living  in  the  midst  of  a  major 
depression  with  a  huge  army  of  unem¬ 
ployed,  with  economic  rather  than  politi¬ 
cal  questions  to  face  and  this  is  most 
pre-eminently  a  time  not  to  rock  the 
boat ;  and  I  don’t  know  any  way  in 
which  the  boat  of  public  welfare  can  be 
more  easily  and  disastrously  rocked  than 
when  the  rocking  is  done  by  an  irre¬ 
sponsible  or  unwi.se  publisher  of  a  daily 
newspaper.” 


SALE  HEARING  IN  OCTOBER 


Chancery  Court  to  Decide  Petition 

Involving  Memphis  Appeal  Cates 

Whether  stock  of  Memphis  (Tenn.) 
Commercial  and  livening  Appeal  will  be 
sold  under  foreclosure  proceedings  will 
not  be  decided  until  the  October  term  of 
Chancery.  C’ourt  at  Nashville. 

Petition  asking  that  the  stock  be  sold 
was  filed  last  July  by  Nashville  Trust 
Company,  acting  as  trustee.  It  holds  the 
stock  as  security  for  $1,5()0,(X)0  worth  of 
debentures  issued  by  Southern  Publish¬ 
ers,  Inc.,  holding  company  for  the  stock 
of  the  Appeal  pajiers,  and  sold  to  the 
Minnesota  &  Ontario  Pajier  Comi»ny. 
Southern  Publishers,  Inc.,  is  in  receiver¬ 
ship  and  has  defaulted  on  interest  pay¬ 
ments,  it  is  charged. 


it  was  in  our  paper.  It  will  give  the 
Meteor  standing.  And  another  thing,  we 
had  very  little  on  Lindbergh. 

Hoops :  “W'e  try  to  keep  stories  short, 
Mr.  Edgeworth.” 

Mr.  Edgeworth;  “You  have  to  use 
judgment.  Hoops.  There  is  a  time  to 
keep  stories  short  and  a  time  to  give 
details.  W’ell,  gentlemen,  that’s  all. 
Ciood  day.” 


At  the  Meteor  office : 

Mr.  Hawkins,  publisher:  “The  Star 
has  done  it  again.  What’s  the  matter, 
W’atts?” 

Watts,  managing  editor :  “I  thought 
The  Meteor  was  pretty  fair  today. 
Chief.” 

Mr.  Hawkins:  “What  about  this 
elopement  stfiry  ?” 

Watts;  “It  wasn’t  constructive.  W'e’Il 
gain  in  standing  among  the  best  people 
because  we  didn’t  use  it.” 

Mr.  Hawkins:  “The  best  peoplej 
We  want  circulation.  The  Star  could 
print  it.  That’s  the  way  the  Star  gets 
ahead.  And  another  thing,  why  this 
tripe  alxuit  Old  Man  Doddle?” 

Watts:  “He  has  lots  of  friends.” 

Mr.  Hawkins:  “He’ll  ask  us  to  give 
him  six  copies  of  the  paper  and  his 
friends  will  buy  the  Star  to  get  the  news. 
We’ve  got  to  be  more  metropolitan.  And 
will  you  tell  me  why  we  have  to  print 
800  words  on  Lindbergh?” 

Watts :  “The  public  wants  details.” 

Mr.  Hawkins;  “I  see  the  Star  was 
able  to  tell  it  in  2(X).  Well,  gentlemen, 
that’s  all.  G<K)d  dav.” 


PRICE  CUTS  DIVIDEND 

Price  Brothers  &  Co.,  newsprint  man¬ 
ufacturers,  have  reduced  their  dividend 
payable  on  Oct.  1  from  one-half  of  one 
per  cent  to  one-quarter  of  one  per  cent, 
an  announcement  issued  Sept.  5  by  John 
H.  Price,  president,  said.  The  cut  was 
mad^  it  was  stated,  to  “further  con¬ 
serve  the  liquid  resources  of  the  com¬ 
pany  in  view  of  the  present  depres.sed 
conditions  not  only  in  the  newsprint 
and  lumber  industries,  but  in  general 
world-wide  construction  trade.”  Mr. 
Price  said  the  outlook  for  the  concern’s 
newsprint  sales  for  the  coming  year  was 
comparatively  good. 


PAPER  AIDS  GROWERS 

As  the  result  of  an  appeal  made  by 
the  Grand  Junction  (Colo.)  Daily  Sen¬ 
tinel  through  its  publisher,  Walter 
Walker,  an  emergency  reiluced  freight 
rate  on  peaches  was  obtaineil  in  an  effort 
to  relieve  the  serious  situation  facing 
western  Colorado  peach  growers  because 
of  unfavorable  marketing  conditions  in 
the  handling  of  an  enormous  peach  crop. 
A  movement  was  also  started  by  the 
Sentinel  urging  Coloradoans  to  purchase 
only  Colorado  peaches  and  to  “eat  more 
peaches.” 


FERRIS  VISITS  ALASKA 

H.  R.  Ferris,  who  represents  a  group 
of  northwest  newspajiers  in  Seattle,  re¬ 
cently  visiteil  Alaska.  He  sjient  several 
days  in  Ketchikan  on  business.  He 
represents  the  Ketchikan  livening 
Chronicle. 
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NAME  OF  100,000  GROUP 
IS  CHANGED 


ATTENDED  OMAHA  CONFERENCE 


BALL  STARS  PUNISHED 
FOR  SLUGGING  WRITERS 


Promotion  Group  Now  Known  at 
Major  Market  Newspapers, 

Inc. — George  M.  Burbach 
New  President 

The  1(K).(KK>  (iroup  of  .\mcrican  Cities, 
Inc.,  an  organization  of  HX)  newspai)crs 
incoriKjratetl  in 
1924  to  serve 
ni  a  n  u  f  actiirers’ 
sales  and  adver¬ 
tising  executives 
with  standardized 
market  studies, 
has  clianged  its 
coriM)rate  name 
to  Major  Market 
Xewspai)ers,  Inc., 
in  order  to  lK*t- 
ter  identify  its 
work  with  the 
newspaper  in¬ 
dustry. 

Simultaneously, 
the  announcement  was  made  that  Geiirge 
M.  Hurhach,  advertising  director  of  the 
St.  Louis  Lost-Dispatch,  and  a  memlier 
of  the  lK)ard  of  directors  of  that  news- 
pai»er,  has  l)een  elected  president  of 
Major  Market  \'ewspai)ers,  Inc.,  suc¬ 
ceeding  the  late  Walter  .Strong. 

Other  changes  in  the  official  personnel 
include  the  election  of  Harry  '1'.  VN'atts, 
business  manager  of  the  Dcs  Moines 
(la.)  Hefiistcr-Trihune.  as  vice-president 
and  the  election  of  Colonel  Frank  Knox, 
publisher,  Chica;/o  Daily  Xews,  and  J. 
Russell  Knowland,  Jr.,  assistant  pub¬ 
lisher,  Oakland  (Cal.)  Tribune,  to  the 
lK»ard  of  directors. 

ITie  1931-1932  e<iition  of  Study  of 
All  .American  Markets"  is  now  planned 
for  distribution  during  tbe  week  of  Sept. 
14  at  a  series  of  luncheon  meetings  to 
f)e  held  in  Ingh  tliicago  and  Xew  S'ork 
when  the  new  7(X)  page  lKM)k  will  l>e  pre- 
-sented  formally  to  groups  of  manufac¬ 
turers,  sales  and  advertising  agency  ex¬ 
ecutives  and  to  jHiblishers'  representa¬ 
tives. 

One  of  the  imi>ortant  new  features  in 
the  new  edition  is  a  complete  analysis  of 
each  associat«i  newspaiier’s  circulation, 
daily  t)r  daily  and  Sunday,  indicated  on 
each  market  map  by  counties,  along  with 
the  total  numlRT  of  families  in  each 
county. 

-Also  includetl  in  the  lKM)k  is  a  series 
of  48  state  maps  and  a  map  of  the  Ter¬ 
ritory  of  Hawaii.  On  each  is  shown 
the  location  of  every  town  of  1,(XK(  pop¬ 
ulation  or  more  together  with  the  num- 
l)er  of  families  in  each  county,  along 
with  the  combined  circulations  of  tbe  1(X) 
newspai)ers  associated  with  Major  Mar¬ 
ket  Newspai)ers.  Inc. 

.A  large,  si)ecially  drawn,  wall  ma))  of 
the  Unite<l  States  is  again  included  with 
each  copy  of  the  l)<H)k.  This  map  is  a 
county  map  of  the  I’nited  States 
which  is  imprintc'd  the  total  numl)er  of 
families  in  each  county  together  with  the 
combinetl  circulations  by  counties,  of  all 
of  the  HX)  newspai)ers  associated  with 
the  organization. 

Other  features  include  the  average 
temiK'ratures  by  months  for  a  12  month 
period  for  each  of  the  HX)  principal  cities 
and  a  complete  summary  of  all  informa¬ 
tion  and  data  by  states.  In  tbe  indi¬ 
vidual  market  section,  a  standardized 
analysis  of  tbe  HX)  Major  Markets  is 
given,  in  somewhat  similar  form  to  that 
empl()yed  in  the  prece<ling  lxK)k,  except 
that  in  each  individual  market  map  the 
circulation  of  the  newspat)er  in  each 
county  is  imprintiHl  on  the  map  together 
with  the  number  of  families. 


3  DAILIES  TO  T.  F.  CLARK  CO. 

.Announcement  has  l)een  made  of  the 
api)ointment  of  Thos.  h'.  Clark  Company, 
Inc.,  Chicago,  as  national  advertising 
representative  of  the  Xeteport  Kentucky 
World  to  be  issued  daily,  effective  Sept. 
13.  Clark  Company  has  also  been 
appointed  to  repre.sent  Shatewe  (Okla.) 
liven  in  <)  Post  and  the  Wallace  (Idaho) 
Daily  Xe7cs.  which  have  recently  entered 
the  daily  field. 


Among  those  who  attended  the  Newspaper  Assoriation  Managers’  ronferenee 
at  the  Kontenelle  Hotel  in  Omaha,  Neh.,  last  week  were,  left  to  right, 
Justus  F.  Craemer,  Omtifie  (Cal.)  Xeus,  vice-president  of  the  National 
Editorial  Association;  L.  M.  Nichols,  publisher,  Bristow  I  Okla.  I  Record 
and  president  of  the  National  Etlitorial  Assoriation,  and  (reorge  A.  Riley, 
New  York  City,  vice-president  of  the  American  Press  Association 


BROOKLYN  EAGLE  GETS 
COMMUNITY  PAPERS 

Home  Talk-Item  and  Home  Talk-Star 
Purchased — Now  Delivered  as 
Separate  Sections  With 
Daily 

The  Brooklyn  Daily  liaf/le  this  week 
ac(|uircd  control  of  two  community 
weekly  i)aiKTS,  the  Home  Talk-1  lew,  and 
the  Home  Talk-Star,  which  circulated 
respectively  in  the  Hay  Ridge  and  South 
Hrooklyn  sections. 

The  pajKTs  are  iH'ing  delivered  free 
of  charge  to  sub.scrilH-rs  of  the  Eagle  in 
these  sections,  i)ublished  as  extra  sec¬ 
tions.  They  are  also  on  sale  at  news¬ 
stands. 

.A<lvertising  contracts  in  the  paiKTS 
have  iK-en  continued  and  a  new  rate  card 
will  siK)n  Ik‘  issued,  according  to  Preston 
K.  (io<Mlfellow,  Hlagle  publisher. 

There  will  be  no  change  in  policies 
or  management  of  the  two  pajters.  E. 
M.  Schmich,  former  president  and  pub¬ 
lisher,  will  continue  in  charge  of  the 
management  and  the  reportor;al  ix)licies 
remain  unchanged.  Headtiuarters  for 
the  two  weeklies  will  be  maintained  as 
usual  at  4808  h'ourtb  avenue,  Hrooklyn. 
The  papers  are  l)eing  printed  in  the 
Eagle  plant.  The  Home  Talk  Publishing 
Company's  plant  in  Hay  Ridge,  which 
does  a  large  commercial  business,  was 
not  included  in  the  sale. 

The  Home  Talk-Item  is  published  on 
Wednes<lays.  and  made  its  first  apiK'ar- 
ance  this  week  as  a  part  of  the  Eagle. 
It  comprises  24  pages.  The  Home  Talk- 
.Star  is  published  Fridays. 

Home  Talk.  uikUt  that  name,  made 
its  first  aiiiK-arance  in  1903,  published  by 
Daniel  H.  and  Charles  .A.  Seaver.  de¬ 
partment  store  proprietors.  They  later 
sold  it  to  Fred  Markey  and  (ieorge  W. 
Green.  In  1921  Edwin  \V.  Harlow  1k-- 
came  the  controlling  factor  in  the  com¬ 
pany,  and  he  was  succeeded  two  years 
later  by  Major  C.  R.  Haines  and  Edger- 
ley  M.  .‘schmich.  Thereafter  Mr. 
Schmich  became  president  and  publisher. 

In  the  meanwhile  other  weeklies  were 
being  consolidate-*!  by  Home  Talk.  The 
Brooklyn  Xetes  was  merge<l  with  Home 
Talk  in  1926,  and  the-  Item  in  1928. 
The  .S'tar  was  ac(|uireei  also  in  1928  and 
two  sections  of  Home  Talk  were  started. 

TAYLOR  ON  VACATION 

Frank  W.  Taylor,  Jr.,  managing  eelitor 
of  the  St.  Iwuis  .S'tar.  is  si)ending  a  brief 
vacation  in  Chicago  and  at  \Visconsin 
resorts. 


LEA  INDICTED  AGAIN 

Newspaper  Employes  Remain  Loyal — 
Raised  $25,000  Bond 

Col.  Luke  Lea,  Xashville  publisher, 
was  indicted  by  a  F'ederal  grand  jury  in 
Knoxville.  Sept.  4  on  charges  growing 
out  of  the  crash  of  the  Holston-L’nion 
Xational  Hank  last  Xove-mlier.  Indicted 
with  Col.  Lea,  who  was  recently  sen¬ 
tenced  to  serve  from  six  to  ten  years  in 
prison  on  charges  made  in  connection 
with  the  defunct  Central  Hank  and 
Trust  Company  of  .Asheville.  X.C.,  was 
I.  Hasil  Ramsey,  president  of  the 
Holston-l'nion. 

When  Colonel  Lea  returned  to  Xash¬ 
ville  from  his  recent  trial  in  .Asheville, 
he  was  met  at  his  home  by  more  than 
12.S  employes  of  his  Xaslndlle  I  ennes- 
seean  and  liveniun  Tennesseean,  the 
majority  f)f  whom  have  remained  stead¬ 
fastly  loyal  to  him. 

Cndcr  the  order  of  Colonel  l,ea  the 
papers  had  until  the  morning  of  his 
return  made  no  comment  c*)ncerning  “last 
year’s  crash  and  its  effect  upon  the  lives 
and  welfare  of  the  publisher  and  his  sf)n.’’ 
On  that  morning  the  Xashville  Tennes¬ 
seean  carried  a  front  page  e<litorial  which 
declared  that  the  publisher  and  Luke 
Lea,  Jr.  had  Ix-en  "convicte*!  in  an  at¬ 
mosphere  of  hostility  and  liefore  an  alien 
jury"  but  adde<l  that  the  “courts  of 
Xorth  Carolina  or  any  other  state  can¬ 
not  shake  the  confidence,  esteem  and  love 
in  which  Colonel  Ixa  and  his  son  are 
held  by  the  workers  in  every  department 
of  the  Tennesseean."  Confidence  in  the 
"vindication"  of  an  appeal  was  expressed. 

Colonel  Lea's  bond  f)f  $25,(KK)  set  in 
connection  with  the  Knoxville  indict¬ 
ment  has  Ik-ch  furnishe*!  by  six  of  his 
employes. 

The  bond  was  signed  by  Wallace 
Smith.  mechanical  superintendent ; 
Howard  Tanksley,  foreman  of  the  press¬ 
room;  Louis  Dwyec.  out-of-town  cir¬ 
culation  manager;  Jesse  Sharp,  foreman 
of  the  stereotyping  department ;  .A.  \’. 
Goodpasture,  telegraph  e*litor  of  the 
Evening  Tennesseean,  and  Charles  H. 
Lowe,  night  foreman  in  the  stereotyping 
department. 

STARTS  FASHION  PAPER 

In  order  to  meet  the  increasing  fash¬ 
ion  demands  of  women  in  rural  sections. 
Montgomery  Ward  &  Co.  has  started 
publication  of  a  new  magazine  dealing 
exclusively  with  seasonal  fashions  in 
women’s  apparel.  The  magazines  are 
printed  in  Xew  York  and  .shipped  to 
Ward’s  branch  houses  for  distrihution 
to  customers. 


Hack  Wilson  Suspended,  Pat  Malone 
Fined  for  Assault  on  Wayne  Otto 
and  Harold  Johnson  of  Chicafo 
Dailies’  Sports  Staffs 


Two  Chicago  baseball  writers  were 
sluggetl  in  a  brawl  described  by  Manager 
Rogers  Hornsby  of  the  Chicago  Cubs  as 
“the  most  disgraceful  and  disgusting 
thing  that  has  happened  in  baseball  in 
years."  As  a  result  Hack  Wilson,  last 
year’s  home-run  king  of  the  Xational 
league,  has  been  suspended  from  the 
Cubs  for  the  rest  of  the  season  and  Pat 
Malone,  pitcher,  fined  $5(K).  Malone 
struck  Wayne  K.  Otto,  Chicago  Herald 
and  R.raminer  siK)rts  writer,  and  Harold 
Johnson  of  the  Chicago  .luterican  sports 
staff. 

Wilson  and  Malone  were  together  just 
before  the  Chicago-bound  train  left 
Cincinnati  last  Saturday  night.  The  jiair 
encountered  Otto,  Johnson,  and  Irving 
Vaughan.  Cliicai/o  Tribune  six)rts  writer, 
in  the  vestibule  of  one  of  the  cars. 
Wilson  is  said  to  have  started  a  mild 
verlial  protest  alxiut  reporters  in  general. 
Turning  to  Malone,  Johnson,  who  had 
just  left  Mordecai  Hrown,  greeted  the 
Cub  pitcher  with,  “Hello  Pat.  I’ve  just 
been  talking  to  one  of  the  four  greatest 
pitchers  of  all  time.” 

Malone,  overhearing  Hack’s  comments 
and  apparently  harboring  a  grudge 
against  sports  writers,  is  said  to  have 
deliberately  hit  Johnson  in  the  jaw  three 
times.  Otto,  who  tried  to  intervene,  was 
punched  in  the  mouth.  The  Herald  and 
Examiner  writer  got  the  full  force  of 
the  200-|H)und  pitcher's  strength  and 
suffered  painful  lacerations  about  the 
mouth  and  several  teeth  were  loosened. 
Xeither  Johnson  nor  Otto  had  a  chance 
to  defend  himself,  according  to  witnesses. 

In  discussing  the  firing  of  Wilson  and 
fining  of  Malone,  Manager  Hornsby 
said ; 

“Hecause  he  liatl  been  an  habitual 
offender  all  season,  Wilson  drew  the 
more  severe  penalty.  His  immediate  of¬ 
fense  wasn’t  as  great  as  Pat’s,  but  he 
evidently  had  been  leading  him  on  and 
he  made  no  effort  to  stop  him. 

"Malone  was  fine<I  S.sOfl  and  told  to 
pay  all  dfK'tor  bills  he  may  have  caused. 
He'll  be  kept  out  of  the  lineup  for  some 
time  until  he  shows  he  can  control 
himself." 


Edward  J.  Geiger,  sports  editor  of 
Chicago  .-Vnierican.  has  asked  for  a 
heavier  penalty  against  Malone.  He 
commented  upon  the  Cincinnati  episode 
editorially  as  follows : 

“What  arc  the  Cubs  going  to  do  aho^ 
Pat  Malone,  once  an  ace  of  the  Bniin 
pitching  staff?  Judging  frf)m  his  actions 
of  Saturday  night,  when  he  slugg^  two 
Chicago  ball  writers  travelling  with  the 
club,  without  warning  or  justification, 
and  his  previous  escapades,  both  on  and 
off  the  field,  baseball  no  longer  fi**  * 
place  for  him.  It  is  sincerely  hoped 
that  William  Wrigley.  Ir..  owner,  and 
William  T-.  Veeck,  president  of  the  Cubs, 
will  go  further  in  curbing  this  youw 
man  than  just  the  $5fK)  fine  imposw. 

“Hascball  writers  traveling  with  the 
clubs  are  hired  by  the  newspapers  to  tell 
their  readers  just  what  is  going  on  in 
the  natif)na1  pastime  and  they  have  a 
duty  to  perform  both  to  their  paper  and 
to  their  readers.  At  tunes  they  criticize 
players,  but  rarely  unjustly. 

".Apparently  harboring  a  grudge  o\-CT 
something  that  had  appeared  in  print  aiw 
his  befogged  brain  leading  1’*'” 
ruthlessness,  Malone  attacked  the  bal 
writers.  There  is  no  excuse  for  suf 
an  attack,  for  physical  violence  from  a 
ball  player.  Xo  matter  what  the  reaso 
may  be,  there  are  other  people  who  can 


handle  the  situation.  . 

“Malone  is  a  man  of  average  intelli¬ 
gence.  At  least.  I  believe  he  is. 
knows  baseball  writers  work  for  a 
ing  just  as  he  does  and  1*  to 

sports  editor  and  an  editor  higher  up 
whom  your  complaints  can  be  broug 
if  they  are  justified.  Xewspapers 
no  personal  fights.  Their^battle  is  i 
interests  of  clean  sports.” 
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NEW  JOURNAUSM  ERA  SEEN  BY  ACKERMAN 

Pulitzer  School  Director  Believes  Press  Will  Tap  New  and  Rich  Advertising  Fields  When  More 
Sympathetic  Relations  Are  Established  Between  Business  and  Newspapers 

i  FTER  19  years  of  operation,  the  By  JOHN  W.  PERRY  been  able  to  adapt  themselves  to  the  new 

A  loseph  Pulitzer  endowed  school  of  ,  .  .  ,  . .  ,  ...  conditions,  and  often  to  assume  an  im- 

actually  to  understand  these  difficulties,  the  problems.  This  required  an  addi- 
business  will  seek  the  cooperation  of  the  tional  appropriation  because  the  company 


A  Joseph  Pulitzer  endowed  school  of 
journalism  at  Columbia  University  is 
entering  a  new  phase.  This  month  when 
the  students  convene  they  will  find  a 
new  regime  there  under  the  direction  of 
(;arl  W.  .Ackerman,  appointed  dean  of 
the  faculty  last  March.  For  the  first 
time  in  its  history  this  best  known  of 
newspaper  training  schools  will  be  ruled 
hy  a  former  active  reporter  and  writer, 
one  who  later  voluntarily  yielded  his 
promising  newspaper  career  to  become  a 
publicity  man — and  an  uncommonly  suc¬ 
cessful  one,  too — and  who  is  now  likewise 
roluntarily  giving  up  this  lucrative  pur¬ 
suit  to  engage  in  journailism  teaching. 
He  is  the  Columbia  school's  third  di¬ 
rector;  his  predecessors  were  the  late 
Dr.  Talcott  Williams  and  the  scholarly 
Prof.  John  W.  Cunliffe  who  retired  last 
July  from  active  service. 

It  will  be  a  new  regime  in  more  than 
one  sense.  Mr.  Ackerman,  himself  a 
graduate  of  the  school,  is  proud  of  the 
school’s  history,  and  he  wilt  be  slow  to 
make  drastic  changes  in  its  set-up  ami 
methods  of  instruction.  But  he  has  am¬ 
bitious  plans  for  making  the  scluwl  more 
illustrious  and  lietter  adapted  for  supply¬ 
ing  newspapers  with  trained  and  intelli¬ 
gent  workers.  He  is  zealous  and  sincere 
about  this  matter.  At  41  years  of  age 
he  has  evolved  a  conviction,  he  told 
Editok  &  Publish KR  this  week,  that  a 
man's  measure  is  taken  not  by  what  he 
can  pile  up  in  dollars  and  cents  but  lA 
what  he  can  give  to  others.  Mr.  Acker¬ 
man  feels  that  in  his  new  position  he 
can  be  of  greater  service  to  the  world, 
and  although  his  acceptance  of  it  involved 
a  considerable  monetary  sacrifice,  he  is 
happy  that  he  has  been  given  the  oppor¬ 
tunity  to  work  out  his  philo,sophy  for 
what  it  is  worth. 

Frequently  criticized  for  his  “public 
relations”  connections  with  various  con¬ 
cerns— he  was  assistant  to  the  president 
of  General  Motors  Corporation  when 
appointed  to  his  new  jiosition,  and  previ¬ 
ously  wa.s  with  the  Eastman  Kinlak 
Company,  Remington- Rand,  Inc.,  and  the 
Brnoklyn-Manhattan  Transit  Corporation 
—Mr.  Ackerman  feels  that  this  business 
experience  has  lieen  of  great  benefit  to 
him  in  his  new  work.  Although  he  was 
not  inclined  to  talk  about  his  former 
business  work  ami  the  press  agent’s  status 
in  the  world  of  jounaalism,  he  said  he 
certainly  had  nothing  to  lie  "ashamed  of” 
in  his  career. 

“As  a  result  of  my  previous  work,” 
he  said,  "I  hope  and  believe  I  can  see 
both  sides  of  what  the  relationship  Ise- 
tween  newspapers  ami  business  should  lie. 
I  feel  quite  sure  that  after  our  program 
is  developed  here  in  the  school  that  the 
press  will  have  no  reason  to  regret  my 
pnst  experience. 

“Many  problems  of  business  are  ex- 
Wly  the  same  as  the  newspapers’  prob- 
lerni.  I  really  believe  the  volume  of 
*w«paper  advertisng  is  going  to  in- 
rreaie  in  direct  proportion  to  the  devel- 
®I®>ent  of  better  understanding  between 
loam^ism  and  business  in  regard  to  the 
PWiliar  problems  of  each. 

Take  advertising  for  example.  News- 
WP*ri  and  magazines  must  depend  on 
<he  ^vertising  revenue  for  a  large  pro- 
IWson  of  their  income.  This  is  largely 
^rlvertising.  On  the  other  hand 
are  ecomimic  and  social  problems 
™  business  that  can  only  be  solved  by 
•owitising.  I  think  that  when  the  news- 
^rs  comprehend  more  of  these  prob- 
^  and  when  business  senses  the  in- 
F^ing  influence  of  the  press  there  will 
11*  wvelopment  in  advertising  which 
111  make  its  volume  again  as  great  as 
•■as  in  19^  and  perhaps  greater. 

'here  are  vast,  fertile 
of  advertising  yet  to  be  tapped, 
should  he  developed  by  the  news- 
As  the  capacities  of  newspaper- 
^^»re  increased  reporters  will  become 
inquiring  themselves  in  regard  to 
lems  of  business,  and  as  they  come 


press  to  solve  them.  The  initiative,  how¬ 
ever,  should  come  from  the  press.” 


in  question  did  not  wish  to  take  this 
space  at  the  expense  of  its  appropriation 


This  does  not  mean,  Mr.  Ackeiman  for  product  advertising.  This  reporter 


The  new  dean  of  the  Pulitzer  School  of  Journalism,  Columbia  University. 
Carl  W.  Ackerman  (right)  and  Mrs.  Ackerman  and  Robert  V.  H.  Ackerman, 
their  16-yenr-old  son.  This  photograph  was  taken  on  the  Ackerman  farm  at 
Lambertville,  NJ. 


said,  that  Columbia  University  is  going 
to  train  its  journalism  students  to  be 
advertising  salesmen  as  well  as  rejxirters. 
But  it  does  mean,  he  added,  that  re- 

[Kirters  will  lie  taught  to  be  more  in¬ 

quisitive  alniut  the  background  of  their 
subject  and  with  their  trained  insight 

will  be  able  to  offer  suggestions  that  may 
work  out  to  mutual  advantage.  They 
will  write  the  news,  but  as  they  write 
they  will  know  what  lies  behind  it  and 
what  have  been  the  contingent  factors 
that  have  brought  comlitions  to  where 
they  stand  at  the  time  of  writing 

Mr.  Ackerman  illustrated  what  he 

meant.  A  certain  industrial  concern  yearly 
distributed  a  bonus  in  excess  of  two  mil¬ 
lion  dollars  to  its  workers.  The  firm 
wanted  its  employes  to  save  that  money, 
to  put  it  away  in  the  bank  or  invest  it 
for  future  use.  Instead,  however,  the 
workers  treatefi  it  as  a  part  of  their 
regular  incomes,  and  it  went  the  way 
of  mo.st  incomes.  Preaching  of  thrift  on 
the  part  of  the  firm  had  no  effect.  This 
situation  created  a  Big  Problem  for  the 
company  and  the  president  asketl  Mr. 
Ackerman  to  study  it.  He  developed  the 
idea  that  if  a  series  of  talks  on  the  differ¬ 
ence  between  principal  and  income  were 
prominently  advertised  in  the  local  dailies 
they  might  have  the  desired  effect.  The 
suggestion  was  then  developed  to  the 
place  where  it  was  thought  that  if  the 
“talk”  came  from  the  banks  instead  of 
the  firm  it  might  have  still  greater  effect. 
The  banks  fell  in  with  the  idea  and  now 
every  year,  for  several  days  preceding 
the  bonus  distribution,  the  banks  co- 
ojieratively  buy  a  page  in  each  local 
newspaper  and  explain  to  the  workers 
an  elementary  but  fundamental  problem 
in  finance  that  all  money  is  not  alike ; 
that  saving  is  as  essential  as  spending. 
Here  was  a  case,  Mr.  .Ackerman  said, 
where  business  was  informed  of  how  it 
could  use  newspaper  space  to  sell  an 
economic  idea. 

Mr.  Ackerman  also  told  of  a  reporter 
on  a  Xew  York  daily  who  was  so  inter¬ 
ested  in  business  stories  that  he  became 
an  authority  in  a  certain  company’s  prob¬ 
lems.  His  intelligent  handling  of  its 
problems  inspired  so  much  confidence  on 
the  part  of  the  management  that  they 
used  newspaper  space  to  explain  one  of 


did  not  sell  advertising,  Mr.  .Ackerman 
said,  he  created  it,  and,  in  addition,  he 
made  it  possible  for  Mr.  .Ackerman  to 
get  an  extra  appropriation  from  the  com¬ 
pany  of  $2()0,(X)U,  for  a  series  of  maga¬ 
zine  and  newspaper  advertisements. 

Although  Mr.  Ackerman  sjxike  chiefly 
about  the  opportunities  for  liettering 
understanding  lietween  business  and  the 
press,  his  theory  was  adaptable  to  many 
other  actiifities,  he  said.  In  reporting 
the  activities  of  a  profession,  reporters 
with  an  inquisitive  turn  of  mind  and  with 
some  knowledge  of  cause  and  effect 
will  lie  more  able  to  chart  accurately  the 
news.  It  is  his  theory  that  schiKils  of 
journalism  can  do  increasingly  effective 
work  in  training  men  and  women  along 
these  lines. 

There  is  no  doubt  in  Mr.  Ackerman’s 
mind  that  the  school  of  journalism 
as  an  institution  has  proved  its  worth 
and  will  in  the  future  prove  it  more 
abundantly.  When  he  accepted  his  new 
position  the  first  thing  he  did,  he  said, 
was  to  establish  contact  with  the  press, 
talking  over  his  plans  w^th  working 
newspapermen,  and  soliciting  their  co¬ 
operation.  The  manner  in  which  pub¬ 
lishers,  erlitors,  writers  and  reporters 
responded,  volunteering  to  take  part  in 
the  school’s  instruction,  convinced  him, 
he  said,  that  there  is  no  question  of  the 
interest  of  newspapermen  in  schools  of 
journalism.  "The  question  is  not  even 
debatable  any  more,”  he  said. 

“1  don’t  mean  to  imply,”  he  added, 
"that  schools  of  journalism  have  reached 
the  pinnacle  of  development.  But  here  at 
Columbia  it  has  been  demonstrated  in  19 
years  that  men  and  women  can  lie  trained 
not  only  professionally,  but  in  an  under¬ 
standing  of  the  fundamentals  of  journal¬ 
ism.  Columbia  has  shown  that  its  grad¬ 
uates  are  able  to  assume  increasing 
responsibilities. 

"Radical  changes  have  taken  place  in 
the  publishing  field  since  the  journalism 
school  started.  Old  newspapers  and 
migazines  have  been  merged  and  sub¬ 
merged.  New  types  of  publications  have 
taken  their  places.  But  through  all  these 
changes  we  have  seen  growth  rather 
than  a  decline  in  (he  profession.  From 
the  viewpf>int  of  this  school  it  is  interest¬ 
ing  that  so  many  of  its  graduates  have 


been  able  to  adapt  themselves  to  the  new 
conditions,  and  often  to  assume  an  im¬ 
portant  role  in  changing  them. 

■’journalism  in  the  United  States  is 
making  as  great  progress  professionally  as 
it  is  making  as  a  business.  This  is  logi¬ 
cal  for  this  reason :  While  journalism 
must  be  a  private  business  and  must  also 
be  a  profession  to  survive,  nevertheless  it 
cannot  progress  unless  it  grows  as  a  pro¬ 
fession.”  The  place  of  training  schools 
for  journalists  in  this  scheme  of  things 
is  clean  cut  and  well  defined,  in  Mr. 
.Ackerman’s  opinion. 

Referring  to  the  often  reiterated  criti¬ 
cisms  of  journalism  sc1k>o1s,  Mr.  Acker¬ 
man  said  such  adverse  comment  was 
likely  never  to  be  silenced.  "It  is  the 
same  with  journalism  schools  as  with 
other  professional  schools,”  he  said. 
"There  always  will  be  those  who  will 
iwint  to  such  men  as  Henry  Ford  and 
(ieorge  Eastman  as  examples  of  out¬ 
standing  success  who  never  needed  the 
training  a  school  could  give  them.  They 
never  ceased  educating  themselves.  The 
fact  that  both  Eastman  and  Ford  need 
trained  men  to  carry  on  their  work 
tixlay,  men  who  are  products  of  technical 
schools,  seems  to  escape  these  critics. 

“In  journalism  we  will  always  have 
that  situation  where  outstanding  men, 
such  as  Adolph  S.  Ochs  and  Roy  W. 
Howard  without  college  training,  will 
be  held  up  as  proof  of  the  uselessness  of 
journalism  schools.  It  is  inescapable. 
But  in  the  course  of  years  the  newspajiers 
and  magazines  are  going  to  depend  more 
and  more  on  schools  of  journalism  for 
professional  help,  as  the  Times,  The 
Unitwl  Press  and  other  publications  and 
associations  do  tixlay. 

■Mr.  Ackerman  did  not  care  to  com¬ 
ment  on  press  agentry.  He  felt  that  it 
would  be.  needless  to  drag  it  in  when, 
evidently,  it  had  no  lx;aring  on  his  plans. 
The  fact  that  all  members  of  the  jour¬ 
nalism  school’s  Ixiard  of  advisors,  com¬ 
posed  chiefly  of  editors  and  publishers, 
all  of  whom  were  conversant  with  Mr. 
Ackerman’s  experience,  had  endorsed  his 
appointment  to  the  post,  indicated  to  him 
that  critics  of  his  part  experience  were 
greatly  in  the  minority. 

The  list  of  newspapermen  and  others 
who  composed  the  standing  committee 
of  the  Columbia  School  of  Journalism 
alumni  ass(x;iation.  was  held  by  Mr. 
Ackerman  to  reflect  the  work  the  school 
was  doing.  This  committee  of  graduates, 
appointetl  by  Joseph  L.  Jones,  foreign 
editor  of  the  Uniteil  Press,  and  president 
of  the  alumni  as.siKiation  is  as  follows ; 

M.  Lincoln  Schuster,  Simon  &  Schus¬ 
ter,  book  publishers,  chairman;  Laurence 
H.  Sloan,  vice-president.  Standard  Sta¬ 
tistics  Company;  I^ester  Markel,  Sunday 
editor.  New  York  Times;  Carl  C.  Dickey, 
The  Outlook;  Miss  Sarah  Addington, 
author;  Mrs.  Mary  Ross  (iannett,  'I  he 
Survey  Graphic;  Tom  Lynn,  Netv  York 
Times;  A1  C.  Herman;  Clyde  A.  Beals. 
New  York  Times;  Alice  Hughes,  Nexe 
York  World-Telegram ;  David  Sentner, 
International  News  Service;  Herbert 
Bruckcr,  Review  oj  Kevieivs ;  D.  R.Maue, 
System  Magasine;  William  Conklin,  .Vrre 
York  Times;  Claude  Jaegger,  financial 
editor,  Associated  Press;  Mrs.  Ruth 
Howe,  New  York  W’orld  Telegram; 
Robert  Neville.  New  York  Herald  Tri¬ 
bune :  Dudley  Martin.  New  York  Times, 
and  Lincoln  K.  Barnett,  Herald  Tribune. 

Mr.  .Ackerman’s  avfxration  is  farming. 
Since  1918  he  has  been  living  off  and  on 
at  his  176-acre  farm  near  I-ambertville. 
N.  J.  For  ten  years  he  has  lieen  award¬ 
ing  a  cup  to  the  boy  farmers  in  the 
vicinity  who  show  the  best  calves  at  the 
annual  Calf  Club.  Since  accepting  his 
new  pfisition  Mr.  .Ackerman  has  moved 
to  New  York  and  is  now  living  at  460 
Riverside  Drive.  He  is  married  aixl  has 
a  16-year-old-son,  Robert,  who  was 
hfirn  in  Germany  when  Mr.  and  Mrs. 
.Ackerman  were  there  during  the  war, 
where  Dean  .Ackerman  was  the  L'nited 
Press  correspondent. 
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BOSTON  DAILIES  OCCUPY  $3,500,000  PLANT 


New  Seven-Story  Herald-Traveler  Building  Embodies  Most  Advanced  Newspaper  Equipment 

h  in  Community 

working  staff.  Western  Union  leased 
wires  which  the  Herald-Traveler  oner 
ates  to  several  cities  are  housed  in  thdr 
own  sound-proofed  room,  as  are  the 
Associated  Press  and  United  Press  morse 
and  teletype  lines  which  serve  the  Herald 
and  the  Traveler  respectively. 

Another  private  room  is  allotted  to  the 
radio  broadcasting  department,  used  by 
the  papers  for  a  nightly  broadcast  of  news 
as  well  as  for  running  accounts  of  popular 
news  events. 

(Opening  directly  into  the  news  room 


By  ARTHUR  ROBB 

the  counting  room  is  a  mezzanine,  over-  graphic  and  portrait  studios  and  an  art 
looking  the  pressroom.  On  this  floor  arc  room  with  seats  for  more  than  20 
located  the  stereotype  casting  and  shav-  draughtsmen  enjoy  a  north  light  and 
ing  machines.  As  the  plates  leave  the  every  miKlern  mechanical  convenience, 
shaver  after  coming  from  the  junior  and  The  engraving  department  has  ample 


A  comer  of  the  new  reference  department,  showing  the  high  ceilings  and 
ample  light  and  ventilation  provided. 


A  view  from  the  upper  printing  level  of  the  new  Scott  presses. 


CAMERA  VIEWS  OF  PALATIAL  NEW  HOME  OF  BOSTON  HERALD-TRAVELER 


Roiterl  R.  ('hoate 
Managing  Eilitnr,  Hoslon  Herald 


'  shot  of  the  negative  stripping  and  taming  room  in  the  engraving 

department. 


Handsomely  furnished  private  office  of  E.  W.  Preston,  publisher  of  the 
It  erald-T  raveler. 


Arrhilerl's  drawing  of  the  new  seven-story  S3..>0().0(I0  Hoslim  1 1  erald-T  raveler  huihling  at  the  corner  of  Mason  and  Avery 
streets.  The  walls  are  of  polished  granite  an<l  liineslone. 


Detail  of  the  huilding  s  front  entrance, 
showing  the  figure  of  the  Herald- 


Traveler  newspaper  hoy  which  is  the 
princi|ial  decorative  motif  of  the 
structure. 
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Editor  &  Publisher  The  Fourth  Estate  for  September  12,  1931 


WASHINGTON  CORPS  PLANS  COMMITTEE 
TO  CHECK  OFFICIAL  NEWS  STIFLING 

Writers  Aroused  by  Growing  Censorship  Barricades — White 
House  Conferences  Improved  Slightly — More  In¬ 
stances  of  Departmental  Evasion  are  Cited 

By  GEORGE  H.  MANNING 

Washiiifton  Correspondent*  Editor  Jk  Publisher 

W/^ASHINGTOX,  Sept.  10. — Forma-  talk  to  them  for  this  length  of  time  was 
^  tion  among  the  Washington  corre-  appreciated. 

Incidentally,  published  reports  of  a 
State  Department  censorship  were  not 
altogether  accurate.  These  reports  said 
that  Secretary  Stimson  had  decided  not 
to  see  the  correspondents.  The  fact  was 
that  Secretary  Stimson  had  found  his 
daily  conferences  with  newspapermen 
t(K)k  much  of  his’  time  and  he  suggested 
that  two  or  three  of  them  each  week  be 
taken  over  by  Undersecretary  of  State 
William  R.  Castle,  Jr.  This  arrange¬ 
ment  probably  would  be  satisfactory  to 
the  State  Department  correspondents,  as 
Castle  proved  a  good  news  source  dur¬ 
ing  Stimson’s  absence  in  Europe. 

Other  corresjKjndents  have  called  at¬ 
tention  to  the  attitude  of  Director  of 
Prohibition  Amos  W.  W.  WcKxlcock  to¬ 
ward  the  press.  This  official  treats 
newsjjapermen  with  refreshing  courtesy 
and  frankness.  He  does  not  quibble  and 
attempt  to  evade  their  questions,  but 
answers  them  insofar  as  possible.  When 
he  feels  he  cannot  properly  answer  ques¬ 
tions  put  to  him  by  newspapermen,  he 
tells  them  why  and  does  not  attempt  to 
cover  up  with  a  half-truth. 

In  striking  contrast  has  been  the  at¬ 
titude  of  the  Federal  Farm  Hoard,  an 
instance  of  that  body's  refusal  to  deal 
frankly  with  newspapermen  occurring 
Sept.  8.  Though  confronted  with  cabled 
reports  from  Berlin  that  the  German 
government  had  officially  announced  the 
purchase  of  200,000  tons  of  American 
wheat.  Chairman  James  C.  Stone,  main¬ 
tained  a  silence,  declaring  only  that  “I 
hope  it  is  true." 

When  reminded  that,  as  chairman  of 
the  Farm  Board,  which  would  be  one  of 
the  parties  to  the  agreement,  he  should 
be  in  a  position  to  know  whether  or  not 
it  was  true.  Stone  replied  that  he  had 
nothing  further  to  say. 

It  was  recalled  here  that  the  first  an¬ 
nouncement  of  the  consummation  of  the 
w'heat-for-coffee  deal  with  Brazil  was 
made  in  the  South  American  country  and 
that  the  first  announcement  of  completion 
of  the  Chinese  wheat  deal  came  from 
Shanghai.  Both  later  were  confirmed 
here. 


among  the  \\’ashington  corre¬ 
spondents  of  a  “grievance"  or  “vigilance” 
committee,  to  be  representative  of  the 
entire  corps  of  corresp<»ndents  and  sup¬ 
ported  by  the  majority,  to  investigate 
and  eliminate  instances  of  withholding 
public  informaticMi  by  government  offi¬ 
cials  seemed  assured  today. 

Definite  steps  toward  such  an  organi¬ 
zation  had  been  taken  by  a  representative 
group  of  correspondents  who  expressed 
their  willingness  and  determination  to 
see  it  through. 

Inquiry  among  newspapermen  revealed 
an  almost  unanimous  agreement  as  to 
the  need  for  a  committee  to  handle  cases 
of  this  kind.  It  also  was  generally 
agreed  that  a  committee  of  this  kind,  to 
be  effective,  must  be  composed  of  repre¬ 
sentative  corresiHjndents  who  would  be 
willing  to  battle  government  officials, 
where  necessary,  to  obtain  withheld  in¬ 
formation,  and  who  would  be  willing  to 
devote  some  of  their  time  to  this  work. 

In  Editor  &  Pi'bli.sher  of  Sept.  5  it 
was  suggested  that  such  a  committee 
could  be  formed  “either  by  the  ^-lational 
Press  Club,  the  White  House  Corre¬ 
spondents’  Association,  or  simply  by  the 
correspondents  meeting  together." 

The  prevailing  opinion  seems  to  be 
that  the  committee  should  not  be  spon¬ 
sored  by  one  organization,  but  should 
have  on  it  one  or  more  members  of  the 
Press  Club,  the  White  House  Corre¬ 
spondents’  Association,  and  the  Standing 
Committee  of  Corresjiondents. 

The  idea  behind  the  movement  is  that 
the  committee  should  put  its  weight  be¬ 
hind  any  justified  complaints,  attemnting, 
where  possible,  to  adjust  the  complaint 
amicably  between  the  aggrieved  corre¬ 
spondent  or  correspondents  and  the 
department  or  official  involved.  If  the 
complaint  could  not  be  satisfied  in  this 
manner,  the  committee  could  make  public 
all  the  facts  which  would  be  available 
to  correspondents  as  material  on  which 
to  base  stories. 

Meanwhile,  there  was  indications  of  a 
slight  “loosening  up”  on  news  at  the 
White  House,  particularly  since  the  pub¬ 
lication  by  newspapers  all  over  the 
country  of  the  now  famous  White  House 
denial  of  the  receipt  of  Governor  Roose¬ 
velt’s  letter  concerning  “secret”  negotia¬ 
tions  lietween  the  United  States  and 
Canada  on  the  St.  Lawrence  waterway 
project. 

President  Hoover  has  been  holding 
press  conferences  more  regularly  during 
the  last  few  weeks,  though  even  now 
they  are  cancelled  with  hut  scant  notice 
to  the  correspondents.  Seldom  does  he 
hold  more  than  one  conference  a  week, 
though  by  custom  conferences  with  the 
c<irresi>ondents  are  scheduled  for  each 
Tuesday  and  Friday. 

Of  course,  conditions  at  the  White 
House  now  are  far  from  satisfactory 
from  the  corresixmdents’  jHiint  of  view, 
and  prohahly  will  remain  so,  hut  those 
who  cover  the  White  House  regularly 
declared  there  has  been  some  improve¬ 
ment.  This  improvement  has  not  reached 
the  point  where  the  President  will 
answer  questions  submitted  by  the  cor¬ 
respondents.  In  fact,  the  correspondents 
have  abandoned  their  practice  of  sub¬ 
mitting  questions  for  Presidential  con¬ 
sideration  and  comment  at  the  press 
conferences,  because  it  was  found  the 
President  simply  ignored  them. 

Another  hoiK'ful  indication  occurred 
Sept.  when  Secretary  of  State  Henry 
L.  Stimson,  just  returned  from  Europe, 
talked  with  the  correspondents  for  an 
hour,  giving  them  an  account  of  his 
experiences  abroad  and  his  impressions 
of  various  welt  known  world  figures  and 
of  the  general  situation.  He  did  not 
permit  direct  quotation  of  his  views,  giv¬ 
ing  them  to  the  correspondents  merely 
for  background,  but  his  willingness  to 


A  Hat  refusal  by  Maj.  Gen.  T.  Q. 
Ashburn,  chairman  of  the  board  of  the 
Inland  V\’aterways  Corporation,  which 
operates  the  government  barge  lines  on 
the  Mississippi  and  Warrior  Rivers,  to 
give  out  detailed  figures  of  the  barge 
lines’  ojieration  has  been  brought  to  light 
by  correspondents  here. 

Heretofore  it  has  been  customary  for 
the  corjwration  to  announce  the  earnings 
or  deficits  of  the  various  divisions  of  the 
barge  lines.  This  year,  however,  Gen. 
Ashburn  said  these  figures  no  longer 
w<iuld  be  given  out.  The  reason  was 
that  certain  divisions  of  the  barge  line 
showed  deficits,  while  others  showed 
profits. 

Gen.  Ashburn  said  the  corporation 
functioned  as  a  whole  and  “entirely 
erroneous  impressions  may  be  gained  re¬ 
garding  the  whole  corporation  through 
the  study  of  separate  figures  for  each 
division.”  He  added  that  “no  railroad 
issues  any  statement  r^arding  operations 
by  divisions,  but  their  statements  do  in¬ 
clude  operations  of  whole  sy.stems.” 

.After  the  detailed  figures  of  the  barge 
line  operation  for  the  first  six  months  of 
1931  had  leaked  out  in  Chicago,  Gen. 
Ashburn  reluctantly  gave  permission  to 
Washington  correspondents  to  print 
them,  but  warned  them  that  this  was  an 
exception  to  his  rule  and  that  in  future 
detailed  figures  would  not  be  released. 

Incidentally,  the  “whole  figures"  given 
out  by  Gen.  Ashburn  showing  a  profit 
to  the  government  in  operating  the  barge 
lines,  did  not  include  any  charge  for  cost 
of  capital,  insurance,  or  taxes.  The  cor¬ 
poration  is  capitalized  at  about 
$20,000,000. 


INSTALLS  NEW  PRESS 

The  Bath  (N.Y.)  Steuben  Courier, 
held  an  open  house  last  week  upon  com¬ 
pletion  of  the  installation  of  its  new 
press.  The  editor,  Henry  O.  h'lkins, 
who  has  held  that  position  for  the  past 
40  years,  headed  the  receiving  line  of 
company  officials  who  greeted  all  callers. 


EDITORS’  MEETING,  SEPT.  21 

Plans  are  progressing  for  the  conven¬ 
tion  of  the  New  York  State  Society  of 
Newspaiier  Editors,  in  Utica,  Sept.  21. 
(ieorge  A.  Bradley,  managing  editor  of 
the  I'tica  Observer-Dispatch,  is  in  charge 
of  program. 


SUSPENDS  PUBLICATION 

The  iMGrtmde  (Ore.)  .Vcrcj,  edited 
by  George  Huntington  Currey,  who  has 
announced  his  independent  candidacy  for 
the  United  States  senate,  suspended  pub¬ 
lication  Aug  28. 


STTIMSON  TELLS  OF  HIS  TRIP  ABROAD 


Secretary  of  State  Henry  Stimson  telling  Washington,  I).C.,  newspaper  cor¬ 
respondents  of  his  recent  European  trip  where  he  participated  in  conferences 
on  the  economic  plight  of  Germany.  The  interview  look  place  after  a  call 
on  President  Hoover  at  the  White  House,  Sept.  8. 


DEICATUR  quotation 
DROPPED  BY  N.Y.  NE^ 


“Our  Country,  Right  or  Wrong,"  Di,. 
placed  by  Portion  of  Uncoln’, 
Gettyaburg  Address — Edito- 
rial  Tells  Why 


With  its  issue  of  Sept.  6,  the  .V«. 
York  Daily  News  abandoned  the 
Stephen  Decatur  quotation  that  has  a^ 
peared  for  several  years  on  its  editorS 
page  as  a  motto — “f)ur  Country— In  Our 
Intercourse  With  Foreign  Nations  Mav 
She  Always  Be  in  the  Right ;  But  Ou’r 
Country  Right  Or  Wrong’’— and  sub- 
stituted  for  it  a  quotation  from  President 
Abraham  Lincoln’s  Gettysburg  ad¬ 
dress—”  That  This  Nation,  Under  God. 
Shall  Have  A  New  Birth  of  Freedom— 
and  That  Government  of  The  People 
By  the  People,  And  For  the  Peonle 
Shall  Not  Perish  From  The  Earth." 

The  News  has  often  been  criticisd  for 
the  motto  it  is  now  relinquishing  but  this 
is  not  the  reason  for  the  change,  Capt 
J.  M.  Patterson,  Daily  News  publisher 
told  Editor  &  Publisher  this  week.  Of 
recent  years,  Capt.  Patterson  said,  there 
had  been  little  criticism  of  the  motto 
The  complete  reason,  he  added,  was 
summed  up  in  an  editorial  in  the  News 
on  the  day  the  change  was  made. 

This  editorial,  headed  “Good-by,  De¬ 
catur— For  A  Time,”  said  that  the 
United  States  is  free  at  this  time  from 
“any  major  dispute  with  any  foreign 
power,”  and  that  the  “big  conflict”  now  is 
internal.  “On  one  side,”  the  editorial 
said,  “is  Lincoln’s  ideal  of  government 
of  the  people,  for  the  pwple,  by  the 
people.  On  the  other  side  is  the  govern¬ 
ment  of  the  people  by  boards,  bureaus, 
bureaucrats,  organized  minorities  and 
other  enemies  of  democracy.”  For  that 
reason,  the  News  held,  the  present 
motto  is  more  timely. 

"As  for  the  words  ‘under  God,’”  the 
editorial  continued,  “it  is  probable  that 
Lincoln  inserted  them  chiefly  to  round 
out  a  ringing  sentence.  But  we’re  will¬ 
ing  to  go  along  with  that  phrase  left  im 
It’s  fitting  for  today.  W^en  a  nation 
adopts  the  idea  that  human  beings  are 
nothing  but  clocks,  machines,  to  be  made 
to  run  until  they  run  down  and  art 
junked,  we  believe  that  nation  loses  a 
whole  mass  of  values.  The  people  of  the 
United  States  may  have  to  fight  that  idea 
some  day,  too.”  In  case  this  countr)- 
should  come  into  major  conflict  with  any 
foreign  country,  the  editorial  said,  “we 
shall  restore  the  Decatur  masterpiece  to 
the  masthead  of  the  news.” 

Col.  R.  R.  McCormick,  publisher  of 
Chicago  Tribune,  told  Editor  &  Pn- 
LiSHER  that  the  Decatur  quotation  ap¬ 
peared  on  the  Tribune  masthead  from 
1914  to  1927  as  a  war  measure  to  instill 
patriotism  in  Americans. 

“The  Decatur  masthead  was  put  up  in 
1914  when  a  large  number  of  the  Ameri¬ 
can  people  were  pro-German  and  another 
large  portion  were  pro-French  or  pr(^ 
F'nglish.  The  Tribune  insisted  that  all 
.Americans  must  follow  the  course  m 
their  country.  After  the  war  ended  the 
need  for  this  policy  was  no  longer  ur¬ 
gent.  Therefore,  we  ttxik  the  mastheM 
down  on  Aug.  29,  1927,  and  put  up  Md" 
ton’s  quotation  from  Areopagitica,  whim 
remained  until  this  year  when  we  changed 


it  to  the  present."  ..  , 

At  present  the  Tribune  is  carrying  the 
definition  of  a  newspaper,  by  Col.  -«r' 
Cormick.  as  follows ;  .  .  •  j, 

“The  nevvspaiier  is  an  institution  de- 
velojied  by  modern  civilization  to  presen 
the  news  of  the  day,  to  foster 
and  industry,  to  inform  and  mold  pu 
opinion,  and  to  furnish  that  check 
government  which  no  constitution 
ever  been  able  to  provide.”  ,  ,. 

The  sixth  plank  in  the  Tnbunes 
torial  page  platform  for  j 

changed  Sept.  10  from  “F'nd  the  Keig 
Gangdom”  to  “Continue  the  ''af 

Discussing  the  change  editorial!}, 
Tribune  said:  ,  , 

“One  may  still  speak  of 
gangdom  in  New  A'ork.  hut  n^ ' 
cago.  Here  the  worst^  and  hard  P" 
of  tlie  struggle  is  past.” 
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IN  PHILADELPHIA’S  BILLION  DOLLAR  MARKET,  "NEARLY  EVERYBODY  READS  THE  BULLETIN’* 


\Yliat  about 


seUlug  costs  ^ 


XhERE'S  a  danger  point  in  every  sales 
chart  which  occurs  when  sales  costs  and 
margin  meet:  It  is  the  vanishing  point 
of  profits. 

With  today’s  trend  of  prices,  every 
market,  and  every  marketing  cost,  de¬ 
mand  more  careful  review. 

In  these  times,  metropolitan  markets 
and  great  key  newspapers  show  their 
worth. 

Hundreds  of  thousands  of  stores, 
compact  millions  of  people,  billions  in 
spendable  funds — and  great  newspaper 
circulations  massed  where  you  can  sell 

and  deliver  economically. 

Philadelphia  has  all  the  natural  ad¬ 


vantages  of  a  great  city  market  .  .  . 
PLUS  the  unique  advantage  of  one  news¬ 
paper  giving  ninety-one  per  cent,  cover¬ 
age  of  Philadelphia  homes. 

The  Philadelphia  Bulletin  has  a  thirty- 
six -year  record  of  natural  circulation 
growth;  and  a  thirty-six-year  record  of 
steadily  decreasing  advertising  cost. 

Today’s  560,855  net  paid  average,  at 
sixty-five  cents  a  line,  represents  the 
greatest  coverage  at  the  lowest  cost  of 
any  metropolitan  newspaper. 

Philadelphia  is  a  prime  market  for 
1931  selling.  In  The  Bulletin  you  reach 
nine  out  of  every  ten  homes  in  this 
market  at  the  lowest  sales  cost  in  years. 


The  Evening  Bulletin 


New  York  OflBce  ...  247  Park  Avenue  ROBERT  MrLEAN,  President  Detroit  Office:  321  Lafayette  Boulevard 

Chicago  Office:  333  N.  Michigan  Avenue  WILLIAM  McLEAN,  Jr.,  Vice  Pres.  &  Trees.  San  Francisco  Office  ...  5  Third  Street 


^  1931,  Bulletin  Co. 
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‘‘MATTY^»  WHITE,  A.P.  VETERAN,  JOINS 
I.N.S.  AS  ASSISTANT  TO  CONNOLLY 

Will  Have  Charge  of  Expansion  Plans  of  I.N.S.  and  Universal — 
Served  A.P.  Twenty-three  Years,  the  Last  Five  as 
General  Editor — Started  Career  in  Chicago 

MAkTIN'  A.  W  HITE,  for  23  years  years  as  nifilit  news  editor  of  the  eastern 
with  the  Associated  Press  and  for  division.  White  was  promoted  to  general 
the  last  five  years  its  general  editor,  was  night  news  editor. 

apjKjinted  this  week  as  assistant  general  In  1926,  Kent  C(K)per,  general  niana- 

_ ger,  created  the  iK)sition  of  general 

e<litor.  He  put  Mr.  White  into  it,  giving 
him  complete  charge  of  the  news  ser¬ 
vice  throughout  the  world — rcsiwiisihility 
during  the  entire  24  hours. 

In  his  capacity  as  general  editor,  Mr. 
White  visited  newspai)ermen,  puhlishers. 
e<iitors  and  his  own  corresiKmdents 
throughout  the  United  States.  .\11  of 
them  sought  his  advice  on  the  handling 
of  news.  His  instructions  were  always 
signed  M.\W — initials  that  l>ecame  well- 
known  in  the  newspaiH*r  world. 

Mr.  White's  successor  on  the  .Xsso- 
ciate<l  Press  has  not  yet  Ix'en  apptHuted. 

Mr.  White  was  married  to  Nana 
Spriiifjer  in  1907  while  on  the  Chicof/o 
Awertcan.  Miss  Springer,  who  wrote 
under  the  name  of  Evelyn  Uamphell,  was 
a  star  reporter  of  the  paiKT.  She  retired 
from  newsjjaiKT  work  for  eight  years  and 
two  children  were  b(»rn  t(t  the  couple,  a 
hoy  iKtw  a  '^'ale  University  student  and  a 
girl.  Then  Mrs.  White  began  writing 
M  •  A  ATU-  serial  “Revelations  of  a  Wife”  for 

Marlin  while  Newspajier  Eeature  Service  under 

manager  of  the  International  News  Ser-  name  of  .'\dele  (,arrison.  It  is  still 
vice  and  I’niversal  .Service.  The  an-  running  having  gone  through  12  phases 
nouncement  was  made  by  Joseph  \.  ■;  more  than  .s,(K)0,(KK)  words.  They  live 

Connolly,  general  manager  of  the  news  in  Hempstead,  L.  I.  ,  , 

services,  apjiointexl  to  that  position  last  Mr.  White  is  of  the  l>ehef  that  the 
week  tt>  succeed  Erank  Mason.  Mr.  World  War  was  not  the  hig  news  story 
Connolly  is  also  editor  and  general  mana-  'J.  often  pictured  to  lie.  The  stones 
ger  of  King  Eeatures  Syndicate.  not  thrill  iK*ople  unless  they  were 

“Mr.  White  will  have  complete  charge  l>er.sonally  interested,  he  .said.  The 
of  the  program  of  exiiansion  of  I..\..S.  "as  too  big  for  most  onliKikers 

and  Universal,"  Mr.  Connolly  said.  “His  meaning  of  the  P'cture. 

associates  will  Ik-  Harrv  Paris,  etiitor  of  disaster  and  the  death  of 

I.N.S.,  and  H.  H.  .Stansburv,  etiitor  I’resident  Harding-the  latter  In-cause  of 
and  manager  of  Universal."  His  resigna-  '‘j*  tmexiiectedness-he  c.nsiders  as  two 
tion  from  the  A.P.  is  effective  Sept.  21.  Ifeatest  news  stories  of  this  gen- 

Mr  White — he  is  known  as  “Matty"  ^‘•■ation. 

to  thousands  of  newsi»aiK>rmen— was  born  ..r»Dr»D  a  r'onoo  irniTirtAi 

in  Lake  County,  III.,  and  gave  up  the  DROP-A-CROP  EDITION 

study  of  law  to  enter  journalism.  The  ('ontainmg  a  recapitulation  of  all  their 
Chit'ai/o  Tribune  was  his  first  pajK-r,  and  news  dispatches,  editorials  and  cartiKins 
afterwards  he  joined  the  W.  K.  Hearst  l>earing  on  the  subject,  the  .Vete  Orleans 
liapers  in  that  city.  He  also  serviil  for  Morning  Tribune  and  lleni-Trib- 

three  years  on  the  old  Chicago  Record-  one  on  .\ug.^  .30  published  a  special 
Herald  under  Prank  15.  Noves.  now  puh-  "Drop-.\-Crop”  edition  in  suiifiort  of  the 
Usher  of  the  Washington'  (\).C.)  Star  l>lan  advanced  by  Ciovernor  H.  P.  Long 
and  president  of  the  .\ssociated  Press.  "f  Uniisiana  for  a  cotton  prcKluction  hol- 
His  first  connection  with  the  .Associated  'ffay  i'l  1932.  P'oreword  to  the  edition 
Press  was  m  1<»08.  when  Harry  1  teach,  was  written  by  James  M.  Thomson,  puh- 
famous  corresjH indent,  iK-came  suiK-rin-  Usher,  and  copies  were  distributed  over 
tendent  of  the  .A.  P.’s  Chicago  bureau,  the  south. 

-At  the  time,  the  news  of  press  associa¬ 
tions  was  liKisely  handled  by  former  HEROINES  REWARDED 

telegraph  ojK-rators.  “Matty"  White  The  first  award  of  $2.S  in  gold  to  he 
was  ordered  to  acijuire  and  hea<l  a  staff  made  by  the  Tortland  (Me.)  Sunday 
that  would  start  a  new  era  in  .A.P.  re-  7'<’(r</r(im  Hero  .Award  Committee  went  to 
IKirting,  eiliting  and  writing.  Miss  Ruth  Toabe  of  I.awrence,  Mass., 

His  success  <mi  this  assignment  at-  and  Aflss  Sylvia  Cogan  of  Lynn,  Mass., 
tracted  the  attention  of  the  late  Melville  for  heroism  displayed  in  rescuing  Mrs. 
P'.  Stone,  founder  and  general  maiuager  .Ada  Danhriflge  Hall  of  Richmond.  \’a.. 
of  the  .AssiK'iatixI  Press.  .After  three  from  drowning  at  Old  Orchard  Heach. 


Busy  Bankers  and  Hurried 
Housewives  in  Los  Angeles 
.  .  .  Read  The  Daily  News 

It  saves  their  time  with  terse  condensed  news 
rJF  in  a  more  convenient  form  (just  one-half  the 

size  of  the  ordinary  page). 

The  easiest  way  to  reach  over  100,000  people 
here,  where  they  can't  miss  your  advertising 
message — is  in  this  modern  condensed  news¬ 
paper.  Investigate! 

mews 


123  E.  Pico  St.  Lo*  Angele*,  California 

National  R»pT€m»ntatiV€M :  REYNOLDS-FITZGERALD,  INC. 


CLINCHE.S  ACCOUNT  WITH 
BED,  BOARD  COPY 

4  N  ADVERTISINfi  salettman  on 
ihe  Flushing  (N.Y.)  North 
Shore  Daily  Journul  had  been 
working  on  a  prospective  client 
for  some  time,  but  with  no  results. 
He  was  persistent,  however,  and 
last  week  the  merchant  said  that 
he  would  give  the  solicitor  an 
advertisement  next  Tuesday  morn¬ 
ing  “if  things  did  not  improve 
over  the  week-end.” 

Tuesday  morning  the  advertising 
man  was  on  hand.  He  got  the 
copy.  It  read,  “My  wife  having 
left  my  bed  and  hoard,”  etc. 


YATES  NATIONAL  MANAGER 

Thiimas  L.  A  ates  has  succeeded  George 
J.  P.riggs  as  national  advertising  mana¬ 
ger  of  the  .Veil'  Mexico  Stale  Tribune, 
a  Scripps- Howard  newspaper  in  .Alhu- 
(|uer(|ue.  New  Mexico.  15riggs,  who  has 
iK'en  national  manager  of  the  State  Tri- 
hune  for  two  years,  has  been  promoted  to 
the  office  of  Koltert  P.  Scripps  in  Cin¬ 
cinnati.  Yates  formerly  was  advertising 
manager  of  the  Tulton  (Mo.)  likening 
(layette,  advertising  manager  and  assist¬ 
ant  business  manager  of  the  Columbia 
(Mo.)  livening  Missourian,  national  pro¬ 
motion  manager  for  the  Westchester 
newspapers,  Inc.,  and  served  four  years 
as  instructor  in  advertising  in  the  Univer¬ 
sity  of  Missouri  SchcKil  of  Journalism. 

MISSISSIPPI  MEET,  SEPT.  18-19 

The  Mississipiii  Press  .Association  will 
meet  in  Hiloxi  Sept.  18-19.  Business 
to  be  taken  up  includes  a  discussion  of 
a  circulation  audit  of  state  pajK-rs.  Officers 
of  the  association  are :  Tom  M.  Heder- 
man,  Jackson,  president :  H.  H.  Sanders, 
.AlK-rdeen,  vice-president :  .Arthur  Y. 
•Smith,  .second  vice-president,  Pascagoula; 
Mrs.  E.  C.  Neal,  Carrollton,  treasurer 
and  R.  L.  Brown,  Jackson,  secretary. 


PRESS  CLUB  FORMED 

Lapsley  G.  Walker  President  of  New 
Chattanooga  Group 

The  Chattanooga  Press  Club  was  or¬ 
ganized  recently  by  active  and  former 
new.spapermen  of  the  Tennessee  citv 
Lapsley  G.  W  alker,  veteran  etlitor-in-chi^ 
of  the  Chattanooga  Times,  was  elected 
president. 

Other  officers  are :  Rufus  Terral 
Times  reporter,  executive  vice-president- 
Murray  E.  Wyche,  Chattanooga  Snes 
secretary ;  Robert  M.  CfKike.  editor.  The 
Tabor  World,  treasurer;  Will  Shepherd 
editor-publisher,  Hamilton  Counlii 
Herald-,  Houser  B.  Massey,  The  News 
and  Harry  Human,  the  Times,  Board  of 
governors. 

Four  classes  of  memliership  have  been 
decidefl  upon ;  active  newspapermen,  who 
are  to  be  voting  members ;  former  news¬ 
papermen;  associate  memliers  recruited 
from  business  offices  of  newspapers, 
and  honorary  members,  recruited 
from  ChattaiUKiga’s  business  men. 

Quarters  in  the  Hotel  Patten  have  al¬ 
ready  been  arranged,  and  a  committee  has 
Ixten  appointed  to  draft  a  state  charter. 

ISSUES  MARKET  FACTS 

-Arkansas  Dailie.s,  Inc.,  Little  Rixk.  is 
now  distributing  an  informative  pam¬ 
phlet,  “Market  Facts  about  .Arkansas," 
which  its  staff  has  compiletl  from  official 
rcjKirts  relative  to  .Arkansas  business, 
trade  conditions  and  population  distribu¬ 
tion.  The  information  relates  to  the 
trade  areas  serviced  by  the  members, 
18  in  number,  as  follows;  .-Irkadclphia 
Sijiings-Herald,  lialesville  Guard,  Plythe- 
viUe  Courier-Xeivs,  Camden  Nezcs.  Cpn- 
teay  Log  Cabin  Democrat.  1:1  Jtoradp 
Daily  Xetes  and  livening  Times,  Eureka 
.S'firings  Times-ficho,  l■ayellcvillc  Dem¬ 
ocrat,  Harrison  Times,  Helena  ll'orld, 
Hof>e  Star.  Hot  Springs  Scntiiiel-Kec- 
ord  and  .Vcji'  lira,  Jonesboro  Tribune, 
Xeji'port  Independent,  Pine  Bluff  Com¬ 
mercial,  Rogers  Xezes,  Siloain  Springs 
Register,  and  the  Wynne  Progress. 


Advertisers  using  the  Star- 
Telegram  are  doing  a  job  in 
Fort  Worth  and  West  Texas 
....  your  message  will  be  in 
good  comfHiny  .... 

For  Results  Use  The 

Star-Telesram 


Morning 


Sunday 


Evening 


Fort  Worth  Star -Telegram 


MORNING 


EVE  NINC 


SUNDAY 


AMON  G  CARTER 

PtMtshrt 


A  L  SHUMAN 

snd  Oimlof 


★ 


LARGEST  CIRCULATION 
IN  TEXAS  > 


★ 
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whose  readers 
want  to  read 


Ad\ 


vertisements. . . 


This  may  sound  like  an  idle  claim — 
but  it  isn’t.  For  years,  editors  of  the 
Boston  Globe  have  recognized  the  fact  that 
advertising  is  ne'ws  to  their  readers. 

And  the  Globe  has  long  been  outstanding 
among  newspapers  as  giving  advertising  the 
prominence  it  merits — position  and  space  on 
a  par  with  general  news,  editorial  and  other 
features. 

If  people  didn’t  want  to  consult  adver¬ 
tisements,  they  wouldn’t  read  the  Globe — 
but  the  constantly  growing  circulation  of 
this  great  metropolitan  paper  is  proof  in 
itself  that  they  do. 

For  the  Globe  circulation  reflects  directly 
the  preference  of  its  readers — no  premiums — 


no  contests — no  prizes — no  inducement  but 
the  paper  itself  has  ever  been  offered  to  get 
new  readers. 

If  you  have  not  seen  the  unusual  make-up 
of  this  great  metropolitan  paper,  we  shall  be 
glad  to  send  you  a  few  copies  without  charge. 
Address  Post  Office  Box  1 89,  Boston,  Mass¬ 
achusetts. 


Approximately  250,000  copies  of  the 
Boston  Sunday  Globe  go  to  homes  in  the 
Boston  shopping  area  as  defined  by  Boston 
merchants  themselves.  And  the  AAAA 
Survey  shows  conclusively  that  the  daily 
Globe  is  at  least  the  equal  of  the  Sunday 
Globe  in  pulling  power. 


THE  BOSTON  GLOBE 


Circulations  show  where  the  readers  of  a  paper 
live — not  just  where  they  patronize  newsstands. 
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INDICTMENTS  FOLLOW  WASHINGTON 
DAILIES’  EXPOSE  OF  THIRD  DEGREE 


President  Hoover  Personally  Intervenes  to  Permit  Department 
of  Justice  Investis^ation  of  Charges — Thorough 
“Cleanup**  Demanded 


By  GEORGE  H.  MANNING 


Washington  Correspondent,  Editor  A  Publisher 


WASHINGTON,  Sept.  10. — Concerted 
action  by  this  city’s  five  newspapers, 
an  expose  by  the  H'ashwyton  Post  of  an 
apparently  “open  and  shut”  case  of  jKilice 
third  degree  brutality,  has  resulted  in  the 
most  thorough  investigation  of  third  de¬ 
gree  tactics  in  the  history  of  the  Wash¬ 
ington  ixilice,  the  revelation  of  shocking 
conditions  of  (xdice  thuggery  and  the  in¬ 
dictment  of  five  ix)licemen  on  charges  of 
assault  in  third  degree  cases. 

As  this  was  written,  the  investigation 
was  by  no  means  comi)lete<l,  but  was  be¬ 
ing  carried  on  uninterruptedly  by  a 
picke<l  corps  of  Dejiartment  of  Justice 
investigators,  summonetl  hurriedly  to 
Washington  following  the  personal  inter¬ 
vention  of  President  Hoover. 

Additional  indictments  of  policemen 
accused  of  using  brutal  tactics  on  help¬ 
less  prisoners  were  expected  and  the 
local  newspapers  were  clamoring  for  an 
opening  up  of  the  investigation  to  in¬ 
clude  every  phase  of  the  jwlice  depart¬ 
ment.  So  far,  the  investigation  has  been 
confined  to  use  of  the  third  degree,  the 
Department  of  Justice  having  announced 
it  would  carry  on  its  work  until  all  cases 
of  this  type  it  could  unearth  had  been 
thoroughly  probed.  The  Department  of 
Justice  has  been  making  every  effort  to 
have  its  cases  “bombproof”  and  has  pre¬ 
sented  to  the  grand  jury  only  those  which 
it  felt  would  bring  convictions  in  court. 

The  third  degree  story  “broke”  in  the 
Washington  Post  Sunday,  Aug.  23.  This 
paper  carried  a  two-column  cut  on  page 
one  showing  the  bare  back  of  James 
Henry  Harker,  24,  who  had  been  “picked 
up”  by  jKjlice  two  days  Ix'fore  on  sus¬ 
picion  of  having  robbed  a  lunchroom 
cash  register  of  $200.  Welts  were 
plainly  visible  on  Harker's  back,  as  were 
the  bruises  on  his  face.  The  photograi>h 
was  not  “touched  up”  in  the  slightest, 
according  to  Aubrey  Taylor,  managing 
editor  of  the  Post. 

“Coming  so  soon  after  the  Wicker- 
sham  commission’s  rejiort  on  lawlessness 
in  law  enforcement,  which  brought  up  a 
third  degree  case  which  occurred  in 
Washington,”  Taylor  said,  “we  realized 
the  story  was  ‘hot,’  and  so  we  gave  it  a 
good  play.” 

The  story  also  was  carrie<!  in  the  city 
edition  of  the  Sunday  Star  and,  of 
course,  by  all  the  Monday  pajiers. 

Harker  was  given  a  hearing  in  police 
court  on  Monday,  .Aug.  24.  The  iH>lice 
denied  he  had  In-en  Ix-aten  while  in  their 


custody,  though  after  an  hour’s  stiff 
cross  examination  by  S.  McComas  Haw- 
ken,  Harker's  attorney.  Detective  James 
A.  Mostyn  admitted  a  rubber  hose  was 
kept  at  the  station  where  Harker  was 
confined.  Mostyn  said  it  never  was  used 
to  l)cat  prisoners.  He  later  was  indicted 
by  the  grand  jury  charged  with  assault¬ 
ing  Harker. 

Meanwhile  InsiH.*ctor  Louis  J.  Stoll,  in 
charge  of  the  district,  and  Captaiti  Wil¬ 
liam  K.  Holmes,  commander  of  the  first 
precinct,  where  the  beating  was  said  to 
have  taken  place,  both  of  whom  were  in 
the  station  house  at  the  time  of  the  sup- 
lK)setl  assault  on  Harker,  commenced 
Uieir  own  “investigation.” 

Cai)tain  Holmes’  inquiry  completely 
vindicated  the  police,  including  himself. 
He  submitted  statements  signed  by  him¬ 
self,  23  policemen  and  a  janitor,  who 
were  on  duty  at  Precinct  No.  1  at  the 
time  of  the  alleged  beating.  All  the  state¬ 
ments  denied  Harker  had  been  mis¬ 
treated  while  in  police  custody. 

Insjiector  Stoll's  investigation  lasted 
alxiut  two  days  and  recommended  sus- 
liension  of  four  policemen,  pending  fur¬ 
ther  investigation  and  a  possible  trial 
l)efore  the  Police  Trial  Board,  composed 
of  officials  of  the  police  department.  The 
ins|)ector's  report  indicated  doubt  as  to 
whether  Harker  was  beaten  by  police, 
declaring  “numerous  officers  have  stated 
that  Harker’s  face  was  swollen  and  red 
when  he  was  sent  to  the  station.” 

“If  he  did  receive  same  from  other 
sources  than  what  he  claims,”  Stoll’s 
report  continued,  “the  officers  in  this  case 
have  suffered  mentally  more  and  have 
l)een  done  a  greater  injustice  than  he  has 
physically." 

It  is  worthy  of  note  that  Inspector 
Stoll’s  private  investigation  overlooked 
an  interview  with  several  fellow  em¬ 
ployees  who  were  with  Harker  when  he 
was  arrested.  The  newspapers  did  not 
overlook  the.se  companions,  however,  and 
obtained  statements  from  them  that 
Harker  was  in  perfect  physical  trim  at 
the  time  police  picked  him  up. 

h'rom  these  developments,  it  l)ecame 
evident  that  the  jMdice  were  engaged  not 
in  an  investigation  of  the  Harker  charges, 
but  an  attempt  at  exculpation.  The 
news])ai)ers  were  familiar  with  attempts 
of  this  kind  and  from  time  to  time  had 
asked  for  investigations  of  the  local  con¬ 
stabulary.  The  Harker  charges  merely 
climaxed  a  scries  of  bungling  murder 


investigations,  and  charges  of  various 
sorts  against  individual  policemen  and 
the  department  as  a  whole. 

Sensing  another  police  whitewash,  the 
newspapers  demanded  a  thorough  investi¬ 
gation.  In  addition,  Oliver  Owen  Kuhn, 
managing  editor  of  the  Evening  Star, 
personally  visited  Luther  H.  Reichelder- 
fer,  president  of  the  Board  of  Commis¬ 
sioners  of  the  District  of  Columbia,  and 
told  him  the  iieople  of  Washington  had 
been  thoroughly  aroused  and  demanded 
an  investigation  and  trial  of  the  accused 
policemen  by  a  Ixidy  other  than  the 
Police  Trial  Board. 

Mr.  Kulm  assured  Commissioner 
Reicheldcrfer  of  the  full  support  of  the 
Washington  Evening  Star.  The  com¬ 
missioner  agreed  that  the  Harker  charges 
demanded  a  complete  airing  and  vigor¬ 
ously  steppeil  into  the  breach,  asking  Dis¬ 
trict  Attorney  Leo  A.  Rover  to  “sift  the 
charges  to  the  bottom”  with  a  view  to 
their  presentation  to  the  grand  jury. 

It  was  realized,  however,  that  though 
it  was  desirable  to  present  the  charges  to 
the  grand  jury,  there  was  no  agency  in 
Washington,  except  the  police,  which 
could  conduct  an  investigation  and  ferret 
out  evidence  for  presentation  to  the  jury. 
Unlike  other  cities,  Washington  has  no 
county  detectives  or  investigators  under 
the  District  Attorney,  being  entirely 
dejiendent  on  the  police  department  for 
its  investigative  work. 

The  desirability  of  having  the  De¬ 
partment  of  Justice  do  the  job  became 
evident,  though  it  was  known  the  depart¬ 
ment  was  loath  to  put  its  men  at  work  on 
what  it  considered  a  purely  local  police 
situation. 

Inquiry  at  the  White  House  revealed 
that  President  Hoover  had  read  news 
stories  of  the  Harker  charges  and  had 
become  thoroughly  incensed  over  their 
revelations.  With  this  knowledge,  Com¬ 
missioner  Reicheldcrfer  and  other  Dis¬ 
trict  of  Columbia  officials  found  a  ready 
welcome  at  the  White  House  when  they 
called  to  ask  the  President  to  sanction  a 
Department  of  Justice  investigation. 

The  President  readily  assented,  and  a 
conference  between  the  District  officials 
and  Department  of  Justice  officials  was 
arranged  for  the  following  day,  with  the 
result  that  the  department  announced  it 
would  undertake  the  investigation.  In 
addition  to  giving  his  verbal  approval  to 
the  federal  inquiry.  President  Hoover 
wrote  Acting  Attorney  General  Thomas 
Day  Thaclier  stating  that  any  police  found 
guilty  of  brutality  should  be  “severely 
punished.” 

The  investigation  was  placed  under  the 
personal  direction  of  J.  Edgar  Hoover, 
director  of  the  Bureau  of  Investigation 
of  the  DepartnK'iit,  and  John  M.  Keith, 
inspector  in  charge  of  Justice  Depart¬ 
ment  operatives  in  this  district.  Immedi¬ 
ately  upon  announcement  of  the  depart¬ 
ment’s  entrance  into  the  investigation. 


operatives  were  set  to  work  in  this  city 
and  crack  investigators  were  called  m 
from  all  parts  of  the  country. 

All  this  happened  in  just  three  daTs 
after  the  Harker  story  “broke,”  and  the 
first  indictments  of  the  grand  jury  were 
returned  exactly  one  week  after  the 
department  initiated  its  iiuiuiry. 

Meanwhile  all  the  city’s  newspapers 
kept  up  an  insistent  hammering  in  both 
news  and  editorial  columns,  demanding 
that  the  local  police  department  be  given 
a  thorough  cleaning.  .All  the  papers 
unearthed  cases  of  alleged  third  degree 
treatment  by  police  and  turned  the  evi¬ 
dence  over  to  the  Department  of  Justice. 

.A  separate  police  investigation  was 
started  by  Superintendent  of  Police  Henry 
G.  Pratt,  but  it  was  found  that  police 
investigators  in  some  cases  were  inter¬ 
viewing  witnesses  before  the  llepartment 
of  Justice  agents  saw  them.  Thi'  resulted 
in  charges  of  intimidation  by  police  and 
Commissioner  Reicheldcrfer  was  com- 
IH'lled  to  call  off  the  Pratt  inquiry. 

The  newspapers  then  published  a 
statement  of  Corporation  Counsel  \V.  W. 
Bride  calling  on  all  who  had  knowledge 
of  police  brutality  to  come  forward  and 
tell  their  story  and  promising  that  “such 
jtersons  will  be  protected  against  any 
reprisals  of  any  character.” 

In  addition  to  Mostyn,  the  grand  jury 
indicted  Policemen  William  T.  Bur¬ 
roughs  and  William  C.  Grooms  for  as¬ 
sault  on  Harker,  and  Policemen  William 
R.  Laflin  and  George  E.  Perry  for  beat¬ 
ing  other  prisoners.  Mostyn  and  Laflin 
also  were  indicted  on  charges  of  beating 
two  prisoners  other  than  Harker. 

The  jury  said  bare  fists,  a  wooden 
club  and  a  rubber  hose  had  been  used  in 
the  various  cases.  At  the  same  time  the 
jury  decided  to  ignore  the  housebreak¬ 
ing  charge  brought  against  Harker. 

Though  not  connected  with  the  third 
degree  investigation,  the  grand  jury  also 
returned,  on  the  same  day,  a  report  in 
which  it  found  that  former  Policeman 
Orville  Staples,  of  the  Washington  police, 
had  been  dismissed  from  the  force  in  1928 
on  perjured  testimony  by  police  writ- 
nesses  and  “outside”  witnesses  who  were 
coerced  by  police  to  testify  falsely 
against  Staples.  The  jury  recommended 
his  reinforcement  on  the  police  force. 

The  jury  declared  the  dismissal  could 
not  have  been  accomplished  “without 
some  knowledge,  consent  and  cfjoperation 
of  certain  members  of  the  Metropolitan 
Police  Department,  including  .some  of  its 
officials.” 

The  grand  jury’s  investigation  of  the 
Staples  case  was  undertaken  some  weeks 
prior  to  the  third  degree  charges,  after 
the  Washington  Herald  had  received 
letters  from  a  former  Washington  police¬ 
man,  since  sentenced  to  penitentiary  for 
robbery,  confessing  that  he  participated  in 
the  Staples  frame-up. 


NIPPER 


“DWIG’S”  NEW  COMIC 

l.\  I'AUE  AXn  KTKiP 


Clare  Dwiggiiis  (“Dwig”)’ 
wIio.se  eomic  drawings  of  chil¬ 
dren  have  been  celebrated  for  a 
generation,  will  in  this  feature 
depict  ultra-modem  kiddies 
])laying  with  gliders,  automo¬ 
biles,  outboard  motors,  radio, 
television,  etc. 

For  Terms  and  Samples  If  ire 

LEDGER 

SYNDICATE 

PHILADELPHIA 
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j^ny  Schedule  Designed  to  Cover  Los  Angeles  Should  Begin  With  The  Evening  Herald 


They  will  be  buyins 

Electrical  Refriserators 
All  winter  in 


Los  Anseles. 


Los_ Angeles  is  unquestionably 
the  greatest  all-year  market  for 
Electrical  Refri3erators. 


A  huse  market — 2,500,000 
people  live  in  the  City  and 
suburbs.  A  wealthy  market — 
Los  Angeles  County  ranks 
FIRST  in  America  in  ^^Spend¬ 
able  Income^^  per  capita.  A 
^Twelve-months^^  market — warm. 


temperate  weather  all  the  year 
round. 

Nowhere  else  can  be  found  such 
a  perfect  combination  of  factors 
influencing  the  distribution  of 
new  electrical  refrigerators. 

— and  the  outstanding  advertis¬ 
ing  medium  in  the  field — leading 
every  other  Daily  Newspaper 
in  the  west  —  both  in  circulation 
and  in  advertising — is  the 


L.OS  XkNCEI-ES 


EVEN  I  NO  HERALD 


NATIONAL  REPRESENTATIVES: 


HERBERT  W.  MOLONEY 

342  MADISON  AVE. 
NEW  YORK 


JOHN  H.  LEDERER 

326  WEST  MADISON 
CHICAGO 


RAY  MILLER 

GENERAL  MOTORS  BLDG. 
DETROIT 


A.  J.  NORRIS  HILL 

CALL  BLDG. 
SAN  FRANCISCO 


1 


{ 


i 
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DAILY  ADOPTS  STRICT 
USED  CAR  RULES 

“Most  Rigid  Regulations  Ever  En¬ 
forced"  Were  Designed  by  Los 
Angeles  Times  to  Protect 
Buyers 


(Special  to  Editos  &  Publishes) 

L()s  Axgfxks,  Sept.  6. — To  afford  addi¬ 
tional  protection  for  used  car  buyers  and 
to  inspire  them  with  confidence  in  classi¬ 
fied  advertisers,  the  Los  Amides  (Cal.) 
Times  has  formulateil  new  rules  govern- 
ing  acceptance  aiKl  publication  of  used 
car  advertisements. 

The  new  and  stringent  regulations  have 
been  endorsed  hy  the  Ixis  Angeles  Motor 
Car  Dealers’  Association  and  the  Auto¬ 
mobile  Dealers'  Association  of  Southern 
California. 

In  an  announcement  in  the  Times  the 
new  rules  are  descrilied  as  “probably 
the  most  rigid  and  strict  regulations  ever 
to  be  enforced  hy  any  newspaper.” 

Here  are  the  rules : 

1.  Advertisements  which  misrepresent 
or  mislead  in  any  details  are  not 
acceptable. 

2.  .Advertisements  representing  or  in¬ 
ferring  the  advertiser  to  lie  the  private 
owner  of  the  automobile  are  accepted 
only  when  the  advertiser  is  the  actual 
owner  of  the  car  and  not  a  dealer  or  a 
dealer’s  representative. 

3.  When  down  payments  are  advertisefl 
which  do  not  include  extra  charges  for 
insurance,  financing,  etc.,  it  must  lie  so 
stated. 

4.  Advertisements  quoting  “monthly 

payments,”  without  stating  the  numlier 
of  payments  or  the  total  price  together 
with  the  down  payment  will  not  be 
accepted.  . 

.S.  Advertisements  offering  a  single 
Used  .Automobile  must  state  the  follow¬ 
ing:  (1)  Make,  (2)  A’car,  according  to 
the  manufacturer’s  designation,  (3)  Body- 
Type,  (4)  Model,  and  (S)  Model  number 
(if  manufactured  in  several  sizes,  such 
as  “Chrysler  72”).  Cars  of  a  miKlel 


WORTH-WHILE 

SALES 

POTENTIAL 


The  LEE  SYNDICATE  News¬ 
papers  offer  advertisers  “quality 
rirrulation”  in  nine  industrial  and 
rommerrial  renters,  which  are 
worth-while  markets  in  themselves. 
But  they  offer  extra  possibilities 
because  they  dominate  concen¬ 
trated  and  prosperous  rural  areas. 
Here's  a  sales  potential  worth  con¬ 
sidering.  Here's  an  opportunity 
to  get  real  coverage  for  every 
advertising  dollar. 

Better  than  95%  of  the  total 
LEE  circulation  goes  into  the 
homes.  Because  LEE  SYNDICATE 
Newspapers  are  filled  with  live 
news  items  and  special  features, 
they  win  reader  interest  and  re¬ 
sponse.  And  the  entire  LEE 
coverage  is  available  —  on  one 
advertising  order  —  for  the  low- 
cost  of  only  66  cents  a  line.  A 
test  will  prove  its  value. 


The  LEE  Syndicate 

DAVENPORT,  IOWA 

Covng»—Flut  RoMponsivanaaM 


DBvenport,  Iowa. 

Democrat 
Daranaoit,  Iowa. 

nmea 

llamiibal.  Mlaaourl, 
Courier- Post 
Kewanee.  Illinois, 

Star-Courier 
La  Crosse,  Wlsootuln. 

Tribune 


Lincoln,  Nebraska, 

Star 

Madison,  Wlacoosln, 
State  Journal 
Mason  City,  Iowa, 

Globe  Oasette 
MuaoaUne,  Iowa. 

Journal 

Ottumwa.  Iowa. 

Courier 


CONE,  ROTHENBURG  It  NOEE,  Inc. 

10  East  40th  Street  New  York 

Foreign  Advertising  Representatives 


before  1928  are  exceptions  to  this  latter 
requirement  No.  .5,  but  the  other  four 
requirements  in  this  paragraph  pertain 
to  all  cars,  no  matter  what  the  year. 

6.  When  an  advertisement  offers  more 
than  one  car,  the  quantities  of  each  make, 
year,  Ixsly-type,  model  and  model  num- 
lier  must  l)e  stated  and  when  prices  are 
advertised,  same  must  refer  to  definite 
groups.  The  maximum  as  well  as  the 
minimum  price  is  required.  Therefore, 
the  phrase  “and  up”  will  not  be  accepted, 
except  in  a  general,  advertisement  when 
sjiecific  cars  are  not  advertised. 

7.  .Advertisements,  wherein  there  is  an 
offer  of  an  equity  in  an  undelivered  car, 
are  not  acceptable,  unless  the  facts  are 
verified  by  the  dealer  who  is  handling 
the  contract. 

8.  Where  an  original  .sales  contract  for 
the  car  is  offered,  and  the  buyer  is 
required  to  make  the  delinquent  pay¬ 
ments.  the  advertisement  must  definitely 
descrilie  these  requirements. 

9.  Xo  advertisement  on  current  nuKlels 
(1931)  is  to  lie  so  worded  that  it  would 
imply  that  a  new  car  is  being  sold.. 

10.  Words  such  as  “new,”  “runs  like 
new,’’  “IfKiks  like  new,”  “brand  new,” 
[lertaining  to  the  automobile  itself,  are 
not  iH’rmitted.  “New”  may  lie  applied 
to  tires,  accessories,  etc.,  if  actually  new. 

11.  yVhen  a  current  model  (1931)  is 
advertised  the  mileage  it  has  lieen  driven 
must  be  shown. 


12.  Such  phrases  as  “direct  from  fac¬ 
tory,”  “just  received  from  factory,” 
“never  registered,”  “run  a  few  miles.” 
“only  few  miles  on  speedometer,”  “run 
less  than — miles,”  are  not  permitted. 

13.  When  a  current  model  (1931)  is 
advertised,  the  price  may  appear  in  the 
advertisement,  together  with  the  down 
payment.  However,  no  statement  is  to 
be  made  as  to  the  possible  saving  or 
discount  over  the  new  car  price  by 
inference  or  otherwise. 

14.  No  advertisement,  either  for  a  new 
or  used  car  dealer,  that  offers  a  factory 
or  new  guarantee  is  to  be  accepted.  How¬ 
ever,  there  is  nothing  to  prevent  the 
advertiser  from  stating  and  defining  his 
own  guarantee  and  terms  thereof. 

15.  Advertisements  of  automobiles  in 
storage,  or  with  wording  to  make  it 
apjiear  that  they  are  in  storage,  are  not 
acceptable. 

Adoption  of  the  new  used  car  rules 
followed  extensive  changes  and  improve¬ 
ments  in  the  classified  pages. 

Prominent  among  them  are  eight-, 
column  pages  instead  of  nine  as  formerly, 
large  classification  headings,  larger  Ixxly 
type,  wider  spacing  between  lines,  greater 
space  between  advertisements,  uniform 
tyiie,  wider  indentation  and  a  new  type 
declared  by  optometrists  to  be  easier  to 
read  and  more  restful  to  the  eye. 

K.  E.  Seiler  is  classified  advertising 
director  of  the  Times. 


PAPER  IN  RECEIVERSHIP 


, - •xsDiiiiiei 

of  $93,000,  Atsets  of  $55,000 

The  Morristown  JK.}.)  Jerseyman, 
105-year-old  Republican  organ,  was 
placed  in  the  hands  of  a  receiver  last 
week.  The  receiver  is  Oliver  K.  Day 
appointed  by  Federal  Judge  John  B.  Avis 
after  Horace  C.  Jeffers,  counsel  for  the 
owner,  listed  the  liabilities  at  $93000 
and  assets  at  $55,0(X).  E.  S.  Little  is 
owner  of  the  paper. 

Back  salaries  to  employes  form  one 
of  the  major  portions  of  its  indebtedness 
Indebtedness  for  its  press  is  the  largest 
item. 


The  paper  was  recently  given  wide 
notice  in  the  metropolitan  press  when  it 
decided  to  advocate  reiieal  of  the  pro¬ 
hibition  law  after  many  years  of  support¬ 
ing  the  dry  amendment. 


BLACK  TAKES  NEW  POST 

Spalding  Black,  until  recently  circu¬ 
lation  and  promotion  manager  of  the 
Tinancial  Post,  Toronto,  has  joined 
the  advertising  department  of  Canadian 
Industries,  Montreal.  Mr.  Black  was 
advertising  manager  of  the  Salada  Tea 
Company  from  1921  to  1928,  and  was 
later  with  the  Thornton  Purkis  Adver¬ 
tising  Agency  as  account  executive,  prior 
to  joining  the  Financial  Post. 


The  Indianapolis  N 


ews 


announces  the  appointment  of 

Frank  T.  Carro 


a  s 


Bus  iness  Manager 


Mr.  Carroll  was  formerly  Advertising  Director 
of  The  News,  leaving  in  1927  to  become  Assist¬ 
ant  Business  Manager,  and  later  Business  Man¬ 
ager,  of  the  Pittsburgh  Press. 
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THE  TRIBUNE  IS  FIRST 
IN  EACH  BRANCH 
OF  ADVERTISING 


i  l^'/wCiiculation  j 
^  in  Advertising-^® 


Retail  advertisers  during  the  first 
seven  months  of  this  year  piaced 
1,095,000  more  iines  of  dispiay  ad> 
vertising  in  the  Tribune  than  they 
piaced  in  the  second  Chicago  news¬ 
paper.  Generai  advertisers  during 
the  same  period  piaced  994,000 
more  iines  of  dispiay  advertising 
in  the  Tribune  than  in  the  second 
paper.  Classified  advertisers  during 
the  same  period  piaced  1,103,000 
more  lines  in  the  Tribune  than  in 
the  second  paper. 

(Eifimgo  QTiiljimr 

THE  WORLD'S  GREATEST  NEWSPAPER 

E^Mern  Adv.  Office  Southern  Adv.  Office  New  England  Adv.  Office  Western  Adv.  Office 
NEW  YORK  ATLANTA  BOSTON  SAN  FRANCISCO 

220  E.  42nd  St.  1825  Rhodes-Haverty  718  Chamber  of  Com-  820  Kohl  Bldg. 

Bldg.  merce  Bldg. 
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LARGE  STORES  DIVIDED  ON  METHODS 
OF  DIRECTING  ADVERTISING 


Centralized  Form  of  Organization  Gives  All  Authority 
One  Man — Decentralized  Plan  Criticized  as  Having 
“Too  Many  Loose  Strings” 


to 


By  A.  A. 

(This  is  the  23rd  of  a  series  of  articles 
by  Mr.  Snyder  on  Retail  Merchandising 
and  Advertising.) 

WITH  few  exceptions,  department 
stores  carry  on  their  advertising 
operations  through  a  centralized  or  de¬ 
centralized  form  of  organization.  The 
former  method  has  many  advantages  in 
that  the  complete  scope  of  store-wide 
promotion,  advertising  and  publicity  _  is 
under  the  direct  control  of  the  publicity 
director  or  advertising  manager,  as  the 
case  may  be.  The  chief  of  this  division 
has  under  his  direct  supervision  an  as¬ 
sistant  advertising  manager,  production 
manager,  copy  writers,  artists  and  mes¬ 
sengers. 

The  duties  of  the  publicity  director  are 
varied  and  entail  considerable  responsi¬ 
bility.  Kach  department’s  yearly  and 
mfmthly  budget  must  be  considered  by 
this  executive  in  collaboration  with  the 
general  merchandise  office.  Since  the 
publicity  director  is  in  effect  responsi¬ 
ble  for  the  productivity  and  effectiveness 
of  advertising  and  promotional  efforts, 
he  becomes  the  guiding  genius  of  store 
wide  selling  plans.  Such  an  individual 
must  l>e  endowed  with  great  capacity  and 
be  generally  conversant  with  the  follow¬ 
ing  functions : 

Preparation  of  budgets  and  the  dis¬ 
tribution  of  promotional  funds  into 
various  media;  planning  promotions  for 
each  department  and  groups  of  depart¬ 
ments;  maintaining  a  surplus  fund  for 
unexpected  merchandise  events ;  assem¬ 
bling  of  copy,  art  work  and  layouts;  co¬ 
ordinating  schedules  so  that  merchandise 
executives  and  other  divisions  of  the 
store  are  informed  of  newspaper  and 
advertising  showings  in  time  to  furnish 
service  facilities  to  synchronize  with  con¬ 
sumer  response;  ways  of  bolstering  up 
weak  days  or  anaemic  departments ;  how 
to  handle  requests  for  advertising;  con¬ 
tracting  for  linage;  checking  of  budgets; 
methods  of  charging  departments  for 
linage  used;  preparation  and  mainte¬ 
nance  of  statistics;  lessening  internal  re¬ 
sistance  to  the  use  of  certain  media  in 
order  to  fill  contracts  and  avoid  short 
rate  charges ;  the  development  of  dis¬ 
tinctive  typography:  the  use  of  photo¬ 
graphs  and  art  work ;  marking  copies  of 
proofs;  handling  releases;  the  mechanics 
of  newspaper  production  and  how  to 
dovetail  the  all  embracing  activities  of 
the  advertising  department  into  the  com¬ 
plete  store  picture. 

In  addition,  the  publicity  director 
must  be  intimately  acquainted  with  the 
merits  and  values  in  merchandise:  serve 
as  a  judge  of  copy  “that  sells;”  select 
sales  themes;  understand  the  public  re¬ 
action  to  store  advertising  and  he  must 
direct  the  uses  of  other  promotional  ef- 
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forts  in  the  fields  of  direct  mail,  street 
car  advertising,  billboard  displays,  fea¬ 
ture  publicity,  radio  and  public  relations. 

From  an  ori'anization  standpoint,  the 
publicity  director  must  of  necessity  be 
an  efficient  systematizer.  Advertise¬ 
ments  must  be  prepared  on  time  and 
cleared  through  the  newspapers.  The 
procedure  of  routing  and  checking  proofs 
and  inserts  is  a  function  that  must  ^ 
timed  so  as  to  avoid  disruptions  in 
schedules.  The  publicity  director  in¬ 
variably  puts  into  effect  systems  for 
keeping  record  of  voluminous  collections 
of  art  work  and  the  movements  of 
stereotypes,  mats  and  advertising  para¬ 
phernalia  which  come  and  go. 

Especially  important  is  the  handling 
of  the  human  element.  He  must  know 
how  to  train  neople  and  get  the  best  out 
of  them.  A  knowledge  of  human  nature 
is  invaluable,  for  the  chief  is  strongly 
entrenched  if  he  knows  where  the 
strength  and  weakness  of  his  staff  lie. 
Many  an  advertising  manager  has  found 
it  profitable  and  wise  to  prepare  each 
of  his  associates  for  a  job  other  than 
the  one  he  is  handling  so  that  when  an 
emergency  arises,  some  one  is  available 
as  an  understudy. 

The  head  of  the  advertising  depart¬ 
ment  must  study  the  daily  performance 
of  each  department  and  the  returns 
which  result  from  advertising.  He  must 
use  his  judgment  in  increasing  budgets 
for  special  purposes  as  well  as  put  into 
effect  reductions  when  such  a  move  is 
justified.  Especially  must  he  be  diplo¬ 
matic  and  tactful  in  considering  the 
whims  and  desires  of  store  buyers. 
These  folks  in  many  cases  are  excitable 
and  temperamental  and  only  a  steady 
hand  can  pacify  them.  Firmness  com¬ 
bined  with  open-mindedness  are  the 
hanpy  elements  which  the  canable  public¬ 
ity  director  must  possess.  His  sense  of 
proportion  should  not  allow  for  exces¬ 
sive  departmental  promotion  in  some 
cases  and  a  needless  form  of  under- 
advertising  in  others. 

The  most  successful  publicity  directors 
do  not  actually  handle  details.  Theirs  is 
a  detached,  critical  and  impersonal  view 
of  the  complete  function  of  sales  promo- 
tion. 

It  is  customary  for  the  publicity  or 
advertising  manager  to  serve  as  a  mem¬ 
ber  of  the  store  management  committee 
and  all  matters  concerning  institutional 
policy  receive  his  attention  since  his  divi¬ 
sion  interprets  to  the  public  store  news 
and  objectives.  Because  of  the  tremen¬ 
dous  burden  imposed  upon  such  execu¬ 


tives  we  find  them  generally  to  be  of 
unusually  high  calibre  and  talented  in 
many  ways.  There  is  probably  no  other 
job  in  the  department  store  field  which 
demands  more,  and  it  is  not  surprising 
that  the  publicity  director  is  among  the 
highest  paid  executives  in  the  field  of 
retailing. 

So  much  for  the  workings  of  the  cen¬ 
tralized  advertising  operation. 

There  has  been  in  force  a  great  num¬ 
ber  of  decentralized  plans  and  it  is  dif¬ 
ficult  to  determine  which  type  is  most 
effective.  In  fact,  there  has  been  consid¬ 
erable  bickering  as  to  the  advantageous 
features  to  be  found  in  both  procedures, 
and  in  our  estimation  the  superiority  of 
one  form  over  the  other  will  always  re¬ 
main  a  moot  question. 

In  the  decentralized  plan  we  find  an 
advertising  man  located  within  the  physi¬ 
cal  confines  of  the  selling  department  or 
in  some  cases  accessible  to  a  group  of 
merchandise  departments.  In  this  way 
advertising  men  are  to  be  found  in  all 
parts  of  the  store,  functioning  as  indi¬ 
vidual  units. 

Such  a  personnel  is  under  the  super¬ 
vision  of  an  advertising  manager  also, 
but  the  control  is  somewhat  of  a  remote 
nature.  Actually,  the  advertising  man 
under  the  decentralized  plan  is  a  pub¬ 
licity  and  sales  promotion  manager  in 
himself,  since  he  must  be  personally  re¬ 
sponsible  not  only  for  the  welfare  of  the 
departments  in  whose  behalf  he  functions, 
but  must  also  prepare  and  produce  the 
elements  which  go  into  his  departments’ 
promotional  efforts.  He  buys  his  own 
art  work,  photographs  and  printing;  in 
addition,  prepares  a  schedule  of  events 
and  the  determination  of  the  advertising 
budget.  He  consults  with  departmental 
buyers  as  to  appropriations  and  miscel¬ 
laneous  expenditures.  These  divisional 
budgets  are  gathered  together  and  sent 
to  the  general  advertising  manager  who 
can  then  obtain  a  complete  picture  of 
store-wide  needs. 

Under  this  arrangement,  he  is  in  effect 
a^  co-ordinator  of  departmental  efforts. 
Even  though  his  decentralized  adcrafters 
are  located  in  selling  departments,  the 
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general  headquarters  of  the  publicity  di 
vision  are  utilized  for  the  handling  of 
production,  statistics,  records  and  the 
distribution  of  finished  work  to  newspa¬ 
pers  and  internal  departoients. 

Obviously  confusion  would  reign  su¬ 
preme  unless  sectionalized  sales  and  ad¬ 
vertising  plans  cleared  tlirough  one 
source.  As  it  is,  critics  of  the  decentral¬ 
ized  procedure  claim  that  there  is  a 
tendency  toward  breakdowns  in  efficiency 
because  of  the  divided  responsibilities 
attendant  upon  such  a  plan.  To  quote 
a  leading  executive— “there  are  too  many 
loose  strings  to  be  tied  together.”  ^ 

Where  such  responsibility  is  not  en¬ 
tirely  a  one  man  job  we  find  in  many 
cases  that  store  advertising  becomes  lop¬ 
sided.  Certain  individuals  on  the  decen¬ 
tralized  staff  are  often  considerably 
brighter,  more  resourceful  and  efficient 
than  their  confreres  and  these  abilities 
are  reflected  in  the  advertising  and  con¬ 
dition  of  store  departments.  While  it 
may  be  desirable  to  have  highly  keyed 
interest  functioning  in  behalf  of  chosen 
sections,  we  might  see  clear  evidence  of 
mediocrity  on  one  side  and  scintillatii* 
and  oroductive  advertising  on  the  other. 
The  adherents  of  the  centralized  plan 
claim  that  such  a  contrast  would  not  be 
nearly  so  obvious  under  their  system. 
Their  most  forceful  argument  is  that 
each  department  store  strives  or  should 
attempt  to  present  a  style  in  advertising 
which  is  part  and  parcel  of  the  store’s 
“personality.”  Surely,  they  claim,  such 
an  objective  is  impossible  where  a  half 
dozen  individuals  give  expression  to  as 
many  viewpoints  and  opinions.  Regard¬ 
less  of  the  force  of  argument  on  either 
si<le,  vve  have  every  reason  to  believe 
that  this  controversial  subject  will  go  on 
ad  infinitum. 


R.  J.  BIDWELL  APPOINTED 

K.  I.  Hidwell  Company.  San  Francisco, 
l.os  .Angeles,  Seattle  and  Portland,  has 
been  appointed  to  represent  the  .Milwau¬ 
kee  Herald  and  Sonntags  Post.  In 
the  east.  Powers  &  Stone.  Inc.,  and  in 
the  middle  west.  A.  T.  Sears  &  Son, 
represent  this  newspaper. 


You  Can  Cut  Out  Wasted  Effort 
By  Using  Wood  Dry  Mats 

^^CTUAL  experience  shows  that 
deep,  sharp  molds  are  certain 
and  more  casts  from  each  mold  are 
obtained  in  those  newspapser  plants 
where  the  Stereo  Room  deptends 
upon  Wood  Dry  Mats.  Wasted 
effort  on  “re-molds”  is  a  thing  of 
the  past. 


FLONG  CXIRPORAHON 

HOOSICK  FALLS.  N.Y. 


Gas  or  Electric 
Scorchers 


*64”  Partin* 
Powder 


aiWAVS  UNirORM 


Cork,  Felt  and  Rubber  Molding  Blankets 
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presses  don’t  pay  profits 

— yet  publishers  are  not  likely  to  neglect  their  mainte¬ 
nance  and  improvement. 

Another  kind  of  machinery — the  machinery  of  national 
advertising — does  pay  dividends.  As  the  second  most 
important  revenue-producing’ department  of  your  news¬ 
paper,  national  advertising  merits  the  selling  support 
which  only  a  modem  and  fully  equipped  representative 
organization  can  supply. 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 
New  York  —  Chicago  —  Kansas  City  —  Detroit  —  Atlanta 
Dallas  —  San  Francisco. 


y 
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NEW  NATIONAL  PRESS  ASSOCIATION 
URGED  BY  N.E.A.  DIRECTORS 

Proposed  Group  Would  Absorb  Twenty  State  Press  Groups 
Under  More  Representatire  Name — Free  Publicity, 
Radio  Lotteries,  Postal  Rates  Discussed 


^HICAGO,  Sept.  7. — Approval  of  the 
^  recommendation  of  a  joint  commit¬ 
tee,  representing  the  National  Etlitoriai 
Association  and  Newspaper  Association 
Managers,  Inc,  for  the  adoption  of  a 
definite  program  leading  to  the  creation 
of  a  national  press  association  was  given 
by  directors  of  the  N.E.A.  at  their  an¬ 
nual  meeting  here  during  the  past  four 
days. 

The  proposed  national  association 
would  be  formed  through  the  absorption 
of  the  20  state  press  associations  by  the 
N.  E.  A.  organization  under  a  more 
representative  name.  There  are  now  ap¬ 
proximately  2,000  daily  newspapers  and 
11,000  weekly  papers  in  the  country  and 
it  is  the  ultimate  aim  to  have  all  en¬ 
rolled  in  one  large  press  organization. 
The  N.E.A.  directors  adopted  the  fol¬ 
lowing  recommendatitms  set  forth  by 
the  joint  committee: 

‘‘We,  the  joint  committee  of  the  Na¬ 
tional  Editorial  Association  and  the 
Newspaper  Association  Managers.  Inc., 
recommend  to  the  board  of  directors  of 
the  N.E.A.  that  a  permanent  committee 
be  appointed  by  the  N.ELA.  to  meet  and 
work  jointly  with  a  similar  committee 
of  the  Newspaper  Association  Managers 
on  a  definite  program  to  be  presented  to 
both  bodies  at  the  next  annual  meetings. 
As  definite  proposals  in  that  program, 
we  recommend : 

“1.  A  national  central  office  in  Chicago 
with  a  full-time  staff  and  with  the  es¬ 
tablishment  eventually  of  branch  offices 
in  New  V'ork  City  and  San  Francisco. 

“2.  Consideration  of  plans  for  closer 
cooperation  between  national,  state  and 
regional  associations,  looking  forward  to 
a  federation  with  a  delegate  system  of 
representation  at  National  Editorial  As¬ 
sociation  conventions. 

“3.  A  substitute  name  for  the  National 
Editorial  Association  truly  representative 
of  the  organizaion. 

“4.  Consideration  and  recommendation 
of  ways  and  means  for  financing  the 
national  association  and  affiliated  b^ies. 

“5.  The  outlining  of  a  five-year  pro¬ 
gram  for  development  of  services  for 
the  membership,  including  publications, 
advertising  contracts,  circulation  promo¬ 
tion  and  protection,  general  newspaper 
improvement,  newspaper  business  prac¬ 
tices,  auditing,  research  and  surveys. 

“6.  We  specifically  recommend  to  the 
board  of  directors  of  the  N.E.A.  that 
the  next  regular  meeting  of  the  editorial 
association  board  of  directors  and  that 
of  Newspaper  Association  Managers, 
Inc.,  be  held  at  the  same  time  and  at 
such  times  as  is  deemed  advisable  and 
necessary.” 

A  joint  committee  was  chosen  to  carry 


out  the  recommendations  approved  by 
the  board  of  directors.  It  follows :  K.  F, 
Baldridge,  Bloomfield  (la.)  Democrat, 
Walter  Allen,  Brookline,  (Mass.) 
Chronicle  and  Erwin  Funk,  Rogers,  Ark., 
of  the  N.E.A.,  John  B.  Long,  Los 
Angeles,  Harry  B.  Rutledge,  Norman, 
Okla.,  and  Joseph  Sturgeon,  field  secre¬ 
tary  of  Michigan  Press  Association. 

Several  board  members  called  atten¬ 
tion  to  the  publicity  "puffs”  that  creep 
into  press  association  dispatches.  These 
puffs  relate  to  the  furniture  business, 
florists,  and  various  other  trades  and 
industries  which  spend  large  amounts  of 
money  annually  to  obtain  free  publicity 
and  advertising.  The  board  was  of  the 
opinion  that  these  practices  should  be 
brought  to  the  attention  of  press  asso¬ 
ciation  officials  at  state  and  regional 
meetings  by  newspaper  publishers  in  an 
effort  to  eliminate  free  publicity  propa¬ 
ganda  from  newspapers. 

The  N.E.A.  board  voted  to  hold  the 
1932  convention  in  California,  as  recom¬ 
mended  by  the  association  members  at 
the  Atlanta  meeting.  Convention 
sessions  will  be  divided  between  San 
Francisco  and  Los  Angeles.  While 
the  exact  dates  have  not  been  determined 
as  yet.  tentative  plans  call  for  the  oj^n- 
ing  of  the  convention  at  San  Francisco 
on  July  19.  The  proposed  California 
educational  tour  of  association  members 
will  culminate  on  July  30  with  delegates 
attending  the  opening  ceremonies  of  the 
1932  Olympic  Games  at  Los  Angeles. 

The  directors  voted  to  continue  the 
better  newspaper  contests  sponsored  by 
the  association,  sanctioned  the  annual  con¬ 
test  for  state  press  association  field  mana¬ 
gers,  and  approved  a  contest  in  which 
the  writer  of  the  best  editorial  promoting 
international  good-will,  in  connection  with 
1932  Olympic  Games,  will  receive  a 
trophy  offered  by  Crombie  Allen,  Cali¬ 
fornia  publisher. 

The  directors  voted  to  sponsor  another 
national  newspaper  survey  for  weeklies 
and  small  town  dailies  similar  to  those 
conducted  in  129  and  1928.  The  cost 
of  this  survey  is  to  be  underwritten  by 
the  publishers  partici|»ting. 

The  hoard  also  sanctioned  the  continu¬ 
ance  of  association  membership  on  the 
joint  committee  representing  N.E.A.,  the 
American  Society  of  Newspaper  Editors 
and  American  Schools  and  Departments 
of  Journalism. 

The  board  also  discussed  various 
legislative  matters,  including  postal  rates, 
regulation  of  radio  lottery  advertising, 
closer  contact  with  advertising  agencies, 
and  numerous  other  problems. 

Members  of  the  1934  board  will  have 
charge  of  formulating  plans  for  the 


“Golden  Jubilee”  N.E.A.  convention  to 
be  held  at  New  Orleans  in  1935. 

The  board  voted  to  continue  the  ad¬ 
ministration  of  the  present  executive  staff, 
composed  of:  H.  C.  Hotaling,  St  Paul, 
secretary;  Herman  Roe,  Northfield, 
Minn.,  field  director;  William  L.  Daley, 
Washington,  D  C,  representative;  and 
W.  W.  Aikens,  Franklim  Ind.,  treasurer. 

The  entire  membership  of  the  board 
attended  the  Chicago  meeting.  Those 
present  were:  L.  M.  Nichols,  Bristow 
(Okla.)  Record,  president;  J.  F,  Cramer, 
Orange  (Cal.)  News,  vice-president; 
Walter  Allen,  Brookline  (Mass.)  Chron¬ 
icle;  K.  F.  Baldridge,  Bloomfield  (Isl) 
Democrat;  Joseph  F.  Biddle,  Huntington 
(Pa.)  News;  W.  W.  Loomis,  La  Grange 
(Ill.)  Citisen;  W.  H.  Conrad,  Medford 
(Wis.)  Star-News;  J.  L.  Napier,  New¬ 
ton,  ^s. ;  Clayton  Rand,  Gulf  Port, 
(Miss.)  Guide;  E.  L.  Wheeler,  Waites- 
burg  (Wash.)  Times;  R.  H.  Pritchard, 
IVeston  (W.Va.)  Democrat;  and  Harry 
B.  Rutledge,  Norman,  Okla.,  ex-officio 
member  as  president  of  Newspaper  Asstv 
ciation  Managers,  Inc.  Two  past  presi¬ 
dents  were  also  present,  (Jeorge  B.  Dol- 
liver.  Battle  Creek,  (Mich.)  Moon- 
Journal;  and  L.  C.  Hall,  Wareham 
(Mass.)  Courier. 

A  number  of  state  press  association 
field  managers  also  attended  the  four-day 
session,  including:  John  B.  Long,  Cali¬ 
fornia;  Arne  Rae,  Oregon;  Ole  Buck, 
Nebraska,  James  Weir,  West  Virginia, 
and  E.  A.  Bemis,  Colorado. 


REPRINTING  LEGAL  NOTICES 

The  Stratford  (Conn.)  News,  weekly, 
is  striking  back  at  the  town  government 
for  publishing  its  legal  notices  in  Bridge¬ 
port  dailies  by  printing  the  notices  with 
an  editor’s  note  explaining  the  reason. 
“The  town  manager  having  chosen  an 
out-of-town  medium  to  notify  the  people 
of  Stratford  of  important  dates  connected 
with  activities  of  the  town  government. 
The  News  as  a  matter  of  service  to  its 
readers  is  publishing  the  following  adver¬ 
tisement  without  charge  to  the  town,” 
the  editor’s  note  reads. 


VISITED  HUDSON  BAY  PORT 

J.  S.  Cowper,  editor  of  the  Regina 
(Sask.)  Daily  Star;  J.  A.  M.  Cook, 
feature  writer,  Regina  (Sask.)  Leader- 
Post  newspapers  and  S.  J.  Dorman  of 
the  Alameda  (Sask.)  Dispatch  and  presi¬ 
dent  of  the  Canadian  Weekly  News¬ 
papers  .'\ssociation  accompanied  the  800 
business  and  professional  men  on  the 
2,000  mile  jaunt  over  the  recently  com¬ 
pleted  portion  of  the  Canadian  National 
Railways  to  Churchill,  western  Canada’s 
new  seaport  on  Hudson  Bay. 


PRIZES  AWARDED 


Rutledge  end  Caswell  Wia  Fan, 
in  Field  Manager  Contests 

Prizes  in  various  conteste  sponion*! 
during  the  year  by  the  NewspapaHS 
sociation  Managers  were  awarded  at^ 
end  of  the  organization’s  annual  fow 
day  convention  at  the  Fontenelle  iL 
Omaha,  Neb.,  Sept.  3.  “  “ 

First  prize  of  $25  for  the  best  state- 
ment  submitted  reviewing  the  prom™ 
of  activities  promoted  during  the  pan 
year  by  state  associations  went  to  Ham 
Rutledge,  Norman,  Okla.,  field  manaea 
of  the  Oklahoma  Press  Association.  The 
$15  second  prize  was  awarded  Fred  W 
Kennedy,  Seattle,  manager  of  the  Wash¬ 
ington  Press  Association,  ^win  A 
Bemis,  Boulder,  field  manager  of  the 
Colorado  Press  Association,  and  John 
B.  Long,  field  manager  of  the  California 
Press  Association,  tied  for  the  $10  third 
prize. 

Grant  Caswell,  Des  Moines,  field  man¬ 
ager  of  the  Iowa  Press  Association,  was 
awarded  a  hat  as  the  prize  for  the  most 
outstanding  achievement,  based  on  74  co¬ 
operative  cooking  schools  sponsored  by 
his  association.  ’ 

Before  returning  to  California,  Mr 
I.ong,  who  formerly  was  city  editor  of 
the  Omaha  Bee,  was  tendered  a  dinner 
by  friends  among  Omaha  newspapermen 
and  women. 


CELEBRATES  GOLDEN  JUBILEE 

The  Mandan  (N.D.)  Pioneer  recently 
celebrated  its  fiftieth  anniversary.  The 
celebration  was  held  in  conjunction  wift 
Golden  Jubilee  week.  Sept.  1-4,  which 
commemorated  the  founding  of  the  paper, 
the  organization  of  the  City  of  Mandan 
and  the  Presbyterian  Church.  E.  A. 
Tostevin,  publisher  of  the  Pioneer,  offici¬ 
ated  at  the  pipe  organ  during  the  church 
jubilee  services,  Aug.  30.  The  Pioneer 
issued  a  special  anniversary  number, 
Aug.  27,  and  throughout  the  week  car¬ 
ried  historic  sketches  of  the  city. 


CORRECTION 

Publishers  attending  the  New  York 
State  Publishers  Association  fall  meetinc 
at  Lake  George  Sept.  18-19  will  inspm 
the  General  Electric’s  “House  of  Magic” 
at  the  Sagamore  Hotel.  The  G.  E.  com¬ 
pany  is  bringing  the  spectacle  to  the  pub¬ 
lishers’  meeting  place  from  Schenectady. 
Inspection  will  be  made  following  the  ad¬ 
dress  of  Benjamin  Baker  of  The  Annalist. 
Last  week  an  Editor  &  Pi’blisher  story- 
stated  erroneously  that  the  publishers 
would  travel  to  Schenectady  to  view  the 
“House.” 


REDUCED  WORKING  DAY 

The  union  printers  employed  on  the 
Grand  Junction  (Colo.)  Daily  Sentinel 
have  voluntarily  gone  on  a  seven  hour 
instead  of  an  eight  hour  day  basis  for  a 
period  of  45  days  in  order  to  give  em¬ 
ployment  to  more  printers. 


STOWE  “SUBS”  FOR  HARD 

Leland  Stowe,  head  of  the  Pans 
bureau  of  the  New  York  Herald  Tf^ 
une,  recently  substituted  for  William 
Hard  in  the  talk,  “Back  of  the  News 
From  Geneva.”  rebroadcast  in  this 
country  from  Geneva  over  the  National 
Broadcasting  Company. 


Clean 

Circulation 

Campaigns 

THE 

CHARLES  PARTLOWE 
COMPANY 

Occidental  Building 

INDIANAPOLIS 


W 

T  THEREVER  you  see  a  circulation-building  cam¬ 
paign  being  used  by  the  recognized  leader  in  any 
newspaper  field,  you  may  be  certain  it  is  a  Charles 
Partlowe  campaign. 
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Write  or  wire  for  terms,  open  dates,  etc. 
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The  New  In+er+ype  Mixer  Makes  Good 
on  Its  First  Assignment 


*<1.0 


THE  PROGRESSIVE  InTERTYPE 

Made  its  way  by  the  way  it's  made 
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LOUIS  WILEY,  BACK  FROM  TRIP,  HOLDS 
DAILIES  AS  MOST  TIMELY  MEDIUM 

New  York  Times  Business  Manager  Says.  This  Is  Time  to  Avoid 
Bias  in  Newspapers — Believes  Intelligent  Grappling  With 
Depression  Will  ‘‘Bring  Us  Through” — Trip  Eventful 


Estate  for  September  12,  1931 

p/r,rs  rfmovs* 

OKLAHOMA  DAIUES  WIN  SUIT 


LOUIS  WILEY,  business  manager  of 
the  New  York  Times,  returned  from 
a  month’s  trip  to  Europe  Sept.  5  with  a 
feeling  that  intelligent  grappling  with 
the  current  situation  will  "bring  us 
through”  the  depression.  “It  is  particu¬ 
larly  a  time  to  put  aside  purely  partisan 
views,  and  to  avoid  all  bias  in  news¬ 
papers,”  he  said. 

A  statement  issued  for  Editor  &  Pub¬ 
lisher  by  Mr.  Wiley  said: 

“A  spirit  of  sane  optimism  is  the 
right  outlook  today.  One  returning 
from  a  trip  abroad  is  impressed  with  the 
activity  which  is  really  going  on. 
Americans  are  likely  to  compare  every¬ 
thing  only  with  the  highest  records  ever 
attained.  We  look  at  charts  and  see  the 
gap  between  the  lowest  and  the.^  highest. 
It  is  sensible  to  think  of  the  shorter 
gap  between  a  slow  rate  of  business  and 
the  normal  level  which  spells  prosper¬ 
ous  if  not  boom  times. 

“Retail  business  apparently  is  holding 
up  well.  The  values  offered  the  pur¬ 
chaser  today  are  extraordinary  and  the 
American  people  recognize  it.  Aggres¬ 
sive  and  shrewd  merchandisers  are 
using  the  power  of  newspaper  advertis¬ 
ing  space  to  obtain  the  larger  share  of 
the  business.  There  is  news  in  the 
values  being  offered  today,  and  news¬ 
paper  advertising  tells  the  news. 

“A  significant  item  on  the  New  York 
Times  business  news  pages  last  Sunday 
was  the  statement  of  Gage  P.  Wright, 
editor  of  the  Business  Economic  Digest, 
and  business  counselor,  that  newspaper 
advertising  is  the  logical  answer  to  con¬ 
ditions  today.  Mr.  Wright,  who  is  ad¬ 
vising  his  clients  to  change  from  other 
mediums  to  newspaper  advertising,  said: 

‘Common  sense  indicates  the  wisdom  of  con- 
centratinc  advertising  in  the  favorable  spots 
rather  than  spreadinjg  it  uniformly  over  a 
variety  of  fields,  onfy  a  few  of  which  are 
ready  for  cultivation.  This  means  nothing 
more  nor  less  than  the  concentration  of  adver¬ 
tising  in  newspapers,  methods  of  dealer  help 
and  direct  mail  advertising.’ 

“General  world  conditions  are  better 
in  that  the  troubled  financial  situations 
in  Germany  and  Great  Britain  have  been 
brought  out  into  the  open  and  grappled 
with.  It  would  be  humiliating  to  assert 
that  the  enlightened  men  and  women  of 
this  day  are  not  capable  of  meeting  situ¬ 
ations  when  they  are  presented  squarely 
to  us.  President  Hoover’s  action  on  the 
German  and  allied  obligations,  and  the 
new  National  Government  of  Great 
Britain  are  constructive,  forward  steps 
out  of  the  depression.  We  have  diffi¬ 
culties  yet  to  surmount,  but  tlie  mainte¬ 
nance  of  a  sane  and  balanced  point  of 
view  will  bring  us  through.  It  is  par¬ 
ticularly  a  time  to  put  aside  purely  par¬ 
tisan  views,  and  to  avoid  all  bias  in 
newspapers. 

“The  economic  interdependence  of  the 
world  is  another  lesson  brought  home 
strongly  to  whoever  travels  abroad.  We 
must  be  intelligently  interested  in  the  wel¬ 
fare  of  the  other  peoples  of  the  world 
if  we  are  to  understand  the  steps  back 
toward  prosperity.  Everyone  should 
avoid  predicting  the  exact  time  when  re¬ 
covery  will  be  well  under  way,  but  we 
can  reasonably  be  optimistic  and  cour¬ 
ageous  now.” 

Mr.  Wiley  left  New  York  .\ug.  1. 
On  the  8th  he  had  dinner  with  Phillip 
de  Laszlo,  famous  portrait  painter,  and 
Mrs.  Laszlo,  and  on  the  10th  was  enter¬ 
tained  at  a  dinner  and  theatre  party 
given  by  Sir  Robert  Horn.  Col.  Law- 
son,  of  the  London  Telegraph,  was  his 
host  at  luncheon  on  the  11th,  and  Bran¬ 
don  Bracken,  M.  P.,  on  the  evening  of 
the  same  day. 

He  went  to  Belfast  Aug.  12  where  he 
was  the  guest  of  Sir  Robert  Baird,  of 
the  Belfast  Telegraph.  On  the  week  end 
of  the  14th  he  was  entertained  by  Lord 
and  Lady  Londonderry  at  their  estate  at 
Mount  Stewart.  Among  the  other 
guests  were  three  children  of  the  de¬ 
posed  King  Alfonso  of  Spain — Infantas 


Christiana  and  Beatrix  and  their  brother, 
Don  Juan. 

At  Dublin  on  the  17th  Lennox  Robert¬ 
son,  director  of  the  Abbey  Theatre,  was 
his  host,  other  guests  including  George 
Russell  (AE)  the  famous  poet,  and 
Eamon  de  Valera.  Desmond  Fitzgerald, 
minister  for  defence,  gave  a  dinner  for 
Mr.  Wiley  on  the  18th.  On  the  21st  he 
had  luncheon  with  Lord  and  Lady  Os- 
sory  at  Kilkenny  Castle.  While  in  Dub¬ 
lin  Mr.  Wiley  interviewed  William  T. 
Cosgrave,  president  of  the  executive 
council  of  the  Irish  Free  State. 

He  returned  to  London  on  the  22nd 
where  he  was  the  guest  of  Ambassador 
Charles  G.  Dawes  until  his  departure  for 
Paris  on  the  26th.  While  in  London  he 
was  entertained  by  Ralph  D.  Blumen- 
feld  of  the  London  Express  and  others. 

In  Paris  his  hosts  included  Paul  Rey- 
naud,  minister  of  colonies,  George  Blu- 
menthal  and  James  H.  Hyde.  He  sailed 
from  Cherbourg  on  the  31st. 


DAILY’S  PLAN  APPROVED 


Letter*  Congratulate  Dayton  New* — 

Loo*e-Wile*  Grind*  Wheat  Free 

The  plan  recently  advanced  by  the 
Dayton  (O.)  Daily  News,  “Free  Wheat 
for  the  Ne^y,”  has  met  with  the  ap¬ 
proval  of  welfare  and  relief  committees. 
The  method  used  in  the  distribution  of 
the  wheat  was  described  in  an  article  in 
Editor  &  Publish™,  Aug.  22. 

One  of  the  big  features  of  the  News 
program  has  been  the  cooperation  of  the 
Loose-Wiles  Biscuit  Company  which  has 
consented  to  grind  all  the  wheat  for 
distribution  to  the  needy  free  of  charge. 

The  News  has  made  a  front  page  fea¬ 
ture  of  its  plan  for  the  past  two  weeks, 
also  carrying  congratulatory  letters 
which  have  been  received  from  all  parts 
of  the  country  since  the  plan  was  an¬ 
nounced. 

No  estimate  has  yet  been  made  of  the 
amount  of  wheat  which  has  been  dis¬ 
tributed  to  aid  the  needy  and  at  the  same 
time  provide  a  market  for  this  year’s 
wheat  crop. 


FOR  EFFICIENCY 
NET  PRODUCT 
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GET  A  DUPLEX 
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‘‘FLAT  BED”  PRESSES 

A  press  for  every  newspaper. 
A  pressroom  engineering  serv¬ 
ice  for  every  press  user. 
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Write  Our  Ads 
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production  at  high 
speeds  no  press  we 
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Ex-Mayor  Lo*e*  Libel  Action  Againat 
Oklahoman  and  Time* 

Neal  Wimmer,  former  mayor  of 
Shawnee,  Okla.,  on  Sept.  8  lost  his  fight 
in  the  Oklahoma  supreme  court  against 
the  Oklahoma  City  Oklahoman  and 
Times  for  damages  for  allied  libel. 
Affirming  a  decision  of  the  Pottawato¬ 
mie  county  district  court,  the  appellate 
tribunal  ruled  there  were  no  allegations 
of  special  damages  in  Wimmer’s  prtition. 

The  two  newspapers  stated  Wimmer 
had  been  “hooted”  from  a  mass  meeting 
at  Shawnee.  Wimmer  asked  $35,000  on 
grounds  his  reputation  had  been  damaged. 

“Words  used  in  an  article  alleged  to 
be  defamatory  are  to  be  construed  by 
the  most  natural  and  obvious  meaning 
and  in  the  sense  that  would  be  under¬ 
stood  by  those  to  whom  they  were  ad¬ 
dressed,”  the  opinion  stated. 

“The  fact  that  a  publication  may  be 
unpleasant  and  annoying  or  irk  the  sub¬ 
ject  thereof  and  may  subject  him  to  jest 
or  banter  so  as  to  affect  his  feelings  is 
not,  standing  alone,  sufficient  to  make 
it  libelous.  In  order  to  be  libelous  it 
must  tend  to  lower  him  in  the  opinion 
of  men  whose  standard  of  opinion  the 
court  can  properly  recognize  or  tend  to 
induce  them  to  entertain  an  ill  opinion 
of  him.” 


LAWSON  SHAFT  UNVEILED 


C.  H.  Denni*,  Editor,  Pay*  Tribute 
to  Chicago  Daily  New*  Publi*her 

Tribute  to  Victor  F.  Lawson,  publisher 
of  the  Chicago  Daily  News  for  half  a 
century,  was  paid  by  Charles  H.  Iannis, 
editor  of  the  Daily  News  and  a  clo.se 
associate  of  Mr.  Lawson,  at  the  unveiling 
in  Graceland  cemetery,  Chicago,  of 
a  granite  memorial  on  ^pt.  9. 

The  memorial  is  a  gift  of  Iver  N. 
Lawson,  brother  of  Victor  F.  Lawson, 
and  represents  a  crusader,  with  sword 
drawn  and  shield  ready.  It  was  executed 
by  Lorado  Taft. 


CALLED 

DAILY 


John  W.  Cutler  Bring*  Action  Ag.;,n 
New  York  Americnn  Be*ed  on 
Bank  Article*  Printed 
in  1929 


Interpretation  of  the  term  “fixer”  is 
involved  in  a  suit  for  libel  brought  in 
Supreme  Court  in  Manhattan  Sept  10 
by  John  W.  Cutler  against  the  New 
York  Atnerican.  Mr.  Cutler  asks 
$250,000  damages  because  of  articles 
printed  in  the  American  which  he  says 
called  him  a  “fixer.” 

Mr.  Cutler  was  mentioned  in  stories 
dealing  with  the  investigation  of  the 
Clarke  Brothers  bank. 

His  complaint  is  based  on  an  article 
in  the  American,  July  31,  1929,  whidi 
carried  the  head,  “Tuttle  To  Ask  In¬ 
dictment  of  Clarke’s  Fixer,”  and  the 
sub-head,  “Charges  will  be  made  against 
man  who  helped  prevent  probe  of  bank." 
Two  cartoons  by  Winscr  McCay,  pub¬ 
lished  on  Aug.  3  and  17,  1929,  were  also 
mentioned  in  the  complaint. 

“The  term  ‘fixer,’  ”  the  complaint  says, 
“was  and  still  is  current  and  employed 
in  common  speech  in  and  about  New 
York  and  elsewhere  to  indicate,  desig¬ 
nate  and  characterize  a  person  who  ^ 
bribery  or  by  similar  means  influences 
the  act  of  a  public  or  judicial  officer 
with  intent  to  cause  him  to  modify  or 
withhold  action,  vote,  and  opinion,  or 
decision  on  any  question  or  case  or  pro¬ 
ceeding  in  the  exercise  of  the  powers  or 
functions  of  any  of  said  officers.” 


CANADIAN  GROUP  TO  MEET 

The  Canadian  VV'eekly  Newspapers’ 
.Association,  Saskatchewan  branch,  will 
hold  its  annual  convention  at  Regina, 
Oct.  9.  Walter  Ashfield,  Grenfell  Stm, 
president;  and  S.  J.  Doman,  Alameda 
Despatch,  secretary,  are  in  charge  of 
arrangements.  Mr.  Dornan  is  also  presi¬ 
dent  of  the  Dominion  body. 


CERTIFIED  SATISFACTION 

Merit,  and  merit  alone,  has  earned  For  Certified 
Dry  Mats  the  reputation  they  enjoy. 

A  case  of  Certifieds  used  in  your  stereotype  de¬ 
partment  will  show  you  the  way  to  produce  good 
printing  plates  day  in  and  day  out.  Such  a  com¬ 
parative  trial  will  demonstrate  to  you  why  "Certi¬ 
fied”  on  dry  mats  has  become  synonymous  with 
"satisfied"  to  hundreds  of  your  fellow  publishers. 
Certified  stereotyping  means  well  printed  papers 
produced  on  schedule  time. 


Forget  price  !  Use  quality  at  the  right  price 
pays! 
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CERTIFIED  DRY  MAT  CORPORATION 
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SKHJX  CITY  NEWSPAPER 

reorganized  bank 

F**t  John  H.  Kelljr,  Editor  of 
Tribune,  in  Soring  Institution 
Submitted  for  Pulitser  Prize 
for  1931  Service 


\  booklet  describing  how  the  Sioux 
[ity  (la.)  Tribune  reorganized  a 
supposedly  defunct  financial  institution 
jnl  released  thousands  of  dollars  to 
pour  back  into  the  channels  of  trade 
is  told  in  a  booklet  compiled  by  Leonard 
L  Orth,  director  of  advertising,  the  Pel¬ 
letier  Company,  Sioux  City.  This  news¬ 
paper’s  feat  has  been  submitted  by  Mr. 
0^  in  the  competition  for  the  Pulitzer 
Prize  for  1931. 

The  story  the  booklet  tells  follows: 

On  Dec.  6,  1930,  an  arbitrary  and 
domineering  bank  examiner  walked  into 
tbe  directors’  room  of  two  Sioux  City 
banks  with  the  curt  announcement : 
Tou  are  going  to  close  your  doors.  I 
am  going  to  take  charge.” 

Down  at  Washington.  D.  C.,  John  H. 
Kelly,  editor  and  publisher  of  the  Trib¬ 
une,  sat  in  the  midst  of  an  interesting 
bridge  game  when  a  telegram  was 
handed  to  him  announcing  the  closing  of 
the  First  National  and  Sioux  National 
banks  in  his  home  town.  Mr.  Kelly’s 
father-in-law,  A.  S.  Hanford,  Sr.,  was 
one  of  the  directors  of  the  First  National 
bank  and  one  of  the  wealthiest  men  in 
the  northwest. 

With  the  approach  of  winter  and  the 
coming  of  the  Christmas  season,  Mr. 
Kelly  knew  that  the  closing  of  the  banks 
meant  the  loss  of  thousands  of  dollars  to 
Sioux  Citv  business  men  who  had  their 
shelves  piled  high  with  Christmas  gifts. 

Leaving  a  conference  for  the  improve¬ 
ment  of  the  Missouri  river,  Mr.  Kelly 
hastened  home.  He  knew  the  condition 
of  one  bank  was  not  sound  but  he  felt 
that  something  was  back  of  the  closing 
of  the  First  National.  Arriving  home 
on  Friday  following  the  closing  of  the 
banks,  through  the  columns  of  his  paper 
he  denounced  the  closing  of  the  First 
National  as  the  attempt  of  eastern  bank¬ 
ing  interests  to  secure  control  of  the 
institution. 

Mr.  Kelly  pointed  out  that  the  exam¬ 
iner  had  permitted  deposits  of  thousands 
of  dollars  to  be  made  on  Saturday  after¬ 
noon  following  his  announcement  that 
the  banks  would  close.  He  sought 
dirough  friends  in  Washington  to  secure 
the  return  of  these  deposits.  This  was 
refused. 

Banding  together  a  few  of  his  closest 
friends,  he  then  journeyed  to  Washington 
and  outlined  to  the  comptroller  of  the 
orrency,  J9hn  W.  Poole,  a  plan  for 
me  reorganization  of  the  bank.  When 
the  bank  had  38  per  cent  of  its 
deposits  in  liquid  assets  and  28  per  cent 
m  cash.  There  were  over  a  half  million 
dollars  in  mixed  bonds. 

Mr.  Kelly’s  plan  proposed  that  de¬ 
positors  would  take  out  in  stock  ten  per 
cent  of  their  deposit,  that  they  would 
^  into  a  trust  fund  30  per  cent  of  their 
d^it  to  offset  real  estate  holdings  of 
me  old  bank  and  that  60  per  cent  would 
he  available  in  cash  upon  the  opening  of 
me  new  bank.  Hardened  banking  heads 
low  Mr.  Kelly  his  plan  would  not  work. 

.It  must  work.”  he  retorted.  “We  are 
*oin^  to  issue  an  ultimatum  to  outside 
"Oking  institutions  that  they  cannot 
^  m  here  to  cripple  our  banks  and 
m™rupt  our  merchants.” 

For  the  past  four  months.  Mr.  Kelly 
?ew  his  aides  worked  night  and  day  sign- 
5  ^  depositors  to  the  new  agreement, 
iittlly  the  cablegram  was  resorted  to 
~J^te  depositors  who  had  returned  to 
^gn  countries,  the  old  First  National 
"g  a  leading  depositor  for  immigrants 
fo  America  and  later  returned 
of  their  birth.  Finally  the 
Ur  I?*??'*”'’  signed  up,  when 

u  •  j*'‘y  .located  a  Lithuanian  with  a 
deposit  in  the  bank  in  his  homeland, 
f  cablegram  sent  to  him  brought 
*  a  favorable  response. 

ffic  blaring  bands  and  sur- 
by  a  personnel  of  experienced 
with  stockholders  ranging  from 
ii»  woman  in  the  old  bank  build- 
m  the  heads  of  the  leading  business 


institutions  in  the  northwest,  the  new 
bank,  the  First  National  bank  in  Sioux 
City  opened  its  doors  on  April  15,  130 
days  from  the  time  the  old  bank  was 
closed.  Thousands  of  dollars  in  new 
deposits  poured  in. 

In  a  little  cubby-hole  office  in  the 
Tribune  building,  Mr.  Kelly  exhibited  a 
$.50,000  check  an  old  friend  had  mailed 
to  him  a  week  before  the  opening  of  the 
bank  with  his  request  that  he  be  sent  a 
certificate  of  deposit  for  it. 

"It  was  a  wonderful  exhibition  of  loy¬ 
alty  on  the  part  of  local  and  other  depos¬ 
itors  who  realized  that  they  must  stand 
together  if  they  expected  to  succeed,” 
was  Kelly’s  only  comment. 


PLASCHKE  RETURNS 

Emile  Plaschke,  head  of  the  art  de¬ 
partment  of  the  Louisville  Times,  has  re¬ 
turned  to  his  studio  after  an  eight- 
weeks’  illness.  During  Mr.  Plaschke’s 
illness  his  father,  Paul  Plaschke,  cartoon¬ 
ist  for  the  Times,  and  George  Griffin,  in 
charge  of  art  for  the  Courier- Journal, 
carried  on  studio  activities. 


REPORTER  TRAGEDY  WITNESS 
FIRST  DAY  ON  JOB 

TJ^LUAM  HARRIS,  former  Chat- 
”  tanooga  Times  reporter,  had 
just  gotten  a  job  on  the  Savannah 
(Ga.)  Morning  News.  He  arrived 
in  Savannah  last  Sunday  and  went 
to  work  at  noon  Monday. 

He  was  walking  about  the  city 
late  in  the  afternoon  and  dropped 
into  a  cigar  store  to  buy  cigarettes. 
As  he  was  paying  for  them  a  woman 
dashed  in  pursued  by  her  husband, 
who  shot  her  several  times  with  a 
revolver.  She  died  on  the  spot. 
Harris*  first  story  was  a  "scoop,”  an 
eye-witness  account  of  the  tragedy. 


TRADE  GROUP  SPONSORS  BILL 


STARTS  JOB  DRIVE 

Creating  jobs  for  the  unemployed 
during  the  fall  and  winter  months  is  pro¬ 
vided  in  a  city-wide  "job-a-week”  cam¬ 
paign  started  by  the  Duluth  (Minn.) 
Herald  this  week.  Every  Duluth  house¬ 
holder  is  asked  to  find  some  odd  job. 


N.J.  GROUP  MEETS 

The  Monmouth  County  (N.J.)  Press 
Association  held  its  annual  get-together 
at  Sea  Girt  last  week.  Eugene  Farrell, 
business  manager  of  the  Netvark  (N.J.) 
Evening  News,  was  toastmaster  and 
limited  each  of  the  speakers  to  thirty 
agate  lines.  Harold  G.  Hoffman,  Motor 
Vehicle  Commissioner  of  New  Jersey, 
thanked  newspapers  for  helping  to  clear 
the  highways  of  intoxicated  drivers. 
Louis  Barr  of  the  Belmar  (N.J.)  Coast 
Advertiser  was  in  charge  of  arrangements. 


Requiring  Merchant*  File  Good*  In¬ 
ventory  for  "Clo*ing  Out,"  Sale* 

The  Virginia  Better  Trade  Association 
will  present  to  the  next  session  of  the 
General  Assembly  a  bill  restricting  mer¬ 
chants  advertising  "Going-Out-of-Busi- 
ness”  or  “Closing-Out”  sales  to  the  dis¬ 
play  and  selling  of  only  those  goods  ac¬ 
tually  on  hand  at  the  time  the  sale  is 
planned. 

A  bulletin  of  the  association  points  out 
that  if  a  merchant  purchases  additional 
merchandise  and  offers  it  under  the  head¬ 
ing  of  a  "Goinjf-Out-of-Business  Sale,” 
he  is  not  only  injuring  business  generally, 
but  he  is  bordering  on,  if  not  actually 
perpetrating,  a  fraud.  Under  the  provi¬ 
sions  of  the  existing  advertising  law, 
bankrupt,  receiver,  and  trustee  sales  may 
be  regulated  by  that  section  of  the  statute 
requiring  the  advertiser  to  show  in  his 
advertising  that  additional  merchandise 
has  been  added  to  the  stock  he  purchases, 
but  that  in  the  “(ioing-Out-of-Business” 
sales  he  is  free  to  pad  the  stock  in¬ 
definitely. 

The  bill  to  be  submitted  to  the  legis¬ 
lature  requires  that,  in  all  such  sales,  the 
merchant  must  file  with  the  local  com¬ 
missioner  of  revenue  an  inventory  of 
goods  to  go  on  sale  and  that  the  adding  of 
other  goods  shall  be  punishable  by  a  fine. 


More  Thorough  Coverage 

in  the  good  Providence  market 

at  a  Lower  Unit  Cost! 


CIRCULATION 

("without  duplication) 

Greater  Than  All 
Other  R.  I.  Dailies 
Combined ! 


Journal-Bulletin 

FAMILIES 

In  Providence 

19  T  20 


In  Rhode  Island 
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OF  O 

of  all  '  families 
who  read  English 


During  the  past  ten  years  (Mar.  31,  1921- 
1931)  tlie  circulation  of  the  Providence 
Journal  and  Bulletin  has  grown  44.1%,  more 
than  three  times  the  rate  of  population 
increase  in  this  trading  area.  This  growth  is 
continuing  steadily,  month  by  month. 

Milline  rates,  based  on  the  same  circulation 
statements,  have  decreased  12.8%. 

Our  readers,  on  the  other  hand,  are  buying 
retail  commodities  at  a  rate  only  1.4%  below 
the  naton’s  “prosperity”  average  in  1929. 

WHICH  MEANS :  that  in  this  exceptionally 
good  market,  the  Journal  and  Bulletin  offer 
a  coverage  of  constantly  increasing  thorough¬ 
ness,  at  a  decreasing  cost  per  buyer-family. 

July  Circulation,  Journal  and  Bulletin,  13S,840 
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INVALID  COLUMNIST  SPREADS  CHEER 
TO  HUNDREDS  OF  UNFORTUNATES 

Harold  C.  Brown,  “Old  Wayside**  of  Charlotte  Observer, 
Conducts  Forum  for  Shut-ins — Distributes  Phonographs, 
Radio  Sets  and  “Smile  Packages** 

By  JOHN  M.  GIBSON 


Every  morning  hundreds  of  unfortu¬ 
nates — invalids,  semi-invalids,  crip¬ 
ples  and  other  shut-ins — eagerly  pass 
over  such  unimportant  news  as  the 
doings  of  the  President  and  the  other 


Harold  C.  Brown 

matters  that  claim  the  front  page  and 
turn  quickly  to  the  last  page  of  the 
Charlotte  (N.C.)  Observer  to  read  the 
daily  “By  the  Way”  column  appearing 
under  the  by-line  of  Harold  C.  Brown, 
“Old  Wayside.” 

This  column  is  the  meeting  place  and 
daily  forum  of  those  who  cannot  live  as 
other  people  live  because  of  physical 
disabilities.  The  members  of  this  widely 
scattered  army  of  the  handicapped  look 
to  it  for  news  and  gossip  about  their 
friends  and  fellow-sufferers.  There  is 
usually  at  least  one  poem,  always  from 
the  POT  of  a  shut-in.  Sometimes,  space 
conditions  permitting,  there  are  several. 
There  is  the  cheerful  information  that 
an  ambitious  cripple  has  won  a  poetry 
contest  or  that  a  person  with  far  ad¬ 
vanced  tuberculosis  has  at  last  regained 
his  health.  There  is  always  a  personal 
message  from  the  column’s  .skipper,  who 
is  especially  qualified,  because  of  his  own 
physical  condition,  to  write  messages  of 
cheer  and  optimism  for  the  physically 
handicapped. 

About  13  years  ago  Mr.  Brown,  then 
a  stock  company  actor  touring  the  Mid¬ 
dle  West,  suffered  a  stroke,  and  after  a 
struggle  lasting  six  years,  was  forced  to 
lay  aside  his  grease  paint  forever.  Now 
\nrtually  a  cripple,  he  is  devoting  his 
undiminished  energy  and  enthusiasm  to 
his  work  as  a  newspaperman  and  friend 
to  other  unfortunates,  whom  he  has 
organized  as  the  Wayside  Gang. 


His  interest  in  them  shows  itself  in 
practical  forms.  Besides  handling  his 
column  and  editing  the  Gang’s  own 
monthly  magazine,  he  and  his  active 
scouts  make  it  their  business  to  learn  ot 
shut-ins  in  need  of  phonographs,  records, 
and  small  radio  sets,  and  to  see  that 
these  needs  are  supplied.  He  also  sends 
out  a  monthly  “smile  package”  contain¬ 
ing  useful  but  inexpensive  gifts  to  re¬ 
mind  its  recipient  that  a  birthday  or 
other  occasion  has  not  been  overlooked. 

Mr.  Brown  is  an  Englishman,  a  native 
of  London.  His  father  was  a  traveling 
salesman,  who  died  when  the  future  or¬ 
ganizer  of  the  Wayside  Gang  and  column 
conductor  was  just  four  years  old.  His 
mother  was  compelled  to  put  him  in  a 
boarding  school  so  that  she  could  be  free 
to  seek  employment. 

“After  graduation  I  was  apprenticed 
to  several  trades  and  professions,”  he 
said  in  detailing  his  career.  “I  soon 
found  all  the  work  I  did  or  attempted 
to  do  was  unsatisfactory  to  me  and  to 
my  employers.  Then,  taking  the  bit  in 
my  teeth,  I  enlisted  for  a  time  in  the 
English  army.  On  getting  out  of  that, 

I  was  considered  too  wild  to  be  kept  at 
home  and  so  was  shipped  to  distant  rela¬ 
tives  in  California.  Then  my  wander¬ 
ings  began.” 

He  became  a  grocery  clerk,  bartender, 
milk  wagon  driver,  dishwasher,  ditch- 
digger  and  mule-skinner  in  turn.  After 
trying  these  and  other  methods  of  earn¬ 
ing  a  living,  he  finally  signed  up  with 
one  of  those  old-time  medicine  shows 
that  were  so  much  a  part  of  the  Amer¬ 
ican  scene  a  few  decades  ago.  From 
this  he  went  to  the  honky-tonks,  or 
variety  theatres  of  the  Barhary  Coast. 
After  trying  them  for  awhile  he  prog¬ 
ressed  to  the  smaller  vaudeville  theatres 
and  later  to  small  road  shows. 

When  illness  overtook  him  he  came 
to  the  bitter  realization  that  he  would 
be  obliged  to  give  up  his  dream  of  a 
successful  career  on  the  stage.  Through 
the  kindness  of  a  friend  he  moved  _  to 
Charlotte.  There,  finding  time  hanging 
heavily  on  his  hands,  he  amused  himself 
bv  writing  poetry.  Living  in  a  small 
back  room  in  a  strange  city,  he  thought 
of  himself  as  one  cast  by  the  wayside 
and  the  thought  inspired  him  to  desig¬ 
nate  the  group  of  congenial  spirits 
around  him  as  the  Wayside  Gang.  From 
time  to  time  poems  having  a  special 
appeal  to  the  unfortunate  and  handi¬ 
capped  appeared  in  the  Charlotte  Ob¬ 
server  under  the  credit  line  “The  Wav- 
side  Poet.”  These  attracted  considerable 
attention,  and  soon  he  was  invited  to 
edit  a  special  column  to  appear  every 
dav.  His  shut-in  friends  quickly  rallied 
to  his  support  and  sent  in  contributions. 
These  have  continued  in  a  steady  stream. 


It  is  just  as  wrong  to  plan  a  newspaper  plant  with¬ 
out  the  services  of  an  experienced  newspaper  engi¬ 
neering  organization  as  it  would  be  to  attempt  to 
publish  a  newspaper  without  the  services  of  trained 
newspaper  men. 

Consult 

JAMES  WILLIAM  THOMAS 

Newspaper  Architect*  and  Engineer* 

3868  Carnegie  Ave.,  Cleveland,  O. 


Someone  had  the  idea  that  it  would 
be  a  good  plan  to  organize  the  readers 
of  the  “By  the  Way”  column  and  under¬ 
take  an  ambitious  program  of  helping 
unfortunates.  Prior  to  that  time  Mr. 
Brown’s  friends  and  admirers  had  been 
meeting  informally  in  his  little  back 
room.  It  was  decided  to  hold  a  public 
meeting  in  a  suitable  hall,  and  at  this 
meeting  a  carefully  thought  out  scheme 
for  bringing  cheer  to  shut-ins  everywhere 
was  formulated. 

Within  a  short  time  “smile  packages,” 
booklets  and  other  inexpensive  articles 
likely  to  bring  pleasure  to  shut-ins  were 
being  mailed  daily.  Books  were  con¬ 
tributed  by  interested  outsiders.  Used 
phonograph  records  were  collected  and 
distributed  to  those  who  would  enjoy 
them. 

Occasionally  some  portable  phono¬ 
graphs  were  donated  for  this  purpose 
or  purchased  with  funds  contributed  to 
the  Gang’s  exchequer. 

Mr.  Brown  talks  directly  to  his  read¬ 
ers  and  contributors  about  once  a  week 
from  Station  WBT  in  Charlotte.  He 
also  arranges  special  programs,  usually 
consisting  of  music  by  men  and  women, 
and  occasionally  children,  who  are  handi¬ 
capped  in  some  way.  He  has  been  able 
through  donations  from  friends  and  from 
other  sources  to  buy  and  install  a  num¬ 
ber  of  one-tube  radio  sets  in  the  homes 
of  invalids  jvho  have  no  other  contact 
with  the  outside  world,  except  their 
newspaper. 

Readers  of  the  “By  the  Way”  column 
have  been  organized  into  a  correspond¬ 
ence  club  by  means  of  which  shut-ins 
of  similar  temperaments  are  encouraged 
to  write  personal  letters  to  each  other. 
On  the  first  of  every  month  he  makes 
public  a  list  of  shut-ins  whose  birth¬ 
days  occur  during  that  month,  and  they 
usually  receive  a  veritable  deluge  of 
birthday  cards  and  gifts  from  other 
members  of  the  Wayside  Gang. 

Mr.  Brown  celebrated  his  .“iOth  birthday 
several  months  ago,  and  his  birthday 
cake  was  topped  by  50  candles,  around 
each  of  which  was  wrapped  a  one-dollar 
bill,  contributed  for  the  most  part  by 


civic  leaders.  Chamber  of  Commerr, 
executives,  social  workers  and  othm 
eager  to  help  along  the  work  he  hai 
been  doing  for  the  past  several  yean. 
Various  luncheon  clubs  and  other  organi- 
zations,  as  well  as  well-to-do  individuals 
have  made  frequent  contributions  to  the 
cheer-spreader’s  war  chest. 

At  a  dedicatory  ceremony  Aug.  25 
ground  was  broken  for  the  “Wayside 
Home,”  to  be  built  for  use  by  Mr 
Brown  and  his  “Wayside  Gang,”  four 
and  a  half  miles  from  Charlotte  near  the 
W'ilkinson  Boulevard. 

The  project,  which  is  being  sponsored 
by  the  Charlotte  Lions  Club,  will  cost 
about  $3,000.  It  will  provide  a  home 
and  office  for  Mr.  Brown  and  a  market 
place  for  ^skets  and  other  things  to  be 
made  by  invalids  who  are  members  of 
the  “gang.” 

HARPER  ON  LEAVE 

Clio  Harper,  executive  secretary  of  the 
.Arkansas  Press  Association  and  pub¬ 
lisher  of  the  Arkansas  Publisher,  will 
spend  one  year  on  vacation  from  his  of¬ 
fice  at  Little  Rock  in  an  effort  to  regain 
his  health.  He  recently  submitted  his 
resignation  to  the  Pulaski  County  Board 
of  Education,  of  which  he  has  been  a 
member  ten  years.  He  is  associated  with 
A.  W.  Parke  in  the  Parke-Harper  Print¬ 
ing  Company  and  the  Parke-Harper 
news  service. 


RADIO  IN  NEW  QUARTERS 

WMC,  radio  station  of  the  Memphis 
(Tenn.)  Commercial  Appeal  and  Even¬ 
ing  Appeal,  has  moved  into  luxurious 
new  studios  in  the  Hotel  Gayoso  and 
the  formal  opening  Sept.  13,  will  be  made 
the  occasion  of  an  elaborate  broadcast. 


CORRECTION 

In  a  story  on  reporters  covering  the 
national  amateur  golf  match  in  Chicago 
published  in  Editor  &  Publisher  last 
week  it  was  stated  that  Paul  Ferris  rep¬ 
resented  the  Richmond  News-Leader. 
Paul  W.  Ferris  is  sports  editor  of  the 
Richmond  Times-Dispatch. 


MORLEY 

MATS 


are  made  in  four  grades — 12c,  15c,  17c, 
and  25c.  One  of  these  is  the  best  mat 
made  for  your  particular  purpose. 


Samples  will  be  sent  on  request. 
Please  specify  gauge,  shrink,  and 
maximum  number  of  casts  per  mat, 
and  send  us  a  copy  of  your  news¬ 
paper. 


Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 


Editor  &  Publisher  The  Fourth  Estate  for  September  12,  1931 


ANNOUNCEMENT 


MARTIN  A.  WHITE 

has  been  appointed 

ASSISTANT  GENERAL  MANAGER 

of 

International  News  Service 


Universal  Service 

SPEED  — BALANCE— ACCURACY— {or  14  years 

as  News  Editor  and  5  years  as  General  Editor  of  the  Associated 
Press,  Martin  A.  (“Matty”)  White  proved  himself  a  news  wire  service 
genius.  Visualize  what  he  will  do  in  complete  charge  of  the  new  expansion 
program  of  the  aggressive,  dependable  International  News  Service  and 
Universal  Service. 


THE  AUTOMATIC  Al 

For  Better,  Faster,  Morei 


The  following  news¬ 
papers  have  purchased 
Automatic  Autoplate 
Machines: 

New  York  Times 
Baltimore  Sun 
New  York  Sun 
Philadelphia  Bulletin 
New  York  Daily  News 
New  York  Herald  Tribune 
Chicago  Tribune 
Toronto  Star 
Toronto  Telegram 
Boston  Post 
St.  Louis  Star 
Detroit  News 
Chicago  Daily  News 
St.  Louis  Globe  Democrat 
Boston  Herald 
Boston  Globe 
Brooklyn  Eagle 
Syracuse  Herald 
Buffalo  Courier-Express 
Chicago  Times 
Atlanta  Journal 
Christian  Science  Monitor 
Cleveland  Press 
Cincinnati  Times-Star 
NewY  ork  World -Telegram 
St.  Paul  Dispatch 
Cincinnati  Post 


It  produces  four plat^h 
highest  quality  ever  made  iiiiu 

It  occupies  no  more  spa^ 
Machine,  and  doubles  that  itb 

It  produces  plates  of  lightlf 
plates  ever  made. 

It  eliminates  the  plate  variaUm 
the  most  skillful  hand  operaihi 
quality,  in  addition  to  insuring 
dependable  rate  of  productkn. 

It  greatly  reduces  the  physk 

plates,  and  thus  gives  the  opei 

for  other  work. 

It  insures  a  maximum  numba 
colly  unlimited  number  from  a 
is  in  contact  with  hot  metal  foi 

It  makes  it  possible  to  schedvk 
the  number  of  plates  which 
length  of  time. 

It  facilitates  running  late  new; 
to  start  a  battery  of  presses,  a 
in  the  pressroom. 


Wood  Newspaper  Ma( 

501  Fifth  Avem 
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^UTOPLATE  MACHINE 

Economical  Stereotyping 


latei  a  minute — four  plates  of  the 
le  inmvspaper  stereotyping. 

ipav  than  a  Junior  Autoplate 
hat  imchine's  production. 

ghthr  weight,  and  the  strongest 

iria$m  which  is  inseparable  from 
era§m.  It  therefore  standardizes 
sur^,  automatically,  a  fixed  and 
uction. 

}hyskal  effort  involved  in  making 

le  operator  more  time  and  energy 

umber  of  casts  per  mat — apracti- 
romagood  mat — because  the  mat 
ztalfw  shorter  periods  of  time. 

hedtk,  accurately  and  dependably, 
i^hici  can  be  produced  in  a  given 

e  news,  shortens  the  time  required 
ssesidnd  makes  for  earlier  finishes 

R  Machinery  Corporation 

1  Avaaue,  New  York 


TO  OPERATE: 
INSERT  A  MATRIX  AND 
PRESS  THE  BUTTON. 


The  machine  does  the  rest  automatically, 
ejectinji  four  plates  a  minute.  It  has  no  other 
speed. 


Note  the  electrical  control  buttons  (above  the 
vertical  core)  by  which  the  machine  is  started 
and  stopped.  Above  and  to  the  left  of  these 
buttons  is  shown  a  handle  with  which  the 
operator  can  start  or  stop  the  inflow  of  molten 
metal. 

While  one  printing  plate  is  being  removed, 
another  plate  is  being  cast  on  the  opposite  side 
of  the  vertical  core.  The  gong  at  the  right 
announces  the  opening  of  the  mold  and 
delivery  of  the  plate. 
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E  D  I 


CURE  FOR  CENSORSHIP 


NO  substitute  for  public  discussion  as  a  road  to 
solution  of  public  evils  has  been  found  in  any 
democracy,  even  in  one  as  modified  by  industry 
as  these  United  States.  Graft,  corruption,  tolerance 
of  commerce  that  offends  the  public  conscience, 
manipulation  and  misuse  of  the  ever-increasing  tax 
funds — all  of  these  flourish  when  the  press  has  its 
eyes  elsewhere,  and  contract  to  the  vanishing  point 
when  the  press  turns  on  the  light.  The  reception 
accorded  by  Washington  correspondents  to  our  story 
in  last  week’s  issue  of  subtle  censorship  of  federal 
department  operations  confirms  the  view  that  this 
petty  plague  will  shortly  be  con<|uered. 

Protebly  it  has  no  deeper  roots  than  the  conscious¬ 
ness  of  power  by  some  not  long  accustomed  to  its 
use.  Probably,  also,  there  is  zeal  to  put  the  best 
foot  forward  for  the  administration,  even  if  occasional 
suppression  of  truth  and  suggestion  of  falsity 
is  needed  toward  this  end.  And  probably  there  is 
the  understandable  desire  to  put  the  best  possible 
light  on  business  statistics  that  cannot  be  comfort¬ 
ing  to  partisans  of  present  methods. 

In  these  there  is  nothing  sinister,  but  behind  the 
harmless  fabric  of  suppression  and  distortion  there 
can  rise  abuses  capable  of  shaking  the  nation.  Not 
too  remote  eitperiences  in  Washington  have  shown 
that  this  is  no  idle  fear,  no  straw-man  target.  There 
can  be  no  compromise  that  permits  public  business 
to  be  done  without  frequent  disinterested  inspection 
on  behalf  of  the  people  who  constitute  the  govern¬ 
ment  and  who  pay  the  bills.  In  this  attitude  and 
whatever  organized  expression  it  takes  among  the 
Washington  corps,  the  protestants  against  censorship 
should  have  the  undivided  support  of  American  news¬ 
papers,  of  whatever  political  faith. 


Honest  local  rivalry  whets  community  spirit, 
but  cut-throat  busutess  methods  only  discredit 
newspapers. 


CASUAL  “JUSTICE” 


There  is  a  touch  of  the  comic  in  the  story  of 
the  California  judge  who  cited  Lowell  C.  Pratt, 
editor  of  several  papers  in  Selma,  for  contempt 
and  five  days  later  dismissed  the  charges,  both 
judicial  actions  taking  place  over  the  telephone.  Mr. 
Pratt,  a  former  New  York  and  Springfield  (Mass.) 
newspaperman,  has  been  editing  the  Selma  Irrigator 
and  other  local  papers  for  some  years. 

His  editorial  anger  was  aroused  by  the  action  of 
the  judge  in  adjudicating  a  Selma  park  brawl 
between  American  and  Filipino  youths,  in  which  the 
former,  alleged  to  be  the  aggressors,  came  out  of 
the  scrap  with  several  knife  wounds,  but  got  all 
the  best  of  the  court  proceedings.  Their  10-day  sen¬ 
tences  were  suspended.  The  Filipinos  were  assessed 
$10  each  and  compelled  to  pay. 

The  Irrigator’s  editorial  protest  against  the  evi¬ 
dently  flagrant  class-justice  evoked  the  telephone 
citation  of  the  editor  for  contempt  of  the  august 
city  court,  but  it  also  woke  up  the  city  council,  to 
whom  the  court  owes  its  existence.  Investigation 
had  the  immediate  result  that  the  editor  was  freed 
of  the  contempt  charge,  and  the  possible  further 
outcome  of  changes  in  the  city’s  judicial  organization. 

With  the  use  of  the  contempt  weapon  by  judges 
against  editors  who  criticise  them  in  the  public  inter¬ 
est,  we  have  often  indicated  our  impatience.  Of  the 
casual  manner  with  which  the  contempt  procedure 
was  administered  in  this  case,  it  is  difficult  to  write 
in  the  restrained  language  to  which  this  page  is 
accustomed.  When  courts  acquire  the  degree  of 
self-respect  the  office  implies,  there  will  be  less  need 
to  bulwark  their  public  respect  by  contempt  citations. 


About  40  per  cent  of  the  total  circulation  of 
the  American  daily  press  is  that  of  group-ozvned 
neivspapers. 


GOOD  LAW 

Recent  decision  that  two  Detroit  newspapers 
could  not  be  compelled  by  law  to  sell  adver¬ 
tising  space  on  the  theory  that  they  are  com¬ 
mon  carriers,  open  to  all  with  the  ability  to  pay, 
again  confirms  a  newspaper  tenet  which  the  courts 
have  usually  upheld.  This  is  fundamental.  The 
right  to  compel  publication  implies  the  right  to 
compel  suppression.  Neither  can  be  wielded  from 
the  outside  against  a  free  press. 


R  I  ^  L 


Now  as  touching  things  offered  unto  idols, 
we  know  that  we  all  have  knowledge.  Knowl¬ 
edge  puffeth  up,  hut  charily  edifieth. — 1  Cor¬ 
inthians,  VIII;  1. 


NEED  OF  GOOD  MANAGEMENT 

ROVING  the  foot”  was  the  idiom  among 
^  VI  newspapermen  a  few  years  ago  for  enter¬ 
prise  that  lifted  things  out  of  a  groove, 
gave  a  new  purpose  to  daily  activity,  forestalled  the 
deadly  rule  of  routine.  Such  enterprise,  we  believe, 
is  in  the  mind  of  Col.  Frank  Knox,  Chicago  Daily 
News  publisher,  in  his  advice  that  newspa{)ermcn 
forget  the  depression  and  conduct  their  affairs  to  the 
liest  collective  daily  ability  of  each  organization. 

It  is  sound  counsel.  There  is  danger  that  con¬ 
tinued  conversational  progress  of  the  depression 
psychosis  will  paralyze  the  initiative  and  talent  for 
original  thought  that  has  taken  the  world  through 
hundreds  of  ups  and  downs  in  modern  civilization. 
There  is  danger  through  continued  dwelling  on  the 
subject  that  will  be  regarded  as  wholly  in  the  con¬ 
trol  of  mysterious  world-wide  forces,  the  course  of 
which  caruiot  be  affected  by  the  acts  and  thoughts 
of  itKlividuals  who  must  live,  bad  times  or  btwnn. 

There  are  forces,  of  course,  which  the  man  in  the 
street  dimly  understands  and  controls  infinitesimally, 
that  underlie  the  world-wide  lack  of  commerce.  But 
it  is  equally  true  that  the  depression  is  the  sum  of 
individual  human  miseries  due  to  reduction,  partially 
or  entirely,  of  purchasing  power  each  thought  he 
enjoyed  two  years  ago.  The  first  is  pretty  much 
abstract  and  out  of  reach.  The  second  is  concrete 
and  subject  to  improvement  by  each  of  us,  especially 
by  employers  who  control  the  tools  by  which  men 
earn  their  living. 

VV'^e  have  no  patience  with  the  sappy  counsel  that 
to  think  prosperity  is  to  make  it,  but  we  do  believe 
that  the  world-wide  aspects  of  this  depression  have 
been  overstressed  at  the  expense  of  the  more  easily 
cured  domestic  troubles.  To  cure  the  latter,  we 
have  been  thinking  in  terms  of  panaceas,  of  public 
works,  of  doles,  and  of  increased  taxes  to  make  up 
the  deficit  of  industry  and  commerce.  None  of  these 
things  gets  beyond  rough-and-ready  first  aid.  None 
of  them  represents  the  original  thinking  for  which 
Americans  enjoy  a  world-wide  renown.  And  none 
of  them  can  prevent  the  deterioration  in  men  and 
machinery  that  is  the  inevitable  consequence  of  idle¬ 
ness.  None  of  them  are  W'orthy  of  press  or  popular 
support  as  the  last  word  on  relief. 

Consider  that  the  trade  turnover  in  this  country 
in  this  terrible  year  1931  wnll  probably  exceed 
billion  dollars;  consider  that  with  things  at  their 
probable  worst,  nearly  40,(X)0,000  men,  women  and 
children  will  be  gainfully  employed  at  pay  not  far 
below  in  total  what  they  received  two  years  ago ; 
that  even  in  boom  times,  our  own  people  consumed 
90  per  cent  of  our  total  production,  and  that  the 
depression  here  is  in  large  measure  ascribed  to  the 
loss  of  the  export  trade  in  certain  luxuries. 

If  there  is  no  boom  concealed  in  these  statements, 
neither  is  there  any  warrant  for  belief  that  the  end 
of  our  world  is  near.  If  what  remains  from  the 
panic  cannot  support  this  land  as  it  liked  to  live  two 
years  ago,  there  is  still  plenty  to  support  it  as  well 
as  it  lived  in  1922,  far  better  than  in  1912.  The 
international  situation  will  have  to  improve  greatly 
before  1928  prosperity  returns,  but  the  job  that  most 
of  us  here  can  do  best  is  to  better  our  immediate 
circumstances.  Few  of  these  have  more  than  remote 
foreign  entanglements. 

One  good  trade  idea  that  will  get  10  per  cent  of 
the  savings  deposits  moving  in  ordinary  commercial 
channels  will  do  more  to  effect  a  needed  readjust¬ 
ment  than  a  dozen  Federal  commissions.  Even  a 
fragmentary  solution  of  distribution  costs,  cutting 
the  spread  between  the  raw  material  and  retail  prices 
will  stimulate  production  of  needed  goods,  providing 


employment  and  the  wages  to  buy  the  additional 
product.  The  unselfish  sacrifices  that  union  labor, 
especially  in  the  printing  trades,  is  making  of  its 
working  time  so  that  as  many  men  as  possible  may 
keep  their  hand  in  at  their  usual  tasks,  are  a  genu¬ 
ine  contribution  toward  stability,  a  step  that  employ¬ 
ers  will  have  to  match  before  we  attain  equilibrium. 

There  is  no  panacea  for  the  nation’s  industrial 
woes.  The  economic  process  is  inexorable  in  inflict¬ 
ing  punishment  for  past  errors,  inflicting  it  too  often 
upon  the  innocent  and  helpless,  but  affecting  the 
outlook  upon  life  of  all.  On  the  whole,  we  have 
done  little  in  the  past  two  years  to  counteract  the 
process,  bowing  before  its  course  and  taking  the  line 
of  least  resistance.  That  seldom  improves  anything. 
The  time  has,  come  for  all  and  especially  newspaper 
executives  to  forget  our  roles  as  international  econ¬ 
omists  and  tackle  our  own  situations  the  hard  way. 
We  know  .something  about  them.  We  know  things 
that  ought  to  be  done  and  have  not  been  done.  We 
know  that  the  rut  of  routine  is  probably  not  our  best 
route  to  achievement.  We  know  products  that  might 
be  developed  without  another  cent  of  capital  invest¬ 
ment.  We  know  uncounted  human  relationships 
that  might  be  improved  by  the  application  of  a 
single  idea  that  can  be  turned  to  the  purchase  of 
goods  and  services.  Eiach  of  us  knows  our  share  of 
these  things.  Each  of  us  can  put  in  a  few  more 
minutes  toward  their  accomplishment,  but  the  major 
responsibility  rests  on  management.  The  rank  and 
file  of  workers,  organized  or  not,  can  be  relied  upon 
for  adecpiate  performance  if  they  arc  given  leader¬ 
ship  that  is  thinking  of  today  and  tomorrow,  regard¬ 
ing  yesterday  as  an  after-dinner  memory. 


In  no  other  branch  of  industry  is  the  move¬ 
ment  to  Urwer  the  American  statidard  of  living 
being  better  resisted  than  among  ncxvspapers. 


PROGRESS  IN  BOSTON 

OUR  congratulations  to  Boston  and  its  Herald- 
Traveler.  The  8.T  years  that  the  Herald  cele¬ 
brates  in  conjunction  with  the  dedication  of 
its  new  building  have  aged  its  brains  and  arteries 
no  more  than  the  10b  years  through  which  the  Trav¬ 
eler  has  just  passed.  The  new  plant  would  be  striking 
for  exterior  beauty  and  interior  efficiency  in  any  city; 
in  Boston  it  expresses  the  new  spirit  that  has  gripped 
New  England.  Through  the  worst  of  its  business 
troubles  before  the  rest  of  us  fairly  knew  what  was 
going  on,  Boston  and  New  England  are  facing  the 
new  times  with  hope  and  courage.  Respect  for  truth 
proved  by  decades  and  centuries  will  not  be  lessened, 
and  “Established  in  1765”  will  continue  to  be  a  hall¬ 
mark  of  merit,  but  with  this  wholesome  species  of 
ancestor  worship  will  go  an  increasing  regard  for 
the  new  methods  of  production,  the  transfer  of  the 
burden  from  the  backs  of  men  and  outworn  instru¬ 
ments  to  new,  strong,  fast  mechanism.  Of  this  spirit, 
the  Herald-Traveler  building  is  a  fine  exponent. 


Make  the  most  of  the  seasonal  bulge  in  trade. 


ILL-ADVISED 


Last  week’s  convention  of  the  Newspaper 
Association  Managers,  Inc.,  was  unfortunate  in 
that  the  bulk  of  notice  it  received  in  Omaha 
newspapers  and  nationally  concerned  its  rule  barring 
reporters  from  its  sessions.  That  this  gave  a  dis¬ 
torted  and  unfair  picture  of  what  these  earnest  people 
did  during  their  ninth  annual  convention  we  are  cer¬ 
tain  from  past  experience  with  them.  There  is  no 
newspaper  group  in  America  which  goes  more  ex¬ 
haustively  and  sincerely  into  the  problems  that  arise 
daily  in  newspaper  production,  and  its  discussions 
might  be  fully  reported  with  benefit  to  the  entire 
industry. 

It  is  a  short-sighted,  selfish  and  ill-advised  view 
that  keeps  the  pooled  knowledge  of  these  men  con¬ 
fined  within  the  membership  and  the  newspapers 
they  serve,  to  be  disseminated  by  bulletins  of  limited 
circulation.  And  it  gives,  we  are  sure,  a  totally 
false  impression  to  the  newspaper  fraternity  of  the 
attitude  the  field  managers  assume  toward  radio  and 
the  Minnesota  gag  law,  the  two  subjects  that  mainly 
forced  executive  sessions.  The  association  managers 
and  several  other  newspaper  groups  might  display  a 
proper  respect  for  the  news  functions  of  the  press 
by  an  open-door  policy.  Newspapermen  seldom 
violate  confidences  when  properly  requested. 
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PURELY  PERSONAL 


OL.  HARRY  M.  BMjELOW,  editor 
oi  the  Portland  (Me.)  Press  Herald 
-onfinrf  by  illness  to  his  home  at  Cape 
jiab^  where  he  was  taken  several 
jIjs  ago  while  attending  a  National 
encampment  at  Augusta. 

A.  T.  Cox,  publisher  of  the  Bristol 
iD.)  publisher  of  Pottawat- 

nie  county,  la.,  newspapers  50  years 
c,  recently  visited  H.  V.  Battey,  clerk 
•Jie  municipal  court  at  Council  Bluffs, 
and  a  former  business  associate  in 
,5paper  enterprises. 

j.  H.  Robie,  editor  and  publisher  of 
t  Chelsea  (Mass.)  Evening  Record, 
d  Mrs.  Robie,  spent  part  of  the  sum- 
jr  at  Edgewood,  their  country  home 
Rock,  Mass. 

.Albert  E.  Kessinger,  editor,  Rome 
k'.Y.)  Daily  Sentinel,  recently  was  ap- 
Lnted  a  delegate  to  the  Recreation  Con- 
Ui  at  Toronto,  August  5-9,  by  Gov. 
knklin  D.  Roosevelt. 

[oon  C.  Estes,  editor  and  publisher, 
'hart  (Okla.)  Democrat-Chief,  and 
K,  Estes,  city  editor,  and  their  chil- 
en,  I^n  C,  Jr.,  Diana  and  Kirk  Mac, 
ive  just  returned  from  a  two  weeks’ 
trip  through  Oklahoma,  Missouri, 
iinois,  Indiana  and  Kansas. 

Miss  Belle  McCord  Roberts,  vice- 
ttsident  of  the  Long  Beach  (Cial.) 
•rtss  Telegram,  was  a  recent  visitor  in 
!ajlon,  0. 

William  G.  Chandler,  general  manager, 
dpps- Howard  newspapers,  with  Mrs. 
Ittnuler  and  their  daughter.  Miss  Nina, 
:  Rye,  N.Y.,  were  recent  guests  of  his 
..T,  James  K.  Chandler,  real  estate 
ditor,  Dayton  (O.)  Daily  News. 

E.  G.  Burkam,  publisher,  Dayton  (O.) 
’xrml-Herald,  and  James  M.  Cox,  pub- 
kr,  Dayton  (O.)  Daily  News  and 
shfr  papers,  were  members  of  the  recep- 
::ri  committee  which  met  flyers  of  the 
asnal  air  derby  in  Dayton,  Aug.  29. 

Col.  R.  R.  McCormick,  publisher  of 
^Chicago  Tribune,  and  Homer  Guck, 
“Wisher  of  the  Chicago  Herald  and  Ex- 

served  on  the  jury  of  award  and 
if  award  commission  respectively  in 
ronacction  with  Chicago  Rotary  Club’s 
aerit  award  for  1931,  which  was  made 
I'Jdius  Hosenwald  last  Tuesday  for  his 
-"■ice  and  achievements. 

Col.  J.  H.  Woods,  managing  director, 
fdjary  (Alta.)  Daily  Herald  and  for- 
otf  president  of  the  Canadian  Press, 
»as  recently  a  visitor  at  Waterton  Na- 
iiioial  park,  the  guest  of  Senator  W.  A. 
•<iichanan  of  the  Lethbridge  Herald  at 
I  the  senator's  summer  cottage. 

I  St.  Clair  McKelway,  editor.  Daily 
Veil  of  Bangkok,  Siam,  and  Mrs.  Mc- 
'kelway,  are  the  parents  of  a  son  born 
'Aug. 24.  McKelway  was  a  former  mem¬ 
ber  of  the  Hono/u/n  (T.H.)  Star-BiUle- 
staff  and  has  been  in  Siam  for  two 
years. 

G.  Burton  Sayer,  editor  of  the  Shang- 
J*  Timf.1,  British  morning  daily,  has 
T"  *PP?'nfcd  to  the  newly  creat^  post 
i  publicity  officer  to  the  Shanghai  Muni- 
j  Council. 

^''bams,  editor  and  publisher  of 
iTe.^OKrow  (Ga.)  Journal-Herald,  was 
I  ®*'fu«n  of  the  Chamber  of  Commerce 
1  tyinmittee  which  recently  adopted  a 
icnedule  of  activities  for  the  ensuing 


IN  THE  BUSINESS  OFFICE 

^lUlAM  ALLAN  DYER,  Jr.,  an 
(VVs  D  of  *be  Syracus 

^■)  Post-Standard  staff,  returned  las 
w  ?*,-*"*  Berengaria,  after  a  month’ 
„  „ol  France  and  England.  Mr.  Dye 
of  the  national  advertisini 
)  uj*  .of  the  Post-Standard  an 
j  •  ‘cwin  IS  director  of  publicity. 

Ro^  O’Brien,  business  manager  o 
(la.)  Nonpareil,  an 
caiirtT'i.”^  *be  Iowa  Daily  Press  assc 
has  returned  from  his  vacatioi 

M.  Brown,  business  offic 
of  tbe  Chelsea  (Mass.)  Ever 
*^hdiard,*^M  vacation  at  OI 


Bob  Greenis  and  Frank  Murphy, 
Camden  (N.J.)  Courier-Post  advertising 
department,  are  on  a  vacation  trip  to 
Newfoundland  by  boat. 

Harry  W.  Hammond,  business  man¬ 
ager,  Rh’erside  (Cal.)  Press,  and  Wil¬ 
liam  A.  Johnson,  Los  Angeles,  have 
been  visiting  Glacier  park,  Mont.,  and 
Watertown  National  park,  Alberta. 

H.  Todd,  classified  manager, 
Bridgeport  (Conn.)  Times-Star,  has 
been  spending  his  vacation  in  Cincinnati. 

Herman  J.  Benjamin,  circulation  man¬ 
ager,  Erie  (Pa.)  Disfatch-Herald, 
escaped  with  minor  injuries  when  his 
car  collided  with  another  automobile 
near  Warren,  Pa. 

Royal  Ray,  former  business  manager 
of  the  Kokomo  (Ind.)  Dispatch,  has 
joined  the  journalism  department  of 
Ohio  University,  .Athens,  O. 

R.  E.  Billingsley,  circulation  man¬ 
ager  IVenatchee  (Wash.)  World  has 
been  enjoying  a  vacation  in  the  Canadian 
Rockies. 

W.  J.  Loefler,  advertising  manager  of 
the  Gano- Downs  company,  Denver,  has 
been  appointed  instructor  in  retail  adver¬ 
tising  and  window  display  for  the  coming 
term  at  Denver  University  School  of 
Commerce.  Charles  B.  Roth,  account 
executive  with  the  Denver  office,  McCann- 
Erickson,  Inc.,  will  teach  the  principles  of 
advertising,  copy  writing  and  methods  of 
conducting  advertising  campaigns. 


IN  THE  EDITORIAL  ROOMS 

G.  ROSE,  managing  editor,  Regina 
•  (Sask.)  Daily  Star,  has  returned 
to  Regina  after  several  weeks  spent  at 
Edmonton  during  the  sickness  of  W. 
Degraves,  managing  editor  of  the  Ed¬ 
monton  (Alta.)  Bulletin. 

George  A.  Bradley,  managing  editor, 
Utica  (N.Y.)  Observer-Dispatch,  has 
returned  from  his  vacation. 

Ernest  A.  Richter,  news  editor,  Phila¬ 
delphia  Inquirer,  has  been  on  a  vacation 
trip  to  the  Pacific  Coast. 

Burton  T-.  Smith,  state  editor,  J.os 
Angeles  Times,  has  taken  a  leave  of  ab¬ 
sence  on  account  of  ill  health.  Edward 
Ainsworth,  of  the  copy  desk,  has  taken 
up  his  duties. 

Frank  Wright,  telegraph  editor,  Re¬ 
gina  (Sask.)  Daily  .^tar,  has  returned 
from  his  vacation.  He  visited  friends  at 
Victoria  and  Vancouver  on  the  Pacific 
Coast. 

Joseph  J.  Dougan,  sports  editor,  Ridge- 
7vood  (N.J.)  Nervs,  suffered  a  dislocated 
hip  and  a  fractured  leg  in  an  auto¬ 
mobile  accident  at  Washingtonville,  N.Y., 
Aug.  30. 

Herbert  D.  Hancock,  city  editor  of  the 
Chelsea  (Mass.)  Evening  Reeord,  has 
been  spending  a  two  weeks’  vacation  in 
Vermont,  accompanied  by  his  wife  and 
son. 

Harry  Phillips,  financial  editor,  Wor¬ 
cester  (Mass.)  Telegram,  is  on  vacation 
in  Canada. 


FOLKS  WORTH  KNOWING 


The  name  of  Charles  King,  feature 
writer  for  the  Pasadena  (Cal.)  Post  is 
familiar  to  all  of 
the  readers  of 
this  newspaper 
for  he  has  b^n 
conducting  three 
by-line  features 
simultaneously. 

On  the  finan¬ 
cial  page  King 
discusses  the 
trend  of  business 
and  interprets 
signs  of  the  times 
for  those  inter¬ 
ested  in  finance. 
Chaeles  King  Another  regu¬ 

lar  feature  con¬ 
ducted  by  King  is  called  “Splinters 
From  the  Post’’,  a  column  of  per.sonal 
jibes,  bits  of  interesting  information  and 
oddities  of  community  life  which  he  runs 
across  as  a  reporter. 

King’s  third  by-line  feature  is  a  daily 
series  of  articles  on  the  young  men  of 
Pasadena  who  are  making  good  in  Pasa¬ 
dena  business. 

King  started  his  newspaper  work  on 
the  Long  Beach  (Cal.)  Sun  and  soon 
took  a  position  as  assistant  financial 
editor  of  the  Los  Angeles  Evening  Her¬ 
ald.  Previous  experience  as  secretary  of 
a  building  and  loan  company  aided  him 
in  conducting  a  financial  column  in  the 
Herald  calletl  “Dollar  Signs’’. 

Longing  to  .see  the  world  led  King,  a 
youth  of  27  years,  to  “bum”  his  way 
around  the  world.  He  spent  considerable 
time  working  in  Honolulu,  Sidney  and 
Calcutta. 

Since  1929  he  has  been  a  member  of 
the  staff  of  the  Pasadena  Po.st. 


G.  W.  Lineweaver,  associate  editor, 
Norfolk  (Va.)  Ledger-Dispatch,  will  ad¬ 
dress  the  eleventh  annual  convention  of 
the  Virginia  Real  Estate  Agents  and 
Dealers  at  Newport  News  in  October. 

E.  B.  Berlinrut,  aviation  editor,  Nerv- 
ark  (N.T.)  Sunday  Call,  spent  his  vaca¬ 
tion  at  the  air  races  in  Cleveland,  return¬ 
ing  I.abor  Day. 

Robert  Curtis  Harper,  former  sports 
editor,  Richmond  (Va.)  Times-Dispatch, 
returned  to  his  duties  with  that  newspaper 
I^bor  Day  following  a  severe  illness, 
during  which  he  reciiperate<l  at  Asheville, 
N.C. 

Dwight  .Stevens,  citv  editor  of  the 
Portland  (Me.)  Evening  Express,  has 
returned  to  his  desk  after  several  weeks’ 
illness. 

Cas  Castanian,  market  reporter  for 
the  Wichita  (Kan.)  Beacon,  was  injured 
Sept.  1.  when  his  automobile  w.as  struck 
by  another  and  overturned.  He  suffered 
a  severe  inside  mouth  cut.  His  automo¬ 
bile  was  demolished. 

Arthur  O’Neill,  formerly  of  the  St. 

(Continued  on  next  page) 


AS  TO  HUMOR— 

McNaught  Syndicate  has  the  stars. 
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"THERE  IS  ONLY 
ONE  FUNNY  MAN 
AND  HIS  NAME  IS 
P.G.WODEHOUSE” 

— SayB  The  New  Yorker, 
Reviewing  “FISH  PREFERREIT^ 


And  Edwitrd  Hope,  after  read¬ 
ing  “FISH  PREFERRED,** 
burstB  lyrically  into  the  folltnc- 
ing  appreciation: — 


Amusement  vnequaled  in  night  club  or 
roadhouse 

I  find  in  each  novel  by  Pelham  G. 
IVodehouse. 

There's  no  one  7vho's  sillier,  slicker  or 
subtler 

In  handling  the  speech  of  a  fictional 
butler: 

There’s  no  one,  in  fact,  in  the  zchole  of 
creation 

H’ho’s  able  to  tie  him  in  light  conver- 
sation. 

For  burglars,  pidicemcn,  old  peers  and 
voung  lovers 

Go  madder  than  hatters  betwixt  of  his 
cox'ers. 

He  writes  of  an  earthquake,  a  ship¬ 
wreck,  a  murder. 

And  leaxTS  me  convitwed  that  there's 
nothing  absurder; 

He  xvrites  of  a  secret’ry  stern  and  of- 


fiewus, 

I  pine  for  an  actual  fool  as  delicious. 

\o  matter  xvhat  facet  of  life  he  goes 
of  Hr, 

The  polish  he  gives  %t  soon  glitters 
xvith  laughter  ... 

/  Mftrr  could  tell  in  a  thousand-line 
orfr  hmv  s —  ^  .i'  j 

Inccrely  /  rex’erence  l*elham  G.  H  oac' 


house. 


and  now 


FISH 

PREFERRED 

is  ready  for  newspaper 
serialization,  releasing  on 
or  after  OCTTOBER  18  •  . . 
served  in  mimeographed 
setting  eopy  with  mimeo¬ 
graphed  promotion  and 
twelve  illustrations  by  that 
excellent  artist  .  .  . 

HUBERT 

MATHIEU 


•Swift,  smart,  sparkling  with 
comedy,  it  is  marked  by  that 
hilarious  Wodehouse  touch  that 
turns  exciting  drama  into  tirk- 
ling  fun,  and  introduces  us  to 
a  world  of  rharming  people  .  .  . 
all  pleasantly  mad  .  .  . 


For  Terms  and  Sam/des,  Pleanr 
Wire  .  .  . 


UNITED  FEATURES 

UNITEB  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  SERVICE- 
WORLD  FEATURE  SERVICE 

Monte  Bourjaily,  Gtneral  Manager 
Maximilian  Elser,  Jf.  Frank  B.  Knapp 
ISO  East  42nd  St.,  Salt.  lllS, 
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EDITOR  *  PUBLISHER 

FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 

Tltlii  Pauntad  and  Batlatarad  and  Oonunu  Coro- 
tUhtad  by  THE  EDITOB  *  PPBU8HEB  OOMPAKr. 

THE  OLDEST  PUBUSHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AldERlCA _ 

Ettablithed  by  Allan  Forman  in  1884 

THE  EDITOR  &  PUBLISHER  CO,  INC, 
PROPRIETORS 

Office  of  Publication  and  General  Offices: 
Suite  1700 — ^Times  Building — 42nd  Street 
■nd  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryants  9-3052,  3053,  3054,  3055  and  3056 
EDITORIAL  PERSONNEL 
Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
News  Editor;  Robert  S.  Mann,  Associate 
Editor;  John  W.  Perry,  Feature  Editor. 
EXECUTIVE 

Janies  W.  Brown,  President  and  Pub’ 
Usher;  Marlen  EL  Pew,  Treasurer;  C.  B. 
Croomes,  Secretary  and  Business  Man¬ 
ager;  James  W.  Brown,  Jr,  Promotion 
Manager;  G.  H.  Strate,  Circulation  Man- 
ager;  S.  L.  Dare,  Classified  Manager. 
London,  England,  office:  Walter  House, 
418/22  Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafons,  113  Edenbridge  Road,  Enfield, 
Middlesex.  Paris,  France,  office:  76  rue 
des  Petits  Champs,  Sydney  R.  Clarke, 
Manager,  Paris  E^ditor:  George  Lange* 
laan,  15  rue  Portal,  Enghiendes-Bains, 
Seine  et  Oise. 

Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  Accident  Building,  360 
North  Michigan  Avenue.  George  Branden¬ 
burg,  Correspondent;  and  Otto  L.  Bruns, 
Western  Advertising  Representative. 
Pacific  Coast  Representatives:  R.  J.  Bid- 
well  &  Co,  742  Market  Street,  San  Fran 
cisco;  Times  Bldg.,  Los  Angeles;  and 

Stuart  Bldg.,  Seattle,  Washington. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

‘‘A.N.P.A.”  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Siae  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Di^ilay  advertising  rates:  transient,  75c 
r  agate  line,  or  series  of  insertions  as 
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The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  7Sc  per  agate  line  one 
time;  60c  Mr  agate  line  four  times. 
Situations  Wont^:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posse» 
sions  $4  per  year;  Canada  $4.50;  For^ 
eign  $5. 

Member  of  the  Asoociated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

(Hiarter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  ’’A.B.C.*' 
circulation  as  follows: 


Six  Month* 

Bnd*(l 

Net 

Paid 

Total  Dis¬ 
tribution 

junaSO,  1931 . 

10.497 

11.569 

*  lajo . 

10,816 

12,216 

•  I92a . 

9,878 

11,105 

•  1928 . 

8,982 

10.223 

•  1927 . 

7,955 

9,018 

•  1926 . 

6.796 

7.607 

PERSONAL 
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Louis  bureau  of  the  Associated  Press, 
has  been  appointed  St.  Louis  Cbunty 
Court-house  reporter  for  the  St.  Louts 
Times. 

Abraham  Powell,  court-house  reporter, 
Bethlehem  (Pa.)  Globe-Times,  has  re¬ 
turned  from  Atlantic  City,  N.  J.,  where 
he  spent  his  vacation  with  his  wife  and 
daughter. 

J.  Raymond  (Thrist  and  Edgar  Weller, 
editorial  desk,  Bethlehem  (Pa.)  Globe- 
Times,  have  returned  from  their  vaca¬ 
tions. 

Tom  McCaskey,  Norfolk  (Va.)  Ledger- 
Dispatch  reportorial  staff,  has  returned 
to  William  and  Mary  College  where  he 
will  cover  athletic  events  for  his  paper 
during  the  winter. 

E.  M.  Haas,  oldest  reporter  on  the 
Bethlehem  (Pa.)  Globe-Times  Iwth  in 
age  and  period  of  service,  spent  his  vaca¬ 
tion  with  his  wife  at  Lutherland  in  the 
Pocono  Mountains. 

Edward  B.  Conroy,  court  reporter, 
Worcester  (Mass.)  Evening  Gasette,  has 
been  on  vacation  at  Bid<leford  P<x)l,  Me. 

Neil  McCafferty,  police  reporter, 
Bethlehem  (Pa.)  Globe-Times,  and  Mrs. 
McCafferty  spent  their  vacation  in 
Atlantic  City. 

Harold  C.  Michelson,  city  staff, 
Netvark  (N.J.)  Sunday  Call,  has  re¬ 
turned  from  his  vacation  on  a  farm  at 
Red  Hook,  N.Y. 

Russell  V.  K.  Eberman,  rural  reporter, 
Bethlehem  (Pa.)  Globe-Times,  has  re¬ 
returned  from  his  vacation. 

Alexander  Mac  Donald,  city  staff, 
Bridgeport  (Conn.)  Times-Star,  is 
.spending  his  vacation  with  relatives  in 
Massachusetts. 

John  A.  Heske,  sports  w'riter  and 
North  Side  reporter,  Bethlehem  (Pa.) 
Globe-Times,  spent  his  vacation  at  Wild¬ 
wood,  N.J. 

John  J.  Phillips,  reporter,  Erie,  (Pa.) 
Dispatch-Herald,  is  seeking  the  nomina¬ 
tion  for  treasurer  of  that  city  on  both 
the  Democratic  and  Republican  tickets. 

Carl  W.  Erickson,  reporter,  Worcester 
(Mass.)  Telegram,  is  a  candidate  for  the 
Republican  nomination  to  the  Common 
Council  at  Worcester. 

James  H.  Newton,  formerly  of  the 
Sunday  staff,  Worcester  (Mass.)  Tele¬ 
gram,  has  joined  the  staff  of  the  New 
Bedford  (Mass.)  Standard. 

Chester  Rowell,  Pacific  coast  news¬ 
paperman,  has  gone  to  China  to  attend 
the  biennial  conference  of  the  Institute  of 
Pacific  Relations  to  be  held  in  Hangchow. 

David  Costine,  reporter,  Worcester 
(Mass.)  Telegram,  is  on  vacation  at 
Pittsburgh,  Pa. 

Robert  E.  Shafer,  telegraph  editor 
Bethlehem  (Pa.)  Globe-Times,  spent  his 
vacation  with  his  family  at  his  summer 
home  at  Saylor’s  Lake,  Pa. 

J.  Francis  Best,  police  reporter,  and 
Lynn  Crocker,  telegraph  editor,  Utica 
(N.Y.)  Daily  Press,  are  on  two  weeks’ 
vacation. 

I^eo  R.  McIntyre,  city  hall  reporter 
and  feature  writer,  Bethlehem  (Pa.) 
Globe-Times,  has  just  returned  from  a 
motor  trip  through  Pennsylvania,  West 
Virginia,  Ohio  and  Indiana. 

F.  S.  Nonnemacher,  sports  editor, 
Bethlehem  (Pa.)  Globe-Times,  spent 
his  vacation  on  his  fifty-acre  farm  at 
Farmer.sville,  Pa. 

John  K.  Minnoch,  state  editor,  Utica 
(N.Y.)  Daily  Press,  recently  broadcast 
from  Radio  Station  WIBX,  Utica. 

Ernest  L.  Kii^  of  the  Toronto  Star 
has  been  spending  his  vacation  in  his 
home  town.  Lynn,  Mass.  During  his 
stay  he  offered  his  services  as  a  car¬ 
toonist  in  designing  the  Menu  cards  of 
the  Lynn  Press  (Tlub  banquet  to  the 
world-famed  fliers  Russell  Boardman  and 
John  Polando. 

J.  C.  Sellers,  editorial  writer  for  the 
Jacksonville  (Fla.)  Times  Union,  spent 
a  few  days  in  (Charlotte  this  week. 


Edwin  H.  Gooding,  Buffalo  (N.Y.) 
Evening  News  copy  desk,  is  on  vacation. 

Marcus  S.  Murray,  a  graduate  of  the 
four-year  course  in  agriculture  at  the 
University  of  Wisconsin,  has  been  added 
to  the  staff  of  the  Waupaca  (Wis.) 
County  Post  as  farm  editor  and  field 
man. 

Miss  Lucia  Brown  of  the  editorial  de¬ 
partment,  Nashville  Banner,  has  resigned 
to  join  the  Columbia  Herald. 

Floyd  G.  Summers,  of  the  staff,  St. 
I^ouis  Star,  and  Mrs.  Summers,  are  par¬ 
ents  of  a  son  born  Sept.  4. 

Tom  Anderson,  sports  writer  for  the 
Nashtnlle  Banner,  is  spending  his  vaca¬ 
tion  in  Alabama,  accompanied  by  Mrs. 
.Anderson. 

Robert  Wood  and  Philip  Harris,  for¬ 
merly  of  the  Chicago  Tribune  editorial 
staff,  have  joined  the  Chicago  Herald 
and  Examiner  reportorial  staff. 

Willard  C.  Chase,  news  editor  of  the 
I.ynn  (Mass.)  Item,  is  on  a  motor  trip 
through  Maine. 

Mrs.  Edna  R.  Coe,  editorial  writer  for 
the  Utica  (N.Y.)  Daily  Press,  is  on  two 
W'eeks’  vacation. 

(Tharles  R.  Horton,  memlier  of  the 
Greenville  (Tex.)  Banner  editorial  staff, 
has  been  appointed  secretary  to  Con¬ 
gressman  Sam  Rayburn. 

Jerry  Chung,  a  member  of  the  art 
department  of  the  Honolulu  Advertiser, 
returned  Aug.  22  from  San  Franci.sco, 
with  his  bride,  formerly  Miss  Ruby 
Fung. 

Miss  .\nne  H.  McGovern,  social  staff, 
Bridgeport  (Conn.)  Times-Star,  and 
daughter  of  James  L.  McGovern,  editor, 
is  on  vacation  in  New  York  City. 

Theodore  R.  Dyer  of  the  Houlton 
(Me.)  Times  has  been  elected  secretary 
of  the  newlv  organized  Houlton  Gun 
Club. 

Misses  Marion  Green  and  Emma  Lov¬ 
ing.  society  editors  of  the  Louisville 
Times  and  Courier-Journal,  respectively, 
have  returned  from  their  trip  to  Mexico 
City  where  thev  attended  the  Press  Con¬ 
gress  of  the  World  convention. 

Ridley  Alexander,  of  the  editorial  staff, 
Nashi’llli*  Banner,  has  transferred  to  the 
advertising  department. 

Miss  Bessie  Taul  Conkwright,  copy 
reader  of  the  Louisznlle  Times,  has  re¬ 
turned  from  a  motor  trip  to  Baltimore, 
Washington  and  Virginia  seashore  re¬ 
sorts. 

Dr.  Paul  Rohbranch,  correspondent  of 
a  chain  of  German  newspapers,  left 
Hawaii  the  first  of  September  after  two 
weeks  there  to  continue  a  trip  to  the 
Orient. 

George  Lipe  of  the  Oklahoma  City 
Times  staff  spent  his  vacation  in  Kansas 
City,  where  he  was  formerly  on  the  staff 
of  the  Kansas  City  Journal-Post. 

N.  Key  Hart,  court-house  reporter. 
Chattanooga  (Tenn.)  Times,  has  returned 
from  a  vacation  spent  in  Dresden,  Tenn. 

Arthur  S.  Reseigh.  editorial  staff. 
Fall  River  (Mass.)  IJerald  Netvs  and 
librarian  for  the  paper,  is  on  a  two 
weeks’  vacation  with  his  parents  in 
Pennsylvania. 

Earle  D.  Wilson,  reportorial  staff, 
Nerv  Bedford  (Mass.)  Times,  has  de¬ 
livered  a  stereopticon  lecture  on  “The 
Making  of  a  Newspaper’’  7.'>  times. 

W.  K.  Rose,  in  charge  of  the  Fort 
.'imith  (.^rk.)  .Southwest  American 
bureau  at  Fayetteville,  spent  the  past 
week  on  vacation  at  Little  Rock  and 
Memphis.  Tenn.  Horace  Cate,  staff, 
Fayetteville  Democrat,  substituted  for 
him. 

"W'illiam  Ratner,  boxing  writer.  Neivark 
(N.J.)  Eivning  Nescs.  sailed  for 
Germanv  last  Sunday.  He  will  spend  a 
week  with  Max  Schmelling,  heavyweight 
champion.  The  champion  and  Ratner 
have  been  friends  since  the  German’s  first 
bout  in  the  United  States  in  1928. 

M.  A.  Halton,  who  won  the  scholarship 
of  the  Daughters  of  the  British  Empire 
to  the  University  of  I^ondon,  England, 
will  join  the  Toronto  (Ont.)  Star  staff. 

Edmund  H.  Brill,  Richmond  (Va.) 
Times-Dispatch  staff,  spent  his  vacation 


in  New  York,  Philadelphia  and 
Eastern  cities. 


other 


lias  JUIHCU  uie  enitnn.1 

staff  of  the  New  York  Daily  News. 

Howard  B.  Bloomer,  Richmond  (Va.) 
Ttmes-Dtspatch  staff,  covered  the  coi^ 
petition  for  the  coveted  Harmsw^ 
trophy  for  motor  boats  at  Detroit,  MkJ 
Miss  Hazel  Belle  Perry,  feature  editor 
of  the  Chicago  Daily  Times,  is  spendii* 
her  vacation  at  Lake  (Geneva,  Wis  ^ 


Richard  E.  Walker,  editorial  writer 
Chattanooga  (Tenn.)  Times,  is  on  i 
month’s  leave  of  absence.  Part  of  hij 


.  .  ,  .  -  *  i  no 

vacation  is  being  spent  at  Lake  George, 


Richard  N.  Lee,  Richmond  Bm 
(N.Y.)  Record,  and  Miss  Gladys 
Records  of  Brooklyn,  N.  Y.,  have  an¬ 
nounced  their  engagement. 

.Alan  Hughes,  radio  editor,  Camdn 
(N.J.)  Courier,  suffered  a  fractured 
thumb  while  serving  as  a  lieutenant  with 
the  New  Jersey  National  Guard  en¬ 
campment  at  Sea  Girt. 

Myles  T.  MeSweeney,  night  sports 
editor  of  the  Boston  American,  has  gone 
over  to  the  day  sports  desk. 

Lester  E.  Richwagen,  Barre  (Vt.) 
Times,  and  Mrs.  Richwagen  are  the 
parents  of  a  daughter,  Nancy  Lee,  bm 
Aug.  24. 

M.  Warner  Hargrove,  Camden  (N.J.) 
Courier-Post  correspondent,  is  convalesc¬ 
ing  at  his  home  in  Pemlierton,  N,  J,, 
after  being  confined  to  the  hospital  for 
three  months. 


Lynn  Hogan,  New  Orleans  Times- 
Picayune  copy  reader,  is  spending  part 
of  his  vacation  on  the  Gulf  Coast  in 
Mississippi. 

.Arthur  Hughes  of  the  Boston  Ameri¬ 
can  night  news  desk,  has  returned  from 
his  vacation  passed  in  New  Hampshire. 

Dan  Thompson,  theatrical  and  screen 
critic  for  the  Louisznlle  Times,  has  gone 
to  the  Indiana  State  park  at  Monticello, 
Ind.,  on  a  tw'o  weeks’  fishing  and  hunt¬ 
ing  trip. 

Sidney  Thatcher,  formerly  with  the 
Associated  Press  and  recently  of  Mobile, 
has  joined  the  copy  desk  of  the  New 
Orleans  Timcs-Picayune. 

Joe  Keller,  dramatic  editor,  Dayton 
(O.)  Herald,  has  been  reappointed  pub¬ 
licity  director  of  the  University  of 
Dayton. 

Charles  Duffy,  of  the  Boston  Ameri¬ 
can  day  news  desk  rim,  has  taken  the 
slot  position  on  the  night  news  desk. 

I^urens  E.  Calvert,  news  editor  of  the 
Nesc  Orleans  Times-Picayune,  has  re¬ 
turned  from  a  vacation  spent  on  the 
Mississippi  Gulf  Coast. 

C.  J.  Wesch,  Jr.,  has  been  made  head 
of  the  copy  desk.  New  Orleans  Times- 
Picayune,  succeeding  Ed  Williamson, 
who  has  resigned. 

Henry  C.  Beck,  state  and  music  editor, 
Camden  (N.J.)  Courier-Post  news¬ 
papers,  was  in  New  York  last  wwk  con¬ 
ferring  with  publishers  about  his  book 
on  Forgotten  Towns  of  South  Jersey. 

Eugene  Travis,  former  reporter,  Mem¬ 
phis  (Tenn.)  Press-Scimitar,  and  fomei 

city  editor  of  Memphis  Evening  Appeal, 
is  secretary  of  the  newly-organized  Mem¬ 
phis  Theatrical  AsscKiation. 

Gerald  Kelley,  reporter,  Memphis 
(Tenn.)  Press-Scimitar,  has  been  trans¬ 
ferred  to  the  Baltimore  Post. 

I.  H.  I^khart,  drama  critic.  .MemphU 
(Tenn.)  Commercial  Appeal,  is  m  Nf* 
York  on  vacation. 


Mrs.  Maude  Littlejohn  P<^'  f®****'*. 
writer,  Memphis  (Tenn.)  Commerce 
Appeal,  is  away  from  her  desk  due  t 
illness. 


Samuel  Moore,  formerly  copy 
n  the  Bronx  Home  News,  bs 
le  reportorial  staff  of  the  New 
lerald  Tribune. 

Emma  Bugbee,  of  the  editorial  sU  . 
Jew  York  Herald 

■om  a  vacation  passed  at  I-ake  tnam- 
lain.  Vt. 

Marguerite  Tazelaar. 
eviewer,  Nerv  York  Herald 
ack  from  a  three  weeks’  vacatiw  PJ^ 
,'ith  her  family  in  Grand  Rapids, 
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HOE  SERVICE  and  REPAIR  DEPARTMENT 


DAY^AND  NIGHT  TELEPHONE  LUDLOW  4-  6000 


CHECK 

YOUR  PRESS 

EQUIPMENT-NOW 


HAVE  YOUR  PRESSMAN,  OR  A 
COMPETENT  MECHANIC  MAKE  A 
THOROUGH  INSPECTION. 

REPLACE  AT  ONCE  ALL  PARTS  THAT 
SHOW  WEAR. 

HAVE  AN  AMPLE  STOCK  OF  GENUINE 
HOE  REPLACEMENT  PARTS  IN 
RESERVE.  NEVER  LET  IT  RUN  LOW. 


THE  HEAVY  RUNS  OF  THE  FALL  AND  WINTER 
SEASON  ARE  JUST  AHEAD.  BE  FULLY  PREP ARED 
FOR  EMERGENCIES.  ORDER  A  SUPPLY  OF 
GENUINE  HOE  REPLACEMENT  PARTS  —  NOW 


R.HOE&CQINC 


BOSTON 


Cenerml  Office t 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 


LONDON 


<// ' 
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WEDDING  BELLS 

■CDWARD  HIRAM  DUTCHER,  re- 
"  porter,  Syracuse  (N.Y.)  Post  Stand¬ 
ard,  to  Miss  Doris  Mary  Ryder,  recently, 
in  Syracuse. 

Harold  A.  Nichols,  Syracuse  (N.Y.) 
Post-Standard  news  representative  in 
Oyde,  to  Miss  Ruth  I.  Jones,  New  Hart¬ 
ford,  Aug.  27. 

Miss  Alice  Strout  Cleaves,  assistant 
librarian  of  the  Portland  (Me.)  Press 
Herald,  Evening  Express  and  Sunday 
Telegram,  to  Harold  Leon  Tebbetts  of 
the  editorial  staff,  Sunday  Telegram, 
Sept.  10. 

Miss  Fannie  Jo  Kopecky  of  Halletts- 
ville,  Tex.,  to  Herbert  Plummer  of  Wash¬ 
ington,  D.C.,  Associated  Press  Feature 
Service  columnist  and  son  of  C.  B,  Plum¬ 
mer  of  Nashville,  Tenn.,  Sept.  8,  at  Hal- 
lettsville. 

Richard  Powell  Carter,  assistant  city 
editor  and  former  sports  editor,  Richmond 
(Va.)  Times-Dispatch,  to  Miss  Thelma 
Mayo,  daughter  of  Mr.  and  Mrs.  Frank 
Ebb  Mayo,  of  Washington,  N.C.,  recently. 

Warren  D.  Bredlow,  of  the  advertising 
department,  Pontiac  (Mich.)  Daily 
Press,  to  Miss  Elizal)eth  I.jiPonza,  of  the 
bookkeeping  department,  recently. 

Jerry  (Thong,  art  department,  Honolulu 
(T.H.)  Advertiser,  to  Miss  Ruby  Fung 
of  San  Francisco,  in  San  Francisco, 
recently. 

Loui  I^ong  Hop.  assistant  sports  edi¬ 
tor,  Honolulu  (T.H.)  Star-Bulletin,  to 
Miss  Bernice  Char  of  Honolulu,  Aug.  15. 

Charles  G.  Iwanicki.  display  staff, 
Meriden  (Conn.)  Morning  Record,  and 
Miss  Bessie  (Tarpenter  of  Meriden,  Sep- 
teml)er  1. 

Miss  Frances  Findeisen,  national  ad¬ 
vertising  department,  Honolulu  (T.H.) 
Star-Bulletin,  to  Lieut.  William  A. 
(Tooke,  Jr.,  army  air  corps,  .\ug.  22,  in 
Honolulu. 

Kafael  Fusoni,  United  Press  manager 
at  Santiago.  Chile,  to  Senorita  All)ertina 
Santelices,  a  Chilean,  recently. 

CHANGES  OF  OWNERSHIP 

Management  of  the  lonla  County 
Neivs,  a  weekly  in  Ionia,  Mich., 
foundi-d  10  years  ago  by  Fred  D.  Keister, 
passed  into  the  hands  of  Clifford  Bur¬ 
bank  of  St.  John’s.  Mich.,  Harold  Conner 
of  Toledo  and  Miss  Ix)is  McDonnell  of 
Bad  Axe,  Mich.,  on  Sept.  1,  Mr.  Keister 
announces.  The  new  owners  were  form¬ 
erly  associated  in  publishing  the  Vassar 
(Mich.)  Pioneer  Times.  Mr.  Burliank 
will  l>e  editor  of  the  News.  Mr.  Conner 
advertising  manager  and  Miss  McDon¬ 
nell  office  manager. 

E.  B.  Stolle,  a  recent  arrival  in  Oregon 
from  Browerville,  Minn.,  has  bought  the 
Dayton  Tribune  from  C.  W.  V^an 
Wormer. 

J.  Hodges  has  purchased  the  Tioga 
(Tex.)  Herald  from  Paul  Gallia,  taking 
over  the  paper  and  the  entire  printing 
plant.  The  first  issue  under  the  new 
management  made  its  appearance  Aug. 
21  after  the  paper  had  been  discontinued 
for  some  months,  following  retirement  of 
P.  E.  Reid,  former  publisher. 

Elko  (Nev.)  Independent,  owned  by 
the  estate  of  the  late  Harold  P.  Hale, 
has  been  purchased  by  Elko  business  men 
and  will  be  edited  by  W.  W.  Weathers 
of  Elko. 

Samuel  R.  Curry,  former  city  editor  of 
the  Belle^nlle  (Ont.)  Intelligencer,  has 
purchased  the  Tweed  Adz<ocate  from  the 
Tweed  News.  Ltd.,  and  will  take  posses¬ 
sion  in  the  near  future.  The  retiring 
manager  is  D.  H.  Morrison. 

Sterling  (Colo.)  Farm  Journal  has 
been  purchased  by  A.  Herzberg  from 
J.  N.  Green  and  C.  O.  Unfug.  Her- 
berg  formerly  was  publisher  of  the 
Haxtun  (Colo.)  Hanrest  and  the 
Eastern  Colorado  Leader. 

Helen  and  Mary  Pond,  publishers  of 
the  DeGraff  (O.)  Journal  have  leased 
the  publication  and  printing  plant  to  J. 
O.  Lehman  of  I')eGraflF  who  has  been 
with  the  Journal  for  the  pa.st  two  years. 

Duehesne  (la.)  Courier,  published  by 
(ieorge  S.  Bowers,  has  been  taken  over 
by  J.  P.  May,  a  former  newspaperman 
of  the  Uintah  Basin  district  of  Utah. 


Bowers  has  retired  from  the  newspaper 
business.  The  name  of  the  paper  here¬ 
after  will  be  the  Uintah  Basin  Record. 

Control  of  the  Erie  (Pa.)  Ijibor  News 
has  been  acquired  by  the  International 
Labor  New.s,  Inc.,  oi  Washington,  D.C. 
C.  Stanley  Harrison,  formerly  of  Indian¬ 
apolis,  will  serve  as  managing  editor  for 
the  new  owners. 

Sale  of  the  News  Publishing  Company, 
publishers  of  the  Fairmont  (Ind.)  News, 
weekly,  to  John  J.  Green  was  announced 
Sept.  3  by  A.  S.  Roberts  and  James 
Vardon.  Roberts  and  Vardon  will  de¬ 
vote  their  entire  time  to  the  Waterfowl 
Journal,  which  they  started  several  years 
ago.  Green  formerly  was  associated 
with  the  Muncie  Press,  the  Richmond 
Item,  and  the  Fawcett  Publications,  of 
Robinsdale,  Minn. 

iMke  City  (Minn.)  Graphic  Repub¬ 
lican,  a  weekly,  has  been  purchased  by 
Mique  Heed  of  Lake  City,  its  manager 
for  the  past  year;  and  E.  L.  Hibbard, 
editorial  staff  member  of  the  Crookston 
(Minn.)  Daily  Times  since  May,  1930, 
and  previously  a  Grand  Forks  (N.D.) 
Herald  reporter. 

Cuthbert  (Ga.)  Leader  which  has  been 
under  lease  during  the  recent  long  illness 
of  J.  J.  Howell,  editor,  has  been  taken 
over  by  Miss  Eva  Howell.  Mr.  Howell 
died  a  month  ago. 

J.  R.  Napton,  formerly  in  the  adver¬ 
tising  department  of  the  Kansas  City 
.S' tar,  has  purchased  the  Marshall  (Mo.) 
.Saline  County  Citizen  from  Edgar  C. 
Nelson,  who  established  it  five  months 
ago.  Nelson  will  return  to  Boonville, 
Mo.,  where  he  formerly  published  a 
newspaper. 

Grant  County  Times,  political  weekly 
started  at  Marion,  Ind.  by  Bernard 
.Shively,  former  state  senator,  has  been 
purchased  by  K.  J.  Sullivan,  publisher 
and  editor  of  the  Alexandria  (Ind.) 
Daily  Nezos.  The  name  of  the  Times 
has  been  changed  to  the  News  and  Sulli¬ 
van  has  announced  his  intention  of  mak¬ 
ing  it  a  daily  paper. 

Ward  Moore,  one  time  city  editor  of 
the  Arkansas  City  (Kan.)  Traveler,  and 
A.  L.  Hough,  a  Wichita  printer,  have 
purchased  the  Protection  (Kan.)  Post 
and  the  U'ilmore  (Kan.)  Neri’S  and  will 
take  possession  Sept.  14. 

K.  J.  Sullivan,  publisher  of  the 
Alexandria  (Ind.)  Nezos,  has  purchased 
the  Grant  County  Times,  a  pfditical 
weekly  at  Marion,  and  has  announced  he 
will  convert  the  paper  into  a  daily. 

Alfre<l  O.  Sick  has  Ijecome  sole  owner 
of  the  Blair  (Neb.)  Pilot-Tribune 
through  his  purchase  of  the  two-thirds 
interest  held  by  the  estate  of  his  former 
partner,  the  late  Thomas  T.  Osterman. 

James  MacDonald  of  Montclair,  N.J., 
has  purchased  from  E.  B.  Wolfrom  the 
Ilazvthorne  (N.J.)  Weekly  Pre.ss,  and  a 
commercial  printing  plant.  J.  B.  Shale 
was  the  broker. 


NEW  PUBLICATIONS 

WILLIAM  L.  KINNEDY  is  editor 
”  and  manager  of  the  Bennettsville 
(S.C.)  Marlboro  Herald,  a  new  weekly 
which  published  its  first  issue  Sept.  3. 

Chattanooga  (Tenn.)  Colored 
Employee,  a  negro  publication,  recently 
appeared.  Milton  S.  Hampton  is  editor 
of  the  paper. 

Polk  County  Democrat  of  Bartow, 
I'la.,  made  its  first  appearance  .\ug.  28. 
It  is  a  weekly.  S.  L.  Frisbie  is  editor 
and  manager. 


NEW  PLANTS  AND  EQUIPMENT 

'C’QUIPMENT  and  presses  for  print- 
^  ing  the  Reno  (Nev.)  Nevada  State 
Builder,  a  weekly  newspaper  published 
by  Doug  Tandy,  has  been  set  up  and 
the  paper  will  be  published  in  its  own 
plant  hereafter. 

Biloxi-Gulfport  (Miss.)  Daily  Herald, 
has  complete  installation  of  a  new 
sprinkler  sy.stem  in  its  Gulfport  plant. 


DESCRIBING  EARLY  WORKERS 

David  Camelon  of  the  Chicago  Ez'ening 
Post  is  wjiting  a  series  of  articles  under 
the  heading,  "Denizens  of  the  Dawn.” 
dealing  with  CTiicago  workers  who  come 
to  work  at  an  early  hour  in  the  morning. 


SPECIAL  EDITIONS 

Boonville  (Mo.)  advertiser, 

seventh  annual  Rural  Life  editon.  re¬ 
cently.  The  edition  was  printed  in  mag¬ 
azine  form,  on  coated  paoer. 

New  Orleans  Times-Picayune,  56-page 
Dollar  Day  edition,  Aug.  19.  According 
to  L.  F.  Blackburn,  assistant  business 
manager,  the  Times-Picayune  started  the 
Dollar  Day  in  New  Orleans  in  1921,  at 
which  time  42  local  merchants  partici¬ 
pated  using  15,405  lines.  This  year  85 
merchants  used  73,522  lines  of  Dollar 
Day  copy. 

Allentown  (Pa.)  Morning  Call,  special 
section  on  the  opening  of  the  Northamp- 
ton-Coplay  bridge  erected  at  a  cost  of 
about  $600,000. 

Ashville  (N.C.)  Times,  “Merchants 
and  Manufacturers  Exposition  Edition,” 
16  pages,  Aug.  21,  in  conection  with  the 
exposition  held  in  Asheville  Aug.  22  to 
29. 

Grand  'Rapids  (Mich.)  Herald  four- 
page  supplement  devoted  to  the  DeVaux- 
Hall  Motors  corporation,  of  Grand 
Rapids,  with  its  regular  Sunday  issue, 
Aug.  23. 

Fort  Smith  (Ark.)  Southwest-Times 
Record,  twenty-first  annual  educational 
edition,  Aug.  23. 

Buffalo  (N.Y.)  Evening  News,  Buf¬ 
falo  Day  edition.  Sept.  3,  76  pages. 

St.  Thomas  (Ont.)  Times-Journal, 
Jubilee  edition  marking  the  daily’s  50th 
birthday,  48  pages.  Sept.  3.  The  edition 
carried  much  historical  data  on  the  news¬ 
paper  and  community. 

Mobile  (Ala.)  Register,  August  30, 
issued  its  91st  Trade  Edition  depicting 
the  growth  of  this  Alabama  port  city. 

Los  Angeles  Examiner,  La  Fiesta  de 
Los  Angeles  section,  20  pages,  Aug.  28; 
Annual  Educational  Section,  8  pages, 
Aug.  30. 

Los  Angeles  Times,  Special  School 
Section,  7  pages,  Aug.  30. 

.'hulerson  (Ind.)  .Morning  Herald 
sold  five  full  pages  in  connection  with 
the  state  legion  convention  which  opened 
in  .\nder.son  Monday,  Aug.  24.  This  ad¬ 
vertising  was  carried  in  the  Sunday 
Herald,  Aug.  23. 

Anderson  (S.C.)  Independent-Daily 
Mail  industrial  survey  section  with  its 
.Sunday  edition  of  Aug.  31. 

U'a.diington  (D.C.)  Times,  August  27, 
educational  .section,  12  pages,  tabloid. 

If'aynesboro,  (Pa.)  Record  Herald, 
school  supplement  of  12  pages  in  tabloid 
form,  Aug.  26. 


SCHOOLS 

'y  E\pLE  UNIVERSITY  NEWS, 
Philadelphia,  will  occupy  new,  en¬ 
larged  quarters  this  year.  The  publica¬ 
tion  w'ill  appear  three  times  weekly,  in¬ 
stead  of  two,  as  in  the  past,  and  will  he 
printed  at  the  plant  of  the  Philadelphia 
Record.  Robert  Teel  is  student  editor, 
and  Charles  A.  Wright,  instructor  in 
journalism,  faculty  editor. 

Dr  Ralph  D.  (^asey,  head  of  the  Uni¬ 
versity  of  Minnesota  school  of  journalism 
is  spending  a  vacation  in  Oregon.  He 
was  formerly  on  the  .staff  at  the  Univer¬ 
sity  of  Oregon. 

Petitioning  President  Robert  Gordon 
Sproul  and  the  faculty  committee  on 
journali.stic  studies,  a  campaign  has  been 
started  for  creation  of  a  department  of 
journalism  at  the  University  of  Cali¬ 
fornia.  Students  at  the  Berkeley  insti¬ 
tution  at  present  may  enroll  in  journal¬ 
istic  studies  and  a  daily  newspaper  is 
published,  but  the  university  is  without 
a  school  of  journalism. 

Tliomas  Ennis,  former  correspondent 
for  the  United  Press  in  CTiina,  has  been 
added  to  the  staff  of  the  department  of 
journalism.  West  Virginia  L^niversity, 
Morgantown.  Professor  Ennis  is  a  grad¬ 
uate  of  the  University  of  Missouri,  and 
last  year  was  an  instructor  in  history  at 
West  Virginia  University. 

ASSOCIATIONS 

CLEVELAND  ADVERTISING 
CLUB,  Oct.  5, 6  and  7,  will  celebrate 
its  30th  anniversary.  Newton  D.  Baker, 
former  Secretary  of  War,  has  accepted 
an  invitation  to  speak  at  a  luncheon. 


DAILY’S  DRIVE  AIDING 
COTTON  SALES 


Memphis  Press-Scrimitar  Spur* 
Agencies  to  Campaign — Bjg 
Window  Displays  Arranged 
Among  Merchants 


“Don’t  ‘holler’;  spend  a  dollar-for 
cotton.” 

With  that  as  a  slogan,  Mmpkit 
(Tenn)  Press-Scimitar  has  started  a 
South-wide  campaign  to  relieve  the  cotton 
situation  which  is  meeting  with  en(lors^ 
ment  in  the  cotton  states. 

Hardly  had  the  movement  been  an¬ 
nounced  before  letters  and  telegraim 
pledging  cooperation  began  pouring  in 
from  other  papers,  public  officials  and 
business  men.  Gov.  Harvey  Parnell,  of 
Arkansas,  and  Sen.  K.  D.  McKellari  of 
Tennessee,  were  amono^  the  first  to  ap¬ 
plaud  it. 

“We’re  sending  out  a  bulletin  to  our 
27,000  agencies  urging  that  all  employes 
spend  a  dollar  for  cotton,”  said  officials 
of  the  American  Railway  Express 
Company. 

“An  excellent  idea,”  wired  the  Gren- 
zdlle  (S.C.)  Nett'S.  “Send  us  papers 
carrying  announcements  so  we  may  con¬ 
duct  a  similar  campaign.” 

Memphis  Clearing  House  ’phoned  in  an 
offer  of  full  cooperation.  A  similar  offer 
was  received  from  the  Birmingham 
(Ala.)  Post. 

“We’ll  use  cotton  tablecloths  and  nap¬ 
kins  in  our  dining  rooms  and  cafes,”  said 
.\.  f-.  Parker,  president  of  Memphis 
Hotel  Company,  operator  of  three  large 
hotels. 

“Your  idea  of  a  campaign  to  buy  cot¬ 
ton  goods  is  an  excellent  one  and  prop¬ 
erly  pushed  by  daily  newspapers  of  the 
.South  cannot  help  do  gcxKl.  Count  on 
us  for  support.”  That  was  the  message 
from  Robert  V.  Peterson,  managing 
editor  of  the  Wewoka  (Okla.)  Daily 
Times. 

Press-Scimitar  advertising  solicitors 
have  made  no  effort  to  tie  in  cotton 
goods  advertising.  This  has  been 
(surposely  avouled  to  prevent  the  impres¬ 
sion  that  it’s  “just  an  advertising 
promotion  stunt.”  Fxlitorially,  however, 
the  pafser  has  urged  merchants  to 
co-operate. 

“Put  on  big  window  displays  of  cot¬ 
ton  g(H)ds  from  pajamas  to  bedsheets," 
it  said.  “.Show  how  much  a  dollar  will 
buy.  .Appeal  to  the  pocketbook  of  the 
masses  as  well  as  to  their  heart  and 
brains.” 

The  idea  for  the  campaign  is  the 
outgrowth  of  a  numl)er  of  letters  received 
by  Press-Scimitar,  the  most  impressive 
of  which  came  from  a  14-year-old  bos', 
Lewis  Mock,  Biggers,  .Ark. 

“I  suggest  that  all  the  surplus  cot¬ 
ton  should  be  made  into  overalls  and 
given  to  little  boys  th.at  cannot  bos' 
them,”  Lewis  wrote.  “.All  farmers  should 
plant  onlv  one-half  of  their  land  in 
19.(2.” 

That  started  Tom  Sharp, 

Tames  K.  Joyce,  managing  editor,  and 
Ralph  Millett,  editorial  writer,  thinking 
along  a  new  line.  The  result  was  an 
editorial  reading  in  part : 

“Spend  a  dollar  for  cotton  goods.  The 
solution  to  the  cotton  problem  is  up  to 
the  buying  public. 

“Cotton  gocxls  have  not  been  so  cheap 
for  years.  Now  is  the  time  to  replenish 
the  household  stock.  It  will  help  the  ert- 
ton  farmer.  It  also  will  help 
workers,  merchants,  clerks — everybody. 

“There  is  not  too  much  cotton— 
when  many  are  in  rags.  Buy  for  the 
orphanages,  for  the  hospitals,  for  the  poor 
family  on  the  back  street.  Link  up  your 
charity  impulses  with  construcIM 
thought  and  start  the  mills  at  w^ 
converting  the  cotton  into  needed  articles. 

“Solve  the  cotton  problem 
to  increase  the  use  of  cotton  goods, 
can’t  legislate  water  out  of  a  boat.  1 
only  way  is  to  bail  it  out. 
cotton  problem  can’t  be  solved  by  W- 
lation  or  night  riders.  , 

“The  purchase  of  cotton 
on  six-cent  cotton  is  a  wonderful 
ment — especially  when  savings  banks 
paying  only  two  per  cent.’ 
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REPORTING  DEPRESSION  A  DEUCATE  JOB 

But  Since  1929  Crash  Editors  Are  Learning  That  Bald  Facts  Are  Better  Than  Items  Distorted  With 
Optimism,  Ralph  West  Robey  Says — Honest  Financial  Reporting  Is  Acquainting  Public  With  Facts 

FIN'AN’CIAL  news  in  times  of  depres-  By  JOHN  W.  PERRY  George  James,  stereotyping  department 

sicm  is  read  with  fear  and  hope ;  news-  There  is  a  great  ouantitv  of  “bad  ener  on  a  newspaper  which  would  prefer  foreman ;  and  Thomas  A.  McDonald, 


r  sioi  is  read  with  fear  and  hope ;  news¬ 
papers  printing  it  have  an  almost 
anbarrassing  responsibility  in  that  they 
have  to  publish  matter  that  is  directly  at 
variance  with  what  America’s  millions 
»ant  to  read.  The  people  want  to  read 
good  news,  news  of  people  going  back  to 
their  jobs,  of  dividend  declarations,  of 
growing  markets,  growing  consumption. 
But  in  these  times  they  get  very  little 
of  that,  and  read  instead  of  falling  com¬ 
modity  and  stock  prices,  lowered  outputs, 
drastic  methods  of  alleviating  the  plight 
of  the  unemployed,  of  dividends  passed, 
and  of  a  sluggish  demand  for  goods. 

It  is  a  delicate  journalistic  problem, 
one,  according  to  Ralph  West  Robey, 
new  financial  editor  of  the  Neiv  York 
Evoiing  Post,  that  is  becoming  more  and 
more  appreciated  by  the  press.  Inter¬ 
viewed  last  week  by  Editor  &  Pub¬ 
lisher,  Mr.  Robey  denounced  those 
bright  little  boxes  on  Page  One  telling 
of  so  many  hundreds  of  men  returning  to 
work  in  some  big  factory,  but  neglecting 
to  show  how  many  thousands  more  would 
be  needed  in  that  factory  to  bring  opera¬ 
tions  to  what  they  were  normally. 

“Newspaper  files  are  cluttered  with 
them,”  he  added,  “and  if  you  examine 
closely  enough  you  will  find,  back  in  the 
financial  pages,  most  likely  subseciuent 
announcements  from  the  same  company 
which  gives  a  different  aspect  to  the 
picture.” 

Mr.  Robey  thinks  that  many  of  these 
items,  especially  when  they  do  not  include 
both  sides  of  the  picture,  have  only  a 
deleterious  effect.  The  newspaper  suf¬ 
fers  in  prestige,  by  printing  them,  he 
said,  because  its  optimism  is  not  borne 
out;  it  acquires  a  reputation  for  dis¬ 
honesty,  not  because  the  news  is  intrinsi¬ 
cally  dishonest,  but  because  it  is  mislead¬ 
ing.  .\nd  business  suffers,  Mr.  Robey 
believes,  because  ill-considered  news¬ 
paper  optimism  tends  to  undermine  the 
public’s  confidence. 

“People  read  the  bad  news  with  trepi¬ 
dation.’  he  said,  “but  in  the  end  they  are 
much  better  informed  of  the  true  condi¬ 
tions,  and  are  more  ready  and  able  to 
face  the  depressing  condition.  Think  of 
what  a  factory  employe,  for  instance, 
must  think  when,  after  getting  the  im¬ 
pression  from  his  newspaper  that  lietter 
times  are  just  around  the  corner,  he  is 
suddenly  faced  with  a  layoff  or  a  drastic 
reduction  in  wages.  If,  on  the  other 
hand,  he  knows  what  is  actually  going 
w.  or,  not  knowing  that,  is  not  being 
buo)’ed  up  by  false  hones,  he  is  more 
able  to  take  a  wage  cut  with  equanimity 
a  layoff  more  philosophically. 
“The  pessimism  that  true  fact  pre- 
station  must  engender  in  these  times 
IS  intelligent  pessimism  at  any  rate.  It 
IS  far  better  to  have  that  among  the 
and  file  than  to  have  them  posses¬ 
sed  of  a  foolish,  doting  optimism  that  has 
no  basis  in  fact.” 

Mr.  Robey  cited  a  case  in  point.  He 
told  of  a  newspaper  which  some  months 
^0  in  a  burst  of  sanguinary  satisfac- 
■J'’’’  published  as  good  netvs  the  fact  that 
(kT*  bank  failures  in 

toe  mrrent  month  as  compared  with  344 
'"ip  preceding  month, 
xi  D  t^ouprh  there  was  a  falling  off.” 
^•Kowy  said,  “that  202  figure  was  dis- 
Wrously  bad.  It  reflected  a  nearly 
■arming  situation.  And  yet  in  this  case 
Ws  printed  hopefully,  happily.” 
ouch  news,  he  added,  should  be  printed 
spassionately,  without  emphasis  one 
y  or  another.  “There  is  no  sense  in 
•^g  to  convert  bad  news  into  good 
*  whm  the  facts  do  not  stand  up — 
1  S3id  before,  it  only  serves  to 
"  delicate  situation.” 

fo  news  of  an  alarming 
iwtoJ’  said :  “Newspaper 

should  be  exercised  for  all  it 
cases  such  as  these.  The 
financial  system  is  far 
warrant  ‘sensational’ 


By  JOHN 

There  is  a  great  quantity  of  “bad 
news,”  however,  that  cannot  be  ignored, 
Mr.  Robey  said.  The  newspapers  do 
not  attempt  to  ignore  it,  but  may  have, 
to  Mr.  Robey’s  way  of  thinking,  an  unsal- 


Ralph  West  Robey 

utary  habit  of  putting  a  wrong  cast  on 
the  situation.  It  is  ridiculous,  he  said, 
for  a  newspaper  to  tell  of  a  great  com¬ 
pany  operating  at  30  per  cent  capacity 
and  then  try  to  give  the  impression  that 
the  company  is  still  making  handsome 
profits.  “Sooner  or  later,”  he  said,  “the 
truth  comes  out  and  the  public  feels  that 
it  has  been  buncombed,  as,  indeed,  it 
has  liecn.” 

Immediately  following  the  Wall  Street 
crash  in  1929  the  newspapers  gave  the 
brightest  side  of  the  financial  collapse, 
Mr.  Robey  observed.  “That  certainly 
was  connnendahle,”  he  added.  “Most 
people  thought  that  the  depression  would 
he  a  temporary  condition.  The  govern¬ 
ment  cooperated  with  the  newspapers  in 
giving  them  the  optimistic  side  in  a 
great  attempt,  since  proven  futile,  to 
restore  confidence. 

“Hut  since  that  time  everyone  has  seen 
that  it  was  not  a  flurry,  and  the  picture 
became  more  and  more  dismal  as  time 
progressed.  Finally  the  attitude  of  the 
financial  press  changed.  As  a  result  the 
newspapers  now  are  showing  a  decreas¬ 
ing  tendency  to  be  over-optimistic,  and 
are  substantially  more  accurate  than  they 
were  a  year  ago.” 

The  newspapers’  part  in  reporting  the 
depression  has  been  a  thankless  one  from 
the  .start,  Mr.  Rofx-y  said.  The  public 
has  not  appreciated  the  attempt  of  the 
press  to  paint  a  black  picture  in  rosy 
colors,  and  business  itself  has  nearly 
from  the  first  maintained  an  offish  atti¬ 
tude,  in  his  opinion.  The  constant  infer¬ 
ence  that  business  is  good  embarrasses 
them  when  they  have  to  come  out  with 
an  announcement  of  a  wage  reduction  or 
layoff  of  workers. 

“Despite  the  fact  that  the  business  pic¬ 
ture  is  not  the  exhilirating  one  it  was  in 
the  days  of  prosperity,”  Mr.  Robey  said, 
“business  news  still  commands  great 
numbers  of  readers.  There  are  not  so 
many  as  in  other  days,  but  as  business 
improves  they  will  grow  again.” 

The  hand-out  practice  among  business 
men  has  grown  considerable  since  the 
depression,  Mr.  Robey  observed.  “Busi¬ 
ness  leaders  have  long  been  known  for 
their  cautiousness,”  he  said,  “but  now  it 
is  nearly  impossible  to  get  a  direct  state¬ 
ment  from  an  important  industrialist  or 
financier  without  working  through  his 
public  relations  counsel.  Business  men 
evidently  feel  that  this  practice  is  a  real 
protection  to  their  enterprises,  and  they 
may  be  right,  but  it  certainly  is  a  damp- 


W.  PERRY 

ener  on  a  newspaper  which  would  prefer 
gathering  its  own  news. 

“It  is  becoming  increasingly  difficult  to 
get  behind  these  hand-outs.  If  a  reporter 
on  a  beat  wants  to  question  some  official, 
the  press  agent  is  the  first  to  be  con¬ 
sulted.  And  if  the  executive  decides  it 
would  be  to  the  interest  of  his  company 
to  say  something,  he  has  it  written  out 
carefully,  under  the  watchful  eye  of  his 
publicity  counsel,  then  mimeographed  and 
released  broadcast.  What  should  be  the 
inquiring  reporter’s  exclusive  story 
becomes  everybody’s  story.  The  ticker 
services  pick  it  up  and  it  is  read  by  busi¬ 
ness  men  even  before  they  read  their 
paper.” 

Mr.  Robey  was  appointed  financial 
editor  of  the  Evening  Post  in  August, 
succeeding  Paul  Willard  Garrett,  who 
resigned  to  join  the  General  Motors 
Corporation. 

Mr.  Robey  was  born  at  Morgantown, 
W.V’a.,  in  1899.  He  did  undergraduate 
study  at  the  University  of  Indiana  and 
studietl  economics  at  Columbia  Univer¬ 
sity.  He  spent  two  years  with  the  Na¬ 
tional  City  Bank  and  two  years  engaged 
in  research  and  statistical  work  for  the 
fetieral  reserve  board. 

For  the  last  eight  years  he  has  taught 
economics,  banking,  and  finance  at 
Columbia.  At  the  same  time  he  was  en¬ 
gaged  in  research  work  for  private 
cornorations  and  editorial  work  for  the 
Christian  Science  Monitor.  He  also 
wrote  for  the  Nc7v  York  Daily  Invest¬ 
ment  Xcjt's. 

SAFETY  DRIVE  SCORES 

Peoria  Journal-Transcript’a  Campaign 

Reduced  Fire  Alarms  37  Per  Cent 

.\  safety  campaign  carried  on  by  the 
Peoria  (Ill.)  Journal-Transcript  is  be- 
lievetl  to  lie  responsible  for  the  37.4  per 
cent  drop  in  the  numlier  of  fire  alarms 
turned  in  during  the  first  eight  months 
of  this  year  as  compared  with  the  corre- 
siKinding  iieriod  a  year  ago. 

The  Journal-Transcript,  co-operating 
with  civic  Ixxlies,  has  hung  30,CKK)  “Red 
Circle  Reminders,”  small  but  conspicu¬ 
ously  printed  cards  calling  attention  to 
safety  rules,  in  homes,  schools  and 
factories.  The  safety  committee  of  the 
.Association  of  Commerce,  the  city  fire 
department,  Ixiard  of  education  and  the 
parochial  schiMil  authorities,  the  Fire  In¬ 
surance  Agents  Association  and  the  Boy 
Scouts  aided  the  daily  in  its  work. 

The  number  of  alarms  turned  in  dur¬ 
ing  the  first  eight  months  of  1930  was 
9.17 ;  those  turned  in  this  year  numbered 
599. 

SPORT  STAFF  CHANGES 

Maury  H.  McMains,  since  1927  with 
the  Paltiinore  Sun  sports  desk,  recently 
resigned  and  announced  he  would  join 
the  athletic  coaching  staff  of  Drexel 
Institute,  Philadelphia.  He  is  a  native 
of  Des  Moines,  hiwa.  and  starred  in 
football  with  the  Quantico  (Va.)  Marines 
and  Western  Maryland  College.  Roliert 
S.  Savage  has  joined  the  sports  staff, 
coming  from  the  copy  desk  and  Charlie 
Marshall  has  shifted  from  the  sports 
desk  to  the  makeup.  Jesse  Linthicum 
continues  as  sports  e<litor. 

HELD  ANNUAL  CLAMBAKE 

Members  of  the  Fall  River  (Mass.) 
Herald  Ne7vs  organization  held  their  an¬ 
nual  clambake  and  outing  recentlv  at 
Murphy’s  Pavilion  on  the  shore  of  Mount 
Hope  Bay,  Tiverton,  R.  T.  The  com¬ 
mittee  in  charge  included  Edward  D. 
Toohill,  general  manager ;  CTiarles  E. 
Sevigny,  business  manager :  John  Stubbs, 
head  of  the  pressroom ;  George  Sullivan, 
circulation  manager;  John  W.  Driscoll, 
composing  room  foreman ;  John  T.  Kelly, 
brother  of  the  publisher;  William  Shaw, 
head  of  the  engraving  department ; 


George  James,  stereotyping  department 
foreman ;  and  Thomas  A.  McDonald, 
city  editor. 

REP.  W.m7  WHITE  OFFERS 
BIG  REMEDIAL  PLAN 

Former  Toledo  Editor  Does  Not  Hold 

to  Theory  That  New  Coagretamen 
Should  Keep  Silent  —  Lays 
Program  Before  Hoover 

By  Georc.e  H.  Manning 
tVashingto*  Correspondent ,  EoiToa  &  PvausHaa 

Washingto.n,  Sept.  8. — Evidently  the 
ancient,  unwritten  rule  that  a  new  Con¬ 
gressman  should  be  seen  and  not  heard 
means  nothing  to  Representative-elect 
Wilbur  M.  White,  of  Toledo,  O.,  former 
editor  of  the  Toledo  Times. 

Mr.  White  apiiarently  believes  that 
new  Congressmen  not  only  should  be 
heard,  but  that  they  should  speak  their 
pieces  even  before  they  liave  taken  the 
oath  of  office. 

Accordingly,  he  appeared  in  Washing¬ 
ton  last  week,  obtained  an  audience  with 
President  Hoover  and  laid  before  the 
executive  what  he  called  a  “remedial 
program  for  our  present  national  ills.” 

The  platforms  urged  by  Mr.  White 
were : 

Establishment  of  a  $3,0(X),(XX),()()0 
emergency  finance  corporation  to  advance 
credit  loans  to  banks,  corporations,  indi¬ 
viduals,  municipal  coriiorations,  county ' 
and  state  governments ;  provision  of  a 
$1,0(K),(K)0,0()0  fund  to  provide  loans  to 
county  and  municipal  governments  for 
constructive  public  works  and  relief 
activity;  provision  of  a  $5(X),(KK),0fl0  fund 
to  be  us«l  on  highway  construction, 
with  the  various  states  matching  the  ex¬ 
penditures  in  their  own  localities;  pro¬ 
vision  of  a  $1,(KX),(X)0.(KX)  fund  for  rivers, 
harbors  and  waterways  construction ; 
modification  of  V^olstead  act  to  permit 
manufacture  of  beer  and  light  wines 
pending  repeal  of  the  18th  amendment; 
turning  over  government  wheat  reserves 
to  agencies  for  feeding  the  destitute  this 
winter ;  establishment  of  a  national  mort¬ 
gage  loan  bank  to  bring  stability  to  the 
urban  real  estate  market ;  provision  for 
reciprcxal  tariff  agreements  with  other 
nations,  and  creation  of  a  national  eco¬ 
nomic  ixiard  to  .study  and  to  inform  the 
public  upon  every  phase  of  economic  con¬ 
dition  and  activity. 

FLORIDA  MEET,  NOV,  6-7 

The  annual  fall  meeting  of  the  South 
Florida  Press  Association  will  be  held 
at  Ft.  Pierce,  Fla.,  on  Nov.  6  and  7. 
Headtiuarters  will  be  at  the  new  Ft. 
Pierce  Hotel.  The  program  for  the  meet¬ 
ing  is  being  arranged  by  the  officers: 
H.  H.  Hudson,  of  Titusville,  president, 
John  W.  Parkes,  New  Port  Richey,  vice- 
president,  Russell  Kay,  Tampa,  secretary, 
and  J.  C.  Rfibinson,  Starke,  treasurer. 
Entertainment  features  include  a  banquet, 
golf  tournament,  a  yacht  cruise  and  a 
ball  game. 

CHARGED  WITH  LIBEL 

Qarence  H.  Leavy,  editor  and  pub¬ 
lisher  of  the  Brunswick  (Ga.)  Nervs, 
has  been  arrested  on  a  criminal  libel 
charge  brought  by  Paul  E.  Varner  of 
Darien.  Mr.  Varner  was  formerly  an 
emjiloye  of  the  Sea  Island  Company. 
He  had  some  differences  with  the  com¬ 
pany  and  the  News  carried  an  editorial 
criticising  him,  June  21.  The  case  was 
brought  in  magistrate’s  court  and  so  it 
must  be  heard  by  a  grand  jury. 

STAFF  AIDS  INJURED  BOY 

Employes  of  the  Brockton  (Mass.) 
Daily  F.nterprise  made  up  a  purse  of 
money  to  purchase  an  artificial  eye  for 
Arthur  Lawson,  a  7-year-old  Brockton 
boy,  who  lost  an  eye,  July  4,  in  the  ex¬ 
plosion  of  a  torpedo. 
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LEADERS  VIEW  FALL  WITH 
CONSERVATIVE  OPTIMISM 


{Continued  from  page  5) 


weaker  ones  must  look  to  it  lest  they 
suffer  through  lack  of  aggressiveness 
and  inaction  at  a  time  when  all  forms 
of  pressure  are  needed. 

“At  such  a  time  there  is  always  a 
golden  opportunity  for  the  smaller  com¬ 
pany  to  Uke  advantage  of  market  oppor¬ 
tunities  left  open  through  inaction  and 
lack  of  aggressiveness  of  others.” 

Kelvinator  Sales  Corporation,  De¬ 
troit — “Kelvinator  is  looking  forward  to 
an  unusually  good  fall  and  winter  busi¬ 
ness.  Once  an  electric  refrigerator  is 
installed  in  a  home,  it  is  used  continu¬ 
ally,  day  in  and  day  out,  regardless  of 
seasons.  This  practice  in  the  homes  of 
owners  has  been  observed  by  non-owners 
and  is  playing  its  part  in  changing  the 
traditional  seasonal  character  of  our 
business. 

“During  our  fiscal  year  which  ends 
Sept.  30,  there  has  Ixfen  a  noticeable 
tendency  along  this  line.  Our  sales  ex¬ 
periments  of  last  winter  proved  to  our 
satisfaction  that  electric  refrigeration  can 
lie  sold  profitably  in  aiiy  month  of  the 
year.  With  this  in  mind  we  planned, 
first,  to  extend  the  period  of  our  normal 
peak  activity.  Our  mid-summer  Com¬ 
parison  Campaign  with  a  public  contest 
and  a  contest  for  the  retail  salesmen 
brought  a  tremendously  increased  sales 
volume  in  July  and  a  continuing  effect 
through  September. 

“Plans  already  developed  for  October 
and  November  lead  us  to  believe  that 
these  months  will  bring  a  much  greater 
volume  of  business  than  in  any  previous 
year.  The  activities  of  the  Electric  Re¬ 
frigeration  Bureau  of  the  National  Elec¬ 
tric  Light  Association  and  the  growing 
tendency  among  central  stations  to  run 
electric  refrigeration  campaigns  in  the 
fall  as  well  as  in  the  spring,  arc  con¬ 
tributing  a  great  deal  to  these  changes — 
all  of  them  for  the  better — which  our 
industry  is  undergoing.” 

Georoe  W.  Hill,  president,  American 
Tobacco  Company,  New  York — “Sales  of 
the  American  Tobacco  Company  continue 
favorable  because  the  company  has  in¬ 
tensified  its  sales  efforts,  principally 
through  enlarged  investments  in  adver¬ 
tising.  Without  diminishing  the  cam¬ 
paigns  for  Lucky  Strike  cigarettes,  we 
have  renewed  newspaper  advertising  for 
■  I  lull'  Durham,  which,  for  so  many 
years,  has  been  one  of  the  country’s  lx‘st 
known  trademarks.  W'e  have  lieen  able 
to  reduce  the  price  of  this  toliacco  from 
8  cents  to  5  cents,  thus  passing  on  to 
the  American  public  an  important  item 
of  saving  at  this  time. 

“Tobacco  has  ceased  to  be  a  luxury  and 
has  become  a  necessity.  It  is  used  by  the 
great  majority  of  our  iieople  and  cer¬ 
tainly  is  everywhere  recogni7.c‘d  liy  every¬ 
one,  more  and  more,  to  lie  the  iKK»r  man’s 
friend.  In  general,  purchases  of  tobacco 
products  under  present  conditions  are 
especially  helpful  in  creating  a  circula¬ 
tion  of  funds  since  the  products  are  im¬ 
mediately  con.sumed,  passing  quickly 
from  factory,  warehouse  and  store,  and 
must  be  replaced  by  the  application  of 
more  labor.  Ry  intensifying  sales  efforts 
to  increase  the  distribution  of  these 
products,  we  feel  that  not  only  the  .\meri- 
can  Tobacco  Company  but  otlier  units 
of  the  industry  are  rendering  a  vital 
nation-wide  service.” 

.\dqlph  Zukor,  president,  Paraniount- 
Publix  Corporation — “While  the  motion 
picture  business  always  experiences  a 
seasonal  upturn  at  this  time  of  the  year, 
indications  at  the  box-offices  of  theatres 
throughout  the  country  point  to  a  very 
satisfactory  fall  season.  In  many  places 
business  has  been  better  than  expected 
for  the  opening  of  the  1931-32  season. 

“Our  company  has  increased  its  ad¬ 
vertising  appropriation  for  newspaper 
space.  A  total  of  more  than  a  million 
lines  will  be  used  in  newspapers  through¬ 
out  the  country  to  exploit  forthcoming 
outstanding  Paramount  pictures,  such  as 
‘The  Smiling  Lieutenant’,  ‘An  American 
Tragedy’  and  the  Four  Marx  Brothers 
in  ‘Monkey  Business’.  The  campaign  on 
each  picture  calls  for  1.200  lines  of  ad¬ 


vertisements  to  appear  in  approximately 
320  newspapers  in  150  cities. 

“The  campaign  is  being  supplemented 
by  another  nation-wide  newspaper  cam¬ 
paign  during  September  which  has  been 
designated  as  Paramount  Jubilee  Month 
in  commemoration  of  the  company’s 
twentieth  birthday.  The  Jubilee  Month 
advertisements  will  be  institutional  in 
character  with  space  for  individual 
theatres  to  advertise  their  attractions  for 
the  four-week  period. 

“We  feel  that  good  pictures  and  liberal 
advertising  will  do  more  than  anything 
else  to  hasten  the  return  of  conditions 
nearer  normal  in  the  motion  picture 
business.” 

Colby  M.  Chester,  Jr.,  president. 
General  P'ockIs  Corporation,  New  York — 
“We  are  unable  to  oliserve  any  factors 
on  which  we  can  rely  iKiinting  to  a  defi¬ 
nite  business  trend.  However,  we  be¬ 
lieve  every  effort  should  be  used  to 
stimulate  business.  In  our  own  case. 
General  FimkIs  Corporation  has  increased 
its  advertising  and  sales  efforts.  We 
have  launched  a  national  contest  among 
salesmen  and  started  a  new  sales  school 
with  the  idea  of  improving  our  sales 
methods  in  every  possible  way.” 

Stockton  Buzby,  vice-president  in 
charge  of  sales,  Procter  &  Gamble  Co., 
Cincinnati — “In  our  opinion  the  fall  out¬ 
look  for  business  in  the  soap  industry 
points  to  a  normal  and  uniform  con¬ 
sumption.  This  means  a  slight  increa.se 
over  the  spring  and  summer  months  and 
indicates  that  l>oth  wholesaler  and  re¬ 
tailer  have  liquidated  their  stocks  and 
are  now  purchasing  on  a  consumer  de¬ 
mand  basis. 

“We  feel  that  this  condition  will  con¬ 
tinue  unless  and  until  there  is  an  upward 
change  in  the  price  of  raw  materials, 
which  would  naturally  bring  about 
heavier  buying  on  the  part  of  dealers 
to  replenish  sttx'ks  which  they  have  al¬ 
lowed  to  get  below  normal.  Practically 
all  raw  materials  are  today  on  a  price 
basis  lower  than  any  previous  recorded 
market. 

“Because  of  the  steady  consumption 
of  the  products  of  our  industry,  which 
has  not  been  materially  affectc<l  by  the 
depression,  aiul  our  I)elief  that  general 
business  conditions  w’ill  improve,  we  in¬ 
tend  to  continue  our  advertising  and 
sales  promotion  program  the  same  as 
usual.  This  means  that  our  expendi¬ 
tures  for  advertising  for  the  coming 
fall  will  lie  as  great,  if  not  greater,  than 
last  fall.” 

M.  L.  Livingston,  president.  Conti¬ 
nental  Baking  Corpiration,  New  York 
— “In  common  with  other  .\merican 
business  men  who  are  attempting  to  keep 
sane  at  a  time  when  each  morning’s 
mail  brings  a  new  plan  for  ending  the 
depression,  I  have  avoided  joining  the 
Prognosticator’s  Brotherhood.  I  am 
neither  a  pessimist  nor  an  optimist  and 
am  trying  hard  to  be  an  informed  realist. 
.As  a  realist  I  lielieve  that  fall  business 
will  measure  up  to  our  expectations. 

“NVe  will  continue  to  spend  for  ad¬ 
vertising  the  same  per  cent  of  our  sales 
which  we  have  spent  in  the  last  five 
years.  Sales  efforts  will  be  along  sen¬ 
sible  lines  entirely.  We  do  not  believe 
that  we  can  coax  the  speedy  return  of 
prosperity  by  ballyhoo  methods,  but  do 
believe  that  the  common  sense  operation 
of  every  deiiartment  of  our  business  will 
accelerate  the  inevitable  return  of  good 
times.” 

EnwARU  G.  Seubert,  president.  Stand¬ 
ard  Oil  Company  (Indiana),  Chicago — 
“The  oil  indu.stry  is  entering  the  closing 
months  of  the  year  with  better  prospects 
of  improvement  than  it  has  had  for  a  long 
time.  Unlike  many  other  industries,  it 
is  not  suffering  from  decrea.se  in  con¬ 
sumption  of  its  main  products.  Its  ills 
have  been  those  of  unprofitable  prices, 
caused  by  vast  oversupply  and  overpro¬ 
duction  of  oil  and  resulting  desperate 
competition  in  all  stages  of  the  distribu¬ 
tive  process.  The  industry  had  been 
making  good  progress  toward  properly 
limited  production  w'hen  the  East  Texas 
field  was  discovered,  ran  wild,  and  threw 
the  whole  adjustment  out  of  balance. 

“Martial  law  has  temporarily  stopped 
overproduction  both  in  East  Texas  and 
in  other  parts  of  the  Mid  Continent. 
While  effective  for  the  time  being,  mar¬ 
tial  law  is  not  the  abiding  economic  rem¬ 


edy  needed,  and  it  remains  for  the  future 
to  show  whether  producers  themselves 
have  become  convinced  of  the  need  of 
keeping  production  within  reasonable 
hounds.  It  is  possible  consumption  of 
petroleum  products  might  be  increased 
by  suitable  sales  and  advertising  cam¬ 
paigns  even  beyond  the  proportions 
reached  and  maintained  during  the  pres¬ 
ent  period  of  low  prices.  But  what  oil 
companies  need  in  marketing,  above  all 
else,  at  present,  is  abandonment  of  un¬ 
ethical  and  unsound  practices. 

“Advertising  and  sales  policies  should 
be  founded  on  the  industry’s  need  of 
and  right  to  a  reasonable  profit  on  its 
service  to  the  public.” 

Chester  D.  Johnstone,  vice-president, 
Qicquot  Club  Company,  Millis,  Mass. — 
“While  our  business  during  the  past  eight 
months  is  slightly  below  the  correspond¬ 
ing  eight  months’  period  of  last  year,  we 
have  no  reason  to  be  overly  pessimistic 
and  there  are  signs  of  showing  a  real 
increase  for  the  month  of  September.  We 
have  not  reduced  our  price  to  obtain 
volume  We  have  stressed  the  quality 
and  maintained  it,  rather  than  cut  corners 
in  an  effort  to  reduce  costs,  thereby 
reducing  prices  and  quality. 

“Our  advertising  schedule  for  the  bal¬ 
ance  of  this  year  will  continue  as  orig¬ 
inally  planned.  We  are  not  contemplat¬ 
ing  and  are  opposed  tc  any  free  deals  to 
stimulate  sales  v.t.ich  from  all  the  infor¬ 
mation  we  have  at  hand,  serve  as  a  boom¬ 
erang  and  are  not  permanently  satisfac¬ 
tory  to  any  of  our  distributors, 

“We  are  following  out  our  usual  fall 
sales  plan,  maintaining  our  sales  force 
with  no  reductions  in  salaries.  We 
really  feel  that  the  peak  of  depression 
with  the  national  distributors  of  the 
better  type  beverages  has  passed.” 

C.  King  WnonBRincE,  vice-president, 
Remington-Rand,  Inc.,  New  York — 
“Better  business  is  ahead — in  fact,  it  is 
here. 

“As  the  individual  enterprise  has  ad¬ 
justed  itself  to  the  present  trend,  its 
business  has  grown  better.  A  corkscrew 
manufacturer  makes  icepicks :  an  arti- 
fical  leather  manufacturer  makes  imita¬ 
tion  linen  tablecloths ;  the  hat  manufac¬ 
turer  designs  a  better  hat  so  that  women 
look  snappier  in  times  of  depression ;  the 
woolen  mills  manufacture  cloth  that 
people  are  willing  to  buy;  the  shoe  manu¬ 
facturer  sees  the  approach  of  winter  and 
the  neeil  of  warmer  and  more  suitable 
shoes  for  the  seasonal  change. 

“These  readjustments  have  been  going 
on  and  are  going  on.  They  are  accumu¬ 
lating  :  payrolls  are  more  continuous  and 
larger  in  the  enterprises  that  have  been 
adjusted;  and  the  individual  is  walking 
into  the  retail  store  and  buying  more 
things,  so  the  retailers  report  greater 
activity  at  the  present  moment. 

“The  procession  is  moving.  !♦  is  bke 
a  snowball — if  we  keep  on  pushing  it — 
onlv  pushing  it  where  the  snow  is — it 
will  roll  UP  bigger  and  bigger. 

“This  is  the  time  wlien  individuals  are 
express’ing  their  ideas  in  things  that 
people  feel  thev  can  use  because  those 
things  do  something  at  a  time  when  they 
want  that  something  done,  at  a  price 
thev  '”>n  afford  to  pay. 

“This  is  the  program  that  Remington- 
Rand  is  working  out.  As  we  create  new 
svstems  and  adjust  our  products  so  that 
they  appiv  to  operations  of  business  enter¬ 
prises.  meet  the  current  trend  and  assist 
in  producing  more  efficient  methods  in 
the  manufacture  and  distribution  of  mer¬ 
chandise.  our  business  grows. 

“.So  we  are  optimistic — and  particularly 
so  because  we  are  starting  in  on  the  fall 
swing,  when  the  entire  world  again 
starts  the  normal  living  of  a  cooler  sea¬ 
son  and  when  the  renuirements  of  thn 
individual  are  more  substantial  and  defi¬ 
nite  than  Jhev  are  in  the  summer  months 
we  have  just  been  going  through. 

“It  mav  be  trite  to  add  that  as  rapidly 
as  municipalities,  states  and  nations  nut 
their  own  houses  in  order,  so  that  people 
have  a  reasonable  feeling  of  security  iust 
so  will  the  normal,  re-stimulated  business 
be  acceledated. 

“Better  business  is  ahead — in  fact,  it 
is  here  for  the  business  that  has  the 
vision  to  perceive  it  and  the  energy  to  go 
after  it.” 

J.  M.  Skinner,  president.  Philadelphia 
Storage  Battery  Company — "The  outlook 


for  fall  radio  sales  is  very  good.  Radio 
receivers  have  been  materially  improved 
in  performance,  due  to  the  general  adop¬ 
tion  of  the  superheterodyne  circuit  wwSi 
increases  both  distance  range  and  selec¬ 
tivity  far  beyond  previous  standards.  At 
the  same  time  receivers  have  been  re¬ 
duced  in  price  so  that  today  literally 
twice  the  performance  is  available  at  halt" 
the  1929  price.  ‘ 

“Radio  offers  the  public  the  cheapest 
and  most  varied  entertainment  in  the 
world. 

"Philco  is  endeavoring  to  mainuin  the 
high  standard  of  radio  entertainment  by 
again  sponsoring  the  broadcasting  of  the 
Philadelphia  Orchestra  under  the  leader¬ 
ship  of  Leopold  Stokowski.  Seven  full 
length  concerts  have  been  arrang^  to  be 
broadcast  by  the  Columbia  Broadcasting 
System  on  a  coast-to-coast  network. 
These  concerts  will  be  regular  concerts 
at  the  Academy  of  Music  in  Philadelphia 
one  hour  and  three-quarters  in  length] 
and  with  the  regular  concert  audience  in 
attendance.  It  is  felt  that  the  orchestra 
rises  to  its  greatest  heights  under  the 
stimulus  of  its  regular  brilliant  audience 
at  the  Academy  of  Music,  and  that  th^ 
broadcasts  will  therefore  set  a  new 
standard  in  symphonic  concerts  over  the 
air. 

“Philco  in  1931  has  practically  doubled 
its  magazine  and  newspaper  advertising. 
Significantly,  sales  of  Philco  radio  receiv¬ 
ers  in  1931  have  been  three  times  as 
great  as  in  the  corresponding  period  of 
1930.” 


LEONARD  JOINS  SUMNER 

Everitt  Leonard  has  been  appointed 
art  director  of  the  G.  Lynn  Sumner 
Company,  New  York  advertising  agency 
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Doffs  His  Hat  To 
New  Lino  Features 


“Linotype  has  done  it  again,  "rhe 
new  swinging  keyboard,  the  wide 
auxiliary  magazines,  the  improved 
knife  wiper,  the  left  hand  vise  jaw 
adjustment,  and  other  improve¬ 
ments  found  on  the  new  Linotjrpes, 
reiterate  the  dominant  position 
Linotype  occupies  in  the  machine 
composing  field.  I  doff  my  hat  to  the 
new  Linotype  features.” 

RICHARD  E.  DERR 

Machinist-Operator 
Hagerstown  Daily  Globe 
Hagerstown,  Md. 

(Illustration  shows  Mr.  Derr  dert^- 
strating  how  easy  the  swingingkey- 
board  makes  it  to  remove  keybt^ 
cams  for  inspection.  Two 
14s  are  operated  by  the  Daily  Globe.) 
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The  GANNETT  NEWSPAPERS 

Comprising  SEVENTEEN  Publications 
have  CONTRACTED  for  the 

EXCLUSIVE 

Use  of 

COLUMBIAN  INKS 

Both  Black  News  and  Comic  Colors 

Another  Instance  Where  SERVICE  and 
QUALITY  INKS  Have  Been  Recognized 

for 

All  Types  of  Newspaper  Presses 

The  l.  martin  company 


ARTHUR  S.  THOMPSON,  Manager 
45  EAST  42nd  STREET 
NEW  YORK 


New  Orleans  Office: 
539  Gravier  Street 
New  Orleans,  Louisiana 
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WHAT  OUR  READERS  SAY 


L 

“JOURNALISTIC” 

To  EiiiTOR  &  Publisher;  This  is  to 
protest  against  the  common  use  of 
“journalistic"  as  an  adjective  of  derision 
or  reproach.  W'e  see  it  constantly  in 
monthly  publications,  which  are  jour¬ 
nals,  and  the  editors  of  which  are  jour¬ 
nalists  ;  we  see  it  oftenest  in  the  pseudo 
“intellectual"  weeklies,  such  as  The  Xcte 
Republic  and  The  Xalion,  which  are  al¬ 
most  entirely  edited  and  written  by  jour¬ 
nalists.  Why  such  pajKTs  should  foul 
their  own  nest  by  siieaking  in  derogation 
of  the  business  by  which  they  seek  pub¬ 
lic  support  is  difficult  to  understand. 

Most  newspaper  workers  prefer  to  be 
called  “newspaiiermen"  rather  than  jour¬ 
nalists,  because  they  regard  the  latter 
term  as  somewhat  pretentious.  They  do 
n«)t,  however,  think  there  is  anything 
specially  shameful  or  silly  in  journalistic 
endeavor.  If  they  would  make  a  habit 
of  fam()ooning  those  who  think  it  is 
funny  or  ritzy  or  highbrow  to  misu.se 
the  word  “journalistic”  they  would 
speedily  put  an  end  to  the  practice. 

\'ery  truly  yours, 

Silas  Hent, 

(lid  (ireenwich.  Conn. 


GROWING  EVIL 

To  Editor  &  Pubi.isher:  I  want  to 
extend  my  humble  thanks  and  apprecia¬ 
tion  to  you  for  the  splendid  article  in 
this  week’s  PIditor  &  PuBLisHt:R  on  gov¬ 
ernmental  press  relations.  It  is  most 
timely. 

Eor  several  years  there  has  Iieen  a 
growing  tendency  on  the  part  of  public 
officials  to  obstruct  ami  hinder  the  dis¬ 
semination  of  factual  information  of  pro¬ 
found  and  vital  interest  to  the  pulilic. 
I  concur  heartily  in  your  suggestion  that 
the  Washington  press  corps  should  <lo 
something  alxiut  this  growing  evil,  and 
I  can  assure  you  that  the  next  meeting 
of  the  Board  of  (iovernors  of  the  Na¬ 
tional  Press  Club,  of  which  I  have  the 
honor  of  lieing  a  memln'r,  will  consider 
the  matter.  I  know  of  other  corres- 
ixmdents  who  feel  strongly  alxnit  this 
matter  and  I  think  some  action  will 
result. 

\'ery  truly  yours, 

Koiiert  S.  .-Ku-ex. 

Washington.  1 ).  C. 

NEWS  SUPPRESSION 

To  Editor  &•  Publisher:  Congratula¬ 
tions  on  Editor  &  Publisher’s  article 
on  the  widespread  news  suppression 
among  the  official  departments  of  Wash¬ 
ington.  You  have  rendered  a  distinct 
public  service  to  the  maintenance  of  a 
free  press  by  calling  the  attention  of  the 
nation’s  publishers  and  editors  to  the 
situation  here.  With  such  encourage¬ 
ment  the  corjis  of  Washington  corre- 
spendents  should  act  at  once  to  counter¬ 
act  this  news  suppression  by  adopting 
one  of  the  suggestions  contained  in  this 
article. 

\’ery  truly  yours, 
EraNKLYN  \\  ALTMAN,  Jr., 

Washington  Bureau,  Halliiiiore  Siiu. 

DISSENTERS 

To  Editor  &  PuBi.isnKJt:  In  your  is¬ 
sue  of  Aug.  2*9  you  say  “Most  newspaper¬ 
men  will  welcome  the  agreement  between 
the  press  associations  and  the  post  office 
concerning  the  elimination  of  foreign  lot¬ 
tery  and  sweepstake  news  from  news- 
Iiajier  wires.”  We  venture  to  doubt  that 
this  generalization  is  correct.  Our  obser¬ 
vation  is  that  most  newsjiapermen  rather 
prefer  to  print  the  news  and  that  they 
are  resentful  that  the  Post  Office  should 
by  threats  prevent  them  from  doing  it. 

Moreover,  we  doubt  that  most  news¬ 
papermen  are  sufficiently  far  gone  as 
moralists  to  take  the  Pharisaical  attitude 
which  you  ascribe  to  them  in  the  rest  of 
your  editorial.  Most  of  them  seem  to  us 
to  take  a  normal  human  delight  in  play¬ 
ing  long  shots,  which  is  exactly  what 
lottery  players  do.  and  get  a  kick  out 
of  winning  themselves  or  hearing  of 
others  winning.  Certainly,  if  they  felt 
otherwise  about  it,  they  would  stop  print¬ 
ing  prices  on  horse  races  and  we  have 
heard  of  no  reputable  newspaper  which 


has  done  that.  Nor  have  we  heard  that 
the  press  associations  have  dropped  rac¬ 
ing  news  from  their  reiKirts. 

It  may  be  that  most  newspapermen  are 
the  sort  of  moralists  you  describe,  but  here 
are  two  who  doubt  it. 

Hamilton  Owens, 

Editor,  Baltimore  Evening  Sun. 

J.  pjiwiN  Murphy, 

Managing  Editor,  Baltimore  Evening 
S'un. 


EDITOR  CONVENTIONS 

To  Editor  &  Publisher:  Reading 
John  Bakeless'  article  in  the  Bookman 
aliout  masterpieces  and  best  sellers  that 
have  been  rejected  by  editors — and  even 
Thackeray,  Kipling  and  Hardy  suffered 
from  the  poor  judgment  of  critical  edi¬ 
tors — and  “David  Harum”  went  a-beg- 
ging  for  year.s — gives  me  an  opiX)rtunity 
to  write  a  word  or  two  for  the  eyes  of 
your  editorial  constituency. 

The  writer  who  has  always  suffered 
the  most  in  the  way  of  rejections  has 
been  the  one  who  has  departed  from 
“form"  in  presenting  his  facts  or  his  fic¬ 
tion.  Writers  dare  try  a  new  angle ; 
few  editors  or  publishers  have  the  nerve 
necessary. 

One  of  the  readers  who  examined 
Westcott's  “David  Harum”  reported  to 
his  publisher  after  reading  it  carefully 
that  “it  smells  of  the  stable,”  and  for 
that  reason  it  was  rejected.  It  never 
occurred  to  the  reader  who  wrote  that 
report  that  a  man  who  could  so  vividly 
write  of  a  stable  or  a  horse  that  the 
smell  of  them  would  be  present  with  the 
reader  was  an  artist. 

I  have  not  been  a  great  sufferer  my¬ 
self,  althougb  every  time  I  try  to  get 
out  of  the  beaten  path  1  am  sure  to  be 
turned  down. 

The  whole  trouble  is  this:  News- 
Iiaper  editors,  Ixiok  publishers,  magazine 
editors,  adhere  to  a  certain  form  of  pre¬ 
sentation,  and  a  contributor  who  has 
ideas  of  his  own.  though  they  often,  as 
demonstrated  by  Mr.  Bakeless,  are  bet¬ 
ter  than  the  “form”  demanded,  is  thrown 
into  the  discard,  only  to  bob  up  some¬ 
where  as  a  pnxlucer  of  not  only  a  mas¬ 
terpiece  but.  best  of  all  from  the  view- 
lK>int  of  a  publisher,  a  best  seller. 

The  great  trouble  with  the  average 
newspaper  editor  is  due  to  his  employ¬ 
er’s  demands,  most  of  which  are  re¬ 
strictions.  adherence  to  form  and  style. 
l*'or  example,  if  you  expect  to  sell  a 
story  to  the  Saturday  Evening  Post  you 
must  write  in  Saturday  Evening  Post 
language ;  and  what’s  the  result  ?  Nearly 
every  story  in  that  publication  appears 
to  have  lieen  written  by  the  same  per¬ 
son.  William  F'rancis  Hooker. 

Milwaukee,  Wis. 

“MODESTY  IS  A  CRIME” 

To  Editor  &•  Pi-blisher:  I  wi.sh  to 
remark  that  the  page  written  hy  Marlen 
Pew  in  the  Editor  &  Pi^blisher  is  the 
best  stuff  I  have  seen  printe<l  in  a 
newspaiKTinan’s  magazine  in  40  years  of 
experience  as  a  newsjiaper  worker. 

You  can  take  that  on  the  chin  and  it 
won’t  hurt  a  bit. 

Charles  Hyskeix, 

Chairman,  Portland  (Ore.)  Press  Club. 


“SHOT  LIKE  A  DOG” 

To  Editor  &  Publisher:  Please  ac¬ 
cept  my  congratulations  on  your  excel¬ 
lent  editorial  in  the  Aug.  22  issue, 
entitled  “Shot  Like  a  Dog.” 

I  liked  particularly  the  effort  to  get 
away  from  laying  the  hlame  for  this 
on  Communists.  W'hile  I  often  sympa¬ 
thize  with  their  objects,  but  not  their 
methtxls  I  feel  that  the  police  and  the 
newspaiiers  are  too  likely  to  blame  an 
unpopular  political  party  as  a  convenient 
way  to  shield  the  real  groups  at  fault. 

A  similar  situation  arose  in  Chicago 
recently,  when  three  Negroes  were  shot 
in  a  South  Side  riot.  The  city’s  indif¬ 
ferent  attitude  toward  the  distress  and 
poverty  among  the  Negroes,  all  caused 
because  the  Negro  never  has  had  much 
chance  to  hold  anything  but  a  menial 
job,  was  the  cause  for  the  unrest,  not 


PITCHER  WONT  BE  “CAUGHT” 
IN  PICTURE  AGAIN  EASILY 


I^EWSPAPER  photographers  who 
persuaded  (Jeorge  Elarnshaw, 
pitcher  on  the  Philadelphia  Athle¬ 
tics,  to  pose  on  the  showup  plat¬ 
form  of  the  Chicago  detective 
bureau  recently,  will  find  Connie 
Mack's  star  a  wary  subject  in  the 
future. 

Earnshaw  witnessed  the  mid¬ 
weekly  showup  of  suspects  at  the 
detective  bureau.  After  it  was  over 
he,  .Mickey  Cochrane,  catcher,  Earl 
Mack,  son  of  Connie  Mack,  and 
Roger  Cramer,  another  of  the 
team,  posed  for  the  photographers 
on  the  showup  platform. 

Last  Sunday  a  Chicago  woman 
appeared  at  the  showup  with  a 
ropy  of  the  photograph  clipped 
from  the  Chicago  Tribune. 

“That's  the  man  who  took  a 
room  at  my  home  on  July  29  and 
left  the  next  morning  with  two 
watches,  a  camera  and  a  fountain 
pen,”  she  told  the  police.  It  took 
a  police  sergeant  15  minutes  to 
satisfy  her  that  Elarnshaw  was  with 
his  club  in  Philadelphia  on  that 
date. 


the  shoutings  of  the  Communists,  who 
have  never  gained  much  sympathy  from 
the  Negro. 

More  iKjwer  to  such  fairness  as  dis- 
plaved  in  that  editorial. 

K.  E.  WOL.SELEY, 
Evanston,  III. 


DAILY  SUSPENDS 


Birmingham  (Ala.)  Independent  Hopes 
to  Resume  Publication 

The  Birmingham  (.Ala.)  Independent 
launcheil  a  few'  months  ago  as  a  daily 
and  Sunday  newsiiaper,  has  suspended. 
Backers  hope  to  launch  the  pajier  again 
in  the  near  future  with  additional  finan¬ 
cial  support. 

Hunter  H.  Golson,  editor  of  the  paper, 
was  a  leader  of  the  Anti-Smith  19emo- 
crats  of  .Alabama  in  the  presidential  elec¬ 
tion  of  1*928  and  a  supporter  of  J. 
Thomas  Heflin  in  the  contest  in  which 
he  was  defeated  for  re-election  to  the 
U.  S.  .Senate  by  John  H.  Bankhead. 


NEW  PLANT  OPENED 

More  than  L.tOO  persons  attended  the 
formal  opening  .Aug.  28  of  the  new  of¬ 
fices  of  the  Longi’iew  (Tex.)  Daily 
Xeu's  and  Longviev'.  Journal.  The  $50,- 
(KK)  plant  is  one  of  the  most  mixlern 
newspaper  oO'ices  in  east  Texas.  As  a 
surprise  to  the  publisher,  the  staff  pub¬ 
lished  a  16-page  six^cial  edition.  C.  E. 
Faulk,  publisher,  formerly  owned  the 
.Monroe  (l.a.)  Xe%cs-.S'tar.  C.  F.  W'or- 
then  is  business  manager  of  the  News 
and  Journal,  Syril  ,A.  Parker  is  manag¬ 
ing  editor  and  advertising  manager  and 
H.  Ki.  Wat.son  is  mechanical  superin¬ 
tendent. 


Portland 

Changes 

During  May  and  June 
combined,  The  News- 
Telegram  carried  more 
Local  Display  Advertis¬ 
ing  in  6  days  than  the 
morning  paper  did  in  7. 


Portland 

News-Telegram 

National  Representatives 
Gilman,  Nicoll  &  Rvtbman 


CITED  FOR  contempt 
BY  TELEPHONE 

Selma,  Cal.,  City  Judge  Alto  Ui«, 
’Phone  to  Notify  Editor  That 
Charge  Has  Been 
Dismissed 


(By  telegraph  to  Editor  i:  i’l  blishei) 

Selma,  Cal.,  Sept.  8. —  Contempt  of 
court  charges  filed  against  Lowell  C 
Pratt,  editor  of  the  Selma  Irrit/ator  and 
other  Triangle  Press  piililications  bi- 
City  Judge  E.  C.  Laughlin  Sept.  3,  were 
dismissed  by  the  judge  today.  Both  the 
citation  and  the  dismissal  of  the  charges 
were  made  by  telephone. 

The  case  was  the  seipiel  to  an  editor¬ 
ial  in  the  Irrigator  in  which  Mr.  Pratt 
criticized  Judge  Latighlin's  action  in 
fining  seven  Filipinos  $10  each  and  giv- 
ing  two  white  youths  ten -day  suspended 
sentences  following  a  disturbance  in  the 
Selma  Park  in  which  the  E'ilipinos  and 
several  .American  youths  were  involved. 
According  to  police  the  white  youths 
were  the  aggressors  in  the  fight  which 
ended  when  three  of  the  .Americans  were 
knifed. 

“W'e  do  not  believe  the  people  of 
Selma  want  justice  dispensed  in  this 
manner,”  the  editorial  said.  “If  justice 
means  anything  at  all,  it  means  all  shall 
be  treated  alike  which  was  not  done  in 
this  case.” 

Mr.  Pratt’s  editorial  not  only  aroused 
the  ire  of  Judge  laughlin  but  brought 
the  matter  forcefully  to  the  attention  of 
the  city  council  and  further  action  is 
expected  to  be  taken  by  that  body  which 
may  result  in  a  shake-up  of  the  police 
department.  Judge  Laughlin  is  cih 
recorder  and  serves  at  the  pleasure  of 
the  city  council. 


MORAN  IN  HONOLULU 

William  Moran,  formerly  on  the  Sev 
York  World,  has  joined  the  staff  of  the 
Honolulu  .Advertiser  as  a  cartixinist. 


/  \ 
Every  other  home  cov-  I 
erage  is  offered  by  i 
The  Detroit  Free  Press 
in  America's  Fourth 
Market  This  is  effec¬ 
tive,  dollar  •  producing 
coverage  without  waste  i 
nor  duplication. 


V 


Brtroit 
JUree  IprBBS 

"Stmrtt  tha  Day 
in  DetroUP 


I 

y 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 
newspaper  with  as  large  a 
circulation  as  the 

DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


Ca«»<>ald| 
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16  G-E  IMIT  MOTOR  DRIVES 
for  j|0rk 

The  New  York  Times  has  selected  the  General  Electric 
system  of  unit  motor  drive  for  the  first  group  of  high¬ 
speed  presses  —  two  Wood  double  sextuples  —  to  he  in¬ 
stalled  in  its  new  43rd  Street  pressroom.  This  selection 
was  based  primarily  on  the  outstanding  performance  of 
a  trial  installation. 


Noteworthy  Features 

1.  The  elimination  of  the  usual  press  drive-shafts,  vertical  shafts, 
clutches,  heavy  mitre  gears,  and  hearings.  Each  individual 
press  unit  and  folder  is  mechanically  independent — this 
means  reduced  maintenance  and  greatest  simplification. 

2.  An  electrical  synchronization  of  press  units  resulting  in  great¬ 
est  flexibility  in  the  selection  and  ease  of  association  of  press 
units,  and  closer,  more  resilient,  tie-in  than  is  possible  with 
any  mechanical  drive. 

3.  Designed  for  operation  from  alternating-current  power  —  a 
distinct  step  that  is  in  keeping  with  the  modern  trend  towards 
a-c.  electrification  in  metropolitan  districts. 


These  are  some  of  the  features  that  guided  the  choice  of  The  New  York  Times.  You  should 
have  more  complete  infornuition;  any  G-E  printing-equipment  specialist  will  he  glad  to 
discuss  the  economies  that  may  be  realized  by  using  these  new  drives. 

200-49Z 

GENERAL#  ELECTRIC 

S  AND  ENGINEERING  SERVICE  IN  PRINCIPAL  CITIES 
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FRECKLES  CONTEST  ENDS 


ECONOMY  URGE  AIDING  King  .nd  q«  een  Crowned  in  New 
N.Y.  CIRCULATORS  Bedford  Daily’s  Contest 


N.Y.  CIRCULATORS  Bedford  Daily’s  Contest 

_  (.Special  to  Editoe  &  Publishes) 

Public  Is  Refusing  to  Pay  Fiye  Cents  Bekfokd,  Mass.,  Sept.  5.  A 

t  f  I  rj-.-  r  SB  •  Freckles  contest,  conducted  by  the 

for  Early  Editions  of  Morning  Standard-Mercury,  which  enlisted  more 

Newspapers  Priced  at  than  1,000  participants  and  several  bil- 

Two  Cents  lion  sun  spots  came  to  a  conclusion  to- 

-  day  with  selection  and  crowning  of  a 

Newsdealers  selling  New  York  morn-  queen.  The  contest  arouswl 

ing  papers  in  the  subway  station  for  five  exceptional  enthusiasm  throughout  its 
cents  instead  of  the  regular  two  cents  duration  of  a  month.  ^ 


have  for  several  years  constituted  one  of 
the  most  pernicious  problems  that  circu- 


James  Alcock,  10,  and  Marion  Keed, 
14,  are  the  rulers  of  New  BedWd’s 


lation  managers  have  had  to  face.  Drastic  winners  of  cash  prizes 

action  was  taken  last  May  when  a  com-  each,  presented  by  the  Standard- 

mittee  of  publishers’  representatives  took  Mercury.  They  were  officially  crowned 
a  trip  to  City  Hall  to  solicit  the  aid  of  judges  viewed  the  grinning  coun- 

Mayor  James  J.  Walker  and  Police  Com-  |^**ices  of  hundreds  of  boys  and  girls 


missioner  Mulnxiney  in  exterminating 
the  evil. 

Although  they  succeeded  in  getting  the 
cooperation  of  the  city  officials,  and  sev¬ 
eral  boys  thereafter  had  charges  filed 
against  them,  little  improvement  in  the 
situation  was  made. 


today  prior  to  a  gay  colorful  parade 
through  the  city. 

The  contest,  which  began  early  in  Au¬ 
gust,  has  been  under  the  direction  of 
Thomas  J.  Riley  of  the  Standard- 
Mercury  staff.  Every  day  since  it  was 
first  announced  scores  of  boys  and  girls 


Miudiiuii  iimuc.  _ •  •  e 

But  now,  according  to  one  circulation  ^ 

manager  conversant  with  the  situation,  ‘i’’.""' 

the  prnnnmir  H..nrP«ion  ic  voh^t  membership  ill  the  Freckles 


the  economic  depression  is  doing  what 
concerted  action  on  the  part  of  publishers 
failed  to  accomplish.  Newsdealers  have 
found,  he  said,  that  people  are  now  more 
anxious  to  save  money  on  their  news- 


Associate*  Honor  Lattanner 

Honoring  \'ictor  lattanner  on  the  oc- 


paper  purchases.  If  the  dealer  persists  casion  of  his  tenth  anniversary  as  circu- 
in  keeping  the  top  price,  they  go  else-  lation  manager  of  the  Okland  (Cal.) 
where  to  obtain  papers.  As  a  result  the  Post-Enquirer,  a  score  of  department 
great  majority  of  dealers  are  charging  heads  of  this  newspaper  held  a  dinner 
two  cents  instead  of  five  for  the  week-  recently  at_  the  Athens  Athletic  Club, 
day  morning  papers,  and  ten  cents  for  XN’alter  White,  foreman  of  the  mail  room, 
the  Sunday  papers  instead  of  15  cents.  toastmaster,  and  _  presented  Mr. 

Newsboys  who  violate  the  city  ordi-  I-attanner  with  a  traveling  bag.  Speak- 
nance  and  sell  their  papers  in  the  sub-  ^^s  included  Robert  .\.  Carrington,  Jr., 
way  trains  are  still  getting  the  five  cent  publisher;  Carl  Hoffman,  editor:  How- 


price,  however. 

Carriers  Visit  Cincinnati 

More  than  200  carrier  boys  of  the 
Dayton  (O. )  News  attended  the  annual 
outing  of  the  Whoopee  Club  held  in 


ard  Krueger,  managing  editor;  F'mil  A. 
Nushaum,  business  manager  and  W.  H. 
McCutclieon,  chief  accountant. 

Carriers  Visit  New  York 

Traveling  in  a  chartered  street  rail- 


Cincinnati,  Sept.  3.  The  carriers  left  Sprinqficid  (Mass.)  Union 

Dayton  in  four  large  liuses  hired  for  the  uewspaper  boys  tourefi  New  York  this 
occasion,  and  attendetl  the  Cincinnati  annual  outing.  The  carriers 

Chicago  baseliall  game.  .After  the  game  visited  Bronx  Park.  Battery  Park.  Em- 
they  went  to  the  I’arkview  hotel  where  State  Tower,  Coney  Island  and 

they  enjoyed  a  chicken  dinner,  and  were  ^  theatre.  They  were  the 

introduced  to  Mayor  Russel  by  T.  J.  quests  of  the  Xetv  York  Times  at 
Kavanugh,  circulation  manager  of  the  luncheon.  The  carriers  are  writing 
News.  Ren  Mulford.  former  sports  assays  describing  their  trip  in  competi- 
writer  of  the  Cincinnati  Post,  welcom^  prizes.  Ray  K.  Winans.  pro- 

the  boys  in  the  name  of  the  Newspaper  uiotion  editor  of  the  Springfield  Union. 
Boys  Protective  .Association  of  Cincin-  accompanied  the  boys. 


nati.  Others  present  were:  Shiel  Duns- 
ker,  circulation  manager  of  the  Post; 
Ed  Schimel,  advertising  manager  of  the 


Conducting  School  Contett 

The  Nezo  Orleans  (T.a.)  Item-Tribune 


Post;  Walter  Hoot,  circulation  manager  is  co-operating  with  a  New  (Orleans  the- 
of  the  Enquirer;  Ihck  Ring,  city  circu-  atre  in  a  contest  for  high  school  boys, 
lator  of  the  Enquirer;  “Blink,"  the  street  the  winner  of  which  will  be  awarded  a 
boys  “daddv’’  of  the  Times-Star,  and  year’s  schooling,  tuition,  books,  clothes. 


Harry  KliKker  of  the  Enquirer.  hoard  and  lodging,  at  the  Giilf  Coast 

- ^ —  Military  Academy.  The  contestants  must 

SponBored  Swimming  Meet  write  a  500-word  essay  on  “Why  I  Want 

The  first  annual  swimming  contest  in  ^,7  Gulf  Coast  Military  Acad- 

Portland  Harlior,  sixinsorcxl  by  the  ‘T”-''-  ^  motion  picture  of  activities  at 

Portland  (Me.)  Evening  Nnvs.  took  1*’^  academy  is  being  shown  at  the  theatre. 

place  Sept.  2  and  was  won  by  Hugh  - 

I.atimer,  Newton,  Mass.,  high  schcKil  boy.  Route  Agent  Retires 

Dr.  Firnest  Gruening.  editor  of  the  Even-  George  H.  Lindig.  Sr.,  after  30  years 
ing  News  presented  I.atimer  with  a  silver  service  as  route  agent  for  the  Louisznlle 
loving  cup.  Thirty-seven  street-sales  Courier  Journal  and  Times,  has  retired, 
boys  of  the (Me)  Evening  Nezvs  Mr.  Lindig  for  years  used  a  horse  and 
were  taken  to  Sebago  I^ke  .Aug.  .10  for  wagon  for  delivery  in  his  territory  in  the 


“50  YEARS  AGO"  ITEM  SHOWS 
ORCULATION  PROGRESS 

Galveston,  Tex.,  Sept.  6.— “a 

man  named  M.  Andrews,  car¬ 
rier  of  the  News  in  the  west  end, 
fell  from  a  ladder  yesterday  and 
broke  several  ribs.  Subscribers 
who  want  their  papers  must  come 
to  the  News  office  to  get  them.” 

This  is  the  situation  that  con¬ 
fronted  subscribers  to  the  Galves¬ 
ton  News,  according  to  an  item 
ap|>earing  recently  in  that  paper’s 
“Fifty  Years  Ago”  feature. 

August  Weber,  circulation  man¬ 
ager,  with  his  force  of  independent 
carriers,  would  not  even  speculate 
on  what  would  happen  if  such  a 
notice  would  be  printed  today. 

Chicago  Times  Two  Years  Old 

The  Chicago  Daily  Times  celebrated 
its  second  birthday  anniversary  Sept.  8 
with  a  parade  of  45  delivery  trucks 
through  the  liKip  district.  Headed  by 
six  new  electrically  operated  trucks,  the 
motor  vehicles  made  a  complete  tour  of 
the  loop.  The  new  electric  trucks  are 
noiseless  and  speedy,  according  to  John 
Shanahan,  circulation  manager,  and  Otto 
Olsen,  garage  superintendent.  The 
trucks  are  especially  fitted  for  loop  de¬ 
livery  because  their  short  wheelbase  en¬ 
ables  them  to  weave  in  and  out  of  heavy 
traffic  without  delay. 

Park  Stands  Go  Begging 

Ex-servicc  men  have  been  slow  to  take 
advantage  of  the  permit  to  sell  news¬ 
papers  in  Oiicago’s  South  Park  systern. 
-At  a  recent  meeting  of  circulators  it 
was  agreed  to  jicrmit  world  war  veterans 
to  sell  in  18  different  locations.  Fol¬ 
lowing  the  announcement,  only  10  ex- 
servicc  men  applied  at  the  Chicago  Local 
of  .A.N.r..A.  for  permits  and  of  this 
number  only  one  veteran  continues  _  to 
sell  pajiers  in  the  South  Park  district, 
the  rest  declaring  that  the  locations  are 
not  profitable  ones. 

To  Hold  Radio  Show 

The  New  Bedford  (Mass.)  Evening 
Standard  and  Mercury  will  sponsor  a 
four-day  radio  show  in  the  State  Theater 
Twin  Ballrooms,  Sept.  23-26.  Radio 
auditions  broadcast  over  Station  wnbh, 
the  New  Bedford  Hotel,  will  feature  the 
programs. 

Honolulu  Boys  At  Picnic 

More  than  2.50  newspaper  boys  of  the 
Honolulu  (T.H.)  Advertiser  attended 
the  annual  newspaper  Iwys’  picnic,  spon¬ 
sored  by  the  paper  at  Hanauma  Bay,  re¬ 
cently.  .A  program  of  water  and  beach 
sports  was  arranged.  F.  J.  Green  is 
circulation  manager  of  the  Advertiser. 

Carriers  Attend  Air  Races 

The  Toledo  News-Bee  was  host  to 
more  than  .300  carrier  boys  at  the  Na¬ 
tional  Air  races  in  Cleveland.  The  car¬ 
riers  were  entertained  as  a  reward  for 
establishing  sales  records  in  August. 


an  all  day  outing. 


Rock  Garden  Contest  Ends  sumed  his  fal 

The  South  Bend  (Ind.)  Tribune  has  motor  delivery, 
announced  the  10  winners  in  its  first 
rock  garden  contest  w'hich  opened  May  Cond 

10  and  closed  July  15.  The  entries  A  free  airpl; 


DELUGED  WITH  WHEAT 

Oklahoma  Editor  Crediting  |I 
Bushel  on  Subscriptions 

Two  weeks  after  the  Vinita  (Okla.) 
Leader,  farm  paper,  offered  to  sell  sub¬ 
scriptions  for  wheat,  its  income  was  still 
pouring  in  at  the  rate  of  about  200 
bushels  a  day. 

The  price  of  the  paper  is  $1.50  for  a 
year,  $2  for  two  years.  F.  E.  Barden, 
editor,  thought  wheat  should  sell  for  at 
least  $1  a  bushel.  He  based  his  offer 
on  that  price. 

The  wheat  deluge  from  farmers  of 
Craig  County  to  Vinita  started  imIn^ 
diately  after  the  offer  had  lieen  announced 
in  the  paper’s  columns,  and  has  been 
coming  in  steadily  since,  Mr.  Barden 
said. 

Held  Outing  For  Carriers 

Nearly  500  carrier  boys  of  the  Bridgt- 
port  (Conn.)  Post  and  Telegram  were 
guests  at  an  outing.  Sept.  5  to  Pleasure 
Beach  Park.  Kenneth  L.  Butler,  circula¬ 
tion  manager,  was  in  charge. 

Sponsors  Quilt  Contest 

The  Tulsa  (Okla.)  IVorld  is  sponsor¬ 
ing  a  quilt  making  contest  in  which 
prizes  will  be  awarded  Oct.  9-10. 
Quilts  entered  in  the  contest  will  be  made 
from  jiatterns  printed  in  the  World. 

Held  Annual  Outing 

More  than  50  members  of  the  Attle¬ 
boro  (Mass.)  Sun  staff  including  em¬ 
ployes  of  the  job  printing  plant  had  their 
annual  outing  to  Rocky  Point,  R.  I, 
Sept.  12. 

Six  Trucks  Added  To  Fleet 

Chicago  Evening  Post  has  added  six 
new  Ford  delivery  trucks  to  its  fleet, 
making  50  in  all,  Thomas  Snyder, 
circulation  manager,  has  announced. 

Cross  Returns  From  Vacation 

O.  L.  Cross,  assistant  circulation  man¬ 
ager  of  Memphis  (Tenn.)  Press-Scimi¬ 
tar,  has  returned  from  a  vacation  at 
Columbus,  O.,  and  Decatur,  Ill. 

Yo-Yo  Contest  In  Portland 

The  Portland  (Me.)  Evening  Express 
and  Press  Herald  recently  sponsored  a 
yo-yo  contest  among  the  boys  and  girls 
of  Portland  and  vicinity. 

D.  G.  BICKERS  STRICKEN 

Dan  G.  Bickers,  associate  edi^, 
Savannah  (Ga.)  Morning  News,  m- 
fered  a  heart  attack  while  at  work 
4  and  for  a  time  his  life  was  despaired 
of.  Recently  he  has  shown  improvemeA 
but  will  not  be  able  to  return  to  work 
for  several  weeks.  W.  R.  Neal,  editw. 
who  has  been  ill  for  the  past  two  months 
is  improving  in  an  Atlanta  hospital 

TO  WRITE  TEXTILE  LETTER 

1  Charles  S.  Kelley,  Jr.,  of  Sanfwd  4 
Kellev,  brokerage  house  of  Fall  Kwer 
•  and  New  Bedford,  Mass.,  will  write  » 
weekly  textile  letter  for  the  New  Bet- 
ford  (Mass.)  Sunday  Standard.  _ 


downtown  section  of  Ixiuisville  business 
section.  His  son,  George,  Jr.,  has  as¬ 
sumed  his  father’s  contract  and  uses 


To  Conduct  Slogan  Contest 

A  free  airplane  ride  to  Cleveland  will 


numbered  74,  most  of  them  in  South  be  first  prize  in  a  slogan-writing  contest 
Bend.  Prizes  were  offered  by  the  to  be  conducted  bv  the  Dayton  (O.) 


Tribune  and  bv  dealers. 


/ ournal^  Herald,  Johnson  Flying  Service 
and  Victory  Theatre.  Slogans  of  15 
words  are  to  be  written  on  “Why  Fly 


Carriers  Visit  Capitol  words  are  to  be  written  o 

A  group  of  41  junior  carriers  of  the  Business  or  Pleasure.” 

Birmingham  Nnvs  and  Age-Herald  re-  - 

cently  visited  the  state  capitol  at  Mont-  Theatre  Party  For  ( 

gomery,  Ala.,  and  called  on  Governor  The  Utica  (N.Y.)  Daily 
Miller.  its  fall  circulation  camna 


Held  Cooking  School 


Theatre  Party  For  Carriers 

The  Utica  (N.Y.)  Daily  Press  opened 
its  fall  circulation  campaign  Aug.  27 
w'ith  a  free  show  for  150  carrier  bovs  at 
the  Stanley  Theatre  as  guests  of  Man- 


The  Milford  (Mass.)  Daily  Xezes  Edward  M.  Hart.  Elden  W. 


EQUIPMENT  FOR  SALE 

1 — 32-page  Hoe  Quad  straight  line  press  with  color  cylinder 
and  double  folder. 

1 — Sprague  2-motor  semi-automatic  push  button  control 
drive. 

1 — Wood  Pony  Autoplate  with  motor. 

1 — Hoe  curved  routing  machine  with  motor. 

1 — Sprague  1-ton  hoist  with  trolley  for  I  beam. 

1 — Gas-heated  Curved  and  Flat  Matrix  Scorcher  on  stand. 
6 — 3-phase  Electric  Motors,  standard  makes,  from  1  to  3 
H.P. 

All  of  thit  equipment  is  in  first-ctaMM  con* 
dition  and  wiil  he  eoid  on  reaeonahie  terms. 

PALLADIUM  PUBLISHING  CORPORATION 
RICHMOND,  INDIANA 


conducted  a  cooking  school  recently. 


Mathews  is  circulation  manager. 


AGENCIES  IN  AFFILIATION  PAPER  FIRM  ADVERTISING 

-  Richard  J.  Cullen,  vice-president  of  the 

rdner  and  Botsford-Constantine  International  Paper  Company  and  re 
Companie.  Unk  Owner.hip  gently  named  president  of  the  Seminok 

,  „  Paper  Company,  just  acquired  by  Inter 

tn  affiliation  through  cross-purchase  national,  has  announced  plans  for  an  in. 
stock  has  been  effected  between  the  tensive  marketing  campaign  for  Seminole 
rdner  AdverUsing  Company,  of  New  tissue,  using  newspaper  advertising  as 
rk  and  St.  Louis,  and  the  ^tsford-  the  principal  medium.  A  regional  adver. 
istantine  Cornpany,  with  offices  m  tising  campaign  in  the  northwest,  includ- 
Francisco,  gt.  Paul  and  Minneapolis,  was  started 
I  I.x)s  .Angele^  The  latter  agwey  is  this  month  in  about  15  newspapers 
V  known  as  Botsford,  Constantine  &  Additional  newspaper  advertising  will  be 

1  -j  .  r  1  done  as  new  markets  are  opened,  accord- 

1.  S.  Gardner,  president  of  the  Gard-  to  the  J.  R.  Hamilton  advertisiw 
agency,  was  elected  a  vice-president  agency,  Chicago,  in  charge  of  the  account 

the  western  company,  while  Uavid  M.  _ 

sford,  vice-president  and  general  man-  ^ew  Account  For  Carter-Thomioi. 
T  of  the  latter  agenev,  liecame  a  -ri  c  -i  i  n  .  . 

;ctor  of  the  Gardner  company.  C.  P.  , 

, istantine  remains  president  of  the  Camden  Marine  T^- 

rific  Coast  organization.  TVinmsnn  piTm  a^**?^'"**** 

rhe  affiliation  involves  no  other  ^  Philadelphia,  to 

mges  in  organization  or  personnel. 

:«rding  to  Mr.  Gardner,  and  each  Demp.ter  Join.  Amo.  P.rrUh 
nicy  will  continue  to  service  its  own 

•ounts.  ''  •  Hempster,  formerly  advertising 

_  manager  of  Standard  Store  Service  Ca 

ow  Mo.er,  Cotin.  &  Brown,  Inc.  joined  .\mos  Parrish  &  Co.,  as  man- 

rhe  advertising  agency  of  Moser  &  newspaper  service  division 

tins.  Brown  &  Lyon,  Inc.,  has  changed  Ingram.  Vi.it  Honolulu 

name  to  Moser,  Cotms  &  Brown,  , .  7  ,  ,  „ 

.,  James  B.  Lyon  having  retired  re-  Ingram,  manager  of  the  San 

tlv  as  vice-president  and  secretary.  Francisco  office  of  Lord  and  Thomas  & 
thur  S.  Cotins,  vice-president  and  LoRaii,  and  Mrs.  Ingram,  visited  Hono- 

asurer.  is  now'  stationed  permanently  *nlu  recently.  _ 

the  New  'i’ork  office.  Three  new  Segal  Razor  To  Fertig 

:e-presidents  have  been  appointed  in  ,  r- 

?  Utica,  N.Y.,  office:  J.  M.  Brown,  ^  I  Lawrence  Fertig  Company,  New 
slie  VV.  Lewis,  and  Hugo  Glaeser.  Ycirk  advertising  agency,  has  been  ap- 

J _  pointed  to  direct  the  national  advertising 

Schmidt  Leave.  Type  Firm  safety  razors  and  blades. 

h'oUowing  the  rrtirement  of  Frederick  j^ew  Fooda-Haupt  Account 

.  Schmidt,  I^uis  A.  Lepis,  Inc.,  has  •  r  a  , 

luired  the  business  of  Schmidt  &  ^^he  advertising  of  Ameri^n  Cur^ 
pis,  .Advertising  Typographers,  228  P*’**?'^  Block  Co.,  Inc.,  of  New  ^ork, 
St  4Sth  street.  New  York.  Louis  A.  Placed  with  the  Fonda-Haupt 

pis  is  president  of  the  new  corporation.  Ne\\  \ork. 

Reran  Join.  Wil.on  Agency  Agency  Join.  A.A.A.A. 

1.  C.  Reran  has  been  appointed  tcch-  ,  &  Co.  Inc.,  Boston,  has  been 

al  counsel  to  the  industrial  division  of  membership  in  the  American 

win  Bird  Wilson.  Inc..  New  York  Association  of  Advertising  Agencies. 


AMONG  THE  COPY  CHIEFS 
- By  C.  P.  McDonald  - 


GEYER  AGENCY  OPENS 
NEW  YORK  OmCE 


Branch  of  Dayton  Company  Will  Have 
Complete  Charge  of  Ea.tern  Ac¬ 
count. — H.  E.  Houghton  I. 
Manager 


The  Geyer  Company,  Dayton,  Ohio, 
advertising  agency,  has  established  offices 
in  New  York  City,  at  230  Park  Avenue, 
according  to  an 
announcement  by 
Geyer, 

general  manager. 


agency, 
the 

Among  the 
for 

lie 

“Talon”  by 

the  H<K)kless  Fastener  Company  of 
Meadville,  Pa.  wn- 

Harry  El.  Houghton,  New  York,  has  ' 

been  a|>|>ointed  manager  of  the  New  \17ILL1AM  KK.A,  copy  choir  leader 
York  office.  Mr.  Houghton  was  formerly  ^  of  Evans,  Nye  &  Harmon,  Inc.,  gen- 
sales  manager  of  the  Sesamee  Company,  eral  advertising  agency.  New  York,  has 
Hartford.  Conn.,  manufacturers  of  locks,  a  quintet  of  hobbies,  all  of  which  he 
and  sales  promotion  and  advertising  indulges  freely  and  freijuently  —  music, 
manager  of  the  Aetna  Life  Insurance  motors,  mechanics,  swimming,  and 
Company.  writing. 

Account  executives  in  the  new  head-  Rea  was  born  in  Liverpool,  England, 
quarters  are  diaries  A.  Hammarstrom,  in  1889.  When  he  was  17  he  came  to 
former  general  manager  of  Marcus  &  the  States  and  allied  himself  with  the 
Co.,  E'ifth  .Aveque  jewelers,  and  J.  A.  old  drygoods  jobbing  house  of  H.  B. 

L.  Ramps,  formerly  a  member  of  the  Claflin  Company,  New  York,  selling, 
orj^izatioii  of  N.  W.  Ayer  &  Son,  buying,  and  becoming  assistant  advertis- 
ITiiladeljihia  agency.  Stewart  Wells,  ing  manager. 

who  has  liecn  connected  with  a  number  He  next  stepped  up  to  an  advertising 
of  New  York  agencies,  is  copy  chief.  manager’s  job  with  Geo.  Borgfeldt  & 

Other  memliers  of  the  New  York  or-  Co.,  thence  to  the  Art  Metal  Works, 
ganization  are  diester  F.  McSiiadden,  Inc.,  then  to  the  Dixie  Cup  Company, 
copy  writer;  Willard  M.  St<x:king,  mcr-  P'roin  1922  to  1926  he  did  copy  and  mer¬ 
chandising  manager;  J.  B.  Peters,  traffic  chandising  for  the  George  Batten  Coin- 
manager;  William  Harcn,  production  pany,  working  on  H.  D.  Warren  Corn- 
manager;  William  C.  Plante,  artist;  pany’s  papers.  Spur  Ties,  Schr.ader  Tire 
Constance  Tallxit,  stylist,  and  Ethel  W.  (iauges,  Armstrong’s  Linoleums.  In '28 
Maclean,  office  manager.  he  switched  to  Erwin,  Wasey  &  Co., 

working  on  Philco  radio :  Rnabe,  Mason 
&  Hamlin,  and  Chickering  pianos;  .Am- 
jiico,  Goodyear  tires.  Whiz  auto  prod¬ 
ucts,  Danerske  furniture. 

In  November,  1930,  he  tixik  his  Corona 
to  Eivans,  Nve  &  Harmon,  Inc.,  where 
he  now  is  copy  chiefing  and  creating 
copy  slants  for  the  Ciha  Company’s  im- 
jKirted  industrial  chemicals;  the  Indus¬ 
trial  Chemical  Sales  Company ;  the  .\bbe 
Einginecring  Company;  I'erranti’s  elec¬ 
trical  and  radio  equipment ;  Pfaltz  & 

Bauer’s  drugs  and  chemicals ;  the  Doeh- 
ler  Die  Casting  Company;  the  Grosser 
Rnitting  Machine  Company;  and  C.  R. 

C-ibson  &  Co.,  publishers,  all  of  New 
York  City.  Which  goes  to  prove  the 
versatility  of  Kae’s  pen. 

It’s  sufficient  for  any  one  copy  chief 

to  worry  with,  hut  Rea  is  actually  losing  $11,000,000  CRUISER 

girth  control  under  pressure,  due,  he 

declares,  to  his  affinity  for  automobiles  ASSURES  WORK  FOR 

and  insufficient  devotion  to  podestrianism. 

Two  Account*  To  Gray 

Curtis  -  Stephens  -  F.mhry  Company, 

Reading,  I’a..  manufacturer  of  juvenile 
shoes,  has  appointed  Jerome  B.  Gray  &■ 

Co.,  PhiKadelphia  advertising  agency,  to 
direct  the  merchandising  anil  advertising 
of  its  "Little  Sergeant"  line  of  shoes. 

The  Philadelphia  Saving  Fund  Society, 

.America’s  first  savings  hank,  has  ap- 

„ _  jHiinted  the  .same  agency  to  ilirect  the 

for  three  years  as  field  representative  advertising  of  its  32-story  otlicc  building 
and  account  executive.  Prior  to  joining  now  in  construction  at  12th  and  Market 
W  inningham  he  was  with  Dodge  streets,  Philadelphia. 

Brothers  in  the  sales  and  advertising  - 

division.  Get*  German  Co*metic  Account 

~  .  The  Berlin  office  of  E'rwin.  Wasey  & 

New  Haven  Agency  Appointed  ('o..  has  licen  appointed  advertising  agent 
The  Wilson  H.  Lee  .Advertising  for  the  Elise  Bock  G.m.b.H..  a  large 
Agency  of  New  Haven,  Conn.,  has  been  (ierman  manufacturer  of  cosmetics.  This 
appointed  to  handle  the  account  of  Wil-  is  an  international  account  and  will  be 
liam  Hiram  Butt,  speech  correction  firm  serviced  through  Erwin  Wasey  offices  in 
of  that  city.  several  other  European  countries. 


Ha*ry  E.  Houghton 


Fire*tone  To  Sweeney  &  Jame* 

The  Sweeney  &  James  Company. 
Cleveland  advertising  agency,  has  been 
apjiointed  to  conduct  the  advertising  of 
the  E'irestone  Tire  &  Rubber  Company, 
.Akron. 


Plan  Tuna  Campaign 

Plans  for  a  newspaper  advertising 
cam|>aign  on  liehalf  of  the  newly  formed 
Tuna  Association,  with  offices  in  Los 
Angeles,  are  contemplated,  it  is  an- 
iK^nced  by  Samuel  Hornsteiii,  president. 
Since  not  all  of  the  packers  have  been 
signed  up  for  the  new  association,  the 
pniject  is  in  a  preliminary  state,  l^xpec- 
tations  are,  however,  that  the  advertising 
will  start  toward  the  end  of  this  year  or 
early  in  19.32.  The  J.  Walter  Thompson 
Company  is  handling  the  account. 

Kudner  Flie*  Back  From  Ranch 

Arthur  H.  Rudner,  president  of  Erwin, 
Wasey  &  Co.,  advertising  agency  with 
headquarters  in  the  Graybar  Building, 
New  N’ork,  returned  Sunday  night.  Sept. 
6,  from  a  brief  .stay  at  his  ranch,  the 
O-Bar-O,  near  Carrizozo,  N.M.  Mr. 
Rudner  with  several  guests  made  the 
trip  in  his  own  plane,  from  the  Glcnn- 
Curtiss  .AiriKirt  at  North  Beach,  Ixmg 
Island. 


Joe  King 
Magazine 
Covers 


Adverti*er*,  Inc.,  Named 

The  Motor  Meter  Gauge  and  Equip¬ 
ment  Corporation  of  Toledo,  manufac¬ 
turer  of  precision  instruments  and  gauges, 
announces  the  appointment  of  .Advertisers, 
Inc.,  of  Detroit  as  advertising  counsel. 


De*cribe*  Indu*trial  Adverti*ing 

E'dwin  Bird  Wilson,  Inc.,  New  York 
agency,  has  issued  a  brief  on  industrial 
advertising  agency  nractice.  which  is  be¬ 
ing  distributed  to  F'asteru  executives  iu 
charge  of  advertising. 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 

any  other  New  York 

newspaper. 


.S  YEARS  AT  CAMDEN 


l4iNt  VKeeU.  NHw  the  keH  laylnr 
sif  till*  Ntivy  Uriiifter  TiiM«*<ilo4iMa. 
It  will  be  fleliversMi  In  10^1  anil 
three  .>enrt>i*  s^mplssy ment 
for  liiindresN  at  the  New  York 
SliiiihtilldiiiK  C'n.  VarsiM  at  rain> 
lien.  N.  J. 


Many  of  tireater-Tamilen**  53?> 
IndiiMtrleN  are  now  working:  at 
capacity.  South  .lerMey  peoule  are 
earning  anil  spending  right  now. 
7  out  of  e%'ery  K  of  them  are 
ilaily  n^ilerw  of  their  own  local 
newNpapera. 


COURIER-POST 


“A  24-ffoar  Medium  at  one  cost" 
Lett  than  half  of  1%  readM-  dupllcitlen 
National  ReiirenentiitlTes 
«KO.  A.  MrDEVITT  CO. 


Htralbarrilium 
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What  Those  Faster  Turninglndustrial 

Wheels  Mean-  in  PENNSYLVANIA 


Starting  the  day  after  Labor  Day,  the  Aiitiiniii  business  season  lias  begun  increasingly 
active  operation  in  the  perpetually  busy  Keystone  State.  For  general  mdustry,  trade  and 
business  are  ‘‘picking  up”  rapidly  as  the  national  “forward  inoveinent”  to  better  economic 
times  gains  in  momentum. 

This  movement  is  nowhere  more  plainly  apparent  than  in  the  Pennsylvania  area,  with  its  con¬ 
centrated  productive  output  in  manufacturies  and  natural  resources  making  it  “one- two- 
three”  in  volume  and  value  ranking  on  a  list  of  over  60  of  the  world’s  leading  products. 

There  is  no  mis¬ 
taking  the  bum 
of  the  faster 
turning  wheels 
which  pace  this 


^aiit  industries, 
while  at  the 
same  time  reduc¬ 
ing  iniemjdoyment  and  swelling  worker’s  earnings  by  millions  of 
dollars. 


speeding  of 
Pennsylvania’s 


2.500 

10.000 

Circulation 

lines 

lines 

••Allentown  Call . 

37,807 

.12 

.12 

••Allentown  Call . 

....(S) 

29,397 

.12 

.12 

tt Beaver  Falls  News  Tribune.. 

8,610 

.04 

.04 

fBethlehem  Globe  Times . 

...(E) 

16,071 

.07 

.07 

••Chester  Times  . 

...(E) 

21,729 

.09 

.08 

ttCoatesville  Record  . 

...(E) 

6,809 

.04 

.035 

••Connellsville  Courier  . 

...(E) 

7,367 

.05 

.05 

••Easton  Express  . 

...(E) 

34,993 

.12 

.12 

••Erie  Times  . 

...(E) 

33,695 

.09 

.09 

ttGreensburg  Review-Tribune  . . 

.(EM) 

13,911 

.06 

.06 

tt  Hazleton  Plain  Speaker  . . , , 

...(E)  1 

21,644 

.08 

.07 

ttHazleton  Standard-Sentinel  . 

...(M)/ 

tt  Lebanon  News  Times . 

...(E) 

11,112 

.05 

.05 

••Mount  Carmel  Item  . 

...(E) 

5,785 

.04 

.04 

2.500 

10,000 

Circulation 

lines 

lines 

ttOil  City  Derrick  . 

..(M) 

9,277 

.05 

.05 

••Scranton  Times  . 

...(E) 

49,277 

.15 

.14 

••Sharon  Herald  . 

**Washington  Observer  and 

...(E) 

7,555 

.04 

.04 

Reporter  . . 

.(ME) 

16,406 

.06 

.06 

••West  Chester  Local  News.... 

...(E) 

11,396 

.05 

.03 

••Wilkes-Barre  Times  Leader... 

...(E) 

29,576 

.07 

.07 

tt  Williamsport  Sun  and 

Gazette  &  Bulletin . (M&E) 

27.619 

.10 

.10 

ttYork  Dispatch  . 

...(E) 

22,018 

.07 

.07 

••A.B.C.  Publishers’  Statement, 

April  1, 

1931. 

tCovernment  Statement,  Oct. 

1,  1930. 

ttGovernment  Statement,  April 

1,  1931. 

Textiles  in  general  are  making  a  fine  showing  as  they  continue  their 
excellent  summer  record  plus  seasonal  autumn  upturn  with  a  partic¬ 
ularly  good  demand  for  narrow  fabrics.  Freight  deliveries  are  larger, 
including  raw  materials  and  finished  products.  Radio  manufactiirers 
show  increased  output  and  employment;  August  building  pennits 
record  a  gain.  Plants  making  hats,  children’s  dresses,  upholstery  and 
drapery  fabrics  are  more  active — according  to  late  trade  dispatches. 
And  steel  and  iron  show  a  small  but  much  appreciated  improvement 
in  tonnage. 

Heed  the  hum  of  those  faster  turning  industrial  wheels.  The  dollars 
in  wages  they  represent — are  waiting  to  buy  a  vast  quantity  of  national 
trade  marked  articles.  National  merchandisers  are  telling  what  to  buy 
in 21  important  Keystone  cities  this  Fall — by  linage  in  the  papers 
given  here.  Data  or  other  information  will  be  furnished  by  return 
niail  on  application  to  their  offices. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


Buyers  of  the  Oct.  l  issue  of 
Dunum  “Hit-of-the-Week”  phono¬ 
graph  records  will  find  each  accom¬ 
panied  by  a  miniature  record  in  the 
same  envelope.  Trying  the  four-inch 
disk  on  the  home  pht)nograph,  they  will 
hear  college  melodies,  and  a  sales  talk 
for  College  Humor  magazine.  Thus  a 
new  advertising  medium  will  be  launched, 
a  “musical  magazine”  as  it  is  called,  is¬ 
sued  weekly  by  Duriuni  Products,  Inc. 

The  new  m^iuin  is  being  intr<»duced 
to  advertising  executives  at  luncheons 
and  demonstrations.  In  addition  the 
manufacturers  are  announcing  the  serv¬ 
ice  by  mailing  out  a  record  carrying 
their  own  story,  sent  without  envelope, 
with  the  address  and  stamp  on  the 
l>ack. 

*  *  4^ 

A  NNOUNXEMEXTS  of  the  new 
phonograph  advertising  compare  it 
with  broadcast  advertising.  If  the 
analogy  is  complete,  the  advertising  rec¬ 
ords  may  yet  prove  a  godsend  to  the 
irritable  radio  fan  who  has  longed  for  a 
chance  to  throttle  a  prf)gram  in  the 
midst  of  an  over-insistent  advertising 
talk,  but  who  has  found  in  turning  the 
dial  that  the  air  was  full  of  other  an¬ 
nouncers  equally  clamorous  and  long- 
winded.  Such  a  person,  we  suspect, 
might  collect  advertising  plurtiograph 
records  eagerly,  and  keep  a  stack  of 
them  at  all  times  handy  by  his  phono¬ 
graph  to  ease  his  nerves  on.  One  may 
imagine  his  disappointment  if  the  rec¬ 
ords  fail  to  carry  enough  advertising  in 
proportion  to  the  music. 

*  *  * 

PRESENT  business  c<»nditions  put  a 
premium  upon  newspaper  advertising 
and  other  local  media  as  opposed  to  na¬ 
tional  media,  it  is  pointed  out  in  the  cur¬ 
rent  issue  of  the  Husitu'ss  Ilconomic  Di¬ 
gest  edited  by  (lage  P.  Wright,  New 
York  business  counselor.  He  is  :ulvis- 
ing  his  clients  to  concentrate  their  ad¬ 
vertising  in  the  sections  where  business 
is  best  and  to  avoid  sections  W’liere  busi¬ 
ness  is  worst.  The  I  Mgest  says : 

“Because  spotty  conditions  in  business 
now  prevailing  throughout  the  country 
are  likely  to  continue  throughout  much 
of  the  early  recovery  from  the  present 
business  depression,  clients  should  plan 
their  advertising  for  the  near  future  in 
such  a  way  as  to  take  full  advantage 
of  the  relatively  l)est  sections  of  the 
country. 

“This  means  concentration  upon  hical 
mediums,  such  as  newspapers,  clealer 
helps,  and  direct  mail,  at  the  expense  of 
national  advertising.  Mediums  of  na¬ 
tional  coverage  may  retain  their  present 
volume  of  circulation,  or  even  increase  it, 
but  there  is  little  reason  for  tlie  adver¬ 
tiser  purchasing  coverage  for  territories 
in  which  there  is  little,  if  any.  purchasing 
power.  Until  prosperity  is  once  more  rea¬ 
sonably  general  throughout  the  country, 
advertising  appropriations  can  l)est  Iw 
devoted  to  mediums  circulating  in  those 
sections  of  the  country  where  the  return 
toward  normal  business  is  most  evident.” 
*  *  * 

ALLEN  H.  SEED.  JR.,  well  known 
in  the  field  of  foreign  advertising, 
has  resigned  as  vice-president  and  secre¬ 
tary  of  Jordan  .Advertising  .Abroad.  Inc., 
and  has  joined  .S.  S.  Kopi)e  &  t'o..  Inc., 
as  vice-president  and  a  director.  Before 
going  to  the  Jordan  agency,  be  was  viee- 
pre.sident  and  manager  of  the  \\ .  J. 
Morton  Company,  New  York  and  Chi¬ 
cago  publishers’  representatives. 

The  Koppe  company  is  representative 
in  the  United  States  for  newspaiUTs  and 
magazines  in  South  .America,  South 
Africa  and  Europe. 

*  4t 

■pVEPARTMENT  store  sales  in 
”  August  were  larger  than  in  July, 
but  the  increase  was  slightly  less  than 
the  estimated  seasonal  amount,  accord¬ 
ing  to  reports  gathered  by  the  I'ederal 
Reserve  Board.  On  the  basis  of  pre¬ 
liminary  figures,  the  board's  index  was 
dO  for  August,  compared  with  PI  in 
July,  and  9.^  in  June.  The  index  makes 
allowance  for  number  of  business  davs 
and  for  usual  seasonal  changes,  with  the 
1923-2.1  average  as  100. 


August  sales,  according  to  the  pre¬ 
liminary  figures,  were  12  per  cent  smaller 
than  those  of  August,  1930,  while  sales 
for  the  first  eight  months  of  this  year 
totaled  9  per  cent  smaller  than  for  the 
corresponding  period  of  1930. 

*  if  If 

F  everyone  is  through  discussing  the 
question,  “What  is  Advertising?” 

propounded  recently  by  the  Women’s 

.Advertising  Club  of  Chicago,  we  may 

all  turn  our  attention  to  the  problem  of 
"How  Free  is  Free?”  The  National  Bet¬ 
ter  Business  Bureau,  pondering  the  legiti¬ 
mate  place  of  the  term  “free”  in  ad¬ 
vertising,  has  dccidevl  that  it  does  not 
necessarily  mean  an  offer  without  any 
obligation. 

The  important  point,  according  to  the 
Bureau’s  decision,  is  whether  tbe  term 
is  used  so  as  to  undermine  public  confi¬ 
dence  in  advertising.  If  the  reader  un¬ 
derstands  thoroughly  that  he  is  re¬ 
quired  t<j  buy  one  article  to  get  another 
free,  and  if  there  is  no  camouflaged  at¬ 
tempt  to  charge  for  the  free  article,  the 
Bureau  sees  no  harm  done.  Similarly, 
the  Bureau  o.k.'s  a  charge  to  cover  ac¬ 
tual  cost  of  mailing,  not  including  ad¬ 
vertising  expenditures,  civerbead,  or 
other  items. 

Other  conditions  attached  to  a  “free” 
offer,  are  in  geiK'ral  condemned,  “One 
current  practice  which  tbe  Bureau  be¬ 
lieves  to  be  objectionable,”  it  is  stated, 
"is  to  offer  a  .so-called  ‘free  trial’  of  an 
article  but  revpiire  that  the  entire  or 
partial  purchase  price  be  deposited  with 
the  advertiser  for  the  duration  of  the 
trial.  Such  offers  amount  to  an  agree¬ 
ment  of  refund  in  case  of  dissatisfaction, 
but  they  are  not.  in  the  Bureau's  opin¬ 
ion,  properly  described  as  ‘free.’  ” 

CROUSE  GRANTED  LEAVE 

New  York  Post  Columnist  Will  Write 
Another  Book  on  Old  New  York 

Russel  Crou.se.  New  York  Evening 
Dost  columnist,  has  been  granted  a  three 
months’  leave  of  absence  from  the  I’ost 
and  will  devote  himself  to  writing 
another  IxMik  ahouf  New  A’ork  of  tbe 
past. 

The  space  on  the  editorial  page  pre¬ 
viously  »>ccupieil  by  his  cf)luinn.  "Left 
.At  the  T’ost,”  is  now  Iveing  taken  hy  a 
feature,  "A  Century  .Ago  Today  On  the 
I'.vening  Post.”  Tbe  first  day  the  new 
feature.  Sept.  10.  it  carrievl  an  item 
from  the  Post  of  the  same  date  in  1831 
wherein  the  editor  apologized  for  not 
running  reading  iKitices  alvout  every  ad¬ 
vertisement  published  in  the  paper. 

Julian  S.  Mason,  editor  of  tbe  Post. 
returne<1  to  bis  duties  this  week  from  a 
six  weeks'  vacation  in  Smallpoint,  Me. 

COLOR  COPY  FINDS  TENANTS 

And  in  Another  Paper  Advertieert 
U»e  “Blue  Monday”  Page 

.A  two-color  full-page  advertisement, 
announcing  distinctive  apartments  for 
rent,  appearetl  in  the  Chicago  Herald  and 
Examiner  on  August  22  and  netted  Coch¬ 
ran  McCluer  Company  over  S.30.000 
in  business,  renting  more  than  .10  apart¬ 
ments,  according  to  H.  P.  Hurst,  mana¬ 
ger  of  the  Cochran-McCluer  apartments. 

The  Columbia  (S.C.)  Record  has  dis- 
pose<l  of  several  nages  bv  soliciting  ad¬ 
vertisers  for  a  “Blue  ATonday”  color 
page. 

HELD  NEWSPAPER  EXHIBIT 

More  than  .100  people  visited  tbe 
Toronto  fOnt.J  Daily  Star  and  U'eekiv 
Star  exhibit  of  newspaper  routine  and 
mechanical  processes  at  the  Electrical 
and  Engineering  Building  this  week. 
Jimmy  Prise,  creator  of  “Birdseye 
Center.”  entertained  visitors  with  rapid 
cartoon  drawing. 


CHANGES  PUBLICATION  DATES 

T'ffective  Sept.  1.1.  tbe  Mrmtclair 
f^’.T  1  Times  will  change  its  publication 
schedule,  appearing  on  Tuesdays  and 
Fridavs  instead  of  Wednesdays  and  Sat¬ 
urdays. 


KETCHIKAN  CHRONICLE  MOVES 

The  Ketchikan  Alaska  Chronicle, 
which  recently  was  taken  over  by  a  group 
of  Ketchikan  men  headed  by  Thomas  K. 
Smith,  manager,  and  Roy  Anderson,  edi¬ 
tor,  has  moved  into  new  quarters  in  the 
Cf)mmercial  building.  They  are  designed 
to  make  rtxvm  for  additional  equipment 
purchased  by  the  Chronicle  when  the 
Ketchikan  Tribune  ceased  publication. 


$500,000  CAMPAIGN  FOR 
OAKLAND-PONTIAC 


Sixty  Per  Cent  of  Sum  Being  Spent 
in  Newspapers  —  Riding 
Qualities  of  Cars 
Stressed 

tSpecial  to  Editor  &  Publisher) 

Fo.xtiac,  Sept.  8,  1931 — Featuring  Oak¬ 
land  and  Pontiac  automobiles,  a  $500,000 
advertising  campaign  has  been  launched 
hy  Oakland  Motor  Car  Company,  with  a 
schevlule  which  the  last  week  in  August 
affected  1700  newspapers.  The  campaign 
is  to  Ik*  continued  through  September  and 
October. 

Sixty  per  cent  of  the  $.100,000  is  being 
spent  on  newspai>er  advertising.  The  rest 
is  divided  lictween  magazine  space,  out- 
dixir  advertising  and  sales  promotion. 
Each  advertisement  in  the  newspaper 
series  varies  from  40  to  80  column  inches 
in  size.  Where  business  conditions  war¬ 
rant,  advertising  will  be  run  one  day  each 
week.  Frequemy  depeitds  on  sales  and 
districts  of  the  I'nited  States. 

Oakland  advertisements  are  featuring 
Iierformance  and  fine  car  ownership  at 
low  cost,  while  Pontiac  advertisements 
are  featuring  riding  comfort  and  low 
price.  One  advertisement  for  the  Oak¬ 
land  has  a  headline.  “You  just  have  to 
drive  an  Oakland  to  know  how  well  it 
performs,”  and  follows  the  line  of  “Enjoy 
fine-car  quality  at  nuKlerate  cost  with  the 
Oakland  Eight."  .A  tie-in  with  Pontiac 
advertising  is  accomplished  by  a  heavy 
border  along  the  bottom  of  the  adver¬ 
tisement. 

Against  a  heavy  black  background  Pon¬ 
tiac  advertising  has  an  impressionistic 
drawing  of  the  automobile.  The  words, 
“Riding  Comfort”  arc  prominently  fea¬ 
tured.  Copy  has  been  arranged  so  the 
nearest  dealers’  names  arc  at  the  top,  in¬ 
stead  of  the  hottom.  The  text  is  divided 
into  three  sections,  with  dealers’  names 
leading,  and  with  the  central  section  de¬ 
voted  to  pointed  reasons  why  the  Pon¬ 
tiac  Six  is  popular.  Similar  to  Oakland 
advertising,  the  line  “The  only  way  to 
appreciate  Pontiac  fully  is  to  drive  it 
yourself,”  is  found  in  the  brief  “clincher” 
copy  at  the  bottom  of  the  advertisement. 

The  fact  that  Pontiac  sales  are  running 
162  per  cent  ahead  of  last  year  is  men¬ 
tioned  in  slightly  heavier  type.  A  large 
share  of  this  increase  in  business  is  laid 
to  advertising  by  company  oflicials.  The 
Campbell-F?wald  agency,  of  Detroit,  which 
handles  the  majority  of  General  Motors 
products,  is  placing  the  copy.  ,A  special 
staff  connected  directly  with  the  local 
factory,  handles  the  details,  under  direc¬ 
tion  of  1’.  Wesley  Combs,  advertising 


E.  E.  CALKINS  RETIRING 
AS  AGENCY  HEAD 


Will  Relinquish  Active  Work  Oct  ] 
but  Retain  His  Holdings— 
Succeeded  by  Rene 
Clark 


Earnest  Elmo  Calkins,  widely  known 
advertising  man,  winner  of  the  Harvard 
gold  medal  for  distinguished  service  to 
advertising  in  192.1,  and  one  of  the 
founders  of  the  agency  of  Calkins  & 
Holden,  Inc.,  has  resigned  as  president 
of  that  concern. 

On  Oct.  1  the  title  will  he  taken  by 
Rene  Clark,  first  vice-president  of  the 
agency,  who  himself,  was  the  recipient 
of  the  Harvard  gold  medal  awarded 
in  1929. 

Mr.  Calkins’  retirement  from  active 
leadership  of  the  agency,  it  is  stated, 
is  due  to  his  increasing  deafness,  which 
has  made  it  impossible  for  him  to  under¬ 
take  the  necessary  contacts.  He  is  re¬ 
taining  his  interest  in  the  agency,  and 
will  maintain  his  office  there,  but  will 
devote  himself  primarily  to  magazine 
writing  and  other  literary  work.  He  has 
contributed  articles  on  various  subiects 
to  many  magazines,  ami  is  the  author  d 
several  books,  chiefly  on  advertising. 

Mr.  Clark,  the  new  president,  has 
successfully  combined  ability  as  an 
artist  with  the  business  instinct  nec- 
ccssary  for  an  agency  executive.  His 
commercial  art  work,  both  as  a  free 
lance  and  during  his  long  association  with 
the  agency,  attracted  wide  attention,  and 
its  influence  on  contemporary  advertising 
art  was  recognized  by  the  Harvard 
award.  In  the  Calkins  &  Holden 
agency  he  served  as  artist,  art  director, 
and  member  of  the  hoard  of  directors. 
In  recent  years  he  has  taken  an  in¬ 
creasingly  large  part  in  the  direction  of 
the  agency. 

He  has  done  important  work  in  the 
styling  of  merchandise  and  in  the  de¬ 
signing  field. 

Calkins  and  Holden  was  founded  in 
l‘)02  by  Mr.  Calkins  and  Ralph  Holden. 
Before  that  Mr.  Calkins  was  copy  chiei 
of  tbe  Charles  Austin  Bates  agency.  In 
his  earlier  years  he  did  printing,  news- 
paiier  work,  and  advertising  work  in 
Illinois,  in  which  stale  he  was  bom  and 
reared. 


AD  TIPS 


DoremuB  &  CompanyR  20H  5W)uth  la  5allf 
strppt,  Reported  to  be  pltclnf  tf- 

f'HiiJt  of  Automntic  OH  Humor  Comptaj. 
ndojijro. 

KirtUnd-En^el  Company.  North 

srnn  nvenne.  rhinijro.  Siiid  to  In*  iiHinf  Hat  af 
iM>N\ MpapfrM  on  Nuti<»nal  Ilotno  Mujfaaine.  Fli- 
ciiirti.  (I'urr.Ie  copy. I 

Cbailei  Daniel  Frey  Company,  .TTS  North 
Mb’bitrnn  avenue,  ('hli’aco.  Now  pladnf  tbf 
acc»*unt  ctf  Senrs.  Roebin  k  &  Cttmpany,  Chlcafo 
Porter-Eastman  Company.  222  West  Adta* 
Said  to  Ik*  mine  test  ft®’ 
pnlL'ii  in  aevernl  newspapers  for  UbR^  Rene 
dle«  ('(Hiipany,  t’hleujro. 

Schweizer>Steitz  Company,  .TJO  North  VIrhi- 
trail  avenue.  rhlcaj:«*.  Reported  to  be  ufW 
list  of  newsitapers  on  Gordon  Motor 


manaper. 


(Nirporntloii,  Chlcatro. 
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NEW 


MASSACHUSETTS  —  Population,  3,852,356 


•Attleboro  Sun . (E) 

fBoeton  Eve.  American.  (E) 
tBofton  Sunday  Advertiser 
'S) 

fBoeton  Globe. . (MftE) 

rfBoston  La  Notizia.  (MAS) 
fBoeton  Transcript. ....(  E) 

fBoeton  Post . (M) 

fBoeton  Post . (S) 

fBrockton  Enterprise. ..  (B) 
fPitchburK  Sentinel. ...  (E) 
•Haverhill  Gazette. . . .  (E) 
fHolyoke  Transcript  A  Tele- 

fram . (E) 

•Lawrence  Eagle-Tribune 

(MAE) 

•Lynn  Item . (E) 

•Ixiwell  Courier-Citizen  and 
Evening  Leader.  (MAE) 
•New  Bedford  Standard 

Mercury  . (MAE) 

•New  Bedford  Sunday 

Standard . (S) 

•North  Adams  Transcript 
(E) 

tPittafield  Eagle . (  E  ) 

•Salem  News . (E) 

•Taunton  Gazette . (E) 

•Worcester  Telegram  and 
Evening  Gazette. (MAE) 
•Worcester  Sunday  Telegram 
(S) 


Circu¬ 

2,500 

10,000 

lation 

lines 

Um 

6,168 

.04 

.04 

258,041 

.50 

.50 

461,559 

.75 

.75 

306,962 

.50 

.50 

33,990 

.10 

.07 

40,764 

.25 

.25 

366,946 

.60 

.60 

335,293 

.55 

.55 

25,180 

.08 

.08 

11,877 

.055 

.045 

16,259 

.07 

.06 

17,148 

.09 

.065 

26,771 

.10 

.09 

17,905 

.07 

.05 

16,794 

.07 

.07 

27,782 

.10 

.10 

24,348 

.10 

.10 

10,535 

.05 

.04 

19,421 

.06 

.06 

21.935 

.09 

.07 

9,212 

.05 

.033 

106,572 

.28 

.25 

54,048 

.21 

.18 

CONNECTICUT  — PopuUtion,  1,380,631 


•Bridgeport  Post  Telegram 


(EAM) 

45.771 

.13 

.15 

•Bridgeport  Poet.., 

. (S) 

24.925 

.10 

.10 

•Hartford  Courant. 

....(M) 

39,562 

.10 

.10 

^Hartford  Courant.. 

- (S) 

64,249 

.15 

.15 

tHartford  Times. . . 

....(E) 

61,842 

.15 

.15 

fUiddlatown  Press. 

....(E) 

8,681 

.055 

.035 

tNaugatuck  News. 

....(E) 

5,528 

.035 

.033 

•New  Britain  Herald...  (E) 

15,037 

.08 

.07 

tNew  Haven  Register 

(EAS) 

59,183 

.16 

.15 

•New  London  Day. 

....(E) 

14,159 

.06 

.05 

•Norwalk  Hour.... 

....(E) 

7,811 

.045 

.045 

tSouth  Norwalk  Sentinel 

(K) 

6,109 

.045 

.033 

tStamford  Advocate. ...  (E) 

12,932 

.065 

.055 

•Wsterbury  Republican  A 

American  . 

.(MAE) 

26,047 

.09 

.00 

•Wsterbury  Republican  A 

American . . 

..(SAE) 

33,299 

.00 

.09 

MAINE  —  Population,  768,014 
•Portland  Press-Herald  Es- 
press,  Sunday  Telegram 

(MAE)  63,980  .20  .16 


NEW  HAMPSHIRE  — Population.  443,683 
•Concord  Monitor-Patriot 


(E) 

7,016 

.05 

.03 

t Keene  Sentinel . 

.(E) 

4,374 

.036 

.025 

•Manchester  Union-Leader 

(MAE) 

33,744 

.15 

.12 

RHODE  ISLAND  — 

Population, 

604,397 

•Pawtucket  Times . 

.(E) 

30,745 

.09 

.09 

•Providence  Bnlletin . . 

.(E) 

88,494 

.20 

.27(B) 

'Providence  Journal  *  •  • 

(M) 

43,932 

.12 

.27(B) 

•Providence  Journal... 

.(S) 

91,368 

.20 

.20 

•Providence  News-Tribune 

(E) 

30,680 

.10 

.10 

•Westerly  Sun . (EAS) 

5,384 

.04 

.04 

•Woonsocket  Call . 

.(E) 

16,042 

.06 

.06 

VERMONT 

—  Population,  352,428 

•Barre  Times . 

.(E) 

7,398 

.04 

.03 

tBrattleboro  Reformer. 

.(E) 

3,676 

.035 

.02 

•Burliagton  Free  Press.  (M) 

16,525 

.063 

.065 

•Rutland  Herald . 

(M) 

13,603 

.055 

.053 

tSt  Johaibury  Caledonian 

Kecord  . 

.(E) 

5,375 

.03 

.023 

•A.B.C.  Publishers'  Statement,  Apr.  1,  1931. 
t  Government  Statement,  Apr.  1,  1931. 

(B)  Combination  rate  Daily  Journal  and  Eva.  BuUsda. 
*t  Italian  Daily. 


ENGLAND’S 

Advantages  as  a 
Market  for  Women's 
Merchandise 

1930  Census  figures  continue  to  reveal  many  interesting  and  instructive 
facts  about  New  England.  In  the  light  of  the  following  report  lately 
released  by  U.  S.  Department  of  Commerce  —  the  national  advertiser  of 
WOMEN’S  MERCHANDISE  will  find  an  added  interest  on  studying 
New  England  sex  statistics. 

He  will  be  particularly  keen  to  note  these  new  census  facts  because  of 
New  England’s  long-established  reputation  as  a  commercial  paradise  for 
the  sale  of  every  type  of  women’s  merchandise  articles  from  dresses  to  hair 
waivers. 

Of  the  1 1  States  containing  more  women  than  men,  New  England  contrib¬ 
utes  4,  or  more  than  one-third  of  the  State  totals.  New  England — with  a 
population  of  nearly  8^4  millions — has  4,064,657  males  and  4,136,686 
females. 

This  shows  a  ratio  for  the  New  England  region  of  98.7%  males  to  every 
100  females — in  comparison  to  the  national  average  of  102.5  males  per 
100  women  and  girls.  Which  constitutes  a  difference  of  nearly  4%  in 
favor  of  New  England  femininity. 

Thus,  the  national  advertiser  of  women’s  merchandise  has  this  quite 
appreciable  added  ’’weight  of  numbers”  to  draw  on  —  PLUS  a  con¬ 
stantly  increasing  improvement  in  New  England  economic  conditions 
—  as  evidenced  by  New  England’s  record  business  betterment  in  1931. 
This  general  upturn  has  been  so  marked  as  to  make  New  England 
the  regional  leader  for  the  whole  country.  Knowing  that  a  very  large 
proportion  of  these  more  than  4  million  New  England  women  are  wage 
earners  in  their  own  right — national  advertisers  should  make  more  than 
ordinary  efforts  to  concentrate  their  AUTUMN  LINAGE  on  this 
so  highly  proven  women’s  mass  sales  field.  Not  since  1929  have  women 
buyers  had  so  much  money. 

The  MOST  PRODUCTIVE  method  of  taking  advantage  of  this  con¬ 
tinuous  ’’upward  trend”  economically  in  New  England — is  to  contract 
for  Fall  advertising  in  these  New  England  newspapers: 


1 


48 


Editor  &  Publisher  The  Fourth  Estate  for  September  12,  1931 


RETAIL  DISTRIBUTION 
PARLEY  AT  BOSTON 


Butinets  Leader*  Will  Diagnose  Store 

Problems  Sept.  14—16  With 
Arthur  Brisbane  and  Louis 
Wiley  as  Speakers 

The  annual  Boston  conference  on  retail 
distribution  will  take  place  at  the  Uni¬ 
versity  Club  of  that  city,  Sept.  14.  IS, 
and  16. 

The  presiding  chairmen  at  the  meetings 
will  be;  P.  A.  O’Connell,  president,  E.  T. 
Slattery  Co.,  Boston;  Ralph  Hudson, 
executive  vice-president,  Jordan  Marsh 
Co.,  Boston;  A.  Lincoln  Filene,  chair¬ 
man  of  the  teard,  Wm.  Filene’s  Sons  Co., 
Boston;  Victor  Sincere,  president.  Na¬ 
tion  Department  Stores,  Inc. ;  E.  J.  Frost, 
vice-president,  Wm.  Filene’s  Sons  Co. ; 
Harry  Tosdal,  editor.  Harvard  Business 
Review;  Frank  Krim,  president,  Den¬ 
holm  &  McKay,  Worcester ;  Everett 
Lord,  dean,  Boston  University  College  of 
Business  Administration. 

Among  the  speakers  scheduled  are : 
D.  F.  Kelly,  president  of  the  National 
Retail  Dry  Goixls  Association  on  "What 
Price  Advertising” ;  Kenneth  Collins, 
executive  vice-president,  R.  H.  Macy  & 
Co.  on  “Reaching  the  Consuming  Public” ; 
Benjamin  Namm,  the  Namni  Store, 
Brooklyn,  on  “Is  Retail  Advertising  Effi¬ 
cient?”;  Louis  Wiley,  business  manager. 
Neiv  York  Times,  on  “A  Newspaper 
Looks  At  Distribution” ;  Arthur  Bris¬ 
bane  on  “The  Consumer  and  Retail 
Distribution.” 

An  afternoon  will  be  devoted  to  a  sym¬ 
posium  by  leading  business  paper  editors 
based  on  special  surveys  that  carries  for 
a  subject  “Headlines  as  Foreseen  by  the 
'Business  Press.” 

The  conference  is  under  the  auspices  of 
the  Retail  Trade  Board  of  the  Boston 
Chamber  of  Commerce  in  cooperation 
with  the  Harvard  University  School  of 
Business  Administration,  Bo.ston  Univer¬ 
sity  College  of  Business  Administration, 
the  Massachusetts  Institute  of  Technol¬ 
ogy,  Babson  Institute,  17  other  business 
colleges  and  universities,  12  Massachu¬ 
setts  Chaml)ers  of  Commerce,  and  17 
national  business  and  advertising  associa¬ 
tions. 

Daniel  Bloomfield  is  manager  and  R.  A. 
Jobn.son  is  secretary. 


.  NEW  N.C.  WEEKLY 

The  Haywood  Xews.  weekly,  will  ap¬ 
pear  in  Waynesville,  N.C.,  within  a  few 
weeks.  James  S.  G(K)de.  Waynesville, 
will  be  e<litor  and  E.  M.  Hale,  of  Sylva, 
N.C.,  business  manager.  Mr.  Goode  was 
formerly  advertising  manager  of  the 
IVaynesville  Mountaineer,  weekly.  Mr. 
Hale  was  until  recently  with  the  Jack- 
son  County  Journal  at  Sylva  and  for 
several  years  with  the  Raleigh  (N.C.) 
News  and  Obsen'cr. 


BRISTOL  VISITS  HAWAII 

Claude  M.  Bristol,  writer  for  the 
Portland  (Ore.)  Oregonian,  recently 
made  a  speHy  trip  to  Hawaii,  arriving 
there  one  morning  on  the  Empress  of 
Japan  and  sailing  the  following  day  on 
the  Wilhelmina  for  his  home.  Bristol 
was  for  nine  years  a  member  of  the  staff 
of  the  Portland  Journal  prior  to  the 
World  W'^ar.  He  now  is  vice-president 
of  Smith.  Camp  &  Riley,  Portland  bond 
house,  but  conducts  a  weekly  column  for 
the  Oregonian. 

MARKS  THIRTIETH  YEAR 

In  recognition  of  her  thirty  years  serv¬ 
ice  with  the  Trained  Nurse  and  Hospiinl 
Reznew,  published  by  the  Lakeside  Pub¬ 
lishing  Co.,  N.  Y.,  Miss  Caroline  M. 
Dexter,  advertising  director  was  presented 
with  an  amathyst  necklace  at  a  dinner 
held  in  her  honor  at  the  Advertising 
Club  of  New  York,  Sept.  3.  Miss  Dexter 
is  also  advertising  director  of  the  Prac¬ 
tical  Home  Economics. 


ARDMORE  DAILY  APPOINTS 

The  Ardmore  (Pa.)  Maine  lAne  Daily 
Times  has  joined  the  Pennsylvania  Select 
List,  and  effective  at  once  will  be  repre¬ 
sented  by  Fred  Kimball,  Inc.,  in  the 
national  advertising  field. 


20,000  SEE  SERVICE  DRILL 

A  crowd  of  20,000  saw  the  army  and 
navy  demonstration,  in  participation  with 
the  United  States  Army  band,  at  the  | 
Chicago  Stadium  on  Sept.  3,  The  show  | 
was  sponsored  by  Chicago  Daily  News. 
Proceeds  from  the  show  go  to  the  I3aily 
News  Fresh-Air  Fund  Sanitarium  at 
Lincoln  Park.  In  charge  of  arrange¬ 
ments  were  Paul  Watkins  and  Carl 
Carstensen  of  the  promotion  department 
and  James  Cogan  of  the  editorial 
department. 

INLAND  PRESS  TO  HEAR  I 
KNOX  AND  ELLIS  i 


President  and  Vice-President  of  Chi¬ 
cago  Daily  News  on  Program  at 
Chicago,  Oct.  20—21 — Topics 
Cover  a  Wide  Range 

Col.  Frank  Knox,  the  new  publisher 
of  the  Chicago  Daily  News,  and  Theo¬ 
dore  T.  Ellis,  the  paper’s  vice-president, 
have  been  added  to  the  list  of  speakers 
at  the  fall  meeting  of  the  Inland  Daily 
Press  Association  to  be  held  at  the  Mor¬ 
rison  Hotel,  Chicago,  Oct.  20-21. 

Sven  Carlsen,  German  manufacturer, 
who  has  a  system  of  making  cuts  that 
costs  only  $400  to  install,  has  also  been 
invited  to  be  present  and  demonstrate 
his  method. 

Other  sjieakers  and  their  subjects  in¬ 
clude  ; 

J.  \\.  Griest,  manager  of  Retail  Mer¬ 
chants  Institute,  “Retail  Problems ;”  Ray 
G.  Ixach,  Mikoaukec  I^eader,  president 
of  Wisconsin  Newspaper  Composing 
Room  Executives  Ass(Kiation,  “Com¬ 
parative  Costs  in  NewspajKr  Composing 
Rormis;”  E.  N.  Moore,  Cleveland  Plain 
Dealer,  talk  on  telephone  typewriter  for 
transmission  of  news ;  R.  S.  Kellogg, 
secretary.  News  Print  Service  Bureau, 
New  York;  James  O’Shaughnessy,  New 
York,  advertising;  O.  S.  Wespe,  presi¬ 
dent  of  Newspaper  Classified  .Advertis¬ 
ing  Man.agcrs  Association,  I.ouisville 
(Ky.)  Courier-Journal  and  Times, 
“Building  Classified  Advertising  for 
Profit  and  Prestige;”  C.  C.  Armstrong, 
classified  advertising  manager.  Minne¬ 
apolis  Tribune,  classified  advertising;  R. 
D.  Sauche.  IVausau  (Wis.)  Record- 
Herald;  “Percentage  Retailers  Should 
.Spend  for  Advertising;”  A.  L.  Miller, 
past  president  of  the  Inland  Battle  Creek 
(Mich.)  Enquirer-Neivs,  radio;  F.  R. 
.Starbuck,  Racine  (Wis.)  Journal-News, 
radio;  and  H.  D.  Salins,  Oiicago,  talk 
on  halftones. 


EDITORS  HONORED 

Several  Georgia  editors  have  been 
placed  upon  the  staff  of  Richard  B. 
Rus.sell,  the  new  governor.  The  appoint¬ 
ment  carries  with  it  the  rank  of  Lieuten¬ 
ant  Colonel.  Those  receiving  the  honor 
are  Otis  Brumby,  Marietta  Journal, 
Quimby  Melton,  Griffin  News,  Sun 
James  Peterson,  Soperton  News,  and 
Ixiuie  Morris,  Hartwell  Sun.  Mr. 
Morris  is  also  president  of  the  Georgia 
Press  Association. 


Cline  •Westing'house 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
i«  used  by 

La  Van  Guardia 

Philippine  Islands 

A»k  them  abont  it 


CLINE  ELEC.  MFa  CO. 
Chtcaro:  til  West  Washington 
Street 

New  York:  Daily  News  Bldg. 
220  East  42nd  St. 

San  Francisco:  First  National 
1  .  Bank  Building 

He. 


INDIANA- 


Center  of  Population  ”~ 
also  a  Center  of  **Good 
Business*^  This  Fall 

Indiana  sUll  maintains  its  grip  on  the  center  of 
j  population,  a  statistical  prominence  the  Hoosier 

State  has  enjoyed  ever  since  1890. 

For  the  geographical  center  of  population  as  re¬ 
vealed  by.  the  new  census  of  1930,  has  just  been 
'  announced  as  2.9  miles  northeast  of  Linton  in 

southwestern  Indiana — having  moved  22.3  miles 
i  west  and  7.6  miles  south  since  1920. 

But  in  retaining  the  national  center  of  1930  pop¬ 
ulation,  let  it  be  known  that  Indiana  has  re¬ 
mained  a  long  ways  off  from  another  center — 
referring  in  particular  to  the  1930-1  center  of  de¬ 
pression.  Busy  and  progressive  Indiana  is  not 
;  even  on  its  fringe.  Rather,  the  state  as  a  whole 

I  is  a  center  for  “good  Fall  business”  to  turn  on. 

The  Hoosier  State  is  looking  forward  to  securing 
its  full  share  of  the  business  upturn  now  plainly 
notable  in  many  parts  of  the  country,  according 
to  reports  from  various  Hoosier  sections.  And 
the  national  advertiser  with  an  understanding  of 
Indiana  conditions,  is  not  neglecting  his  Indiana 
Fall  linage. 

The  most  profitable  manner  to  take  care  of  that — 
is  to  have  the  papers  given  here,  take  care  of 
ALL  Indiana  linage  contracts.  Write  at  once  to 
their  officers  for  return-mail  special  data  con¬ 
cerning  local  or  other  desired  information. 


Clrcu- 

Ution 

Kate*  for 

5.000 

lins* 

'Columbus  Republican  . 

....(E) 

4,977 

.03  1 

'Crawfordsville  Journal  &  Review. 

(M&E) 

7,865 

.05 

j  'Fort  Wayne  News-Sentinel . 

..-..(E) 

49,706 

.12 

tindianapolis  News  . 

....(E) 

136.343 

.27 

tindianapolis  Star . 

...(M) 

114.463 

.22 

'Indianapolis  Star  . 

....(S) 

144,231 

.27  j 

i  'Lafayette  Journal  &  Courier . 

(E&M) 

24,507 

.07  1 

'Marion  Leader-Tribune  Chronicle. 

(M&E) 

18.824 

.075  : 

'Marion  Chronicle  Tribune . 

....(S) 

16,626 

.075 

tMuncie  Star  . 

...(M) 

22,623 

.08 

tMuncie  Star  . 

....(S) 

15,386 

.06 

tShelbyville  Democrat  . 

.....(E) 

4,005 

,025 

'South  Bend  News-Times . 

....(E) 

29,342 

.08 

'South  Bend  News-Times . 

....(S) 

28,151 

.08  1 

|i  *South  Bend  Tribune. ... (S)  30,870....(£) 

32,276 

.08  ' 

1  tGovernment  Statement  April  1, 

1931. 

'A.B.C.  Publishers’  Statement,  April  1,  1931. 
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TO  NEWSPAPER  PUBLISHERS 


Surely  you  will  wish  to  be  represented  in  the  1932  Market  Guide  which  goes  to  press  in 
November.  The  deadline,  to  assure  insertion  of  your  advertisement,  is  November  1st. 


The  advertising  rates  are  the  same  as  they  were  for  the  1931  Market  Guide,  viz:  one 
page,  $250;  a  half  page,  $140;  a  third  page,  $100;  a  quarter  page,  $75;  an  eighth  page,  $50. 


Order  whatever  space  you  can  afford  but  do  not  miss  this  opportunity  to  list  your 
newspaper  as  one  of  the  essential  media  in  your  territory  to  give  national  advertisers 
profitable  coverage. 

If  you  have  been  reading  our  office  advertisements  during  recent  weeks,  then  you  know 
the  present  attitude  of  national  advertisers  and  advertising  agencies  toward  newspapers 
which  is  more  favorable  than  it  has  ever  been. 


Newspapers  are  fast  coming  into  their  own  as  the  supreme  media  for  national  advertisers. 
Their  efficiency  as  immediate  productive  media  has  been  proved  so  strikingly  during  the 
past  year  and  a  half  that  national  advertisers  are  readjusting  their  appropriations  to  use 
newspapers  on  regular  schedules,  which  means  that  a  larger  percentage  of  their  appro¬ 
priations  than  ever  before  will  go  to  newspapers. 

The  1932  Market  Guide  will  excel  its  predecessors  in  the  attention  it  will  receive  from 
national  advertisers  and  advertising  agencies  because  of  this  unmistakable  favorable  trend 
toward  newspapers  as  national  media. 


Representation  from  you  in  the  advertising  columns  of  the  1932  Market  Guide  will  be 
your  gesture  of  faith  in  your  own  medium.  All  of  the  other  elements  which  combine  to 
impress  national  advertisers  and  advertising  agencies  are  supplied  by  our  fact  gatherers 
who  devote  a  great  deal  of  time  during  the  year  in  assembling  authoritative  information 
about  newspapers  and  the  productive  markets  they  cover. 


Your  advertisement  in  the  1932  Market  Guide  will  live  for  a  year,  yet  you  pay  for  it  on 
the  basis  of  one  insertion  only.  It  will  be  seen  frequently  during  the  year  because  the 
Guide  is  consulted  over  and  over  again  by  advertisers  and  agents.  It  is  an  encyclopedia 
of  facts  so  arranged  that  it  is  easy  to  get  at  them  quickly. 

When  will  we  hear  from  you  with  an  order  to  insert  an  advertisement  for  you? 


EDITOR  &  PUBLISHER 

1700  Times  Square  Building,  Times  Square,  New  York  City 
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PENNSYLVANIA  DAILY 
MARKS  lOOlH  YEAR 

History  of  Harrisburg  Telegraph 
Minimixed  in  76-Page  Special 
Edition  Printed  Labor 
Day 


SELLING  USED  MATS 

The  Meriden  (Conn.)  Morning  Record 
recently  carried  a  classified  advertisement 
announcing  the  sale  of  used  newspaper 
mats.  The  advertisement  stated  that  they 
could  be  used  for  lining  chicken  coops, 
garages,  etc.,  and  could  be  purchased  for 
.^)  cents  a  hundred  at  the  Record  office. 


The  Harrisburg  (Pa.)  Telegraph  in 
celebrating  its  hundredth  anniversary  of 
continuous  exist¬ 
ence  with  a  76- 
page  centennial 
edition  departed 
from  the  usual 
custom  of  re¬ 
counting  in  detail 
the  history  of  the 
newspaper  and 
the  careers  of  the 
owners. 

Under  the  di¬ 
rection  of  Ed¬ 
ward  J.  Stack- 
pole,  Sr.,  editor- 
in  -  chief,  owner 
and  publisher,  the 
edition  became 
Harrisburg, 
counties. 


E.  J.  Stackpole,  S«. 


newspaper  history  of 
Uauphin  and  Cumberland 
Historical  events  as  they  had 
appeared  in  the  columns  of  the  Telegraph 
through  the  century  were  reproduced. 

The  edition  was  printed  LatK)r  Day. 
There  was  a  wide  demand  for  copies. 
More  than  5,000  advance  orders  were 
filled. 


Four  pages  of  pictures  gave  a  vivid 
insight  into  the  history  of  Harrisburg. 

About  70  i)er  cent  of  the  edition  was 
advertising. 

F.  Herbert  Snow,  chief  engineer  of 
the  Public  Service  Commission,  wrote  an 
article,  entitled,  “Harrisburg  Telegraph’s 
Part  in  Making  City  Beautiful." 

Messages  of  congratulation  came  from 
all  parts  of  the  world.  Among  those 
whose  letters  were  reproduced  in  the 
edition  were  President  H(K)ver;  fiover- 
nor  Gifford  Pinchot  of  Pennsylvania; 
(.^neral  Peyton  C.  March ;  (jeneral  John 
I.  Pershing;  Bruce  Barton;  Shingoro 
Takaishi,  editorial  director,  Osaka  Main- 
chi  and  Tokio  Nichi  Xichi,  Osaka, 
lapan;  George  Ade,  and  .\dmiral  Wil¬ 
liam  S.  Sims. 

The  centennial  celebration  was  con¬ 
cluded  with  a  "Pageant  of  Progress," 
broadcast  over  WHP,  the  Telegraph’s 
radio  station.  High  points  of  the  past 
100  years  were  dramatized.  The  pro¬ 
gram  was  concluded  by  an  address  by 
Mr.  Stackpole. 

Of  the  ti()8  columns,  less  than  one  was 
devoted  to  Telegraph  history  and  this 
was  taken  from  a  "History  of  Dauphin 
County”  by  Luther  R.  Kelker. 


NEGRO  PAPER  SUED 


Member  of  N.Y.  Board  of  Aldermen 
Atlu  $100,000  Libel  Damage* 

Fred  R.  Moore,  the  negro  meml)er  of 
the  New  York  City  Ixjard  of  alderman, 
has  filed  a  suit  for  $100,(KI0  damages 
against  the  E.  A.  Warren-Davis  Pub¬ 
lishing  Corporation,  owners  «)f  the  Xcw 
York  Amsterdam  Xews.  Harlem  news¬ 
paper.  Moore  charges  that  he  has  been 
libele<l  in  four  articles  in  that  news¬ 
paper.  The  suit  was  filc<i  Sept.  9. 

The  complaint  states  that  the  sup¬ 
posedly  false  and  malicious  remarks  ap¬ 
peared  under  a  column  headed.  “Timely 
and  Untimely  Topics  of  the  Week,  By 
the  Editor."  They  were  published  be¬ 
tween  Aug.  19  and  Sept.  2,  1931. 

In  his  complaint  ^i(Klre  recites  that 
he  is  a  staunch  Republican  but  that  the 
.\msterdam  News  has  intimated  that 
he  is  secretly  leagued  with  the  Demo¬ 
crats  and  Tammany  Hall. 

SPONSORS  COOKING  SCHOOL 

Sponst)red  by  the  Tittle  Rock 
Arkansas  Democrat,  a  cwking  school 
will  be  held  Sept.  21  to  25  by  Mrs.  Rada 
Sue  (iarrett  at  the  Fast  Side  High 
Sch(K>l  in  that  city. 

JOINS  HALIFAX  HERALD 

R.  S.  Hart  of  St.  John.  X.B..  has 
joined  the  staff  of  the  Halifax  (N.S.) 
Herald  as  pro^•incial  editor. 


‘BIG  &  VOTES  TO  EXTEND 
RELIEF  PROGRAM 

Five-Day  Week  to  Continue  Beyond 
Christmas — $1,423,653  Donated 
in  Cash  and  Time  to 
Unemployed 


By  a  referendum  vote  taken  by  the 
memlK-rs  of  New’  York  Typographical 
Uni(»n  No.  6  on  Sept.  3,  that  organiza¬ 
tion  continues  to  provide  weekly  relief 
for  its  unemployed  for  a  j)eriod  extending 
beyond  the  Chri.stmas  holidays.  The 
vote  was  taken  to  decide  union  policy- 
after  Sept.  30,  when  the  present  relief 
plans  were  due  to  expire.  .\s  a  result  of 
the  cndor.sement  by  the  membership,  the 
present  fi\e-day  work-week  plan  is  to  be 
continued  on  newspai)ers  for  a  period  of 
90  days  starting  (i)ct.  1,  and  newspaper 
substitutes  are  to  pay  a  special  8  jjer 
cent  out-of-work  assessment  on  their 
earnings.  This  provides  that  each  regu¬ 
lar  situation  holder  on  newspai)ers  is  to 
give  one  day  a  week  to  a  substitute.  In 
the  job  field  a  special  8  per  cent  out-of- 
work  assessment  is  to  be  paid  by  mem- 
l)ers  engaged  in  that  branch  for  the  same 
period,  with  the  proviso  that  such  mem¬ 
bers  may  exempt  themselves  from  this 
special  8  per  cent  out-of-work  assess¬ 
ment  hy  engaging  a  substitute  for  one 
whole  day  in  each  week. 

Typographical  Union  No.  6.  known  as 
"Big  6,"  is  composed  of  11,000  members 
engaged  in  the  composing  rooms  of  New 
York  newspapers  and  commercial  print¬ 
ing  offices  throughout  Greater  New  York. 

President  .Austin  Hewson,  in  making 
the  announcement  of  the  result  of  the 
referendum,  furnished  figures  to  show 
that  “Big  Six”  paid  to  its  unemployed 
meml)ers  since  September,  1930,  the  sum 
of  $710,853  in  weekly  benefits.  Added  to 
this,  the  members  who  elected  to  donate 
work  to  their  less  fortunate  brothers  con¬ 
tributed  a  total  of  64,800  days’  work. 
This  contribution  had  a  monetary  value 
of  $712,8(X)  which  brought  total  relief 
measures  to  date  to  $1,42.3.653. 

Prisident  Hewson  expressed  the  opin¬ 
ion  that  acts  of  this  kind  are  the  best 
answers  to  the  critics  of  organized  labor 
in  the  United  States. 

“It  proves  conclusively,"  said  Mr. 
Hewson.  “that  the  members  of  No.  6 
are  not  selfish  individuals,  but  rather  the 
type  of  which  the  nation  might  he  justly 
proud.  While  taxes  are  levied  on  per¬ 
sonal  and  business  enterprises  to  provide 
funds  for  general  unemployment.  No.  6 
carries  its  own  share  of  the  burden." 


DAILY  PASSES  DIVIDEND 


Chicago  Daily  News  Board  Votes  to 
Omit  $1.75  Quarterly  Payment 

(By  telegraph  to  Editos  &  Pcblishes) 

Chicago,  Sept.  10 — The  Chicago  Daily 
Xnes  has  omitted  the  quarterly  dividend 
of  $1.75  on  the  preferred  stock,  according 
to  an  announcement  made  Wednesday 
following  a  meeting  of  the  b<iard  of 
directors.  Quarterly  and  annual 
ilividend  retjuirements  on  the  61,259 
shares  of  preferreil  stock  outstanding 
amount  to  $107,293  and  $428,813  re¬ 
spectively. 

.\ccording  to  the  report  of  the  com¬ 
pany  for  1930,  net  earnings  amounteil 
to  $*)K9.002.  which  was  equivalent  to 
$1.40  a  share  on  the  400,000  shares  of  no 
par  common  stock  after  provision  for 
preferred  dividends.  No  dividends  have 
iieen  paid  on  the  common  stock.  The 
preferred  st<Kk  has  been  on  a  $7  an¬ 
nual  basis  since  1926. 

Carroll  Binder,  former  Chicago  Daily- 
News  London  correspondent  has  lieen  ap- 
jKiinted  editorial  assistant  to  the  pub¬ 
lisher.  Mr.  Binder  is  assisting  Col. 
Frank  Knox  in  working  out  various 
editorial  problems. 


“MAYBE  I’M  WRONG”  WRITER 
LEARNS  HIS  NAME 

T>ELIEVE  it  or  not,  but  Ned 
Buddy,  who  writes  a  column, 
“Maybe  I’m  Wrong,”  for  the 
Jamaica  Long  Island  Daily  Press, 
has  been  operating  under  a  mis¬ 
nomer  all  his  life  without  knowing 
it.  Buddy’s  given  name  is  not 
Ned  at  all,  but  Lewis.  He  discov¬ 
ered  this  interesting  fart  recently 
when  he  was  obliged  to  apply  for 
a  ropy  of  his  birth  certificate  in 
order  to  obtain  an  automobile 
license. 


POLICY  ON  LIPPMANN 
EXPLAINED  BY  DAILY 


Former  World  Editor  Starts  Column 
on  Herald  Tribune — Paper  Expects 
Him  to  Be  No  More  Neutral  Than 
It  I*  Editorially 


Walter  Lippmann,  former  editor  of  the 
.Wtc  York  World,  on  Sept.  8  began  his 
duties  as  columnist  for  the  Xcto  York 
Herald  Tribune  and  the  Herald  Tribune 
.Syndicate.  His  first  article  dealt  with 
the  depression,  and  others  with  the  situa¬ 
tion  overseas. 

The  Herald  Tribune  advertised  Mr. 
Lippmann’s  articles  widely.  The  attitude 
of  its  readers,  as  measured  by  a  deluge 
of  letters  now  being  received,  has  been 
nearly  unanimously  in  favor  of  the  lib¬ 
eral-minded  Mr.  Lippmann’s  association 
with  the  Republican  Herald  Tribune, 
h'liiTOR  &  PuBLiSHKR  was  informed. 

The  paper  expressed  its  viewpoint  in 
an  editorial  Sept.  8. 

“Plainly,  the  time  has  long  gone  by 
w-hen  all  that  the  reader  asked  of  a  news¬ 
paper  was  that  it  should  belabor  the  ob¬ 
jects  of  his  hatreds  and  tickle  his  preju¬ 
dices,”  the  editorial  said.  After  com¬ 
menting  on  the  paper’s  aim  of  presenting 
all  news  impartially  the  editorial  pointed 
out  that  the  Herald  Tribune’s  editorial 
page  was  the  one  place  where  it  sought 
to  express  "clearly  and  frankly"  its  own 
convictions.  “A  neutral  editorial  page,” 
the  article  said,  “is  a  waste  of  space.  It 
is  as  great  a  disservice  to  the  reader  to 
dissemble  opinions  as  it  is  to  distort  news. 
We  expect  Mr.  Lippmann  to  be  no  more 
neutral  in  his  articles  than  are  these  edi¬ 
torial  columns.” 

Mr.  Lippmann’s  column  is  headed  “To¬ 
day-  and  Tomorrow.”  It  appears  on  the 
first  page  of  the  second  section  of  the 
Herald  Tribune. 


HYATT  SUIT  FAILS 

Supreme  Court  Justice  Frankenthaler 
in  New  York,  Sept.  9,  denied  an  appli¬ 
cation  for  the  appointment  of  a  tempor¬ 
ary-  receiver  for  the  property  of  Xetvs- 
dom,  a  weekly  paper  published  by  other¬ 
wise  unemployed  newspapermen  and 
women,  and  to  restrain  M.  J.  Klein  and 
<ither  executives  from  publishing  the 
paper  during  the  litigation.  The  suit  was 
brought  by  Jack  Hyatt,  former  city  edi¬ 
tor  of  the  paper.  He  was  said  by  the 
defendants  to  have  been  merely  an  em¬ 
ploye  who  had  been  discharged  for 
cause. 


HARRY  PHILLIPS  DAVIS 

Harry  Phillips  IXavis,  known  as  the 
“Father  of  Radio  Broadcasting,"  and 
chairman  of  the  board  of  the  National 
Broadcasting  Company,  dieil  Sept.  lO  at 
his  home  in  Pittsburgh  after  an  illness 
of  some  months.  He  was  63  years  old. 
He  was  a  vice-nesident  of  the  Westing- 
house  Electric  &-  Manufacturing  com¬ 
pany,  which  he  joined  in  1891.  lie  took 
a  prominent  part  in  the  experimental 
work  of  the  Westinghouse  Broadcasting 
station.  KDKA.  Funeral  services  were 
announced  for  Sept.  12  at  Pittsburgh, 
with  burial  at  Worcester,  Mass. 


PUBLISHER  NAMED  SHERIFF 

Svlvester  R.  Fisher,  publisher  of  the 
Rising  .'iun  (Ind.)  Recorder  has  been 
appointed  sheriff  of  Ohio  county  to  suc¬ 
ceed  George  Jarvis,  who  die<l  last  week. 


GAR  WOOD  UPHOLDS 
DETROIT  REPORTERS 


Admit*  He  We*  Correctly  Quoted  it 
“Trick”  but  Declares  He  Didn’t 
Realixe  How  His  Words 
Would  Sound 


(By  telegraph  to  Editor  &  Pcblishei) 

Detroit,  Mich.,  Sept.  lO.— New^ 
papermen  of  the  country  were  not 
pudiated  by  Gar  Wood,  the  Detroit 
motor  boat  racer,  for  their  spot  news 
interview  with  him  following  the  dis¬ 
qualification  of  Wood  and  Kaye  Don. 
the  Englishman,  in  the  recent  Harms- 
worth  races  in  Detroit. 

The  interview,  resulting  in  the  editor¬ 
ial  castigation  of  Wood  by  the  press  of 
the  United  States,  Great  Britain  and ' 
Canada  for  “poor  sportsmanship" 
quoted  the  Detroiter  as  saying  that  whro 
the  Britisher  refused  him  a  45-minute 
delay  to  repair  one  of  .Miss  America 
IX’s  gas  tanks,  he  said  “he  would  show 
him  a  trick  or  two”  and  that  he 
“planned  the  start  and  if  Don  followed 
him  that  was  Don’s  business.” 

Wood  stands  by  those  words  but  con¬ 
tends  that  he  gave  the  wrong  impression 
by  their  use.  He  admits  that  the  press 
did  not  get  the  wrong  impression  and 
takes  the  blame  for  giving  it  to  the 
press.  I 

“I  am  too  frank  and  informal.  I  do  I 
not  know  the  value  of  words  as  I  do  | 
know  motors  and  boats,”  he  said. 

“Certainly,"  said  Wood,  “there  was  ' 
nothing  malicious  in  my  start.  I  only  I 
wanted  to  get  the  lead,  but  when  I  was  I 
disqualified  and  Don  disqualified  I  was  I 
in  a  state  of  excitement  that  prevented  , 
me  from  weighing  the  full  import  of 
what  I  was  saying. 

“What  I  wanted  to  say  was  that  I 
planned  the  start  but  the  plan  was  only 
to  get  over  the  line  first;  not  that  it  was 
a  plot  to  disqualify  Kaye  Don. 

“It  is  absurd  to  think  that  I  could 
plot  Don  into  the  start  because  if  he 
were  timing  himself  he  could  have  let 
me  go  over  and  he  would  not  have  had 
any  trouble  beating  the  Miss  .America 
yill.  However,  if  he  hadn’t  been  push¬ 
ing  me  for  the  same  reason  that  I  was 
giving  my  boat  all  possible  speed  to 
keep  ahead  of  him  coming  down  on  the 
line  I  wouldn’t  have  been  disqualified  , 
and  neither  would  he.  The  truth  is  that  ■ 
we  were  both  trying  for  the  lead  and 
both  of  us  were  so  excited  in  the  fight 
for  it  that  we  ignored  watches  and  I 
signals.” 

Three  newspapers  in  Detroit  printed 
the  Wood  interview  and  one  did  not 
The  exception,  apparently  fearful  of  the 
story,  followed  with  a  denial  of  the  first 
VV’o^  interview  but  Mr.  Wood  stuck 
by  the  papers  who  quoted  him  originally, 
absolved  his  interviewers  and  took  |he 
blame  for  giving  the  wrong  impression 
by  an  intemperate  and  careless  use  of 
speech. 
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ADVERTISING  MEMPHIS 

Memphis  as  the  South’s  most  advan¬ 
tageous  cotton  market  is  fieing  adver¬ 
tised  by  Memphis  Cotton  Exchange. 
The  campaign,  handled  by  the  Lake- 
Dunham-Spiro-Cohn  agency  of  Memphis, 
is  of  a  double-barreled  nature.  It  plaj^ 
up  the  advantages  of  the  city  from  tm 
viewpoint  of  the  cotton  buyer  as  well 
as  the  seller.  Copy  aimed  at  the  sel¬ 
lers  is  being  run  in  Southern  news¬ 
papers,  and  ranges  in  size  from  eight  to 
30  inches.  Appeals  to  buyers  arc  be^ 
placed  in  textile  magazines  and  other 
trade  journals.  The  campaign  will  run 
through  the  “cotton  season,"  or  ti 
February.  .Approximately  $12,000  win 
be  spent.  Everett  R.  Cook  is  president 
of  Memphis  Cotton  Exchange. 


WRENCH  LEAVING  HOSPITAL 

T.  W.  Wrench,  editor  of  the 
(Ga.)  Charlton  County  Herald.  ^ 
pected  to  return  to  his  home  , 

few  days  after  spending 
six  weeks  in  the  I'nited  States 
Hospital  in  .Atlanta. 


Editor  &  Publisher  The  Fourth  Estate  for  September  12,  1931 
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UR  OVN  VORl^ 

or  Letters 


AXOTHER  excellent  book  on  adver¬ 
tising  has  just  been  put  out,  and  by 
a  publisher  (T.  Y.  Crowell)  who  has  not 
specialized  in  technical  bcxiks.  Carl 
Richard  Greer  of  the  Beckett  Paper 
Company,  author  of  the  famous  “Buck¬ 
eye  Book  of  Direct  Advertising,”  now 
lias  written  “.Advertising  and  its  Me¬ 
chanical  Production,”  a  general  discus¬ 
sion  of  the  whole  subject  with  special  at¬ 
tention  to  advertising  production  and  to 
direct  advertising,  two  topics  on  which 
most  of  the  general  manuals  are  a  little 
weak;  and  two  topics  on  which,  in  com¬ 
parison  with  other  points  or  branches  of 
advertising,  there  is  a  distinctly  definite 
fund  of  precise  information. 

The  book  itself,  a  beautiful  example  of 
"production,”  is  from  the  presses  of  J.  J. 
Little  &  Ives.  An  advertising  mans 
criticism  would  be:  “Type  measure  a 
little  long  for  easy  reading.  Body  of 
page  a  bit  too  solid — might  have  been 
broken  by  occasional  cross  heads.” 

Mr.  Greer’s  official  post  has  put  at  his 
disposition  a  large  amount  of  valuable 
'  material  from  many  sources,  and  it  is 
'  no  hostile  criticism  of  his  book  or  of  his 
I  part  in  it  to  say  that  many  of  the  best 
I  things  in  it  are  in  quotation  marks  with 
I  acknowledgments  to  other  authorities.  So 
:  tar  as  content  is  concerned  the  distinctive 
!  excellence  of  the  book  is  in  the  chap¬ 
ters  on  direct  advertising,  letters  and 
!  choice  of  paper :  those  on  engravings. 
I  line  etchings,  color,  design,  methods  of 
,  graphic  reproduction;  and  the  appendix 
and  glossary — which  would  make  a  won¬ 
derful  SO-odd  page  book  bv  themselves. 
The  microphotos  of  line  etcliincs  and 
half  tones  are  specially  ufKid  in  the  col¬ 
lection  of  illustrations. — R.W. 


The  annual  Marketing  -Atlas  pre¬ 
pared  by  the  International  Magazine 
Company,  Inc.,  has  always  had  much 
material  that  would  have  been  of  great 
value  to  the  promotion  departments  of 
newspapers  if  only  promotion  managers 
had  seen  it  and  used  it !  Rut  I  have 
never  heard  a  newspai)er  solicitation 
that  showed  any  traces  of  the  data  in 
this  Atlas.  Nowhere  else  has  so  much 
definite  statistical  information  heen 
gathered  on  the  major  sales  areas  of 
the  whole  country.  The  Department  of 
Commerce’s  wonderful  Market  Data 
Handbook  has  the  material — hut  it  is 
on  counties  and  not  sales  areas.  This 
•Was  has  been  practically  valuable, 
because  it  selects  the  trading  centers 
and  makes  it  easy  fo  compare  their 
nnportance. 

This  year  the  Atlas  has  two  innova¬ 
tions.  the  publication  side  the 

i»re  important  innovation  is  that  the 
circulation  analysis  for  the  first  time 
includes  the  American  Weekly  as  well 
as  Cosmopolitan  and  Good  Housekeep- 
so  it  is  nominally  in  the  newspaper 
Wd  now.  On  the  other  side  of  the 
^ter,_  for  the  sales  manager  the 
in  the  book  is  that  the  principle 
of  classification  is  no  longer  the  indi- 
fidial_  sales  area.  There  has  been  a 
fcl!*  **^Pbiasis.  "Selective  Sellinq — 
w  many  years  the  chief  contribution 
w  the  International  Magazine  Company 
to  the  study  of  marketing” — is  now  pre- 
jwfed  in  a  series  of  maps  showing 
twenty  aones  of  approximately  equal 
o^umer  sales  value.  This  somewhat 
greets  from  the  apparent  dominance 
®t  the  trading  center  by  stressing  the 
vIJj  twhich  the  center  is  situated. 
^  zone’’  is  a  word  that  has  been 
more  in  newspaper  than  magazine 
of  rnarkets.  The  attempt  to 
the  national  100  per  cent  into  20 
each  of  5  per  cent  results  in  some 
*•.  W  justifiable,  territorial  divi- 
For  example,  did  you  ever  see 
*  *  division  called  Syra- 

^  •  Albany  -  Hartford  -  Providence,  in- 
the  Eastern  part  of  New  York 
,  *  fbut  not  New  York  City),  most 
’Crmont,  far  Western  Massachusetts, 


and  most  of  Connecticut  and  Massachu¬ 
setts?  But  you  see  reasons  why.  The 
New  York  City  zone  rates  two  of  the 
20  units.  And  the  whole  Pacific  Coast 
and  the  Mountain  States  together  make 
only  two  units,  which  break  into  San 
Francisco-Portland-Seattle  and  Los  An¬ 
geles-Salt  Lake-Denver.  The  20  zones 
are  practical  for  transportation  opera¬ 
tion.  Any  newspaper’s  promotion  or 
advertising  manager — and  especially  the 
manager  of  a  big  city  paper  or  one 
with  a  large  “outside”  circulation — 
should  profit  by  a  careful  study  of  the 
material  in  this  Atlas  on  the  zone  and 
city  in  which  his  paper  is  published. 
The  Atlas  has  data  on  3,697  cities  in 
641  trading  areas,  so  there  is  sure  to  be 
something  on  your  town. — R.W. 

♦  ♦  ♦ 

IVAMES  of  newspapermen  on  new 
books  are:  Damon  Runyon,  whose 
“Guys  and  Dolls”  has  just  been  pub¬ 
lished  by  Stokes ;  Ben  Hecht,  whose 
latest  offering  is  a  collection  of  short 
stories  titled  “The  Champions  From  Far 
-Away,”  publishevl  by  Covici-Friede ;  and 
All)ert  Stevens  Crockett,  whose  “Pea¬ 
cocks  on  Parade,”  a  story  of  the  Wal¬ 
dorf-Astoria  in  the  90’s,  is  put  out  by 
the  Sears  Publishing  Company. 

Rian  James’  new  book,  “Love  Is  a 
Racket,”  which  .Alfred  H.  King  will 
publish  in  October,  will  be  made  into 
a  movie  by  Warner  Brothers. — II.S.M. 

*  *  m 

TESSE  RAINSFORD  SPRAGUE 
J  writes  a  business  fiction  serial  for  the 
Saturday  livcninn  I’ost  occasionally.  One 
was  “The  Middleman”  and  another 
“The  Making  of  a  .Merchant.”  In  the 
Sept.  5  issue  of  the  Post  he  begins  “The 
Chain-Store  Man.”  The  strength  and 
the  weakness  of  the  chain  systems  are 
sure  to  be  interestingly  and  humanly 
audited  in  this  five-part  serial.  One 
gO(Kl  story  he  tells  of  a  chain  store  town 
hotel  that  “lost  its  travelling-man  trade. 
The  chains  don’t  buy  from  travelling- 
men.  But  it  has  gained  other  business 
that  more  than  makes  up.  So  many 
chain-store  scouts  come  looking  for 
locations  that  the  hotel  is  full  all  the 
time !” — R.W. 


HOLLIS  BUYS  AGENCY 

Frank  E.  Hollis  has  resigned  as  ad¬ 
vertising  director  of  the  Danville  (Ill.) 
Connnercial-.\  ezi's,  to  inirchase  the  ad¬ 
vertising  agency  conducted  by  the  late 
.Arthur  J.  Feder.  Mr.  Hollis  will  oper¬ 
ate  the  agency  under  the  name  of  the 
Lincoln  Advertising  Agency.  The  busi¬ 
ness  of  working  in  conjunction  with  ap¬ 
proximately  40  weeklies  and  small  dail¬ 
ies  in  the  Danville  territory  will  be  car¬ 
ried  on.  The  agency  represents  the 
publishers  in  Danville.  Mr.  Hollis, 
prior  to  his  connection  with  the  Com- 
merci.al-New.s,  was  for  13  years  adver¬ 
tising  director  of  the  Terre  Haute 
(Ind.)  Star-Post  up  to  the  date  of  its 
purchase  by  the  Terre  Haute  Tribune, 
last  February.  Guy  Kitchen  succeeds 
Mr.  Hollis  as  advertising  director  of 
the  Commercial-News. 


HOLDING  EDITORIAL  CONTEST 

.A  nuinher  of  entries  already  have  been 
received  at  the  University  of  Tennessee 
in  the  George  !•'.  Milton  award  of  $.500 
for  the  l)cst  editorial  on  international 
peace  written  during  the  current  year. 
-Another  award  of  $i(X)  will  be  made  at 
the  end  of  the  year  to  the  woman  writer 
of  the  South  who  will  have  “accom¬ 
plished  the  most  for  her  sex.” 

NEW  PAPER  IN  PORTSMOUTH 

The  Portsmouth  (Va.)  Norfolk  Countv 
Citicen.  made  its  first  appearance  Sept.  4, 
with  10  five  column  pages.  The  paper  is 
tabloid  size  with  12Vj  em  columns. 
George  F.  A'iett  is  exlitor,  Frank  Sullivan, 
managing  editor,  and  Maurice  E.  Bennett, 
business  m.anager. 


1931-1932  EDITION  IS  NOW  AVAILABLE 


ccUtlcm 

1931-1932 


‘A  Study 
of  All  American  Markets  ” 


The  106  Major  Markets 
and  Their 
Leading  Nempapers 

Akron.  Ohio,  Btattm  lommat 
AJbnny,  S.  Y.,  Knkketbocker  Pttu 
end  Evettiitf  Sews 
Alleniown,  Pn  .  Mantinf  CM 
AtUnia.  Ga. /Mrnnt 
Hahimorr.  Md  .Sim 
binjthamtorLN.  Y.,  Press  and  LeMm 
birmiiifham,  Ala .  Sews-Agt-HerM 
Ho^ion,  Man .  Glebe 
Hr»dir(pnn,  Conn.,  Pest  emd  Ttltgftm 
Krookiyn.N.  Y..  EegU 
Huffalo.N.  Y..A'nai 
Canton.  Ohio,  Hepossteey 
t  harlnton,  S.  C.,  Poit  Srws  &  Conner 
(  harlnitr.  N.  C.,  Obezntr 
(  hatlaoooca,  Tfnn  .  Snrt 
I  hiiaKo,  III .  The  ticdy  Sews 
«  itKinnati.  Ohtu.  TtmesSUt 
(  Itxrland.  OhKi,  Pletn  Ueater 
(  olumbus.  Ohm,  Dupeitk 
luius.  trvav,  Tiwo  Herald 
l>a\  l«in.  Ohm.  .Vnrs 

I  Cok. ,  Poll 

Moin«^,  \ima„Rf(ttlrt  and  TnbH^e 
Itrtroit,  Mm  h  ,  A'nai 
Duluth.  Minn  .  Herald  aed  SniJ- 
r  tthuee 

Kliial>(>(h.  N  1  .  Daily  l,mrnal 
LImira.  N  V  ,  Slat-GasrUt  6r 
4dnrii%et-\m"day  TeUftam 
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Va  .  r." 

F.xansvillr,  Ind  .  Conner  /ommat 
Fall  K>s«*r,  Mj"  .  IP  raid  Sews 
t  lint,  Mkh  ,  Journal 
1  ort  Waynr.  Ind  .  .Wtri  Urntimfl 
lort  U  itrth,  Texas,  .S/ar-rr/ejfj*i 
Gary.  Ind  .  Poit  Tnbenr 
Grand  Kapids,  Mi.  h  ,  Press 
HarridiurK.  I'a  .  Patriot  SneS 
Hartford,  (  onn  .  Timet 
Honolulu,  Hawaii,  Star  Belletim 
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Jerxry  City,  N  J  .  Jrnty  Josremet 
kan^atCiiy,  Mo,5/iir 
Kn..x%i>le,Tenn.yo»epid/ 

Lawreme.  Ma.vx  .  Eagle  and  Tribune 
I  irnnln.  S'rb  ,  Ltmoln  J.ismal 
l.ittk  K'xk.  Ark  ,  Atkamas  Drmocrat 
Long  Hearh.  Calif ,  Press  Ttltgrem 
Ln«  Angrkt,  Calif .  Tinses 
Louissilk,  Ky  ,(W*er.  Jasmset 
and  Tunes 

Lowell,  Masa  ,  Cowwr,  Cduen  end 
Leader 

Lynn,  Masx ,  Item 

Mrmphit,  Tenn  .Commerael  Appeal 
and  Evemng  Appeal 
Miami.  ¥\a.  Herald 
Milwaukee.  WK , /naraa/ 

Minneapohx,  Minn  ,  loumal 
Nashville,  Tenn  ,  Tennessean 
Newark,  N’l.A'rwi 
New  Bedfiird,  Ma»  ,  Standard  and 
Mettwry 

New  Haven,  Cnna  ,  Register 
New  f  hkaM.  l,a  ,  rimei  Puarsme 
New  York.  N  Y  ,  Sew  Verb  Stas 
Norfolk,  Va  .  Ledger  Dtspattk 
f  lakland,  Calif ,  Trtbssme 
Oklahoma  CTiy,  Okla.,  Oktaboman 
and  Times 

(imah^.Stb  .Wtwid  Herald 
rairrv>>n.N  J  .  UorningCM 
Peoria.  Ill .  Journal  Tranunpt 
Philadelphia.  Pa  ,  firmaf  BMttm 
Piiivburi^.  Pa .  Hess 
Portland,  Ore  .  fjregorman 
Prnvidrace.  R  \  .Journal  BnUetm 
Reading,  Pa  .  Tmes 
RKhmnnd,  \  a  .  Timet  Oupatek 
Rochevier,  N  Y  .  riaiej  Inton. 

DemoeraUkronule 
Sacramento.  Calif .  ilee 
M  Iaiim.Mo  .Poll  Ihtpairk 
M  Paul.  Minn  .  Diipat,  k.  pioneer  prtts 
Salt  Lake  City  Utah.  Tribune-Telegram 
San  Antonin,  Teaax.  Espreti  and  Sews 
San  Diego.  Calif  .  (  man  and  Tribune 
Saa  Pram  iic9.  Calif ,  Ckronule 
S(  hene<  lady ,  N  Y  ,  Caieiie 

Vaitk,  Waah .  Timet 
Shreveport,  La  .  Timet 
smmji  (  iiy.  Inwa.  Journal 
South  Rend,  Ind  .  Trsbmne 
Spokane,  Vk  ash  ,  Spekeiinair  Rettew 
and  I  kronnlr 

Springfield.  Mau ,  Sprmgfeld 
SrwtpaH'* 

Syracuse.  N  Y’  ,  Hrratd 
Tacoma,  Wash  .  Sews  Tribuiea 

Tampa,  PU  .  Jdorrumg  Trtbsme 
Toledn.Obio./Uade 
Trenton. N  ]  .State Caaatte.  Times 
and  Timet  Adxerliier 
Tfoy.N  M.,  Retard 
Tulva.4|kia  .World 
VlMa.N  Y  .Obterter  ihipatek 
U  avhutglon,  IJ  C  ,  Star 
Waterburv,  Conn  ,  RepiMuan  and 
4  merit  an 

U'lchita,  Kan .  Eagle 
Wilkes  Barre.  Pa  .  Ttmei  Leader 
Wilmington  fkl  ,  Jomnal  and  Sewa 
Wurcealer,  .Mara.  Telegram  Gatetta 
Y  ouaptown,  Obw.  Vusduatae 


Market  Facts  for  Sales  and  Advertise 
ing  Executives.  700  Pages  of  Market 
Facts . .  Authoritative . .  Accurate . . 
Complete . .  for  every  toum  of  1,000 
or  more  population,  every  county 
and  each  state  in  the  United  States. 

The  Fourth  Edition  of  "A  Study  of 
All  American  Markets”  now  ready 
for  distribution,  is  a  handsomely  bound 
volume,  1 1  inches  by  14  inches,  printed  in 
two  colors.  Within  the  covers  of  this  new 
edition  will  be  found  statistics  and  facts 
that  alert  sales  and  advertising  executives 
find  indispensable.  These  include  popu¬ 
lation  characteristics  compiled  from  the 
1930  census;  passenger  car  and  truck 
registration  for  1930;  savings  deposits 
for  1930;  and  detailed  counts  of  24  ma¬ 
jor  business  classifications,  wholesale  and 
retail,  and  a  tabulation  of  six  classifica¬ 
tions  of  chain  store  outlets,  for  every 
town  of  1,000  or  more  population,  and 
every  county  and  state  in  the  United 
States.  The  information  for  this  book  has 
been  compiled  by  competent  authorities. 

Also  contained  in  the  new  book  are 
specially  drawn  maps  of  the  major 
market  trading  area  and  a  complete  set 
of  state  maps,  including  the  Territory  of 
Hawaii.  In  a  pocket  on  the  inside  cover 
will  be  found  a  specially  drawn  map  of 
the  United  States,  printed  in  three  colors, 
measuring  32  inches  by  48  inches. 

How  to  Obtain  a  Copy 

The  gratis  distribution  of  this  book  is  limited 
to  business  executives  who  are  seriously  inter¬ 
ested  in  the  utility  of  newspaper  advertising. 
To  others,  Major  Market  Newspapers,  Inc.,  re¬ 
serves  the  right  to  charge  the  production  cost 
of  $15.00  per  copy.  Inquiries  should  be  writ¬ 
ten  on  your  business  stationery  and  one  dollar 
enclosed  to  cover  cost  of  packing  and  postage. 

^AJOR  ^ARKET  ^EWSPAPERS,  JnC 

(The  J00,000  Croup  of  American  Citie$) 

400  WEST  MADISON  ST.,  CHICAGO,  ILL. 
no  EAST  42nd  ST.,  NEW  YORK  CITY 


Chicago  Telephone 
Stale  7823 


New  York  City  Telephone 
Lexington  2-2736 
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LIBRARIAN  TELLS  HOW  SMALL  PAPERS 
CAN  HAVE  REFERENCE  DEPARTMENT 

System  Neither  Complicated  Nor  Expensive,  But  by  Its  Use 
the  Busiest  Editor  Can  Have  Material  He  Wants 
When  He  Wants  It 
By  E.  L.  HAWES 

lyrO,  I  do  not  believe  I  care  to  dis-  important  question,  especially  if  expan- 
'  cuss  with  you  the  scope  and  meth-  sion  is  contemplated.  After  this  collec- 
ods  of  the  reference  library  of  the  tion  of  material  grows  to  the  point  where 
Cincinnati  Enquirer.  Newspapers  in  its  it  is  prized,  changing  it  becomes  increas- 
class  have  similar  departments  cared  for  ingly  laborious  and  most  persons  would  be 


Harry  Pence,  librarian  of  the  Cin¬ 
cinnati  Enquirer  and  a  set  of  card¬ 
board  boxes,  sufficient  equipment 
for  a  small  newspai>er'8  reference 
department. 

by  efficient  experts  and,  at  best,  only  a 
few  details  developed  here  would  be.  of 
interest  to  them.  As  for  the  smaller 
papers — well,  it  wouldn’t  mean  anything 
at  all,”  said  Harry  Pence,  librarian  of 
the  Enquirer,  when  requested  to  say 
something  alx)ut  his  work. 

“Rut  I’ll  do  something  even  better  for 
you,”  he  continued,  obligingly,  after 
politely  but  firmly  refusing  to  change  his 
mind.  “I'll  tell  you  and  you  can  tell  the 
readers  of  Editor  &  Prni.isnER  how  even 
the  smallest  newspaper  can  start  a  refer¬ 
ence  department  of  its  own  and,  by  fol¬ 
lowing  a  few  simple  rules,  carry  it  a  high 
degree  of  efficiency  without  considerable 
investment  in  equipment. 

“I  know  a  publisher  of  a  small  town 
daily  who  told  me  in  great  detail  how 
he  had  picked  up  several  cases  discarded 
by  a  county  official  that  had  formerly 
been  used  for  filing  deeds  and  documents 
and  developed  a  splendid  set  of  files  of 
clippings  and  data  of  which  he  was  justi¬ 
fiably  proud.  I  know  another  editor 
who  did  the  same  with  a  frame  or  rack 
that  had  graced  a  hotel  lohhv  for  the 
disulay  of  railroad  and  steamship  folders. 
Any  number  of  inventive  editors  and 
publi.shers  have  had  wooden  cases  of 
pigeon-holes  constructed  in  convenient 
corners  of  their  plants  and  are  utilizing 
cncvlopes  to  tuck  away  valuable  data  for 
use  when  needefl.  \lost  of  them  have 
been  amply  repaid  for  their  foresight  and 
ingenuity. 

“N'ot  every  one  can  pick  up  lucky  finds 
adaptable  to  his  needs  hut  every  news¬ 
paper  can  afford  half  a  dozen  cardlxiard 
boxes  and  200  to  3(X)  manila  envelopes. 
These — with  common  sense  and  perse- 
verence — constitutes  all  the  equipment 
necessary  to  make  a  start  and  carry  the 
enterprise  to  a  point  where  its  usefulness 
.  will  be  demonstrated.  I  mention  manila 
envelopes  l>ecause  of  their  cheapness. 
They  may  be  of  any  texture,  the  more 
substantial  the  better — and  the  same  may 
be  said  of  the  boxes.  It  will  be  discour¬ 
aging  to  have  them  fall  apart  from  han¬ 
dling  and  it  would  be  well  to  reinforce 
their  corners  and  edges.  Storekeepers 
sometimes  use  a  gummed  sealing  tape 
instead  of  string  for  fastening  packages. 
This  tape  is  ideal  for  reeinforcing  paste¬ 
board  boxes  but  with  paper  stock,  paste 
and  scissors  at  hand  the  newspaper 
worker  can  get  along  without  it. 

“But  what  size,  you  ask — and  it’s  an 


One  of  the  boxes  showing  the 

enfl-opening  envelopes  Mr.  Pence 
recommends. 

inclined  to  struggle  along  with  an  unde¬ 
sirable  condition  rather  than  go  to  the 
expense  and  trouble  of  a  wholesale  shift. 
It  is  better  to  get  started  right  and  for 
that  reason  I  can  not  recommend  one 
man’s  experiment.  He  got  a  dozen  shirt 
boxes  approximately  4  by  10  by  20  inches 
and  made  a  beautiful  file,  using  ‘legal  size’ 
envelopes.  It  was  splendid  for  clippings 
but  in  time  he  found  materials  on  hand 
wider  than  his  envelopes.  He  discovered 
he  would  have  been  better  off  with  a 
little  more  height  and  could  do  with  a  bit 
less  width.  He  solved  his  problem  by 
getting  a  large  box,  approximately  10 
by  12  inches,  for  all  his  oversize  stuff. 
That  wasn’t  desirable  but  it  operated 
and  got  results. 

“The  most  practical  size  is  5"  by  8" 
— or,  as  some  makers  list  sizes,  8"  by 
.S",  according  to  w’hether  it  is  side  or 
end  opening.  The  nearest  to  this  in 
standard  sizes  is  5"  by  7l4”,  end-opening, 
and  this  can  l)c  used  satisfactorily.  Here 
1  am  letting  you  in  on  the  results  of 
individual,  personal  experience.  The 
natural  impulse  would  be  to  obtain  the 
nearest  size  of  side-opening  envelopes 
and  file  them  in  the  Ixixes  with  the  tlap 
at  the  top.  This  has  serious  dis.advan- 
tages.  .Xs  the  tnveloiX“s  fill  the  Haps 
refuse  to  nestle  smoothly  in  place.  With 
use  they  tear  and  in  spite  of  everlasting 
care  these  flaps  will  occasionally  get  over 
and  conceal  the  tops  of  the  envelopes 
behind.  To  cut  them  off  leaves  rough 
edges  and  gives  the  file  a  ragged  appear¬ 
ance,  to  say  nothing  of  allowing  dust, 
that  is  ever  present  in  the  cleanest  offices, 
to  get  into  the  envelopes.  Therefore  I 
think  it  best  to  use  side-opening  envelopes 
with  the  opening  at  the  right  side,  pre¬ 
senting  a  smfKtth,  even  top  surface.  I 
have  tried  to  prepare  an  illustration  ex¬ 
plaining  this  feature  better  than  a  long 
description,  so  let's  pass  to  the  next  step. 

“I’repared  with  boxes  and  envelopes, 
fill  the  boxes  comfortably  with  envelopes, 
something  more  than  half-full  so  that 
they  don’t  flop  around  too  much  and 
begin  work. 

“Much  has  been  said  about  ‘Classifica¬ 
tions.’  Better  forget  that  and  use  reason 
and  common  sense.  The  big  man  in  your 
part  of  the  country  is.  let  us  say.  Senator 
John  Smith,  or  maybe  Mayor  William 
Brown,  concerning  whom  something  was 
printed  in  the  last  issue  of  the  jwper. 
Clip  the  item  and  date  it.  Put  it  in  an 
envelope  and  write  in  the  upper  left 
corner,  close  to  the  top  “SMITH,  John,” 


S.  C.  NEWSPAPERMAN 
STILL  ACTIVE  AT  88 

CUMTER,  S.C,,  Sept.  7.— After  76 
^  years  of  active  and  continuous 
work  in  the  newspaper  business. 
General  N.  G.  Osteen,  88,  is  still 
hale  and  hearty. 

On  Sept.  5,  which  completed  bis 
seventy-sixth  year,  he  rode  a  bicycle 
to  work  and  read  proof  on  the  Daily 
Item.  His  eyesight  is  still  keen. 

General  Osteen  is  commander  of 
the  South  Carolina  division.  United 
Confederate  Veterans. 


adding  a  few  words  to  identify  this  par¬ 
ticular  John  Smith  from  any  other  who 
may  come  into  prominence. 

"Do  the  same  with  the  more  distin¬ 
guished  individuals  in  your  news  field 
or  of  interest  to  your  readers.  Then 
file  these  envelopes  alphabetically.  Don't 
get  in  a  hurry.  Your  collection  will 
grow  if  you  keep  up  your  work.  The 
beauty  of  it  is  it  doe.sn’t  forget.  It  will 
give  you  liack  everything  you  put  into  it. 
Your  facility  will  increase  by  leaps  and 
bounds  but  over-enthusiasm  at  the  out¬ 
set  will  involve  you  in  a  maze  of  per¬ 
plexities  bound  to  be  confusing  and 
discouraging. 

“Take  a  concrete  instance  in  the  filing 
of  subjects  other  than  proper  names. 
Let  us  say  your  municipality  is  ‘Keed- 
ville.’  Shall  you  file  all  municii)al  affairs 
under  ‘REEDVILLE,  —  Council;’ 
■REEDVTLLE,  Police;”  and  so  on,  or 
just  label  them  and  file  them 
•COUNCIL;’  ‘POLICE’  and  the  like. 
That  dejiends.  If  yours  is  a  county 
paper,  paying  attention  to  the  jiuhlic 
affairs  of  the  county  and  its  municipali¬ 
ties  it  would  be  better  to  keep  clippings 
of  each  town  or  village  under  its  name 
and  make  such  sub-divisions  as  the 
growth  of  the  materials  at  hand  dictate. 

“In  regard  to  major  national  issues, 
‘Prohibition’;  ‘Tariff’;  ‘Business  Affairs’; 
and  the  like  do  not  t)egin  to  make  classi¬ 
fications  till  you  have  considerable  ma¬ 
terial  to  sort  and  then  let  the  material 
be  your  guide,  for  in  every  locality  the 
editorial  policy  requires  the  treatment 
of  such  subjects  from  differing  points  of 
view.  Don’t  tackle  your  toughest  propo¬ 
sitions  first.  Think  tlicm  over  from  the 
local  slant  and  save  what  will  be  most 
useful  from  that  angle. 

“Keep  this  one  idea  in  mind — this  set 
of  boxes  can  be  made  to  be  a  repository 
of  information  unobtainable  in  books  or 
from  any  other  source,  information  that 
may  be  vital  and  has  to  be  had  at  once 
to  be  of  value.  .  Therefore  do  not  limit 
it  to  clippings  from  your  newspaper  but 
write  on  the  envelopes  or  pieces  of  paper 
for  filing  in  them  the  data  that  occurs 
to  you  from  time  to  time  that  ordinarily 
you  try  to  carry  in  memory  and  quickly 
forget.  Henry  Green,  of  your  place,  is 
a  candidate  for  a  county  office.  He’s  a 
fine  fellow  and  you  are  for  him.  You 
want  to  boost  his  cause.  William  Jones’ 
persistent  office  hunter,  butts  in.  He  has 
Ir'cii  on  the  public  pay-roll  in  many 
capacities,  everylxxly  knows  something 
about  his  career  but  few  know  all.  To 
print  a  ‘box’  of  his  offices  would  help 
your  man.  Your  little  file  can  not  give 
you  the  background  but  in  time  it  will 
do  so  in  such  cases  as  develop  in  the 
future,  so  list  the  county  ofliccs  and 
officials  as  of  date  and  add  to  it  who  was 
whose  predecessors,  with  such  dates  and 
circumstances  as  you  can  pick  up  from 
time  to  time.  ‘Wii.i.iam.son  County — 
Officials,’  will  he  as  serviceable  a  habel  as 
any  of  several  that  might  be  suggested. 
.\fter  two  or  three  elections  the  question 
as  to  who  w'as  sheriff  or  auditor  or 
what-not  before  the  present  holder  of  the 
job  often  becomes  a  something  very 
important  to  know. 

“This  is  only  one  of  a  hundred  ex¬ 
amples  of  the  possibilities  contained  in 
your  little  boxes.  There’s  no  limit  to 
their  usefulness.  Few,  even  of  the  very 
largest  newspapers,  develop  these  possi¬ 
bilities  to  their  maximum. 

“If  yours  is  a  small  town,  record  the 
tearing  down  of  buildings  and  the  erec¬ 
tion  of  new  ones,  even  when  the  paper 
makes  no  mention  of  them. 


“Note  the  dates  and  circumstances  of 
public  improvements,— highways,  water 
lighting,  sewers,  and  don’t  iet  any 
changes  in  school  administration,  churdi 
pastorates  and  the  like  escape  record  If 
you  are  very  long  sighted  you’ll  tuck 
away  notes  of  births,  especially  in  promi- 
nent  families.  In  years  to  come  this  data 
will  be  most  interesting  and  might  be  of 
vital  importance. 

“More  than  once  as  you  develop  your 
collection  you  will  regret  that  you  have 
not  available  such  a  source  of  informa¬ 
tion  running  back  25  or  even  10  years 
You  haven’t  but  time  flies  and  even  if  you 
don’t  get  the  benefit  of  it  your  successors 
on  the  paper  will.  If  it  is  your  paper 
you  can  do  as  you  please,  but  if  you’re 
just  working  on  it  your  zeal  to  be  a  good 
and  loyal  workman  will  inspire  you  to 
pass  on  the  good  work. 

“Much  else  in  the  way  of  suggestion 
comes  to  my  mind  but  I  think  it  best  to 
refrain  from  trying  to  get  too  much 
across  at  once.  After  all  the  editor  or 
other  newspaper  worker  who  realizes  the 
value  of  such  a  collection  of  data  and  hiu 
hesitated  to  undertake  any  work  along 
this  line  for  fear  it  would  be  too  great 
an  undertaking  will  already  have  grasped 
the  general  principles  here  outlined  and 
will  need  little  if  any  further  guidance 
in  getting  under  way.  Should  he  find 
baffling  problems  he  can  write  to  me  and 
I  shall  advise  him  to  the  liest  of  my 
capacity,  asking  only  that  he  defray  the 
postage.  The  satisfaction  of  having  this 
work  spread  among  newspapers  is  reward 
enough. 

“There  are  other  simple  methods  by 
which  a  newspaper  can  keep  track  of 
valuable  information.  There's  the  day- 
b(K)k  and  the  temporary  file  of  the  paper. 
There  is  also  the  nucleus  of  the  news¬ 
paper  library— library  of  books,  I  mean. 
Every  office  should  have  the  WorU 
Almanac,  Congressional  Directory,  Who’s 
Who  in  America,  a  good  atlas  and  cer¬ 
tain  state  reports  affording  a  wealth  of 
information,  much  of  it  local.  An  en¬ 
cyclopedia  is  desirable  but  there  are  two 
or  three  10  and  12  volume  sets  that  are 
not  so  expensive  and  practically  as  good 
for  most  purposes.  I  refrain  from  nam¬ 
ing  them  as  a  matter  of  commercial  pru¬ 
dence.  Their  publishers  exploit  propa¬ 
ganda  energetically  enough  as  it  is. 

“There  are  also  many  simple  and  inex¬ 
pensive  devices  that  greatly  facilitate 
such  an  enterpri.se  as  I  am  urging  every 
newspaper  to  undertake.  To  go  into  par¬ 
ticulars  would  again  verge  on  advertising. 
A  little  inquiry  will  reveal  what  is  r^- 
larly  on  the  market  that  can  be  utilized 
to  advantage.  Again  the  beginners  are 
warned  not  to  overdo  at  the  start.  Begin 
simply.  Then  grow  naturally  and  be  not 
impatient.” 

ITALIAN  PAPER  SOLD 

Generoso  Pope  Buys  Corriere 

D'America  in  New  York 

.Arrangements  have  been  complete, 
for  the  sale  of  the  Corriere  P’.4m(rica 
New  York,  by  the  Tiber  Publishing 
Company  to  Generoso  Pope,  president  of 
the  Colonial  Sand  and  Stone  Company. 
Details  of  the  purchase  were  not  made 
public.  Through  this  purchase  Mr.  Poix 
will  become  publisher  of  New  \orks 
three  Italian  daily  and  Sunday  news¬ 
papers.  He  already  owns,  II  Progresso, 
Italo-Americano.  and  the 
Della  Sera.  The  Corriere  D’America, 
and  II  Progresso  have  Sunday  editions 

J.  J.  De  Moro,  managing  editor,  said 
Mr.  Pope  would  become  rpponsible  tor 
the  publication  of  the  Corriere  alter 
Sept.  IS.  .  „ 

S.  M.  Pino,  general  manager  ot  n 
Progresso,  told  Editor  &  PubUsHK 
that  no  other  details  concerning  t 
purchase  could  be  made  public  at  pres- 

It  has  not  yet  been  decided, 
wlicther  the  Corriere  will  be 
as  a  separate  publication  or  as  a  pan 
of  II  Progresso. 

APPOINTS  “SPECIAL” 

The  Centralia  (Ill.)  EveniM  SentMl 
has  named  Verre  and 
special  representatives  for  l^n  tn 
and  west  in  the  national  field. 
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aTRA-MODERN  LAYOUT  IN  BOSTON  CITY  ROOM 


boston  dailies  occupy 

$3,500,000  PLANT 


niaining  old  building,  partly  in  the  com¬ 
pleted  new  section,  while  wreckers  tore 
down  the  other  old  structure  and  reared 
the  rest  of  the  new  home  on  the  site. 
Herald-Traveler  executives  now  boast 
proudly  that  tlie  transition  was  accom¬ 
plished  without  missing  a  tick.  Nothing 
was  moved  from  the  old  buildings,  except 
some  library  cabinets  which  were  trans¬ 
ferred  in  toto  without  disturbance  of  their  i 
contents.  The  remainder  of  the  library  I 
equipment  is  new  steel  furniture. 

Desks  and  chairs  throughout,  except  in  ! 
the  chief  executive  offices  are  of  light  ' 
metal  construction,  enameled  gray  green 
and  trimmed  with  light  tan  leather. 
There  are  no  unsuspected  hinges  or  sharp 
corners  to  pinch  tlesh  or  tear  clothing. 
The  emphasis  placed  on  time  in  news¬ 
paper  o]x;rations  is  marked  by  the  illumi¬ 
nated  electrical  clocks  on  every  floor,  a 
novel  touch  in  the  photographic  depart¬ 
ments  being  a  red-lighted  clock  dial. 
Sanitary  facilities  throughout  are  lavish, 
with  wa.sh-basins  in  the  mechanical  de¬ 
partments  capable  of  accommodating  12 
people  at  once  and  ample  shower  bath 
e(|uipmcnt  for  all  departments.  Electrical 
wall  outlets  have  fieen  installed  for  every 
present  and  future  use  that  the  architects 
and  staff  could  call  to  mind  and  located 
to  avoid  the  unsightly  festoons  of  electric 
wire  that  feature  most  old-fashioned 
offices.  The  building  bears  every  evi¬ 
dence  of  having  received  the  .advance 
thought  to  small  details  that  save  time 
aiul  expense  alterations  during  working 
perifxls. 

Its  total  cost  is  state<l  at  $3,3(K),(X)0, 
the  management  pointing  out  that  this  ex¬ 
penditure  was  undertaken  and  carried  out 
entirely  during  the  period  of  depression 
as  a  mark  of  the  papers’  faith  in  their 
rommunity.  Its  chief  architect  was 
Henry  Hailey  .Alden,  of  Hoston.  On 
newspaper  design  and  operations  features, 
consulting  service  was  rendere»l  by  .S.  I’. 
Weston,  Inc.,  of  New  York. 

A  complete  description  of  the  building 
is  given  in  a  .U-page  rotogravure  section 
to  be  iHiblished  Sunday,  with  a  history 
of  the  newspapers,  photographs  of  the 
plant  and  princip,al  executives,  and  a 
historical  summary  of  Boston's  cultural, 
industrial  and  financial  growth  during  the 
106  years  of  the  Traveler’s  life.  Two 
pages  of  congratulatory  messages  from 
leaders  in  government,  business,  and  edu¬ 
cation  are  an  interesting  feature  of  the 
edition,  which  unequivocally  tells  its 
readers  that  it  celebrates  the  opening  of 
“the  most  mixlern.  complete,  and  efficient 
newspaper  plant  in  the  United  States.” 
•After  a  roof-to-ceiling  inspection  of  the 
plant  last  week,  this  writer  is  inclined  to 
agree. 


(Continued  from  I'ayc  10) 


I  oAre  You  Looking  for  Ways 
1  to  Cut  Costs  in  Your  Plant? 


WHILE  you  are  hunting  for  ways  and  means  of 
cutting  costs  in  your  plant  why  not  analyze 
your  type  metal  situation?  A  survey  of  your  type 
metal  costs  may  bring  to  light  a  means  of  making  a 
considerable  saving.  Approximately  half  of  the  news' 
papers  in  the  United  States  are  using  Imperial  Metal 
serviced  by  the  Plus  Plan.  The  other  half  are  depend' 
ing  upon  metal  made  by  a  number  of  other  concerns. 
The  reason  why  Imperial  has  become  standard 
practise  in  so  many  plants  is  because  it  cuts  down 
metal  costs.  Imperial  is  able  to  make  these  savings 
because  it  reduces  machine  and  metal  troubles  to  a 
minimum,  makes  cleaner  and  better  plates,  reduces 
dross,  and  lowers  fuel  consumption.  These  are  but  a 
few  of  the  reasons  why  it  will,  pay  you  in  a  year 
like  1931  to  have  a  survey  or  analysis  made  of  your 
type  metal  situation.  We  suggest  that  you  write  and 
let  us  go  over  your  type  metal  situation  with  you. 


Imperial  Type  Metal  Company 

Manufacturing  type  metals  only: 


MONOTYPE 

STEREOTYPE 

THOMPSON 

AUTOPLATE 


LINOTYPE 

ELROD 

INTERTYPE 

LUDLOW 


Philadelphia  ♦  New  York  ♦  Chicago  *  Los  Angeles 
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McCORMICK  TO  SPEAK 

AT  FINANCIAL  MEET 


Qlbitmurg 


Cbicaco  Publisher  Will  Discuss 
AdTertising  as  Business  Aid 
in  Depression  at  Boston 
Convention 


GjI.  R.  R.  McCormick,  publisher  of 
the  Chicago  Tribune,  will  be  one  of  the 
speakers  at  the  opening  general  session 
of  the  Financial  Advertisers  Association 
in  Boston  Sept.  14.  “Advertising's  Op¬ 
portunity  to  Help  in  Today’s  Prob¬ 
lems,”  will  be  his  subject. 

Francis  H.  Sisson,  vice-president  of 
the  Guaranty  Trust  Company,  New 
York,  will  give  the  theme  speech  of  the 
convention  on  “The  Creative  Force  in 
Finance.”  Another  speaker  at  the  gen¬ 
eral  session  will  be  Kenneth  Goode, 
editorial  director,  Futura  Publications, 
New  York. 

The  annual  convention  will  be  pre¬ 
ceded  on  Sunday,  Sept.  13,  by  a  “Boston 
Tea  Party,”  given  for  visitors  by  Boston 
members  and  their  wives.  The  general 
session  Monday  will  be  followed  by  de¬ 
partmental  sessions  on  Tuesday  and 
Wednesday.  The  annual  banquet  will  be 
held  Wednesday  evening,  Sept.  16,  clos¬ 
ing  the  convention. 

A  visit  to  the  new  plant  of  the  Boston 
Herald  Traveler  will  be  made  Monday 
afternoon,  and  will  be  followed  by  a  bus 
and  boat  trip  and  shore  dinner  near 
Nantasket  Beach.  Other  entertainment 
will  include  golf,  major  league  baseball, 
a  tea  and  style  show  for  women  visitors, 
visits  to  industrial  plants,  and  visits  to 
historic  landmarks. 

.Advertising  agency  men  will  play  an 
important  i)art  on  the  departmental  pro¬ 
grams,  in  additi<tn  to  representatives  of 
tianks  and  otlier  financial  houses.  A.  D. 
Chuiuoinc,  Jr.,  vice-president  of  Batten, 
Barton,  Durstine  &  OslKirn,  Inc.,  New 
York,  will  speak  on  “Trust  Advertising;” 
Edwin  Bird  Wilson,  president  of  Edwin 
Bird  Wilson,  Inc.,  New  York,  on  “The 
Importance  of  Commercial  Bank  Adver¬ 
tising;”  I-.  W.  Munro,  of  Doremus  & 
Co.,  Boston,  on  “.Attracting  Commercial 
Business  Through  National  Advertis¬ 
ing  H.  K.  Dugdale,  vice-president  of 
Van  Sant,  Dugdale  &  Corner,  Baltimore, 
on  “The  Human  Side  of  Selling;”  John 
Benson,  president  of  the  American  As¬ 
sociation  of  Advertising  Agencies,  on 
“Where  Does  Advertising  Stand 
Today?”;  George  T.  Eaker,  of  Batten, 
Barton,  Durstine  &  OslKirn.  Inc.,  on 
“Shaping  Investment  Advertising  to 
Meet  Tcxlay's  Problems;”  Charles  Hol¬ 
comb,  vice-president  of  Wolcott  &  Hol¬ 
comb,  Boston,  on  “Read  ’b?m  and  Weep.” 

.As  usual,  an  exhibit  of  financial  ad¬ 
vertising  will  be  held  at  the  convention. 
The  exhibit  will  be  explained  in  a  series 
of  five-minute  speeches  on  “What  Is  in 
My  Exhibit,”  at  a  luncheon  Monday. 
A  luncheon  Tuesday  will  be  held  with 
the  Boston  .Advertising  Club,  and 
speakers  on  “My  One  Best  Ret,”  will 
compete  for  a  prize  of  silver  pitcher  and 
tray. 


ADVERTISING  MEET  PLANNED 

.A  directors’  meeting  of  the  Adver¬ 
tising  Department,  New  York  State 
Puhiishers  .Association,  will  be  held  at 
the  Hotel  Ten  Eyck,  Albany,  Sept.  14. 
“.All  mcmliers  who  are  interested  in  a 
serious  discussion  of  present  problems 
and  an  exchange  of  ideas  that  will  sell 
more  space”  have  been  invited  to  attend. 
The  session  will  open  at  9:.30  a.  m.  and 
close  at  9 :30  p.  m.  W'illiam  J.  Cannon, 
Tarrytoxvn  Daily  News,  is  president. 


CONTEST  WINNERS  ANNOUNCED 

The  Indiana  University  chapter  of 
Sigma  Delta  Chi,  Sept.  4,  announced 
the  winners  in  the  four  divisions  of  the 
fifth  annual  high  school  newspaper  con¬ 
test  in  Indiana.  The  winners  were:  First, 
South  Side  Xews  Times,  South  Side 
High  Schixil,  Fort  Wayne;  second.  Pao- 
lite.  Paoli  high  school ;  third.  Purple 
and  Gold.  Sullivan  high  school,  and 
fourth.  School  Spirit,  Bosse  high  school 
of  Evansville.  The  winning  papers  were 
on  display  at  the  state  fair  as  a  part  of 
the  university  journalism  exhibit. 


r)TTO  WILLING,  for  10  years  in  the 
stereotyping  department  of  the 
Honolulu  (T.H.)  Star-Bulletin,  died  at 
Queen’s  hospital,  Honolulu,  on  Aug.  26 
after  a  lingering  illness. 

Alfred  William  Palmer,  69,  employe 
in  the  circulation  and  business  depart¬ 
ments  of  the  Houston  Post  and  Post- 
Dispatch  for  31  years  and  a  brother  of 
G.  J.  Palmer,  business  manager  of  the 
Houston  Chronicle,  died  in  Houston  Aug. 
30.  Palmer,  a  native  of  Greenville,  111., 
went  to  Houston  in  1900  as  circulation 
manager  of  the  old  Post,  later  working 
in  the  business  department.  Survivors 
include  his  wife,  son  and  two  daughters. 

Hamiltox  C.  Hague,  36,  Galveston 
advertising  man  and  World  War  veteran 
died  in  Galveston  Aug.  31.  Burial  was 
at  Fort  Worth. 

Cash  Sirpless,  widely  known  former 
Texas  newspaperman,  died  at  the  age 
of  64  recently  at  El  Paso,  where  he  had 
been  engaged  in  the  advertising  busi¬ 
ness.  Mr.  Sirpless,  native  of  Kankakee, 
111.,  operated  the  Sherman  (Tex.) 
Register  in  the  80s  and  later  was  asso¬ 
ciated  with  Hugh  Nugent  Fitzgerald  in 
ownership  of  the  Dallas  Times-Herald. 
Still  later  he  was  associated  with  news¬ 
papers  in  San  Antonio,  Austin,  Taylor 
and  Corpus  Christi,  Tex. 

Daniel  A.  Hill,  former  president  of 
the  Western  Advertising  Company,  died 
in  Jacksonville,  Fla.,  Aug.  31.  The  body 
was  taken  to  St.  Louis  and  interred  in 
Bellefontaine  cemetery.  Mr.  Hill,  53 
years  old,  was  a  son  of  the  late  Ewing 
Hill,  founder  of  the  advertising  company. 
He  succeeded  to  the  presidency  of  the 
concern  in  1912  and  continued  in  that 
office  until  1924,  when  the  business  was 
sold  to  the  Barron  Collier  Advertising 
Company  of  New  York.  He  remained 
with  the  company  as  sales  manager  until 
August.  1930.  He  made  his  home  in  the 
\\  arwick  Hotel,  in  St.  Louis,  and  went  to 
Florida  three  months  ago  for  his  health. 

Miss  Lucy  L.  Laurendine,  veteran 
.Associated  Press  operator,  in  the  office 
of  the  Mobile  (.Ala.)  Register  and  News- 
Item  died  Sept.  4  at  Mobile  after  a  long 
illness. 

John  Henry  Mitten,  86.  believed  to 
be  the  oldest  newspaper  editor  in  the 
country,  died  Sept.  4  at  his  home  at 
Westminster,  Md.  He  would  have  been 
87  years  old  on  Sept.  27.  He  was  active 
editor  of  the  IVestminster  Times,  a 
weekly,  until  three  weeks  before  his 
death. 

Jame:^  Phillips,  82,  foriiKr  publisher 
of  the  New  York  Daily  Press,  which  he 
purchased  in  1896,  died  in  Los  .Angeles 
-August  30,  after  an  illness  of  several 
years. 

T.  L.  Nict;water,  69,  former  editor, 
Denison  (Tex.)  Daily  Gates  City,  died 
Septenilier  4  at  Poplar  Bluff,  Mo.  Dur¬ 
ing  recent  years  he  was  employed  by  the 
Missouri  Pacific  Railroad. 

Heriiert  L.  M(X)DY,  69,  retired  former 
editor  of  the  Redding  (Cal.)  Searchlight. 
died  Sept.  2,  following  an  illness  of 
.several  months.  Surviving  are  his  wife, 
Emma,  and  son,  Herbert  G.  Moody, 
present  editor  of  the  Searchlight. 

Dalton  T.  Moore,  64,  until  two  years 
ago  publisher  of  the  Olncy  (Ill.)  Times, 
died  Aug.  31  at  Danville,  Ill.  He  re¬ 
turned  to  Danville  after  the  breakdown  of 
his  health  caused  his  retirement  from 
management  of  the  Times.  He  is  sur¬ 
vived  by  Mrs.  Moore  and  two  children. 
The  b<idy  was  buried  at  Olney. 

Gus  U.  Klemme,  40,  automobile  editor, 
St.  Louis  Globe-Democrat,  died  Sept.  4, 
in  the  DePaul  Hospital  from  pneumonia. 
From  the  beginning  of  his  newspaper 
career  in  1910,  until  his  death,  Klemme 
was  identified  with  either  sports  writing 
or  the  handling  of  news  and  advertising 
originating  in  the  development  of  motor 
vehicles.  His  first  employment  was  as 
an  elevator  boy  for  the  St.  Louis  Star, 
for  which  he  later  wrote  sports.  He 
joined  the  St.  Louis  Republic  and  later 
the  Post-Dispatch  before  joining  the 
Globe-Democrat  in  1825. 

William  Justin  Mann,  79,  for  seve¬ 


ral  years  conductor  of  the  column  “Little 
Walks  Alxiut  Boston”  in  the  Boston  Post, 
died  suddenly,  Sept.  2  at  his  home,  342 
Harvard  street,  Cambridge.  He  was 
born  in  Stoughton,  Mass.,  and  after  being 
graduated  from  Columbia  University  Law 
School,  practiced  law  in  New  York 
several  years. 

Oscar  B.  Grant,  81,  prominent  Mason 
and  for  57  years  a  printer  on  the  Cin¬ 
cinnati  Enquirer,  di^  at  his  home  in 
Cincinnati  Sept.  8. 


FRANK  D.  WASSON 

Frank  D.  Wasson,  56,  telegraph  edi¬ 
tor  of  the  Cedar  Rapids  (la.)  Gazette 
and  Republican,  died  Sept.  5,  of  a  cere¬ 
bral  hemorrhage  and  complications  re¬ 
sulting  from  injuries  suffered  Aug.  31 
when  he  fell  at  his  home.  He  was  a 
member  of  the  New  York  World  staff 
at  various  times  and  also  had  been  on 
the  Louisville  Courier-Journal,  Indian¬ 
apolis  News,  Cincinnati  Enquirer,  Chi¬ 
cago  American,  Chicago  Herald-Exam¬ 
iner  and  other  papers.  He  went  to 
Cedar  Rapids  in  1914.  His  wife  and 
two  sons  survive  him. 


HUGH  C.  O’REILLY 

Hugh  C.  O’Reilly,  65,  feature  editor  of 
the  Hackensack  (N.J.)  Evening  Record, 
and  formerly  general  manager  of  the 
Standard  News  Association  died  sudden¬ 
ly  of  a  heart  attack  at  his  home  in  Ridge¬ 
field  Park,  N.J.,  Sept.  8.  He  served  as 
a  reporter  on  the  Nciv  York  Evening 
Mail  35  years  ago,  and  later  helped  or¬ 
ganize  Standard  which  rejxirts  news  of 
the  New  York  suburban  area,  eventually 
becoming  president.  He  sold  his  in¬ 
terest  in  1918  and  became  city  editor  of 
the  Union  City  (N.J.)  Hudson  Dispatch. 
He  had  been  with  the  Hackensack  daily 
eight  years. 

DAILIES’  PLANE  CRASHES 

.A  newspaiier  delivery  biplane,  char¬ 
tered  by  the  Philadelphia  Record  and 
Camden  Courier-Post,  hound  for  .Atlantic 
City  from  Camden,  crashed  at  Colliiis- 
woud,  X.  J.,  Sept.  9,  and  critically  in¬ 
jured  the  pilot,  Parker  Reed.  lii  crash¬ 
ing  the  plane  skirted  over  the  roof  of  a 
house  and  barely  missed  two  pedestrians 
and  an  automobile. 


CHARLES  W.  INGRAM 

Charles  W.  Ingram,  41,  editor  of  the 
Henderson  (Tex.)  Daily  Ncivs,  died  at 
the  Herman  hospital  in  Houston  Sept.  2 
after  an  illness  of  10  days.  Mr.  Ingram 
was  stricken  with  paralysis  while  at  his 
<lesk  and  never  completely  regained  con- 
■sciousness.  For  10  years,  from  1919  to 
1929,  Mr.  Ingram  was  editor  of  the 
Temple  (Tex.)  Daily  Telegram. 


WILLIAM  MacMAHON 

William  MacMahon,  former  editor  of 
Munsey's  Magazine  and  for  many  years 
an  editor  with  the  Associated  Press  in 
New  York,  die<l  Sept.  6  at  his  home  in 
Chappaqua,  X.Y.  He  was  a  widely  known 
writer  of  short  stories.  His  daughter 
is  Aline  MacMahon,  Broadway  actress 
and  screen  star. 


ALPHONSE  L.  DUNPHY 

Alphonse  L.  Dunphy,  an  exchange 
eilitor  of  the  Nexvark  (X.J.)  Evening 
Nezvs,  died  in  a  Boston  hospital  Sept.  3. 
Mr.  Dunphy  was  state  editor  of  the 
News  for  many  years.  Previously  he  had 
lieen  New  Jersey  editor  of  the  Neiv  York 
Herald  and  city  editor  of  the  Neivark 
Daily  Advertiser. 


MRS.  T.  E.  McGRATH 

Mrs.  T.  E.  McGrath,  wfe  of  the  mana¬ 
ging  editor  of  the  Pictorial  Press,  photo¬ 
graphic  service.  New  York,  was  killed 
when  a  speeding  car  crashed  into  the  car 
in  which  .she  was  riding  with  her  husband 
on  I^ng  Island  recently. 

WAGONER  RECOVERING 

Ralph  Wagner,  sports  editor  of  the 
Omaha  Ree-Ne*ws,  has  been  seriously  ill 
in  an  Omaha  hospital  with  an  infection 
in  his  right  arm  that  resulted  from  a 
blister  on  his  hand.  He  has  been  pro¬ 
nounced  by  his  physician  to  be  out  of 
danger. 


MRS.  BRUNDIDGE  KILLED 


Wife  of  St.  Louis  SUr  Writer  Diet  ef 
Auto  Crash  Injuries 

Mrs.  Roxie  Ines  Cloud  Brundidge  w»s 
killed  m  an  automobile  accident  in  whiA 
her  husband,  Harry  T.  Brundidge  specS 
writer  of  the  St.  Louis  Star,  was  slightly 
injured,  about  3  o’clock,  Saturday  after 
nc»n.  Sept.  5.  Mr.  Brundidge,  with  his 
wife  at  his  side,  was  driving  east  on  the 
Olive  street  road  in  St.  Louis  county  in 
his  new  Hudson  coach,  when,  at  Lind 
bergh  Boulevard,  a  westbound  machine 
made  a  left  turn  to  the  south  and  struck 
the  Brundidge  car  in  the  middle. 

Mrs.  Brundidge  was  thrown  forward 
through  the  windshield  and  suffered  a 
deep  cut  in  the  back  of  the  neck.  Her 
death  evidently  was  instantaneous. 

Mr.  Brundidge  had  returned  to  St 
Louis  that  morning  by  airplane  from 
Reno,  Nev.,  where  he  had  been  working 
on  a  feature  story.  The  two  children 
Harry,  Jr.,  12,  and  Kenneth,  4,  had  asked 
to  go  along  on  the  motor  ride  but  their 
parents  decided  to  leave  them  at  home 

Mrs.  Brundidge,  who  was  36  years  old. 
was  the  daughter  of  William  B.  Cloud, 
of  Springfield,  Mo.,  former  Circuit  Qerk 
of  Green  County.  The  Brundidges  were 
married  in  Springfield  16  years  ago. 

Fred  G.  Steffens,  driver  of  the  ar 
which  struck  the  Brundidge  machine  was 
held  for  the  coroner’s  jury  under  $2,500 
bond. 


FEATURING  WISCONSIN  CITIES 

.A  new  good-will  venture  lias  been 
launched  by  the  Milzoaukee  Joiinml,  a 
series  of  radio  programs,  “Tribute  ’  to 
Wisconsin  Cities”  broadcast  weekly  over 
\\  TMJ,  the  Journal  station.  Thirty  of 
Wisconsin’s  leading  cities  are  the  guests 
of  honor  on  consecutive  Sundays  during 
these  hour  programs,  which,  in  addition 
to  musical  selections  by  studio  artists, 
include  a  short  talk  by  a  guest  speaker 
and  solos  by  guest  artists  from  the  citi’ 
featured.  The  guest  speaker  tells  salient 
facts  about  his  city,  colorful  bits  of  his¬ 
tory,  interesting  comments  on  its  indus¬ 
tries,  population,  activities. 

STUDYING  CIVIC  ECONOMY 

S.  E.  Thomason,  publisher  of  the 
Chicago  Daily  Times,  who  is  chairman 
of  a  subcommittee  of  Gov.  Dmis  I.. 
ICmmerson’s  revenue  commission,  has 
been  studying  the  multiple  municipalities 
of  Qiicago  and  determining  the  savings 
which  could  he  effected  by  their  con¬ 
solidation.  Mr.  Thomason’s  committee 
has  completed  its  investigation  and 
jilaced  its  recommendations  in  the  liands 
of  the  commission.  The  report  was  said 
to  advocate  legislative  action  which 
would  wipe  out  many  of  the  41.5  separate 
tax-spending  bcxlies  within  Cook  county. 


COMPILES  LAW  BOOKLET 

In  order  that  all  members  of  the  Idaho 
State  Editorial  .Association  may  be  ac¬ 
quainted  with  the  publication  laws  ot 
the  state,  Henry  C.  Dworshak.  publisner 
of  the  Burley  (Idaho)  Biilletifi  3W 
president  of  the  Association,  had  W-  D 
Gillis,  counsel  for  the  association  prepare 
a  liooklet  containing  the  complete  digw: 
of  these  laws.  The  iKxiklct  is  giy**'. 
annual  memberships  in  the  associatioa 


EDITION  TELLS  GROWTH 

In  marking  the  25th  anniversary  oi 
the  founding  of  Newport  Beach,  U*- 
the  Nezvport  Nezvs  recently  issued  lu 
fifth  annual  Newport  Harbor  d^’W 
ment  number.  It  is  a  magazine  editw 
printed  on  coated  paper,  contains 
historical  matter  of  the  region,  »» 
advertisements. 


GIVE  FREE  CLASSIFIED 

As  an  aid  to  the  unemployment  siw 
tion,  the  Shenandoah  (la.)  Sentinel 
offered  six  free  insertions  of  . 

vertisements  bv  persons  seeking  emjw 
ment.  R.  K.  Tindall  is  managing  ediw 


ISSUES  INSTRUCTION  BMK 

.A  12- page  booklet  of 
orrespondents  in  the  territory  e(fi^ 
ly  the  Council  Bluffs  (la-)  Nonft' 
las  been  issued  and  sent  out. 
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*  One  Dollar  will  be  paid 

I  for  each  idea  published. 

Send  clipping  for  payment. 

Each  Saturday  the  Philadelphia  Even¬ 
ing  Bulletin  carries  a  column  headed 
"Gtography  Notes.”  In  this  column  ap¬ 
pears  an  article  on  a  country  which  has 
the  most  in  the  news  of  the  week. 
\n  artist  s  map  of  the  country  is  some¬ 
times  used.— J.M.L. 

“Cit>-'s  Most  T’rominent  Safe  Cracker 
Is  Friend  Of  Police,”  was  the  heading 
of  an  interview  by  the  Birmingham 
(Ala.)  Post  with  a  gun  and  key  man 
often  opens  safes  in  gambling  houses 
r^ed  by  police.  The  gun  and  key  man’s 
txperiences  range  from  picking  a  pad¬ 
lock  from  a  chain  holding  a  hungry  lion 
to  opening  a  bathroom  door  for  a  lady 
who  had  locked  herself  in. — G.H.W'. 

An  “accident  survey”  conducted  through 
the  filed  records  of  the  chief  of  police 
in  most  cities  will  provide  material  for 
an  interesting  feature.  The  survey  will 
show  the  streets  and  intersections  at 
which  most  accidents  occur  and  can  tell 
what  officials  have  done  to  remedy  con¬ 
ditions  which  may  be  responsible  for 
these  accidents. — R.W.M. 

The  Salt  Lake  Telegram  recently 
sarted  a  series  of  short  illustrated 
sketches  of  men  engaged  in  unusual 
lines  of  business.  The  story  is  told  in 
3)0  words  or  less.  .\  picture  used  with 
the  story  shows  the  subject  at  his  work. 

Memphis  (Tenn.)  Press-Seimitar  is 
running  an  interesting  contest  that  is 
going  over  in  a  big  way.  Each  week  a 
s.Miopsis  of  a  short  story  up  to  the  cli¬ 
max  is  printed,  and  $5  is  offered  for  the 
best  denouement.  The  synopsis  is 
printed  each  day  with  two  of  the  best 
endings  suhmitteel  that  day.  The  win¬ 
ner  is  announced  at  the  end  of  the  week. 
The  synopses  are  written  by  members 
of  the  staff.— E.E.R. 

What  are  the  experiences  of  the  un¬ 
employed  of  tixlay?  What  are  they  think¬ 
ing  of?  What  do  they  think  of  the 
future?  What  were  their  circumstances 
when  they  were  thrown  out  of  employ¬ 
ment?  liow  have  they  been  affected  by 
the  loss  of  work?  How  have  their 
families  been  affected?  These  are  some 
of  the  questions  answered  in  an  interest¬ 
ing  series  now  running  in  the  San  Fran¬ 
cisco  Seu's. — W. 

In  a  few  weeks,  after  early  tests  are 
given  in  the  schends.  you  can  ask  your 
school  superintendent  for  sonic  "boners” 
ntade  on  examination  papers.  A  feature 
story  on  them  should  prove  as  popular 
as  the  "Boners”  bewiks. — D.R. 

Bu'  driving  is  a  new  profession.  What 
tjpe  of  men  operate  in  your  city?  What 
'J^he  remuneration?  What  hours  do 
•h^  run?  Old  exiieriences  in  wrecks, 
“hoards,  cyclones  and  the  like.  What 
fit*  of  men  do  the  companies  hire?  .Are 
®*'y  of  them  college  graduates? — Sec. 

The  .^an  Angelo  (Tex.)  Standard- 
limes  recently  produced  an  interesting 
'■ature  story  built  around  supiiort  of  a 
claim  that  the  old  adage  of  "two  can 
nt  as  cheaiily  as  one”  is  more  nearly 
■n*  now  than  ever  before.  Menus  for 
a  wwk  were  incorporated  into  the  story 
(rfT  k  **  illustrated  with  a  Department 
uhor  graph  showing  that  the  cost  of 
i*  lower  now  than  at  anv  time 
since  1018._R.\V.J. 

is  a  county  paper,  find  out 
Jbe  smallest  community  in  the 
il  latay  be  one  of  the  oldest, 
im..  historical  connections.  The 

yor  may  nave  numerous  jobs  and  get 
iivSi.*  small  salary.  (Compare  the 

population  with  the  dead  in  the 
What  is  the  biggest  event 
aurk  year?  Just  how 

las  the  hustling  outside  world  en- 


roached  upon  the  sleeping  hamlet?  Was 
the  community  at  any  time  larger  and 
more  thriving  than  at  present? — A.B. 

The  ordinary  letter  carried  in  the 
United  States  mails  commands  the  at¬ 
tention  and  handling  of  at  least  18  postal 
employes  from  the  time  it  is  placed  in  a 
mail  box  until  it  is  delivered  at  its  des¬ 
tination,  a  recent  story  in  the  Utica 
(X.V.)  Daily  Pre'ss  revealed.  It  was 
based  on  an  interview  with  local  postal 
officials. — L.  C. 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  X 
Send  clipping  for  payment.  ^ 


^HE  Chicago  Herald  and  Examiner 

each  Tuesday  carries  a  half-page  of 
trucking,  paving  and  general  contracting 
advertisements  under  the  caption,  "Who’s 
Who  in  Chicago's  Business  World.” 
cut  and  biographical  sketch  of  an  execu¬ 
tive  of  one  of  -  the  companies  adver¬ 
tising  completes  the  layout. — R.  H.  W. 

Under  the  heading  “Grow  With  Kan¬ 
sas  City,”  the  Kansas  City  Star  runs 
a  special  page  of  advertisements  in  the 
Sunday  edition.  On  this  page  are  listed 
representative  firms  under  classified  head¬ 
ings,  for  each  industry  of  the  city.  Di¬ 
rectly  under  the  head  is  a  short  edi¬ 
torial,  advising  the  readers  to  buy  from 
advertisers. — L.  Henson. 

The  Salt  Lake  City  Tribune,  Salt 
Lake  City  Telegram  and  Salt  Lake  City 
Deseret  News  have  just  completed  a 
.series  of  dollar  advertisements  designed 
to  increase  business  through  demonstra¬ 
tion  of  the  increased  purchasing  power 
of  the  dollar.  The  campaign  was  com¬ 
pleted  with  a  city-wide  demonstration  of 
the  values  staged  by  associated  retail 
merchants  of  .Salt  I.ake  City  in  an  event 
called  “Community  Silver  Doll.\r 
Day.”  a  great  deal  of  paid  display  copy 
was  used  along  with  window  cards, 
street-car  cards  and  radio. — F.  L.  W.  H. 

The  Staniford  (Conn.)  Advocate  has 
built  up  a  weekly  page  of  general  auto¬ 
motive  advertising  under  the  caption 
“Who’s  VV’ho  in  The  Stamford  .Auto¬ 
motive  W’orld.”  Each  week  a  space  in 
the  center  of  the  page  is  given  over  to 
an  illustrated  feature  describing  the 
progress  of  some  Stamford  automotive 
firm  featured  in  the  advertising.  Deal¬ 
ers,  oil  cornpanies,  tire  and  brake  con¬ 
cerns  and  jobbers  are  represented. — C. 
B.  B. 

“.An  Extra  Room  in  the  .Attic  for  the 
Oiildren  to  Play  In — .At  Low  Cost,”  is 
the  headline  of  a  lumlicr  and  building 
supply  dealer’s  advertisement  in  Hunt¬ 
ington,  Ind.  The  sale  of  Celotex  and 
Wallboard  can  be  increased  by  advertise¬ 
ments  featuring  the  use  of  insulated 
rooms.  Don’t  overlook  this  business. — 
R.  G. 

Department  stores  arc  cooperating  in 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  E3rster,  care  Star 
Building,  Peoria,  HL 


putting  over  a  miniature  school  boy  and 
girl  page  in  the  Ogden  (Utah)  Stand¬ 
ard  Examiner,  supporting  it  with  ad¬ 
vertisements.  The  movement  is  lieing 
sponsored  to  get  mothers  to  buy  school 
dresses  and  suits,  instead  of  pajamas  and 
overalls  for  school  children.  A  draw¬ 
ing  of  a  boy  with  a  slate  heads  the  col¬ 
umns  and  is  well  illustrated  with  school 
l)oys  and  girls — in  new  dresses  and  suits. 
-G.  P. 

“Take  Your  Family  to  Sunday  School 
Today”  was  the  slogan  forming  the 
basis  of  more  than  half  a  page  of  ad¬ 
vertising  in  the  Sunday  edition  of  the 
Oakland  (Cal.)  Tribune.  "This  an¬ 
nouncement  made  possible  through  the 
sympathetic  interest  in  child  welfare  of 
these  friends”  was  the  line  over  two  out¬ 
side  columns  about  an  art  center.  Be¬ 
neath  were  a  half  column  of  church 
classified  advertisements  and  a  half 
column  of  brief  readers  from  various 
churches. — E.T.C. 

A  group  of  merchants  in  the  Uni¬ 
versity  District  of  Seattle  joined  in  a 
newspaper  "white  elephant”  sale  re¬ 
cently,  with  white  elephants  in  effigy 
featured  in  their  windows,  and  advertis¬ 
ing  explaining  the  reason  for  the  w-hite 
elephant  sale.  Buyers  of  the  store,  in 
the  newspaper  copy,  frankly  admitted 
their  error  in  stocking  the  shelf-warmers. 
— C..L. 

A  large  sign  has  been  painted  on  the 
west  side  of  the  Grand  Rapids  (Mich.) 
Herald  building  with  the  slogan,  “sets 
the  conversation  for  the  day”  under  the 
name  of  the  paper.  The  sign  calls  at¬ 
tention  to  a  “buy  low”  page  published 
each  Monday  in  the  Herald.  The  page 
contains  bargains  of  downtown  mer¬ 
chants. — R.F. 

Through  a  special  advertising  tie-up 
with  local  department  stores,  which  are 
offering  sales,  the  Dayton  (O.)  News 
is  sponsoring  a  weekly  campaign  to  en¬ 
courage  women  to  shop  on  Wednesdays 
from  9  a.m.  to  12  m. — L.D. 

OPENS  HOPEWELL  OFFICE 

'  The  Richmond  (Va.)  N exvs-Leader  is 
now  represented  in  Hopewell,  Va..  by 
James  .A.  Payne,  who  has  established 
offices  for  the  receipt  of  news,  subscrip¬ 
tions  and  advertising  at  210  Hopewell 
street. 


Do  You  Need  A 
Trained  Man? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  trained  newspaper  and 
magazine  men  wants  to  help 
you  find  him. 

The  Bureau  puts  you  in  touch 
with  experienced,  energetic 
men.  It  saves  you  time  by 
recommending  only  those  who 
meet  your  requirements. 
Action  is  prompt. 

Men  listed  for  every  edi¬ 
torial  or  business  staff  need. 

If  you  have  a  vacancy  to  fill 
write  or  wire — 

John  G.  Earhart,  Director 

Personnel  Bureau 

of 

SIGMA  DELTA  CHI 

836  Exchange  Ave.  Chicago 

No  Charge  to  Employers 


The  1932  Automobile 

is 

The  Band  Wagon 

of 

The  New  Prosperity 

Growing  reader-interest  and 
advertising  value  of  the  fol¬ 
lowing  users  of 

FREDERICK 

C. 

RUSSELL 

features  and  special  articles 
proves  that  it  pays  to 
offer  editorial  appeal  to  the 
26,000,000  Amcric.ans  who 
own  and  drive  cars  *  *  * 

Akron  Times  Press 
Asbury  Park  Press 
Berkshire  Eagle 
Buffalo  Evening  News 
Calgary  Herald 
Faribault  News 
Hartford  Times 
Holyoke  Transcript- 
Telegram 

Ithaca  Journal-News 
Jersey  Journal 
Lansdale  North  Penn 
Reporter 

Memphis  Commercial 
Appeal 

New  Bedford  Standard 
Newburyport  News 
Newport  News 
Newark  Sunday  Call 
Olean  Herald 
Peoria  Journal 
Philadelphia  Record 
Providence  Journal 
San  Francisco  Chronicle 
Springfield  Union  & 
Republican 

Troy  Observer  8C  Budget 
Utica  Observer-Dispatch 
Washington  Sunday  Star 
Wheeling  Register 
White  Plains  Reporter 
Worcester  Telegram 

Get  aboard  the  band  wagon 
with  “YOU  AND  YOUR 
CAR”  —  the  new  column 
that  is  bringing  Russell  into 
the  front  ranks  of  circula¬ 
tion  builders.  Your  readers 
will  be  enthusiastic  over  this 
personal  service.  Your  ad¬ 
vertisers  will  know  it  is  one 
of  the  marks  of  a  well-read 
newspaper. 

Send  for  current 
releases  and  rates. 

The  Russell  Service 

115  Walbridge  Road 
Hartford,  Conn. 
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NO  ‘SHAKEUP’  PLANNED 
BY  COL.  KNOX 

Assures  Present  Staff  Their  Jobs 
Are  Secure  as  Long  as 
Tasks  Are  Done 
Efficiently 

Assuring  Chicago  Daily  News  em- 
loyees  that  the  only  proper  basis  for  per¬ 
manency  of  emplo'^ment  lies  in  efficient 
performance,  Col.  Frank  Knox  has  is¬ 
sued  a  word  of  greeting  to  the  Daily 
News  staff  in  a  statement  printed  in  the 
C.D.N.  Circle,  monthly  house  organ  for 
employes.  His  statement  follows: 

“No  one  is  more  aware  than  myself  of 
the  difficulty,  nav  the  impossibility  of  a 
new  publisher  of  the  Daily  News  in  any 
sense  filling  the  place  which  Walter  A. 
Strong  occupied  in  the  hearts  of  the  mem- 
l)ers  of  the  Daily  News  staff.  I  would 
count  it  a  great  good  fortune  if  at  the 
end  of  five  years  of  common  effort  with 
you  I  could  even  approximate  in  my  own 
behalf  the  affectionate  and  loyal  regard 
which  you  all  felt  for  Mr.  Strong  when 
his  untimely  death  took  him  from  you. 
I  do  want  you  all  to  know,  however,  that 
to  the  fullest  extent  which  my  abilities 
will  permit  I  shall  try  to  carry  on  as 
publisher  of  the  Daily  News  in  the  same 
spirit  and  the  same  purpose  which  ani¬ 
mated  him.  The  Chicago  Daily  News  is 
far  more  than  a  mere  newspaper.  It  is  in 
a  peculiar  sense  an  institution,  an  institu¬ 
tion  with  a  splendid  tradition  and  a  fine 
record  of  achievement  along  every  line 
open  to  a  newspaner.  It  is  my  hope  and 
purnose  that  the  Chicago  Daily  News  as 
an  in<stit>»tiVwi  shall  continue  to  fill  the 


important  place  in  the  community  which 
it  commands,  thanks  to  the  genius  of 
Victor  F.  Lawson  and  Walter  A.  Strong. 

“1  want  every  member  of  the  staff  to 
feel  that  I  am  a  fellow  worker  with  him 
or  her  in  our  common  purpose  and  that 
to  the  full  extent  which  time  will  permit 
I  am  available  for  heln  and  counsel  in 
any  of  the  problems  which  confront  us  as 
members  of  the  staff  of  this  organization. 
No  one  man  can  make  a  great  news¬ 
paper.  That  can  be  achieved  only  with 
the  loyal  and  intelligent  cooperation  of 
the  entire  staff  and  I  ask  for  that  type 
of  cooperation  from  you  in  this  my  first 
word  to  you  as  fellow  workers.  On  my 
own  behalf,  I  shall  attempt  to  cooperate 
with  all  of  you  in  every  way  that  I  can. 
We  have  ahead  of  us  a  marvelous  oppor¬ 
tunity  which  is  only  circumscribed  by  our 
ability.  To  the  full  extent  which  our 
ability  permits  we  have  the  opportunity 
for  a  growth  and  development  in  which 
we  all  may  take  a  ju.st  pride  and  from 
which  we  may  all  extract  a  proportionate 
profit. 

“May  I  conclude  with  a  word  already 
spoken  to  various  heads  of  departments 
on  the  day  I  assumed  the  duties  of  pub¬ 
lisher?  Every  man’s  and  woman’s  job 
on  the  Daily  News  is  exactly  as  secure 
and  as  permanent  as  it  was  the  day  be¬ 
fore  I  became  its  publisher.  The  only 
proper  basis  for  permanency  of  employ¬ 
ment  lies  in  efficient  performance  of  the 
duties  assigned  to  us.  Each  man  and 
woman  on  the  staff  will  be  judged  ex¬ 
clusively  on  the  basis  of  work  performed. 
No  one  will  hold  a  position  through  favor 
and  no  one  will  be  dismissed,  if  any  are 
dismissed,  for  personal  reasons.  I  add 
this  perhaps  unnecessary  word  because  of 
the  inevitable  sense  of  insecurity  which 


accompanies  a  change  in  ownership.  We 
are  in  the  midst  of  a  time  of  depression, 
but  that  is  precisely  the  time  when  vigor¬ 
ous  management  and  efficient  operation 
build  most  securely  for  future  growth. 
This  is  the  task  to  which  we  must  all 
commit  ourselves,  and  one  which  I  feel 
confident  we  will  successfully  accom¬ 
plish.” 

APPOINTED  TO  BENCH 

Three  Los  Angeles  Newspapermen 

Named  Municipal  Judges 

Appointment  of  a  former  newspaper 
reporter,  an  associate  publisher  and  an 
attorney  for  a  Los  Angeles  newspaper  to 
the  municipal  bench  of  Los  Angeles 
County  have  been  announced  by  Gov. 
Rolph  of  California.  The  appointments 
were: 

Robert  W.  Kenny,  who  was  former 
Paris  correspondent  for  the  Chicago 
Tribtwe  and  London  correspondent  for 
the  United  Press,  and  formerly  of  the 
Los  Angeles  Times  and  the  Los  Angeles 
Record;  William  J.  Palmer,  a  brother 
of  Judge  Harlan  G.  Palmer,  editor  of 
the  Hollywood  (Cal.)  Citizen,  and  part 
owner  of  that  newspaper,  and  Arthur 
Crum,  counsel  for  the  Los  Angeles 
Times. 

ANOTHER  HOLE-IN-ONE 

Gardiner  Kline,  publisher  of  the 
Amsterdam  (X.Y.)  Evening  Recorder, 
made  a  hole  in  one  at  a  country  club 
near  Amsterdam  recently.  The  distance 
for  the  hole  is  Lt8  yards.  Mr.  Kline 
was ‘playing  in  a  foursome  with  Leon  H. 
Young  as  his  partner  and  Edward  L. 
Ouiri  and  Richard  W.  Ritter. 


TRADE  JOURNAL  SOLD 

H.  L.  Williamson,  publisher  of  the 
National  Printer-Journalist  and  president 
of  the  Hartman  Printing  company 
Springfield,  111.,  recently  aimoiincrf 
purchase  of  the  Country  Newspaper  Ad¬ 
vertising  Service,  Des  Moines,  la  of 
which  C,  A.  Baumgart  was  editor  and 
publisher.  In  addition  to  its  magazine 
publication  the  Des  Moines  business 
operates  a  cut  and  copy  service.  It  will 
l)e  maintained  as  a  separate  unit  in  the 
National  Printer-Journalist.  Mr.  Baum- 
gart  has  been  retained  as  editor  of  the 
publication  and  the  rest  of  the  personnel 
of  the  National  Printer-Journalist  con¬ 
tinues  unchanged :  Mr.  Williamson, 
publisher;  Ole  Buck,  Lincoln,  Neb 
editor;  Wayne  V.  Hersha,  managing 
editor,  and  Elinor  L,  Smith,  advertising 
manager. 

F.  W.  PARIS  PROMOTED 

Francis  W.  Paris,  who  two  months 
ago  was  appointed  advertising  manager 
for  the  El  Dorado  (Ark.)  Daily  Rews 
and  Evening  Times,  has  been  made  ad¬ 
vertising  director  for  the  El  Dorado  and 
associated  newspapers,  according  to  an 
announcement  by  C.  E.  Palmer,  publisher 
of  the  Palmer  group  in  Arkansas.  Paris 
will  make  El  Dorado  his  headquarters 
and  will  maintain  contact  with  other 
newspapers  of  the  Palmer  group,  includ¬ 
ing  the  Hot  St>rings  Netv  Era  and  Sen¬ 
tinel-Record.  Camden  News  and  Hope 
Star.  \y.  M.  Thomas,  who  recently 
joined  the  Daily  News  and  Evening 
Times,  was  appointed  advertising  mana¬ 
ger  to  succeed  Paris. 


Supplies  and  Equipment 


Stereotype  Room 
Efficiency 

Mean*  quick  prodoction  of  good 
plates  and  the  elimination  of 
easts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  G>rk  Blankets 
Heavy  Wool  Moulders 
Liifht  Wool  Moulders 
Tlun  Wool  Moulders 

(All  Siaeo) 

Space  Packing  Felt 
4  Thicknessea  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  piaca 

New  England  Newspaper 
Supply  Company 
Woreester,  Mass.,  U.  S.  A. 
Cable  Address  NKNSCO 

Woreostar,  Masa. 


SERVICE 

Write  to  the  classi¬ 
fied  department  of 
Editor  &  Pu  bus  h  er 
if  you  want  to  buy 
or  sell  Used  Equip¬ 
ment. 


Tktt*  art  Famous  Users  of  the 

“(Ti  ant”  matrix 

VJirVi'N  1  ROLLING  MACHINE 


Rebuilt  Presses 


Chicago  Tribune  (4) 
('hicago  Daily  Newa  (2) 
Kansas  City  Star  (2) 
Milwaukee  Journal  (2) 
New  York  C'ity  News  (2) 
San  Francisco  Chronicle 
San  Francisco  News 
Hartford  Times 
Des  Moines  Register  & 
Tribune 

New  Orleans  Times- 
Hcayune 
Boston  Post 
Detroit  News 
IJetroit  Mirror 
St.  lA>uis(tlol>e  Democrat 
Brooklyn  Kagle 
Buffalo  t'ourier  Express 
Buffalo  News 
Rochester  Times  Dnlon 
Akron  Times  l^etis 


Columbus  Dispatch 
Cincinnati  Post 
('leveland  Newa 
Cleveland  Press 
Columbus  Citixen 
Toledo  News  Bee 
(Cincinnati  Times  Star 
Dayton  Journal  Herald 
Beaver  Palls  Tribune 
Philadelphia  News 
Philadelphia  Record 
Httsburgh  Press 
Memphis  Press-Scimitar 
Oshkosh  Northwestern 
Winnipeg.  Manitoba, 
Free  Press 

Toronto,  (Canada.  Tele¬ 
gram 

England.  London  Express 
Japan.  Osaka.  Mainichi 
Japan.  Kot>e,  Nichi  Nichl 


SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 

Available  for  Early  Delivery 

ALTER  SCOTT  &  COMPANY 

MaU  (Waa  R  Faatary . PlalaSald.  N.  J. 

Ntw  Vart  OMm . Brakaw  Bldf.,  1457  Broadway 

Chlaata  Oflea . Maaadaoek  BlaM 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G«B  aalea  office 


GENERAL  ELECTRIC 


Thif  heavy  duty  GOSS  “GIANT”  mould* dry  mat* 
fatter,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  for 
the  folder.  It  tells  ALL  the  facts. 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


PLAIN 

PACKING  FELT 

Rolls  Approx.  40  Lbs. 
Sheets  18"  x  28" 

Cut  Strips  Any  Width 
Packed  in  Cartons 
Ready  for  Use 

COATING  GUM 
PACKING  FELT  PASTE 
PASTING  MACHINES 

AMERICAN 
PUBLISHERS  SUPPLY 

P.  O.  BOX  131 
WEST  LYNN,  MASS. 


Berry-MingleCo.yinc 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ava.  of  23rd  St. 

• 

OBdlgnard  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 
SpBciolidta  in  selection  and  sale 

2  ofmachineryforincreasedpto- 

••  duction. 

g.  Cenaultant*  in  construction,  d^ 

i  sign.and  plan  of  arrangements 

<  of  buildings  to  meet  the  n^' 

a  paper  and  publishing  needs. 

-|^  A  Strictly  Quality  Product 

3  A  Quality  Purchase  it,  oftor  oH, 

tho  Exorcise  of  the  Truoit  Eceneuf 
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fears  of  depositors 

QUETED  by  “EXTRA” 

(iM  on  Bank*  Stopped  by  Rea*- 
lorinc  Editorial  and  New* 
Storie*  in  Ogden  Standard* 
Examiner 


The  publication  of  an  extra  by  the 
Ogin  (Utah)  Standard-Examiner  was 
ftnerally  credited  by  bankers  and  de¬ 
positors  with  being  the  chief  influence 
quieted  runs  on  Ogden  banks  Mon¬ 
day,  Aug.  31. 

When  the  Ogden  State  Bank  that 
morning  posted  a  notice  upon  its  doors 
that  it  was  closed  for  30  days  to  protect 
dtpositors  throngs  gathered  at  the  other 
junks  to  withdraw  their  savings. 

The  Standard-Examiner  sought  out  A. 
P.  Bigelow,  president  of  the  closed  bank, 
and  interviewed  him  about  the  situation. 
Ur.  Bigelow  said  that  rumors  to  the  ef- 
iect  that  the  bank  had  an  over-load  of 
frozen  assets  had  caused  persistent  with¬ 
drawals,  but  he  was  emphatic  in  stating 
that  the  bank  had  $7,0()(),(X)0  in  assets 
which  were  more  than  ample  to  meet  all 
obligations.  He  also  expressed  his  be¬ 
lief  that  the  bank  soon  would  be  rehabil¬ 
itated  and  re-opened. 

Reassuring  statements  from  other 
bankers  were  obtained  and  a  page  one 
editorial  in  two  column  ten  point  black 
prepared.  The  headline  on  the  extra 
quoted  the  bank  president  as  declaring 
depositors  of  the  closed  bank  were  en¬ 
tirely  safe. 

The  extra  was  on  the  streets  at  1 
o'clock  in  the  afternoon  and  the  boys 
had  sold  2,000  copies  by  2  o’clock.  At 
that  time  tension  began  to  ease.  The 
banks  announced  they  would  remain  open 
until  all  depositors  had  been  served,  and 
at  5  P.  M.  the  lines  had  thinned  out. 

The  final  edition  carried  amplified 
articles  on  the  banking  situation.  The 
front  page  editorial  was  retained  through 
all  editions.  On  Tuesday  morning  there 
were  no  lines  at  the  banks  and  later  in 
the  day  depositors  began  putting  their 
money  back  into  the  banks. 


NEWSPRINT  HEAD  HAILED 

L  J.  Belknap  of  Conaolidated  Corp. 
Ha*  Wide  Bu*ine**  Career 

tSptcial  to  Editor  &  Publisher) 
Montreal,  Sept.  10. — Canada  Power 
and  Paper  Company’s  future  under  its 
new  name.  Consolidated  Paper  Corp., 
depends  largely  on  its  new  president,  L. 
J.  Belnap,  of  Montreal  and  New  York, 
whose  appointment  has  been  unanimously 
approv^  by  shareholders,  financiers, 
newsprint  experts  and  the  financial  press. 

Although  Mr.  Belnap  has  no  previous 
wpcnence  of  newsprint  production  and 
markrting,  his  reputation  as  an  organ¬ 
izer  is  international.  It  is  understood 
he  will  receive  $100,000  annually. 

As  president  and  chairman  of  VVorth- 
Won  Pump  and  Machinery  Corp.,  Mr. 
Wnap  has  made  a  notable  success  since 
he  took  it_  over  a  few  years  ago.  Be- 
associating  with  the  Worthington 
oanp  board,  Mr.  Belnap  organized  the 
Araencan  company  for  Rolls-Royce  of 
higlind.  Before  that  he  had  been  con- 
Wed  with  the  Williams  Manufacturing 
'■ontpiny,  the  Ingersoll  Machine  Com- 
Wy  and  Rudel  Belnap  Machine  Co. 
JJe  IS  a  dirwtor  of  United  Dry  Docks 
Uertain-teed  Products  Corp.,  U. 
J-  Hoffman  Machinery  Co.,  and  of 
j^ington,  Simpson,  I,td.,  of  London, 
‘ad  the  Investment  Foundation,  Ltd. 

^ng  the  Great  War  he  was  assist- 
w  of  war  supplies  (British 

at  Mission)  at  Washington. 

^■NS  WINDOW  DISPLAY  CUP 

Carl  H.  Shank,  assistant  display  man- 
«er  of  Stix,  Baer  and  Fuller  Dry  Goods 
V^apany,  St.  Louis,  has  been  awarded 
j*  sweepstakes  cup  in  an  annual  con- 
« conducted  by  the  ^^erchants  Record 
“dihoie  IVindotv,  trade  magazine  pub- 
^  at  Oiicago.  Contestants,  who 
all  states  of  the  union  and 
^^foreign  countries,  were  judged  on 
jJ^li'oilual  window  display  and  also  on 
j®^l  ability  as  revealed  in  window 
s  prepared  during  the  year. 


REJOINS  HONOLULU  DAILY 

R.  S.  Wetherbee,  who  was  classified 
manager  of  the  Honolulu  (T.H.)  Adver¬ 
tiser  from  1923  to  1925,  has  returned  to 
that  position,  succeeding  Robert  Seal, 
who  has  been  transferred  to  the  display 
advertising  department.  During  the  past 
six  years,  Wetherbee  has  been  with  the 
Los  Angeles  Evening  Express  and  auto¬ 
mobile  editor  of  the  Long  Beach  (Cal.) 
Morning  Sun. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Ca*h  with  Ordar) 

1  Time  —  .50  par  line 

3  Time*  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Tima  —  .75  per  line 

4  Time*  —  .60  per  line 
Count  eia  word*  to  the  line 

White  apace  charfe  at  eame  rata  per  line 
per  ineertion  a*  earned  by  frequency  of 
ineertion.  Minimum  apace,  three  fine*. 
The  Editor  St  Publiaher  reserve*  the  rifht 
to  claasify,  edit  or  reject  any  copy. 


Broker* 


Newspaper  Brokarafe— Only  hlgh-Rrade  proper- 
tie*.  Personiil  eervire.  Clyde  H.  Knox,  Bryant 
Bide.,  Kansas  City,  Mo. 


Here's  a  Real  Bargain — Weekly  and  job  plant. 
Metropolitan  district;  exclusive  fleld;  ikhmI 
eqiiipiuent;  KroHSiiif;  around  lll.'t.INN);  nettiuK 
handsome  profit;  fionfe  for  Sl.yOOO;  one-tlilrd 
cash.  J.  B.  Shale,  Times  Buildinit.  New  York. 


A  California  exclusive  daily  In  beantiful  grow- 
ing  city.  A  moneymaker.  $200,000.  Half 
cash.  Louis  Eddy,  Wrlgley  Bldg.,  Cblcago. 


Newapapers  Wanted 


Wanted-- Weekly  in  East  or  Middle  West  gross¬ 
ing  at  least  $20,000.  Kohert  II.  Aldrich,  Dun¬ 
kirk,  N.  V. 


Circulation  Promotion 


Blair  A  Austin,  circulation  builders,  222  West 
Oreenwicb  5t.,  Reading,  IVnn.  Originators  of 
Saleamanablp  Club  Campaigns.  ’Telephones: 
OlOce  2-13.’il;  residence  81-8240. 


Our  "Batter  Timas”  Campaigna  have  unequalled 
psycholuglcal  api>eal.  Hold  B-year  American 
record  for  caah  huslnesa  on  a  single  drive. 
Hudson  De  Driest,  246  Fifth  Ave.,  New  York. 


The  W.  8.  Kendall  Company,  104  N.  Bailey 
.Vve.,  Isiulsville,  Ky. — Circulation  Builders — 
Creators  sod  sole  owners  of  The  Kendall  I’lan. 


Over  90%  of  all  ciroulatlon  campaigna  on  dally 
newspapers  in  the  United  Btates  and  Canada 
are  conducted  by  The  Chnrlea  I’artlowe  Com- 
pany.  The  deiiendable,  aelf-dnanclng  I’AIIT- 
I.OWE  I'LAN  campaign  la  absolute  Insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  equalled  In  circula¬ 
tion  building.  1‘urllowe  ad<led  circulation  is 
clean  etreiihition.  Every  subscription  verified 
by  the  publisher  of  your  Circulation  Depart¬ 
ment.  No  suhacriptiun  accepted  unless  paid 
for  In  full  by  the  aubscriher.  A  colleet  wire, 
or  letter  will  give  you  a  free  I’artlowe  scientific 
survey  of  your  fleld  and  an  Intelligent  estimate 
of  Its  |H>8slhllitles — without  ohiigntinn.  The 
Charles  I’artlowe  Company,  Occidental  Bldg., 
Indianapolla. 


A.  M.  Stewart  Company,  El  Cortes  Bldg.,  ,8nnta 
Monica,  California.  An  efficient  circulation 
building  organisation  accepting  only  honiiflde 
aubacriptiona  (paid  In  full  by  aubscriherl.  Write 
or  wire,  without  obligation,  for  fleld  survey. 


Press  Service 


Daily  Editorials,  paragraphs,  on  timely  topics. 
Exeluslve  territory.  Kate  renannable.  Held 
Editorial  Service,  Harrisburg,  Pa. 


Help  Wanted 


Saletmen  for  Special  Page  work  In  eaHtern 
United  States.  Permanent.  Editor  & 

Publiaher. 


Street  Circulator  wuoted.  Prefer  niarrie<l 
man  who  ia  willing  to  put  in  Ions  houra. 
Ftirniah  references  former  employera  flrat  let¬ 
ter.  Addreaa  FMitor  &  Publisher. 


Wanted— Men  who  have  had  content  or  cain- 
paifcn  experience.  State  age,  experience, 
piipera  and  companlea  you  have  worked  for. 
r-50l.  Editor  &  Publiaher. 


Situations  Wanted 


Circulation  Manafor— Metropolitan  and  smaller 
dally  experience.  16  yeara’  proven  record,  suc¬ 
cessful  circulation  production  and  economical 
management.  Increased  one  paper  one-third, 
another  five  thousand.  Carrier  to  circulation 
manager.  Thoroughly  understand  every  phase 
circulation  promotion,  service  and  detail.  Not 
a  chair  warmer.  Guarantee  auhatantial  circula¬ 
tion  Increase  and  cut  your  costa.  Salary  sec¬ 
ondary.  Rest  references.  B-986.  Editor  A 
Publisher. 


SitvatiMM  WarntMl 


Mechanical  Equipment  For  Sale 


Accountant — Experienced  new'apaper  auditing. 
Valuable  publisher's  assistant.  Future  more 
Important  than  salary.  References.  Write  B- 
967,  Editor  A  Publisher. 


Advertising-Editorial--!  can  double  in  these 
departments — hundle  advertising  service,  con¬ 
duct  “columns.*'  etc.  Midw»‘Kt  location  de¬ 
sired.  C-oO*-,  Editor  &  Publiaher. 


Advertising  Man  wants  to  (‘onnect  witn  a  news- 
imper  in  Ohio  or  Indiana.  General  newspa|H>r 
exi>erience,  unusual  selling  ability  and  out- 
stumling  re<*ord  in  layout  and  preparing  pro¬ 
ducing  copy.  Knows  every  phase  of  merelmn- 
disliig.  .Xvailable  Sept.  loth.  Rest  refer¬ 
ences.  Max  Falk,  Jr.,  518  W.  Kibby  St., 
I,ima,  Ohio. 


Advertising— 

Urban  E.  Dice,  former  advertising  executive 
of  Pittsburgli  Gaxette  'Times  and  t'lironicle 
Telegraph  and  Sun  Telegraph,  oihmi  for  an  en¬ 
gagement.  It  Is  not  all  money  I  want  either. 
.May  I  have  interview.  Address  P.  O.  Box 
419;i  Rellevlevv  Branch,  Pittsburgh,  Pa. 


Advertising  Solicitor,  .voting,  t*oin|M‘teut,  now 
employed  on  a  morning  daily,  several  years* 
exiierieiice  in  newspaper  anil  printing  work. 
gfSHl  layout  man  and  copywriter,  excellent 
sales  reconl,  aggressive,  healthy,  clean  cut, 
college  man,  sober,  giMNl  morals,  single,  will¬ 
ing  to  Sturt  at  nominal  salary  and  will  lo<*ate 
anywhere  In  V.  S.  U-.MM,  FMitor  &  Publisher. 


Advertisinig  Manager-Business  Executive,  eigh¬ 
teen  years’  experience,  marrietl,  age  40,  de¬ 
sires  tti  connect  with  daily  in  city  20,00o  or 
more.  Successful  record,  excellent  references. 
Address  Box  112,  Gulf|>ort,  Miss, 


Advertising  Manager  -Industrious,  aggressive, 
capable,  with  record  of  outstanding  merit, 
set*ks  op|N>rtunlty  with  newspaper  of  5,000  to 
25.<H)0  circulation.  A  clean-cut,  conscientious 
prcMlucer.  Not  ii  Job-s<*eker.  Young,  married. 
References.  C-500,  Editor  A  Publisher. 


Circulation  Manager—  With  successful  re<*ord. 
Tlionuigh  circulation  man.  Home  delivery 
builder.  Hard  worker;  no  iMd  lisblts.  Age  30, 
married.  Prefer  paper  with  from  lO.OCkl  to 
2r».00<l  circulation.  Address  C-510,  Editor  A 
Publisher. 


Circulation  Manager  or  assistant,  married,  31 
years  old,  desires  situation  on  morning  or 
evening  newspaper  where  ability  and  hard 
Wfirk  will  Ike  appreciated.  10  years*  experl- 
em*e  In  home  delivery.  Boy  promotion  and 
organisation  building.  A  proven  reeurd.  Bank, 
tr.'ide  and  moral  refereiiee.  Salary  secondary. 
l’-507,  Editor  &  Publisher. 


Classified  Manager-  -Ten  years*  experience  on 
city  pap<>rH.  Know  how  to  handle  street  sales¬ 
men,  telephone  force,  develop  new  business, 
work  will  credit  department.  My  record  will 
convince  you  of  my  qualifications.  C-509,  Edi¬ 
tor  A  Publisher. 


Classified  Advertising  Mana.ger  —Seasoned  ex¬ 
ecutive  and  salesman.  Increased  linage  of 
four  Metropolitan  pa|kers.  Salary  or  eoininls- 
sion  basis.  Available  now.  BitfK>,  l^lttor  A 
Publisher. 


Editor — Young  man,  28,  with  fourteen  years* 
w«M*kly  newspaper  ex|s*rlence,  last  five  years 
us  <Mlitor-manager  of  two  goisl  weeklies.  Is 
seeking  an  opening  In  the  dally  fleld  in  either 
the  news  or  hiislnt^s  e.\eeiitlve.  braiieh  or  u 
combination.  Marrbsl,  university  education, 
good  character,  and  a  pleasing  personallt.v. 
Desire  an  oiqsirtunity  for  advaneement.  Pon- 
slder  any  loiaition  and  salary  to  start.  C-oOS, 
Editor  A  Publisher. 


Editorial  staff  job  wanteil  Iky  writer  of  long 
ex{>erienee  on  dailies.  .Member  Indiaiin  Re¬ 
publican  Editorial  Asstsdatlon.  Lane,  12(»s 
First  National  Bank,  Fort  Wayne,  Ind. 


Editorial  Writer  and  copy  eilltor,  in  forties, 
with  youthful  point  of  view  and  maturity  of 
experience  on  St.  I>«iuls  Post-Dispatch  and 
smaller  papers,  is  free  for  isksitlon  on  inde- 
IHunlent  or  Progressive-DeimK'ratic  paper.  Sin¬ 
cerity,  high  Standards,  top  references.  C-5<K1, 
Editor  A  Publisher. 


El6ctricia.lL,  A-1,  reliable  15  years'  wide,  in¬ 
cluding  printing  plant,  experience.  567-llth 
Ave.,  San  Francisco,  Palif. 


Magazine  Editor,  prfklific  writer,  typography, 
make-up  expert,  salary  s«*condary.  P-510,  B<ll- 
tor  A  Publisher. 


Managing  Editor,  38,  p<klishe<l  writer;  expert 
on  pictures;  valuable  for  publisher  planning 
to  use  more  pictures.  Now  executive  one  of 
world's  largest  picture  publications.  $75. 
P-505,  Editor  A  Publisher. 


Managing  Editor,  news  editor,  or  any  other 
worthwhile  editorial  {skst;  record  ami  qualifi¬ 
cations  on  which  you  will  place  an  immediate 
okay;  exceptional  ex|!erience  In  handling  art 
and  features;  the  very  best  references;  out  of 
the  business  two  years,  want  to  get  back; 
anywhere  except  far  west.  C-512,  E<lltikr  A 
Publisher. 


Newspaper  Woman  seeks  editorial  position 
with  live  publication.  Exfierienced  editing 
weekly,  woman's  page,  general  news,  features, 
daily.  Ability  pMkven.  0-506,  Editor  A  Pub¬ 
lisher. 


News  Man  Pouiiketent  city  desk,  rewrite, 
copy  desk;  25,  single,  university,  6  years'  ex¬ 
perience,  ample  references,  An.vwliere.  Fill 
gap  on  staff  us  It  should  be  filled.  B-998, 
Editor  A  Publisher. 


Addressing  Equipment  For  Sale-— Si>eedaumatic 
AddiX'ssing  equl|kment.  consisting  of  Speedau- 
dresser  Ad-1-2-3,  S{keedemb(kS8er  EB,  No.  3 
cabinet,  galleys  and  galley  locks,  Speedau- 
dresser  A1  Hand  Proofing  machine.  All  equip¬ 
ment  in  A1  condition;  will  take  care  of  large 
mailing  list,  either  newspaper,  magazine  or 
dept,  store,  printing  direct  on  wrapper,  envel¬ 
ope,  or  newspaper.  Will  sell  cheap  to  quick 
buyer.  Pottstown  News,  Pottstown,  Pa. 

Complete  Weekly  or  Shopping  Plant,  except 
press.  MiNiel  8.  over  extra  magazines, 

fonts.  A-l  Jobber,  etc.  Lessee  liankrupt.  Set 
up  in  April.  Pash  only.  I).  J.  Dwyer,  19 
Myrtle.  Boston. 


For  Sale — Hike  right-angle  quad.  32-page  ca¬ 
pacity.  G(Mkd  condition.  Good  price.  Duluth 
Herald.  Duluth.  Minn. 


For  Sale---!  StHktt  Ntk.  5  stereo  metal  |>ot  with 
pump,  2ton  capacity;  spout  for  piiny  auto- 
plate;  16  8-column  chases.  B-ifi)4,  Editor  A 
Publisher. 


Lamaon  Tube  System  complete.  Four  sending 
and  rt'ceiving  stations.  Excellent  c<kndltion. 
Giie-35  II. P,  Northwestern  .\.P.  Motor.  For 
details  write  Phester  (Pa.l  Times. 


Photoengraving  equipment  for  sale.  Pomplete 
plant  or  any  part.  Miles  Machinery  Po.,  4M 
West  Broadway,  N.  Y.  P. 


Equipment  Wanted 


Wanted  to  Buy— Single  width,  4V^  deck,  Webb 
Press,  21  Vj"  cut  off.  B-9K9,  Editor  A  Pub¬ 
lisher. 


Newspaper  File 


New  York  Tribune 

Wanted,  to  complete  a  file*  one  copy  of  tha 
New  York  Trlbone  of  each  of  the  following 
datee  of  the  year  1865:  April  16,  21,  22,  SS» 
24.  28,  80,  May  1,  2.  3,  5,  6.  7,  8,  9.  10,  14 
to  28  (Ineluetve),  80,  81,  June  1  to  9  Uncln- 
alve).  Must  be  In  gotkd  condltloo,  untom  aa4 
complete.  Editor  A  Publisher. 


Joumaliatic  Antiques 

A  Pollector  is  in  the  market  for  Journalistic 
antiques  such  as  autograph  letters  of  formar 
editors  In  this  country  or  In  Panada,  dating 
back  even  to  Polonlal  tlroea;  flrat  lasuea  ad 
well-known  newspapers;  pictures  of  fanoiis 
American  Journalists  of  past  geoeratlona;  eld 
photographs  of  historic  news  events:  copies  of 
old  Dewap]ip«>ra  contalalug  accounta  of  eveata 
of  unusual  Interest;  or  any  other  antique  er 
relic  In  the  flelde  of  advertising  and  publish¬ 
ing.  I*<Nik  through  your  old  letter  files,  acrap- 
Ikooks.  etc.  Then  let  me  know  what  yon  have 
and  what  your  price  Is  (must  he  m<kderate,  but 
for  cash  If  accepte<l).  E-746,  Editor  A 
Publisher. 


NEWSPAPER 

PROPERTIES 

Bought.Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 


Good  Men  Available 

The  Newspaper  Club  of  New  York 
is  undertaking  to  find  work  for  a 
number  of  newspapei  writers,  art¬ 
ists  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 

Newspaper  Club  of 
New  York 

Care  Editor  6f  Publisher 


“After  Labor  Day” 

has  arrived.  Now  is 
the  time  to  survey  the 
employment  field  with 
a  Classified  Ad. 

Classified  Service 

Editor  8C  Publisher 


Editor  &  Publisher  The  Fourth  ^Estate  for  September  12,  1931 


SHQPIMmTHlREir 


By  MARLEN  PEW 


IN  reply  to  a  request  by  a  corre¬ 
spondent  of  this  column  Thomas  P. 
Brown  of  San  Francisco  sends  the  text 
of  the  p<jem  which  Berton  Braley,  in  his 
youth,  wrote  as  a  parody  of  Kipling’s 
“L  ’  Envoi.”  By  the  way,  M  r.  Brown 
has  collected  newsjjaper  verse  for  25 
years  and  he  recommends  these  three : 
“An  Elegy  in  a  Country  Print  Shop”, 
recited  to  the  Press  Club  of  San  Fran¬ 
cisco  by  James  W.  Foley  in  1917 ;  “Fix- 
Reporters  All”,  by  Ernest  J.  Hopkins, 
San  F'rancisco  newspaperman,  and  “The 
Old-Timer”,  by  A.  M.  Beardsley,  of  the 
Loomis  (Cal.)  Recorder.  Shop  Talk  is 
also  indebted  to  Damon  Kirby,  of  the 
St.  Louis  Lost-Dispatch  siK)rt  staff,  for 
kindness  in  sending  a  c(»py  of  Mr.  Bra- 
ley's  parfxly,  which  follows ; 

*  *  * 

THE  REPORTER’S  ENVOI 

By  Berton  Braley — .\fter  Kipling. 
When  earth’s  last  picture  is  printed,  and 
the  forms  and  the  metal  are  cold. 
When  the  newest  scandal  is  ancient,  and 
the  latest  extra  is  sold. 

We  shall  loaf — and  I^)rd,  how  we  need 
it ! — with  nothing  at  all  to  do. 

Till  the  Boss  of  the  Perfect  Paper  shall 
call  us  to  work  anew. 

.^nd  then  we  shall  work  as  we’d  like  to, 
each  on  his  own  machine; 

And  the  truth  shall  be  in  our  copy,  and 
notbing  shall  intervene. 

We  shall  write  real  stories  alniut  them — 
l)eggar  and  millionaire — 

For  an  etlitor  keen  and  fearless,  a  paper 
that’s  on  the  square. 

We  shall  work  in  a  rush  and  a  hurry, 
for  that  is  the  (i<H)dly  (iame, 

.\nd  we  shall  not  dig  in  the  gutter  for 
stories  of  filth  and  shame ; 

.\nd  the  copy-readers  above  us  shall 
leave  our  “features”  alone. 

And  the  stories  that  fill  the  columns  we 
shall  recognize  as  our  own! 

We  shall  have  no  f(X)l  assignments,  no 
cruel  missions  of  pain. 

To  torture  the  broken-hearted,  or 
blacken  the  sinner’s  stain; 

We  shall  scoop  and  be  sccKiped  aplenty, 
we  shall  love  the  flurry  and  noise. 
We  shall  fight  with  the  business  office, 
and  fuss  with  the  copy  lK)ys ; 

But  each  of  us  shall  Ik?  human,  ancl  each 
of  us  shall  Ik?  free 

To  write  the  thing  as  he  .sees  it  for  the 
Paper  That  Ought  to  Be. 

t  *  * 

TJ  ERE  are  more  Lord  Northcliffe  epi- 
grams,  taken  from  the  new  book 
“My  Northcliffe  Diary,”  by  Tom  Clarke, 
for  eleven  years  on  the  news  staff  of 
London  Daily  Mail  and  for  a  long  time 
the  famed  publisher’s  chief  news  execu¬ 
tive.  The  Ixxik  has  just  lH*en  published 
by  the  Cosmoinditan  Book  Corporation. 
New  York,  and  is  a  thrilling  recital  of 
Northeliffe’s  remarkable  career  in  editing 
and  promoting  a  new  type  of  journalism 
which  profoundly  alterc'd  the  character 
of  the  British  press  and  influencc'd  the 
course  of  the  Empire. 

When  Ixird  Northcliffe’s  name  was 
suggested  for  a  cabinet  position,  he  said : 
“Oh-h,  wouldn’t  they  like  to  get  me  out 
of  Fleet  Street !  It  would  ease  the  pressure 
on  their  papers.  I  prefer  to  sit  in  Print¬ 
ing  House  Square  and  Carmelite  House.” 

“I  am  always  accessible  to  anylnxly 
on  my  staffs  except  time-wasfters.  of 
whom  there  are  many.  I  do  not  l>elieve 
in  ‘l)arbe<l  wire  entanglements.’  I  earn 
my  living  by  being  worried.  I  always 
liave  done  so.  I  have  no  use  for  the 
man  who  is  too  busy  to  be  seen.  The 
really  busy  man  always  has  time,  be¬ 
cause  he  has  his  work  organized.  The 


man  at  tlie  top  must  always  make  time. 
If  he  has  no  time,  it  shows  he  is  foolishly 
tied  up  with  detail,  which  office-boys  can 
l<K)k  after,  and  is  not  doing  what  he  is 
paid  for — thinking,  and  receiving  ideas 
from  outside.  He  is  paid  to  be  worried, 
not  to  barricade  himself  on  an  inaccessible 
throne.  If  he  shows  signs  of  worry  him- 
.self  at  being  worried,  he  is  not  the  man 
for  the  job.  ...  I  have  no  use  for  the 
man  wIto  gets  rattled.” 

“Have  you  got  any  one  in  training? 
Do  you  Imow  that  the  sooner  you  can 
find  someone  to  do  your  job  the  sooner 
you  will  l)e  promott^?  Some  men  are 
afraid  of  training  others.  They  are  afraid 
of  losing  their  jobs.  Those  men  never 
get  on.  .  .  .” 

“I  get  some  extraordinary  letters  from 
the  wives  of  my  staff  on  all  subjects. 
They  tell  me  all  their  secrets — all  almut 
their  husbands.  They  bring  all  their 
troubles  to  me.  One  wife  came  storming 
to  me  one  day.  T  have  proofs  of  my 
huslwnd’s  infidelity,’  she  said.  I  put  the 
letter  she  gave  me  in  the  fire,  aiid  said, 
’Now  go,  madam.  Please  don’t  expect 
me  to  waste  time  listening  to  your  silly 
talk.’  ” 

“My  dear  lx)y,  if  your  decision  has  been 
wrong,  which  it  ain’t,  I  should  liave  sup- 
p>orted  you.  Better  a  wrong  decision  any 
time  than  no  decision  at  all.  And  re- 
nK-mber  this  in  your  newspaper  career — 
you  have  got  to  spend  money  to  make  it.” 

“You  don’t  find  news  in  Fleet  Street. 
You  find  it  in  the  great  world.  Our  men 
iH)t  only  do  not  travel  abroad  enough, 
they  do  not  get  about  town  enough.  Never 
let  a  reiwrter  rusticate  in  the  office.  If 
he  is  idle,  turn  him  out  into  the  world 
of  Ivondon,  where  news  is  always  waiting 
for  the  alert  journalist,  in  tram,  ’bus, 
.street,  or  club.  I  see  half  a  dozen  stories 
every  time  I  go  out.” 

“I  have  spies  everywhere  watching  my 
pajK-rs.  I'hey  tell  me  what  they  hear  and 
what  they  think,  not  what  they  think  I 
would  like  to  hear.  I  have  them  in  the 
most  unexiK'ctcti  places  —  in  the  office 
itself,  in  railway  trains,  trams,  and  tubes. 
Sonw  of  them  are  women.” 

“Don’t  forget  the  women  when  you 
are  framing  your  daily  schedule.  And 
don’t  forget  that  they  read  every  scrap 
of  social  news  you  can  get,  especially 
names.  They  read  serials  t<K).  Don’t  be 
bluffe<l  by  journalists  with  only  a  man’s 
outlook.  Read  the  woman’s  page  every 
day.  And  ask  your  advertising  friends 
who  reads  the  newspapers  nowadays.” 

* 

TTSU.VLLY  newsi)apermen  are  asked 
to  take  all  sorts  of  rough  usage  from 
city  cops  without  the  privilege  of  show¬ 
ing  up  their  cowardly  attackers  in  cold 
print,  but  the  reporters  of  Philadelphia 
Inquirer  who  were  strong-armed  and  gen¬ 
erally  maltreated  by  the  guardians  of  the 
law  in  the  City  of  Brotherly  Love  last 
week,  while  trying  to  get  the  news  of 
the  gaudy  funeral  of  a  l(Kal  beer  baron 
who  had  bit  the  dust  in  the  course  of  his 
illicit  oiH?rations,  certainly  were  given  a 
come-lack  inning  by  the  desk.  I  shall 
(|uote  a  few  paragraphs,  cut  from  the 
leading  story  in  the  Inquirer  for  Sep- 
teml>er  3,  as  an  indication  of  what  re¬ 
porters  can  do,  when  their  e<litors  co¬ 
operate,  to  square  matters  with  blue- 
coated  clubbers  who  have  no  respect  for 
police  cards. 

*  «  * 

MICKFIY  DUFFY  got  a  big  send-off 
after  all. 

“He  went  to  his  flower-lined  grave  in 
Mount  Moriah  Cemetery  yesterday 


down  a  lane  cut  through  mawkish,  mor¬ 
bid  humanity. 

“And  Philadelphia  cops  cut  the  lane! 

“Yes,  Mickey  dead,  behind  five  car¬ 
loads  of  flowers,  and  in  front  of  26  car¬ 
loads  of  friends,  relatives  and  mourners, 
was  conveyed  to  his  last  repose  by  the 
men  whom  he  hated  and  despised — the 
police. 

“From  the  dead  gangster’s  lieutenants 
came  orders — and  the  police  accepted 
them. 

“While  law-abiding  citizens,  who  strove 
desi)erately  to  somehow  get  their  motors, 
their  delivery  trucks,  their  commercial 
vans  out  of  the  chaos  that  engulfed  the 
whole  district  of  which  Duffy’s  home  on 
City  Line  near  Haverford  avenue  is  the 
centre,  the  police  held  them  up,  swore 
at  them  if  they  grew  impatient,  threat¬ 
ened  to  club  them  if  they  grew  insistent 
—but  Mickey’s  friends,  in  their  glitter¬ 
ing  machines  with  ‘Funeral  Car’  plas¬ 
tered  on  their  windshields,  came  and 
went  as  they  chose.” 

“It  was  all  very  funny,  from  one 
viewpoint — l)ut  if  you  happened  to  re¬ 
member  what  all  of  this  furore,  this 
parading  of  official  gold  braid,  this  push¬ 
ing  of  gaping  citizens  and  this  frustrat¬ 
ing  of  wholly  innocent  motorists  repre¬ 
sented,  it  made  you  want  to  creep  up 
behind  a  police  officer  and  bite  him  right 
in  the  middle  of  his  thick,  red  neck. 

‘‘It  seems  that,  in  his  great  desire  to 
avoid  hurting  the  feelings  of  any  of 
Duffy’s  friends,  and,  it  is  alleged,  in 
conformity  with  a  req’uest  made  by 
Arthur  Werblun,  Duffy’s  counsel.  Act¬ 
ing  Superintendent  of  Police  LeStrange 
issued  a  flat  order  that  no  newspaper¬ 
men  or  photographers  would  be  permit¬ 
ted  to  function  either  at  the  house  or 
cemetery. 

“Photographers  were  harried  as  though 
they  were  gangsters. 

’“You’re  under  arrest!’  was  the  fa¬ 
vorite  remark  of  the  police  in  giving  the 
bum’s  rush  to  pressmen.  But  it  didn’t 
mean  anything.  None  of  the  ‘arrests’ 
went  through. 

“Inspector  LeReau,  once  upon  a  time, 
must  have  been  a  mule-skinner,  because 
he  has  a  mule-skinner’s  vocabulary, 
which  he  very  obligingly  demonstrated 
to  a  thousand  or  so  women  and  children 
while  he  strong-armed  a  photographer. 

“The  crowd  which,  of  course,  had  no 
business  there  anyway,  made  rather  a 
carnival  out  of  the  show  and  was  gen¬ 
erous  in  presenting  the  police  with  the 
Bronx  yell  and  the  razzberry  cheer 
every  time  one  of  the  concerted  rushes 
was  made.” 

(And  so  on,  for  alMuit  three  columns 
of  remarkably  candid  and  humorous 
writing.) 

*  * 

SYNDICATITIS 

By  Strickland  Gillilan 
T  IVES  there  a  scribe  with  soul  so 
dead  he  never  to  himself  hath  said 
“By  golly.  I’ll  syndicate  it — that’s  what 
I'll  do.  Cinch !” 

Then  the  scribe  whose  stuff  has  been 
such  a  scream  and  has  lieen  copied  freely 
(that’s  the  word  that  holds  the  key  to 
the  situation — “freely”)  gets  him  a  pencil 
— usually  he  borrows  one.  for  no  news¬ 
paperman  ever  has  a  pencil — and  a  piece 
of  paper,  and  sets  down : 

thousand  papers,  at  five  dollars  a 
week — hot  dog!  That’s  five  thousand  a 
week  right  there,  and  the  thing  w'ill 
grow.” 

So  he  writes  his  best  stuff  and  sends 
out  galley  proofs  or  mimeographs  of  it, 
notifies  the  editors  of  the  negligible 
price,  and  waits.  He  expects  to  hear 
sure  by  telegraph  from  the  editors  who 
have  always  clipped  his  stuff  and  who 
have  back-slapped  him  when  they  met 
him  in  person. 

Did  I  remark  above  ‘‘He  waits?” 

Well,  maybe  I  didn't  make  it  strong 
enough.  What  I  meant  by  that  was  “He 
waits.” 

♦  *  * 

TT  is  a  .safe  question  to  ask  any  newspa- 

perman  who  has  been  in  the  game  ten 
years  and  who  has  been  in  Washington 
as  much  as  two  years :  “Well,  how’s  your 
syndicate  feature  coming  on?” 

Whether  you  had  heard  anvthing  about 


any  syndicate  feature  of  this  man’s  J 
thorship  or  not,  it  is  a  pipe  he 
either  started  or  contemplate  one,  un 
he  isn’t  surprised  that  you  know  it 
may  say  merely,  “Oh,  that?  Well  ll 
didn’t  really  start  it  when  I  meant  to.  I  ! 
was  too  busy.”  j 

That  may  be  true ;  or  it  may  mean  h*  i 
started  it  and  is  still  waiting  or  Im  ^ 
given  up  even  waiting. 

What  could  be  simpler  than  selling  a 
splendid  feature  such  as  each  of  us  cat 
write  so  splendidly  (and  see  what  goshawh 
ful  tripe  the  editors  DO  buy!)  for  m 
price  from  two  or  three  dollars  up? 
What’s  a  dollar  a  week,  for  instance? 
What  editor  wouldn’t  spend  that  much? 
There  are  a  good  many  thousand  editonfl 
in  the  country  printing  some  awfid  to* 
who  would  actmlly  jump  at  a  featu*! 
containing  the  intrinsic  merits  of  yw 
and  my  stuff.  Ain’t  it  the  truth?  No  it 
ain’t. 

Whenever  you  see  any  feature  appear; 
ing  with  clocklike  regularity  in  a  whaW 
of  a  lot  of  papers,  you  may  say  to  yow- 
self  (and  you  WILL  say  it  to  vourse^f  i 
after  you’ve  been  over  the  rocky  road  to 
doublin’  the  number  of  your  cash  ensH 
tomers)  : 

“Boy,  boy !  The  grief  there  has  be*^ 
in  getting  that  thine  going!  That  rep4 
resents  more  tears  and  travail  and  per¬ 
sistence  and  expense  than  getting  buttor^ 
into  a  gimlet  hole  with  a  hot  awl.” 

*  *  * 

T  KNOW — none  of  your  business  how. 

But  there  were  times  when  I  cooiC 
have  held  a  reunion  of  my  subscriba^ 
without  hiring  any  hall  larger  than  a 
telephone  booth.  I  could  have  person-; 
ally  taken  my  clientele  on  a  picnic  witb-j 
out  having  to  devil  more  than  two  eggi,i 

“Will  you  up  and  buy  my 
feature?” 

Said  ye  writer  to  ye  ed. 

“It’s  a  Leaner  of  a  feature — 

No  foolin’ ;  on  the  dead. 

“The  money  that  will  buy  it 
You’d  never,  never  miss. 

So  be  a  sport — just  try  it! 

It’s  brilliant  stuff  like  this.” 

Yes,  it  is  easy  to  start  a  weekly  fu¬ 
ture  out  of  Washington  and  sell  it  to 
two  or  three  thousand  editors  at  anv¬ 
thing  from  a  $1  to  $15  a  week.  That’s 
why  nearly  every  newspaperman  yon 
meet  at  the  National  Press  Club  owns  a 
Rolls-Royce  driven  by  a  chauffeur  and 
tries  his  best  forcibly  to  lend  money  tO' 
all  the  others  who  would  accept  the  lo^ 
if  they  were  not  already  rolling  in  s)’n*>! 
cate  riches. 

CARTOON  BROUGHT  PROTESTlJ 

-Wood  Worker*  Ditliked  Implic*ti#|( 
in  McCutcheon  Drawing 

\  John  T.  McCutcheon  cartoon  in  thr 
Chicaf/o  Tribune  recently,  suggesti^ 
that  the  steel  industry  might  work  ito 
way  out  of  the  depression  through  th^ 
large  scale  production  of  standard  hou^ 
built  of  steel  and  glass,  brought  spiotMj 
objection  from  lumber  industry  mea 

The  Tribune  editor  received  100  foW. 
letters,  each  with  a  diffiTent  signatiff* 
“From  the  Millwork  Men  and  Lumby 
Dealers  of  the  CTliicago  Area,"  prote*^ 
ing  that  the  cartixm  was  unjust  to  tne 
wfMxl  workers.  .  v 

In  an  editorial  Sept.  3  the  TriwtoJ 
jxiinted  out  that  the  more  ' 

there  was  the  more  use  there  , 

for  lumber.  The  intent  of  the  cartoW  , 
was  not  to  adviKate  replacing 
construction  completely  with  steel 
glass  houses,  but  to  encourage  busii**l 
men  and  manufacturers  “to  look  a 
them  for  new  uses  to  which  lh*'*’„P*^ 
ducts  can  be  put.”  “In  that  wy- 

editorial  added,  “the  Tribune  behem 

and  has  often  said,  recovery 
present  depression  will  be  found. 

NEW  RADIO  equipment 

Following  remodeling  of  f, 
twenty-first  fltxir  of  the  T ribune  T  * 
new  radif)  broadcasting 
been  installed  by  station  KLX.  .4 
and  oix?rated  by  the  Oakland  ( 
Tribune.  The  Tribune  station  nrw 
opened  in  July,  1921. 


